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How you can have a 
better typewriting 
supply department 


and save money! 


OUR success in business depends chiefly on two fac- 
7 tors—your ability to give better service to your cus- 
tomers, and make a larger net profit. 

That’s exactly what this Simplified Webster Plan will 
do. Simplification of a compact, complete line of carbon 
papers and typewriter ribbons into ONE LINE that com- 
prises three price fields—here is a long-needed innova- 
tion that stationers have been waiting for. 


Whatever yvour customers’ needs. you can satisfy 


them completely and economically with these Webster 


numbers. Full information mailed on request. 


F. S. WEBSTER COMPANY, INC. 


(ESTABLISHED IN 1889) 
335-338 CONGRESS STREET, BOSTON 


Branch U arehouses 
SAN FRANCISCO 
MILAN 


PHILADELPHIA 
LONDON 


CHICAGO NEW YORK PITTSBURGH 





PARIS 








I. MULTIKOPY: The world’s top- 
notch carbon paper; absolutely su- 
preme quality; advertised for 40 years; 
custom-built; “A Kind for Every Pur- 
pose”;a builder of good will and profits. 
All colors, finishes and weights. Win- 


ner No. ® 
Il. STAR-DEFENDER: For the mid- 


dle-price field; represents utmost value 
possible forthe price; full line of colors 
and weights. Winner No. 2. 


ill. BATTLESHIP: Anextremely well- 
made low-price carbon; will wear well 
and give good satisfaction. All standard 
colors and weights. Winner No. 3. 


Simplification also includes Webster's Typewriter Ribbons 
three numbers—STAR, O. K. and HUB. Complete in- 
formation mailed gladly on request 
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§ OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of officeequipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Itscompre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige It serves a clientele 
composed of managers and 
agent ¢ for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 
equipment. 


©" SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year,$2.00;two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 
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by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


Ww 


§{ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
theindustry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the fieldit serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 


fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


§ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
ageisenclosed by thesender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 


{ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


q “‘Office Appliances”’ is reg- 
istered in the United States 
Patent Office, Washington, 
D. c. 


{ COPYRIGHT. Contents 
covered by Copyright, 1929, 
by The Office Appliance 
Company. 
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ADVERTISEMENTS 


These advertisements present the products of 
the leading manufacturers in each division ot 
the industry. Because of the ground for honest 
differences of opinion the publishers obviously 
cannot undertake to guarantee transactions be- 
tween advertisers 
however, offer their service in resolving any. 
disagreements 
tomers, which result from relations established 


through the journal. 
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Book Rings Clips, Paper Indiana Desk Co............. 172 Rockwell-Barnes Co. ........ 211 
Carpenter, E. W., Mfg. Co 255 (See Paper Clips) Invincible Metal Furn. Co...158 Simonson, R. A., Co........ 251 

Bookkeeping Machines Coin Bags, Trays and Wrappers Jamestown Metal Desk Co....144 Steel Equipment Corp... ....153 
Burroughs Adding Mach. Co. .262 Downey, C. L., The.......... 255 amen Te. Gs 0 ba dues —- | Wabash Cabinet Co.......... 101 
Elliott-Fisher Co. 181 Copy Cards (Corres. Index) “ Leopold Desk Co........... 151, 2 Weis Mfg. Co...... 83, 4, 5, 
General Office Equip. Co 181 c a CO, wees ceveceees 252 Macey Cb, BeOiccsrscsavcces 112 Yawman & Erbe............. 107 
Underwood Typewriter Co opy holders McLeod Furniture Co......... 76 

, 7 lack Cover American Clip Co : pes - 5 Metal Office Furn. Co......94, 5 _— ag 102 4 

Box Files American Electric Co.... - 130 Myrtle Desk Co.........,. .. 86 Sheaffer. W. A.. Fen Co..90. 93 
General Fireproofing Co 136, 7 Error-No, Ine. +. ++ 222 Gee, & Gh i Gi cazsoe ror 247 Furniture Finish ny er os 
Globe-Wernicke Co 121. 2.8.4 Readeasy Copyhol der ........258 "3 Fe epeaqaee 258 Du Pont. E I De Nemours 64 

Brief Cases Standard Mail. Mechs. Co..... 175 Quigley Furniture Co.........200 Furniture Handling Service. 

Natl. Brief Case Mfg. Co 237 Copying Devices and Supplies uM Shaw-Walker Co. ............ 127 Metropolitan Furn Service. . .285 
Therman Leather Goods Co. ..205 Eureka Blotter Bath Co......247 Steel Equipment Corp...... -133 Furniture Polish ihe 
Buildings Yawman & Erbe..........-.1% Tell City Desk Co.......... 212 Globe-Wernicke Co..121, 2, 3, 4 
Merchandise Mart ..143 Costumers ; Van Dorn Metal Furniture... 72 Van Dorn Metal Furniture.. | 72 

Bulletin Boards Conrades Mfg. Co...........213 Wagemaker Co. ............. 207 Gold ‘Stamping + 
New York Silicate Bk. Slate Furnas Furniture Co. o+ +24 Wee. Be, Gin stes cs 83, 4, 5. 6 Aigner, G. J., Co 252 

TM untaraérednadsescenant 252 Globe-Wernicke (o...121, 2. 3, 4 Western Furniture Co........ 222 Gummed Clth. 
Universal Fixture Corp.......234 cemestows sotat Desk Co. to Yawman & Erbe............. 107 Aigner, G. J.. Co 252 
Feber Costello Co..... err | Sanymeta ‘roducts Corp... .233 Dictation Machines Gummed Tar Si, ers. wipe ie 

Business Shows ; Cuspidors a oo Dictaphone Sales Corp.......169 Seymour Products Bs. aed 236 
National Business Show Co. ..260 Detroit Metal Spec. Corp....132 Superior Tape & Sealer Co. .195 

Busses eee TERR, Gis ccinveness tise 235 Directory Boards ? ~~ Card Si Is seater steed 
General Fireproofing Co...136, 7 Cutters, Paper and Card Davenport-Taylor Mfg. Co... .282 Cook. H c oO. 240 
Macey Co., The. ‘ane Ideal School Supply Co.......226 Display Fixtures pm ie Ny hy Seder rte eae 
Toledo Metal Furn, Co.......106 Dating Stamps All-Steel Equip. Co.......... 228 Senay Gon WB sc sins cencccace 112 

Calculating Devices Amer. Numbering Mach. Co. .210 eee WOR. Gai oc ccdsutvae 115 M ~ Push ee 
Meilicke Systems .... 249 Fulton Specialty Co.......... 254 Onken, The Oscar, Co........ 250 core Fus i S 
Reliable Tw. & A. M. C 163 Meyer & Wenthe............ 236 NR Rigs Sere 255 Index Tabs. 

Calculating Machines Stewart, R. A., & Co........120 Universal Fixture Corp...... 234 meee, Di. Bia Give g0ectesia 2h2 
Allen-Wales Corp. ocoscka® Desk Calendars Duplicating Machines Balto. Index Mfg. OBs ase ps< 248 
Burroughs Adding Mach. Co.262 Columbian Art Works........ 242 Addressograph Co. ........... 59 Geem,: is “Gi, Gibivc caviaddee 240 
Marchant Cale. Machine C o...167 Defiance Sales Corp.......... 236 Amer. Multigraph Sales Co...111 Globe-Wernic x, Co. Zs, & &..% 
Portable Adding Machine Co. .176 Desk Lamps Fy eee 157 os 2 VPP 233 

Calendar Pads and Stands eee We, TG. ones vesene 2 288 Marr Duplicator i eed el 249 Simonson, R. A.. & Co....... 2m1 
Columbian Art Works. : ‘ Silverglo Lamps, Inc... a. oe Repeating Stp. & Dupl. Cp....218 Victor Safe & Equip. Co.179, 80 
Defiance Sales Corp. : Desk Pads, Blotters Reiner’s Rotaprint, Inc......2 Ink Eradicators. 

Weeks, Frank A., Mfg Co... 231 Roorum & Pease Co.......... 259 eee I. a tasecenanuiesa 239 Ink-Out Mfg. Co............ 246 

Carbon Papers a Ce wm. Os Giletdesheabe 165 Duplicating + = aoe Inks, Adhesives, Etc. 

(See Ribbons and Carbons.) Hoffman, L. .... ieica goa Canode Ink & 0. 8. Co....... 134 Canode Ink & Office Sup. Co. a 

Card Cases, Pocket Sainberg & Co..........+. ..108 ese, BA: Bre GOesecscousessse 157 Davids, Thaddeus, Ink Co. 
Gardner, P. A., Leather Wks.253 EE To oe ead 1% Illinois Paper  aylipeaiRiyaers- 178 General Eclipse ee types ie 
Improved Boehner Binder Co.25 Desk Pads, Glass Marr Duplicator Co........... 249 Higgins, Chas. M., & Co..... oy 
Wiggins, The John B Co. . 248 mom, Gem, Ba, & Cec cessssse 165 Deteemens GE. céscccscenctnes 239 SORE, Gi WE vec svcéndesene 

Cash Registers Peer Bee Giooevcvccseseces 129 Theta Dry | ane GQdevcveces 254 Luther Ink & Stamp Pad Co. Man 
Nat'l Cash Register Co., The.138 Ravenswood Office Gpee. Co. ..251 Electric Moto Payson’s Indelible Ink Co....251 


Ll: 
Portable Add. Machine Co 176 Sainberg & Co - ae Emerson Electric Mfg. Co.....225 Sanford Wife. Oo............. "S01 





Rock well-Barnes 





~ Paper Fastening Machines. 
Filing & Recording ‘Tiasipaent P ene i Siiarpener "4 oo 


Law Books and See, z 


_ 


Leads for Mechanical Feneils. 


ot 


Seathe, - 


Neva Clog Products, 


- 


Safety Deposit Boxes. 


Therman Leather Goods Co 


. ckwe 3 
Letter Distributors. Rock we ll-E arnes 





Sales Representatives for East. 
Personnel Service 


Pen and Pencil Clips. 





Lettering and Show ‘card Pens. 


Library Tquipment. 


Linoleum Desk Tops ‘ 
; ; ‘and Corporation. ey 








Thin Lead, Magazine. 


«& 
a 1 and ‘Btorage Cabinets. 





“Lettering and Show Gand. 
a 


Esterbrook Steel Pen 





Pins and Pin Containers. . 
i : Davenport-Taylor 


Smoking Stands, Office. 
Sorting Devices. , 
Loose Leaf Books and Systems. ‘ , 

‘ 1 





Standard M: niling Mac hine: s Co 





turo-Bedarf.Rundschau 





Stands for Office j 





moose Leaf Covers, 
J 


—. Leaf envelopes. Sherman-Manson 


Loose Leaf Metals. Ribbons and A. BR Stapling itaple Co, 





Ault a ‘Wihorg ‘Co 


Manifolding Machines. 


Stationery, Air Mail. 
Stationery, Embossed, Enaraved, 
.244 





Matched Office Suites. outta Racks. 
Th —- . 


Rock well- Barnes 
: 





Memorandum Devices. 





THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive use of 
subscribers and advertisers. 
various commissions this bureau calls upon practically 
every member of the staff. 
letters all inquiries upon matters germane to the field, 
it furnishes special reports upon articles of office equip- 
ment, supplies names of manufacturers of any article 

wanted, puts man and job together, prepares advertis- 
ing copy, furnishes list of desirable agents and dealers 
in nearly every country, aids foreign dealers in securing 
S. A. lines, and in many other ways performs useful 
Subscribers in every land 
e made, and are making, good use of this bureau; 
manufacturers in every section of the field have had 
evidence of the service. Subscribers’ requests for cata- 
logues to bring their files up to date, or to replace the 
file in case of fire or other form of destruction, are 
broadcasted in a bulletin which is mailed frequently 

to leading manufacturers. 


Motors, Electric. 


Numbering Machines In the execution of its 


It answers by personal 


omtice Partitions and Railings. 


service, all without charge. 


Esterbrook Stee! 











OFFICE APPLIANCES 


Stenographers’ Note Books. 


Boorum & Pease Co.........259 

Rockwell-Barnes Co. ndeceeae 
Stools. 

Conrades Mfg. Co - soon 

Crocker Chair Co .209 
Storage Cases. 

Bankers Box Co... oeceemee 

Rockwell-Barnes Co.......... 211 

Steel Bound Box Co ‘ 240 


Swinging Typewriter Stands. 
Amer. Writing Mach. Co..... 
Globe-Wernicke Co..121, 2, 3, 4 








Weis Mfg. Co......83, 4, 5, 6 
Tables. 
Berger Mfg. Co saneedunes 
General Fireproofing Co.. .136, 
Globe-Wernicke Co..121, 2, 3, 
Guth, H, L Associates..... 149 
Lyon Metal Products, Inc..... 67 
macaw Oe... TMS... cccccevecses 112 
St. Johns Table Co..........135 
Van Dorn Metal Furniture... 72 
Tablets. 
Rockwell-Barnes Co. ........211 
Telephone Accessories. 
American Electric Co .130 
Colytt Laboratories . : a 
MacLeod Mfg. Co.. . .251 


Victor Safe & Equip. Co.179, 80 
Thumb Tacks. 


Graff, George B., Co........252 

Hoge Mfg. Co... - .188 

Moore Push-Pin Co .. 206 
Time Stamps and Recorders. 

Insto Recordograph Co......171 

Thompson Time Stamp Co... .254 
Transfer Cases. 

All-Steel-Equip. Co oo fB 

Art Metal Construction Co 155 

Aurora Metal Cabinet Wks. . 208 

Berger Mfg. Co 115 


General Fireproofing Co 136, 7 
Globe-Wernicke Co..121, 2, 3, 
Macey Co., The. . 
Shaw-Walker Co 

Steel Equipment Corp 
Van Dorn Metal Furniture 





Weis Mfg. Co SS, 4 5, 6 
Trimming Boards. 
Ideal School Supply Co oe +ane 


Type, Typewriter. 


Amer. Writing Machine Co.. 81 
Ames Supply Co ~ 224 
Typewriter Cleaning Brushes. 
Hahn, Arthur W. . -250 
Typewriter Cleaning Material. 
Amer. Writing Mach. Co.. 81 
Clarotype Co. coccdea 
Gies, Walter G., Co Sl 
Sanford Mfg. Co 201 
Webster, F. S Co oc. 2 
Typewriter Cushion Keys. 
Lincoln Rubber Key Co......222 
Munson Supply Co = 
Peerless Key Co ee 
Speed Key Mfg Co 254 
Typewriter Cushion Knobs & Feet. 
Ames Supply Co a4 
Azora Rubber Co 31 
Fox, Geo. E.. & Co . .165 
Peerless Key Co 61 
Smith Noise & Shock E limi- 
nator . 25 





Star Paper Fastener Co : 
Typewriter Parts and Tools. 


Amer. Writing Machine Co... 81 
Ames Supply Co ceccmae 
Typewriters, Mfrs. of. 
Amer. Writing Mach. Co..... 81 
Barr-Morse Corp -- BS 
Corona Typewriter see 
Eliiott-Fisher Co. .......+e.. 181 
General Office Equip. Co.....181 
Remington Rand Business Sve 56 
Royal Typewriter Co......... 71 
Smith, L. C., and Corona Tws. 60 


Underwood Elliott-Fisher Co 
cose 181, Back Cover 
Underwood Typewriter Co. 
neesece Back Cover 
Varityper Incorpo rated 3 





Woodstock Typewriter Co. "263 
Typewriters, Rebuilt. 
Amer Writing Mach. Co . 81 


Typewr. Exch. 
Typewriter Co : 
Reliable Ze. & A. M. C. 
Shipman-Ward Mfg. Co 
Smith Tw. Sales Corp 
Wholesale Typewriter Co 
Visible Index Systems. 
Globe-Wernicke Co..121, 2. 3. 4 
Postindex Co., Inc , 
Ross-Gould Co. neee voll 
Sheppard, C. E., Co 200 
Stationers’ Loose Leaf Co 131 
Victor Safe & Equip. Co.179, 80 
Wardrobes 








All-Steel-Equip. Co ocsccae 
Aurora Metal Cabt. Wks.....208 
Berger Mfg. Co. eo ..115 
Furnas Furniture Co oveanene 
General Fireproofing Co..136, 7 
Globe-Wernicke Co 121, 2, 3, 4 
Lyon Metal Products, Inec.... 67 
Terrell’'s Equipment Co occe & 
Waste Baskets. 
Berger Mfg. Co : ; 115 


General Fireproofing (Co..136, 7 
Globe-Wernicke Co 121, 2, 3, 

Invincible Metal Furn. Co...158 
Macey Co. The . 
Metal Office Furniture Co..! 
Nat'l Vuleanized Fibre C 
Peerless Wire Goods 
Sainberg & Co . ° bee 
Worcester Wire Novelty Co..241 
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an WANTS and FOR SALE © 


The rate for Classified Advertisements is eight cents a word. Minimum charge, $1.60. 





SITUATIONS WANTED. 


EXPERT UNDERWOOD MECHANIC, also familiar with other 


makes and adding machines, is open for permanent position 


with future Ten years’ experience as head of repair depart- 
ment and branch office manager handling sales, service and 
supplies Good record Will go anywhere but prefer South 
or Southwest Can start at once Give full particulars to 
(-59, care Office Appliances, Chicago 

YOUNG MAN with valuable training seeks connection with 
office appliance concern Has been salesman, office manager, 
sales auditor and purchasing agent for nationally known com- 
panies Age 34, married, college education References upon 
request. \ddress C-60, care Office Appliances, Chicago 
SALESMAN, experienced general stationery, carbons, rib- 


leaf and blank books, now traveling Southern 
desires to make new connection in same territory. Wel: 
jobbing trade in Kentucky, Tennessee, 
Mississippi and Louisiana. Would 
make change Excellent references 
Appliances, Chicago 


bons loose 
States, 
known to dealer and 
Georgia, Alabama, Florida, 
like to add Texas when I! 
Address Z-98, Office 


care 


SALESMAN—Successful and experienced in filing «systems and 
steel office furniture Former branch manager for large filing 


company Permanent connection desired with preference to 
work in or travel from Chicago. Age 34 and married Ad- 
dress A-58, care Office Appliances, Chicago 


OFFICE FURNITURE and stationery man would like to make 
15 years’ experience. Capable manage. store or de- 
Opportunity to acquire interest in business essen- 
Married Address V-59, care Office Appliances, 


change; 
partment 
tial Age 34 
Chicago 


SALESMEN WANTED 


3,000 envelopes hour! Sells $4.50; 
market! Offices, banks, 
large quantities on sight! 


ENVELOPE SEALER seals 
guaranteed 5 years Tremendous 


municipal, state governments buy 


Massachusetts, New Jersey States bought several hundred. 
Closed contract with U. S. Government; on Government gen- 
eral supply schedule; 30 city governments big users now. 
Genuine opportunity Earn $7,500 yearly organizing salesmen 


Write quick 
Boston. 


Exporters’ proposition also. 
Winthrop Bldg., 


territories 
President 21-D, 


exclusive 
free trial offer. 


WANTED—Old established line of wood office 
open for representation in New York state ex- 
district, Pennsylvania and the New 
Southern states, on a commission 
man acquainted with the office 


SALESMAN 
furniture now 
cepting the metropolitan 
England also the 


basis 


States, 


Real opportunity for 


furniture business State age, experience and lines now car- 
ried Address P-76, care Office Appliances, Chicago 

OUR TWO HIGH-GRADE TYPEWRITER SPECIALTIES can 
be sold by typewriter salesmen, repair men, supply and spe- 
cialty salesmen This is a golden opportunity for any salesman 
calling on office trade. Territories are being allotted now 
Write for details and selling plans. Address R-57, care Office 
Appliances, Chicago 


SALESMAN WANTED by prominent loose leaf and visible 
record manufacturer selling to the consume! A good work- 
ing knowledge of product and its application necessary. Ex- 
cellent opportunity to make a good income on profit sharing 
basis Several Eastern territories available Limited drawing 
account until properly established. Address Y-60, care Office 


Appliances, Chicago 


SIDELINE—Big 


WONDERFUL NEW 

sell printing for every 
trations free; just take 
Merchants Assn. Insurance Center Bldg., 


Commission with order; 
business at half price; copyrighted illus- 
order, we do the rest. Pocket outfit free. 
Chicago 


SALESMAN to sell office supplies, adding machines and type- 


writers by long established concern about fifty miles from 
Detroit Territory would include about four counties. EXPE- 
RIENCE NECESSARY. Address N-81, care Office Appliances, 


Chicago. 


DISTRICT MANAGERS and salesmen experienced in the visible 
index field to sell ‘“‘Visiblex,’’ a visible leaf equipment 
Exceptional opportunity for experienced men with an old, estab- 
lished company Henry Conolly Company, Rochester, N. Y. 


loose 


known stationer. 
exceptional 
Address 


wanted by large, well 
Prefer one well versed in loose leaf devices. An 
opportunity for one who has initiative and ability. 
S-95, care Office Appliances, Chicago. 


INSIDE SALESMAN 


ONE OR TWO HIGH GRADE SALESMEN required by loose 


leaf house to call on the _ trade. Must have knowledge of 
loose leaf and acquaintance with the trade. Excellent oppor- 
tunity for the right man. Address X-148, care Office Appli- 


ances, Chicago. 





MANUFACTURER of office furniture and filing supplies has 
opening in central territory. Interested in applications of 
salesmen of proven ability to develop new business. Address 
W-61, care Office Appliances, Chicago. 


SALESMEN to handle a line of desk pads and office specialties 
on commission only; no drawing account. Beginners and ex- 
perimenters do not answer this ad. National Office Specialties 
Co., 1627 N. Wells St., Chicago. 








YOUNG MEN to sell window and regular envelopes. Every 
office a prospect. Protection. Experience unnecessary. Full 
or part time. Transo Envelope Co., 3542 Kimball Ave., Chicago. 








WANTED—An inside commercial stationery salesman. Prefer 








one with window trimming experience. A good opportunity 
for the right person. Address T-63, care Office Appliances, 
Chicago. 

SALES EXECUTIVES WANTED. 





An old established office equipment corporation located in New 


York, at present expanding its selling organization, requires 
district managers for centers east of the Mississippi. A thor- 
ough knowledge of visible records, loose leaf equipment and 


bookkeeping supplies required. We seek high type 
men with a proven sales record and sufficient executive train- 
ing to organize and develop a selling force. An unusual op- 
portunity for capable men accustomed to earning $10,000 a year 
or more. Profit sharing basis, with liberal drawing account. 
Address T-62, care Office Appliances, Chicago. 


machine 


GENERAL MANAGER WANTED 








WANTED—Man to take charge of stationery and tablet de- 
partment; must be able to handle sales and office and be 
familiar with manufacturing tablets, note books, school papers, 
mill ruling and commercial stationery; good opening for right 
man. Charles P. Raymond Service, 294 Washington St., Bos- 
ton, Mass. Thirty-third year of confidential employment serv- 
ice for employers seeking good men and men seeking positions 


TYPEWRITER REPAIR AND SALESMEN WANTED. 





COMBINATION TYPEWRITER MECHANIC and salesman or 
salesman only. Good opportunity for right man. Muncie 
Typewriter Exchange, Royal Dealers, Muncie, Ind. 











ELLIOTT-FISHER MECHANIC—Must be A-1 outside or in- 
side man tobt. Novak & Co., 537 S. Dearborn St., Chicago. 








FOR SALE AND WANTED TO BUY. 








ELLIOTT-FISHER billing and bookkeeping machines bought 
and sold. Maloney, Gilmore Co., 508 S. Dearborn, Chicago. 





ALL MODELS ELLIOTT-FISHER billing and bookkeeping ma- 
chines bought and sold. Robt. Novak & Co., 537 S. Dearborn 
St.. Chicago. 





NATIONAL CASH REGISTERS, all styles, sizes, bought, sold 
and exchanged. We can save you money. Henry Kass, Inc., 
Cash Register Systems Experts, 640 Broadway, cor. Van Tromp 
St., Albany, N. Y. 

ELLIOTT-FISHER machines bought, sold and rebuilt. Teeter- 
Warsh Co., Plankinton Arcade, Milwaukee, Wis. 











ELLIOTT-FISHER BILLING AND BOOKKEEPING machines 
bought, sold and rebuilt. W. J. Crowley Co., 631 Caswell 
Block, Milwaukee, Wis. 








WANTS AND FOR SALE—Continued next page 





WANTS AND FOR SALE—Continued from preceding page. 
LINES WANTED. 


DISTRIBUTORS OR DEALERS WANTED. 


ORGANIZATIONS 





OFFICE APPLIANCES 


BUSINESS OPPORTUNITIES. 


WANTED—High grade office devices to sell A long estab- 
lished firm in the office appliance field wants to add some 
good office devices to their present lines. Possess excellent 


national distribution facilities and would be interested in manu- 
facturing rights All inquiries will be held strictly confidential 
Write to Weston Hill, Inc., 8 E. 41st St.. New York, N. ¥ 
FOR SALE—Established office equipment and supply business 
in southeast Alabama town of 10,000 population. Only business 
of its kind in town; big college to draw from Have valuable 
agencies, franchises, etc About $3,500 will handle deal. Ad- 
dress B-149, care Office Appliances, Chicago 

FOR SALE—Printing and office supply business in growing 
south Georgia town of 18,000 In business sixteen years and 
doing nice business Other interests reason for seiling Inves- 
tigate this. L. D. Acker Printing Co., Albany, Ga 








ss 
1925. Granted May 14, 1929. Serial No 


RECENT PATENTS 


Copies of patents herein listed can be ob- No 
tained from the Commissioner of Patents, 1,7 





SoD) 
ob. 0. 





Envelope opener. James W 


Bowers, Pearlington, Miss. Filed Decem 
ber 7, 1925. Granted May 14, 1929. Serial 
73,737 
13,075 Typewriting machine Wm 


Washington, D. C., for ten cents each in A. Dobson, Bridgeport, Conn. (assignor to 
cash, postofice money orders or certified Underwood Elliott Fisher Company, New 
Stamps and personal checks not York, N. Y., a corporation of Delaware). 

accepted. Filed October 23, 1925. Granted May 14, 


Granted January 1 


to Underwood Elliott 


249,993 1929. Serial No. 52 


Remington Typewriter Company 


Granted Janu 


elt Inglewood 
9°" 


~Ieac 


Granted January 1 








1929. Serial No. 64,314 
1,713,086. Typewriting machine Adolph 


Mass. (assignor to G. Kupetz, New York, N. Y. (assignor to 
Cambridge, Mass., a Underwood Elliott Fisher Company, New 
Massachusetts) Filed York, N. Y 1 corporation of Delaware) 
Granted January a Filed August 25 | 5 Granted May 14, 














calendar and con 1,713,163. Bookkeeping device Edward 
Smith, Malden, Mass A. Baskerville, Omaha, Nebr Filed Jan 
Granted January 1, uary 3, 1925. Granted May 14, 1929. Serial 
No. 373 
pencil name clip. Earl 1,713,187. Fountain pen, medicine drop 
Ill. Filed February per and the like. Emil C. Loetscher, Du 
May 14, 1929. Serial buque, Iowa Filed November 30, 1926 
Granted May 14. 1929. Serial No. 151,685. 
Typewriter desk Clarence 1,713,192 Filing spindl Lester 8S 
Mo Filed Septen Riley, Reading, Mass Filed October 6, 
May 14, 1929. Serial 1927 Granted May 14, 1929 Serial No 
224,395 
Typewriting machine Fer 713.293. Sales board D. Mei 
s, Belgium File« selbach, Chicago, Ill of one 
nted May 14, 1929 half to William J. Sandberg, Chicago, 
:; 1.) Filed July 9, 1928. Granted May 14, 
if ana container 1929 Serial No. 291,364. 
xandria, Va Filed 1,713,336. Stamping device William J 
Granted May 14, 1929 Heck, Newark N J Filed October 25, 
1927 Granted May 14, 192% Serial No 
nz machine Alfred 298 598 
oklyn N y (as 1,713,342 Adding sector restoring 
Elliott Fisher Con mechanism Williar W Lasker, Brook 
i corporation of lyn, N. ¥ (assignor by mesne issign 
’ Granted ments to Remington Rand Inc., New 
Ne 709,720 York, N. Y a corporation of Delaware) 
2 machine Jesse Filed November 24, 1925. Granted May 14 
ford, Conr (assignor 1929. Serial No. 71,192 
Fisher Company 1.713.380 Pen and pencil holder \za 
corporation of Dela ria M. Green, Minneapolis Minn Filed 
1925 Granted February 24, 1928. Granted May 14, 1929. 
No, 60,190 Serial No. 256,649 
Typewriter—machine casing 1.713.544 Loose-leaf binder Henry C 
Hartford, Conn. (as Miller, Milwaukee, Wis. (assignor to H. C 
Elliott Fisher Com Miller Company. Milwaukee, Wis., a cor 
a corporation of poration of Wisconsin). Filed November 
Original application filed Ox 27, 1925. Granted May 21, 1929. Serial No 
No. 510,725 Di 71,711 
this application filed November 1,713,563 Typewriting machine Jesse 
May 14, 1929 Serial A. B. Smith, Stamford, Conn. (assignor 


to Underwood Elliott Fisher Company, 


Typewriter and the like Hu New York, N. Y., a corporation of Del- 
Sar Francisco, aware). Filed September 24, 1923. Grant- 
Manifold Impressions ed May 21, 1929. Serial No. 664,421 
City, Nev., a corpor 1,713,594 Typewriting machine Geo. 
Filed August 6, 1925 W. Campbell, Hartford, Conn. (assignor 
Serial No. 48,580 to Underwood Elliott Fisher Company, 
desk John Dierks New York, N. Y.. a corporation of Del- 
Filed June 12, 1922 aware) Filed February 20, 1922. Grant- 
Serial No. 567,615 ed May 21, 1929. Serial No. 537,718 
drawer lock. Bayard E 1.713.601 Open file Carl C Harris, 
Rapids, Mich Filed Orange, Mass. Filed May 4, 1927. Grant- 
Granted May 14 ed May 21, 1929. Serial No. 188,799 
SN 1,713,607 Typewriting machine Wel- 
Craig R Sheaffer, lington FP. Kidder, Rochester, N. Y. (as- 
(assignor to W. A signor to Rochester Industries Inc., 
a corporation of Rochester, N. Y a corporation of New 
Filed November 23. 1921. Granted York). Filed May 28, 1924. Granted May 
No. 517,173 21, 1929. Serial No. 716,492. 
attachment. Wal 1,713,627. Stamp moistener. John Ruze, 
Shelby, Ohio (assignor New York, N. Y Filed March 25, 1926 
Salesbook Company, Shel Granted May 21, 1929. Serial No. 97,404 
21. 1927. Granted 1,713,715. Coin cabinet John F. Ross, 
No. 177,066 Jr., and Timothy C. Billups, Norfolk, Va. 
stop for tabulating Filed June 9, 1928. Granted May 21, 1929. 
Paris, New York, N Serial No. 284,153 
5 Granted May 14 1,713,741 Cash register. Thomas Car- 
roll, Dayton, Ohio (assignor by mesne 
regulator for type assignments to The National Cash Reg- 
Wybrants Robinson, ister Company, Dayton, Ohio, a corpora- 
Filed August 4, 1926 tion of Maryland) Filed December i, 


Serial No. 127,122 1921 Granted May 21, 1929 Serial No 


nachine Albert D 520,106 
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1,713,764. Penholder. Charles T. Luthy 1,714,323 Folding chair. Finn Sim- December 24, 1927. Granted May 28, 1929. 
Peoria, Il. Filed November 6, 1926 mons, . York, N. Y. (assignor by Serial No. 242,362. 
Granted May 21, 1929. Serial No. 147,292 mesne assignments to Nufold Furniture 1,714,964. Calculating machine. Joseph 


lll., a corporation of A. V. Turck, Wilmette, Ill. (assignor to 


1,713,826. Stencil duplicator. Frederick Company, Chicago d 
1929. Granted Felt & Tarrant Manufacturing Company, 


Cc. Gottschalk, New York, N. Y Filed Illinois). Filed November 8, 


April 20, 1921 Granted May 21, 1929 May 21, 1929. Serial No. 231,945. Chicago, Ill., a corporation of Illinois). 
Serial No. 103.256. 1.714,418. Pencil. Rodolfo Debenedetti, Filed March 12, 1921. Granted May 28, 
1,713,875. Filing apparatus. Charles Turin, Italy (assignor to Fabbrica Ital- 1929. Serial No. 451,722. 
John Kay, Aurora, Ill. (assignor to West iana di Penne a Serbatoio Aurora, Turin, 1,714,965. Fountain pen. Walter V. Ull- 
ern Electric Company, Inc., New York, Italy, a firm of Italy). Filed March 30, ner, Oakland, Calif. Filed July 26, 1926. 
N. Y., a corporation of New York). Filed 1927. Granted May 21, 1929. Serial No. Granted May 28, 1929. Serial No. 124,980. 
January 22, 1925. Granted May 21, 1929 179,659. 1,715,016. Record holder. Jess B. Tay- 
Serial No. 3,904 1,714,500. Typewriting machine. Alonzo lor and Charles C. Hennessy, Indianap— 
1,713,897. Vertical file. Frederick W B. Ely, Groton, N. Y. (assignor by mesne olis, Ind. Filed May 15, 1925. Granted 
French, Oakland, Calif. Filed September assignments to L. C. Smith & Corona May 28, 1929. Serial No. 30,442. 
15, 1927. Granted May 21, 1929. Serial No Typewriters Inc., Syracuse, N. Y., a cor- 1,715,074. Indicator attachment for 
219.696 poration of New York). Filed April 4, computing scales. Will J. Platten, Green 
1,713,926. Stick file. Grant R. Sheker 1925. Granted May 28, 1929. Serial No Bay, Wis. Filed June 30, 1926. Granted 
jian, Atlantic City. N. J. Filed November 20,715 May 28, 1929. Serial No. 119,785. 
22, 1926. Granted May 21, 1929. Serial 1,714,514. File holder. John E. Malloy, 1,715,078. Magazine and newspaper 
No. 149,988 Philadelphia, Penna. (assignor to Ed- rack. James E. Whyte and Duncan Me- 
1,713,945. Accounting and filing system ward G. Budd Manufacturing Company. Aulay, Niagara Falls, N. Y. (said Me- 
St. Clair Bromfield, St. Louis, Mo. (as Philadelphia, Penna... a corporation of Aulay assignor to said Whyte) Filed 
signor by mesne assignments to Reming Pennsylvania) Filed December 26, 1925. September 16, 1926. Granted May 28, 
ton Rand Inec., New York, N. Y., a cor Granted May 28, 1929. Serial No. 77,686. 1929. Serial No, 135,902. 
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No. 1,713,019—Envelope opener; patented May 14, 1929, by No. 1,713.826—Stencil duplicator; patented mn 21, 1929, by 
James W. Bowers, Pearlington, Miss. Serial number 73,737. Frederick C. Gottschalk, New York, Ve erial number 


No. 1,713,601—Open file; patented oy 21, 1929, by Cari C. 103,256. 
Harris, Orange, Mass. Serial number 188,799. No. 1,713,544—Loose-leaf binder; patented May 21, 1929, by 


No. 1,712,168—Filing device; patented May 7, 1929, by James Henry C. Miller, Milwaukee, Wis., assignor to H. C. Miller 
H. Rand, Jr., Buffalo, N. Y., assignor, by mesne assignments, Company, Milwaukee, Wis., a corporation of Wisconsin. Serial 
to Remington Rand, Inc., New York, N. Y., a corporation of number 71,711. 


Delaware. Serial number 115,274. No. 1,711,575—Combined envelope and invoice sheet; pat- 
No. 1,712,141—Fountain Pen; patented May 7, 1929, by Robert ented May 7, 1929, by Harrison W. Myers, Freeport, N. Y. 
Hamilton Folk, Columbia, S. C. Serial number 250,795. Serial number 113,400. 
No. 1,712,904—Margin regulator for typewriters; patented May No. 1,712,850—Pencil; patented May 14, 1929, by Craig R. 


Sheaffer, Fort Madison, lowa, assignor to W. A. Sheaffer Pen 


14, 1929, by Rochforts Wybrants Robinson, San Antonio, Texas. ) : 
Company, a corporation of lowa. Serial number 517,173. 


Serial number 127,122. 


poration of Delaware). Filed August 30, 1,714,517. Filing element. Henry E. 1,715,081. Check holder. Joseph Huber, 
1919. Granted May 21, 1929. Serial No. Moliard, Hicksville, N. Y. Filed May 17, Jr., Nokomis, Ill. Filed January 17, 1928. 
1927. Granted May 28, 1929. Serial No. Granted May 28, 1929. Serial No. 247,400. 


320,922 
1.714,003 Adjustable lamp fixture 191,966. 1,715,117. Pen. Horace Chrisman, 
Miles F. Deach, Oakland, Calif. Filed 1,714,579. Safe. Frank Werner and John Edgewood, Penna. (assignor by mesne 
May 31, 1927. Granted May 21, 1929. Hink, Grand Rapids, Mich. Filed No-— assignments to Pittsburgh Equitable Me— 
Serial No. 195,377 vember 14, 1927. Granted May 28, 1929. ter Company, Pittsburgh, Penna., a cor- 
1,714,063. Typewriting machine. Sigurd Serial No. 233,066. poration of Pennsylvania). Filed October 
L. Walsoe, Lyndhurst, N. J. (assignor to 1,714,744. Pencil clip. John C. Wahl, 22, 1925. Granted May 28, 1929. Serial No. 
Remington Typewriter Company, Ilion, N. Chicago, Ill. (assignor to The Wahl Com— 64,138. 
".. @ corporation of New York). Filed pany, Chicago, IIL, a corporation of Del- 1,715,134. Adjustable chair. Edward L. 
May 31, 1927. Granted May 21, 1929. aware). Original application filed April Koenig, Chicago, Ill. Filed February 23, 
Serial No. 195,321. 12, 1924. Granted May 28, 1929. Serial 1928. Granted May 28, 1929. Serial No. 
1,714,082 Fountain — pen ink — vending No. 159,512. Serial No. 705,979. Divided 256,343. 
machine. James B Ford, Washington and this application filed January 7, 1927. 1,715,170. Calculating machine. Fred- 
Township, Logan County, Ohio Filed 1,714,776. Adjustable glider for furni- erick O. Mueller, Detroit, Mich. (assignor 
April 19, 1926. Granted May 21, 1929. ture legs. Herbert A. Hamm, Pasadena, to Burroughs Adding Machine Company, 
Serial No. 103,005 Calif. Filed March 28, 1928. Granted May Detroit, Mich., a corporation of Michi- 
1,714,192. Paper-filing punch. Guy A. 28, 1929. Serial No. 265,351. gan). Filed June 18, 1923. Granted May 
Shadduck, Eugene, Ore Filed April 16, 1,714,824. Device for facilitating filing 28, 1929. Serial No. 646,245. 
1927. Granted May 21, 1929. Serial No or transmission of business papers, etc. 1,715,191. Vault door. John A. Fellows, 
184,420 Eugene A. Staples, Brooklyn, N. Y. Filed Canton, Ohio (assignor to The Diebold 
1,714,278 Stamping device. George July 19, 1926. Granted May 28, 1929. Safe & Lock Company, Canton, Ohio, a 
Sague, Oakes, N. Y. (assignor to George Serial No. 123,308. corporation of Ohio). Filed October 18, 
Sague Mfg. Corp., Poughkeepsie. N. Y., 1,714,896. Credit file. Rodney J. Wood, 1927. Granted May 28, 1929. Serial No. 
a corporation of New York). Filed Oc Dayton, Ohio (assignor by mesne assign— 226,894. 
tober 24, 1927 Granted May 21, 1929. ments to The National Cash Register 1,715,348. Key case. Stanley Barbara, 


Serial No. 228,382 Company, Dayton, Ohio, a corporation of New York, N. Y. Filed August 1, 1927. 
1,714,305. Partition for banks, offices and Maryland). Filed January 12, 1923. Granted June 4, 1929. Serial No. 209,674, 


other similar places Emil G. Gassen, Granted May 28, 1929. Serial No. 612,181. 1,715,383. Check protector. Axel Per- 
Chicago, Ill. Filed July 11, 1927. Granted 1,714,947. Cap for pencils _and pens. son, Attleboro, Mass. (assignor by mesne 


May 21, 1929. Serial No. 204.811 Thomas J. Cichon. Buffalo, N. Y. Filed assignments to William Demuth & Com- 
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pany. New York, N. ¥Y a corporation of 
New York). Filed March 26, 1927. Grant 
ed June 4, 1929. Serial No. 178,551 
1,715,404 Manifolding sales bouok Ed- 
ward Kirby Bottle Elmira, N. Y. (as- 
signor to American Sales Book Com- 
pany, Lad Toronto, Ontario, Canada, a 
corpor: ation of Canada) Filed February 
§ 1922. Granted June 4, 1929. Serial No 


1,715,413. Filing device, paper rack and 
the like. James Haslip Field, New York, 
N. Y. Filed August 1, 1923. Granted Jun: 
+. 1929. and in Great Britain August 
1922 Serial No. 655.025 

1,715,428. Typewriting machine. George 
f—. Rose, New York, N. Y. Original ap 
plication filed December 6, 1921. Serial 
No. 520,419. Divided and this application 
filed April 17, 1925. Granted June 4, 1929 
Serial No. 23,854 

1,715,472 Copyholdet terhen Sattler 
Tulsa, Okla. Filed September 24, 1927. 
Granted June 4, 1929. Serial No. 221,635 


1,715,565 Key holder Harry Pecker, 
Lynn, Mass Filed February 29, 1928 
Granted June 4, 1929. Serial No. 257,870 

1,715,609 Combined typewritine and 


computing machine. Adolph G. Kupetz, 
New York, N. Y. (assignor by mesne as— 
signments to Elliott-Fisher Company, 
New York, N. Y., a corporation of Del 
aware). Filed May 5, 1926. Granted June 
4, 1929 Serial No. 106,794 

1.715.612 Eyveshade James E. MeCul 
loch, Kensington, Md Filed July 16, 
1927 Granted June 4, 1929 Serial No 
"06,263. 

1.715.653. Loose-leaf binder. Edward F 
Graf and George L. Vander Veen, Grand 
Rapids, Mich. (assignors to The Proudfit 
Loose Leaf Company Grand Rapids, 
Mich., a corporation of Michigan). Filed 
March 15, 1926 Granted June 4, 1929 
Serial No. 94,717 

1,715,658 Check book and method of 
forming the same Charles C. Howard, 
Louisville, Ky Filed April 20 1928 
Granted June 4, 1929. Serial No. 271,535 

1,715,704. Accounting machine. Amos 
H. Hawley. New York, N. Y. ‘assignor by) 
mesne assignments to Remington Arms 
Company, Inc., New York, N. Y., a cor- 
poration of Delaw: are). Filed June 9, 1917 
Renewed July 20, 1925. Granted June 4, 
1929 Serial No. 173,790 

1,715,731 Sheet or card holder George 
P. Wigginton, Kalamazoo, Mich. (assign- 
or to Office Equipment Patents Corpora 
tion, New York, N. Y., a corporation of 
New York). Filed June 19, 1926. Granted 
June 4, 1929. Serial No. 117,072. 

1,715,752 Combined key and license 
container. Stephen D. Griffin and Percy 
M. Griffin, Albany N. Y. (assignors of 
one-third to George J. Ruoff. Glovers-— 
ville, N. Y.). Filed August 26, 1926. Grant- 
ed June 4, 1929. Serial No. 131.604 

1,715,770 Pencil. John P. Lynn, Chi 
cago, Ul. (assignor to Dur-O-Lite Pencil 
Company, Chicago, Ill, a corporation of 
Illinois) Filed June 16, 1927 Granted 
June 4, 1929. Serial No. 199,238. 

1.715.802. Cuspidor Mike P. Vukosav, 
Eureka, Calif Filed December 31, 1928 
Granted June 4, 1929. Serial No. 329.544 

1,715,893 Duplicating apparatus Gio- 
vanni Bertinetti and Edgardo Gattino, 
Turin, Italy Filed April 9, 1927, and in 
Italy December 29, 1926. Granted June 4, 
1929. Serial No. 182,472 

1,715,906 Typewriting machine Wm 
4. Dobson, Bridgeport, Conn. (assignor to 
Underwood Elliott Fisher Company, New 
York, N. Y., a corporation of Delaware). 
Filed November 6, 1925. Granted June 4, 
a Serial No. 67,297 

715.910 Cash register Frederick L 
Fuller Ilion, N. Y. (assignor to Reming 
ton Arms Company, Inc., a corporation of 
Delaware). Filed October 9, 1922. Grant- 
ed June 4, 1929. Serial No. 593,386. 

1,715,912 Erasing device Curtis 
Greene, San Diego, Calif. Filed January 
9, 1928. Granted June 4, 1929. Serial No 
245.393 

1,716,036 Lettering instrument. David 
M. Dunning, Jr Auburn, N Y Filed 
July 19, 1927. Granted June 4, 1929. Serial 
No. 206,997 

1,716,169 Locker Maxwell S. Hart, 
New Britain, Conn. (assignor to The Hart 
& Hutchinson Company New Britain, 
Conn., a corporation of Connecticut) 
Filed March 19, 1924 Granted June 4, 
1929. Serial No. 700,256 

1,716,187 Fils George L. Preston, El- 
liott, Filed April 11, 1927 Granted 
June 4, 1929. Serial No. 182,792 

1,716,253. Pencil john C. Wahl, Chi- 
cago, Ill. (assignor to The Wahl Com- 
pany, Chicago, Ill... a corporation of Del- 


aware). Filed January 5. 1922. Granted 
June 4, 1929. Serial No. 527.086 
1,716,258. Card holder. Gaspar Robert 


Bossetta, New Orleans, La Filed De 





Filed Se pte mber 


Frederick Pri in- 


Auto-controlled 


— 





F ile a Fe brus ary 


Filed Dec ce ‘ember 


(assignor to Buchan Telephone 


manifolding de- 


said Sherman) 
Granted June 


Filed November 2: 
strument centrifugally governed 
for gummed-tape 


Filed Nove abe r 25, 


San Francisco, 


ne ed ae chs anism 


Typewriting machine 





OFFICE APPLIANCES 


ham C etnee, Elizabeth, N oes (as- 


signor to Underwood Elliott Fisher Com 
pany, New York, N. Y., a eamenanaien of 
Delaware) Filed July 20, 1927 Granted 


June 18, 1929. Serial No. 207,170 

1,717,621 Account book. Oliver W. 
Perlin, Cincinnati, Ohio. Filed July 27, 
1927. Granted June 18, 1929. Serial No. 
208.731 

1,717,669. Coin wrapper. Clement Lee 
Downey, Cincinnati, Ohio. Filed Sep- 
tember 22, 1925. Granted June 18, 1929. 
Serial No. 57,965. 

1,717,698. Double-service envelope and 
stationery combined. William H. Law- 
horn, Dallas, Texas. Filed July 7, 1926. 
Gri Kotx June 18, 1929. Serial No. 120.912. 


1,717,731 Fountain pen John P 
we New York, N. Y Filed March 
22, 1928 Granted June 18, 1929. Serial 
No. 263,916. 

1.717.747. Gummed-tape-serving ma- 


chine William A. Uttz, St. Louis, Mo., 
(assignor to Perfection Package Sealer 
Company, Inc., Dallas, Tex., a corpor: ition 
of Texas) Filed November 25, 192 
Granted June 18, 1929. Serial No. 2: 
670. 

1,717,765. Typewriter machine Joseph 
A. Dunn, New York, N. Y., (assignor to 
Underwood Elliott Fisher Company, New 
York, N. Y., a corporation of Delaware). 
Filed August 22, 1927. Granted June 138, 
1929. Serial No. 214,814. 

1,717,819. Typewriter. Paul Von Boeck- 
mann, New York, N. Y Filed November 
22, 192: Granted June 18, 1929 Serial 












mS Card — delivery mechanism 
Arthur Thomas, Thornton Heath, Eng- 
land, (assignor to The Accounting and 
Tabulating Corporation of Great Britain, 
Litd., London, England). Filed October 
17, 1927. Granted June 18, 1929 Serial 
No. 226,700. 

1,717,864. Duplicating machine on the 
Hectograph principle William Erastus 
Williams, Wilmette, Ill., (assignor to Dit- 
to, Incorporated, Chicago, Ill, a corpora-— 
tion of West Virginia). Filed March 3 
1928. Granted June 18, 1929 Serial No 
258.836. 

1,717,865. Hectograph duplicating ma- 
chine. William Erastus Williams, Wil- 
mette. Ill., (assignor to Ditto, Incorpora- 
ed, Chicago, Ill., a corporation of West 
Virginia). Filed March 3, 1928. Granted 
June 18, 1929. Serial No. 258,837. 

1,717,958. Fountain pen Robert I. 
Brong, New York, N. Y Filed May 10, 
1928. Granted June 18, 1929. Serial No. 
276,733 

1,718,043 Fractional — line — spacing 
mechanism for typewriters. George Gat- 
ton Melhuish Hardingham, Westminster. 
England Filed March 23, 1926. Granted 
June 18, 1929. Serial No. 96,855 and in 
Great Britain April 2, 1925 

1.718.171. Loose-leaf binder Harry 
Mills, Philadelphia, Pa Filed August 11, 
1928 Granted June 18, 1929. Serial No 
299,017. 

1,718,214. Combination § shipping _ slip. 
Raymond A. Brecunier, George Sherrill 
and Allan D. Donnell, Waterloo, lowa, 
(assignors to Rath Packing Company, 
Waterloo, Iowa). Filed December 2, 1927 
Granted June 25, 1929. Serial No. 237,172 

1,718,314 Perpetual calendar. William 
James Sidis, New York, N. Y. Filed De- 
cember 15, 1927. Granted June 25, 1929 
Serial No. 240,214. 





1,718,315. Card holder Frances P. 
Slosser, Washington, Iowa Filed April 
30, 1928 Granted June 25, 1929. Serial 


No. 273,955. 

1,718,404. Memorandum apparatus. Wil- 
liam W. Bonnell, Bellevue, Pa., (assignor 
to Joseph O. Ladd, Ambridge, Penna.) 
Filed February 1, 1928. Granted June 25, 
1929. Serial No. 251,043. 

1,718,433. Key holder. Liborio E. 
Rivas, Santa Rita, New Mexico Filed 
September 20, 1927 Granted June 25 
1929. Serial No. 222,776 

1,718,467. Envelope feeder for type- 
writers. Robert V. Labarre, Los Angeles, 
California, (assignor to Gertrude Ward, 
Los Angeles, Calif.). Filed November 21 
1927. Granted June 25, 1929 Serial No 
234,697. 

1,718,680. Manifolding machine Wil- 
liam G. Borchers, Hoboken, New Jersey, 
(assignor to Autographic Register Com 
pany, Hoboken, N. J.. a corporation of 
New Jersey) Filed September 17, 1926. 
Granted June 25, 1929. Serial No. 136,056. 

1.718.686. Hand stamp machine. Charles 
S. DeBelle, Williamsport, Penna Filed 
March 20, 1925 Granted June 25, 1929 
Serial No. 17,070 

1,718,694. Typewriter machine. Alfred 
G. F. Kurowski, Brooklyn, N. Y., (as—- 
signor to Underwood Elliott Fisher Com- 
pany, New York, N. Y., a corporation A 
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Delaware). Filed October 21, 





SEPTEMBER, 1929 


Granted June 25, 1929 Serial No. 63,862 

1,718,706. Index or order sheet and pad 
tenjamin Rosenthal, New York, N 
Filed May 16, 1926 Granted June 25, 
1929. Serial No. 108,080 


1,718,709 Fountain pen Victor Savik 
Washington, D. C Agger * April 26, 1927 
Granted June 25 1929 erial No 186,— 
751 

1,718,710 Fountain pen Victor Savio, 
Washington, D. C Filed May 25, 1927 


Granted June 25, 1929 Serial No. 194,- 
177 
1,718,799 
Phillips, 
American 


Manifoiding book 
Hempstead, N. Y., (assignor to 
Sales Book Company, Ltd 
Toronto, Canada, a corporation of On 
tario) Filed December 23, 1922. Grant 

ed June 25, 1929 Serial No. 608.620 
1,718,831. Attachment for writing in- 
struments, George H. Nordrum, St. Paul, 


Arthur H 


Minn., (assignor of one-third to Henry 
G Nordrum and one-third to J Ww 
Hamilton, St. Paul, Minn.) Filed Febru- 
iry 10, 1928. or anted June 25, 1929 








Serial No. 25: 


1,718,867 Polding eyeshade with cap 
Sophy Mahlimann, Baltimore, Md. Filed 
June 17, 1926 Granted June 25, 1929 


Serial No 


1,718,886. 


116.630 
Rotary 


manifolding machine 


Otto Ludwig Zeuthen, Copenhagen, Den- 
mark Filed September 9, 1927. Granted 
June 25, 1929. Serial No. 218,535, and in 


Denm: irk, November 5, 1926. 


1.718.887. Fountain mathematical draw 
ing pen for india ink Frederick George 
Leslie Allen and Edwin Cormack Bender, 


Sydney New South Wales Australia. 
Filed September 7, 1927 Granted June 
25, 1929 Serial No. 218,082 

1,718,943 Desk Earl J. Card, James 


tow! N. ¥ 


struction Company 


(assignor to Art Metal Con- 
Jamestown, N. Y.) 


Filed January 28, 1925 Granted July 2 
1929. Serial No. 5,333 

1,719,000. Time recorder. Charles M. 
Crook, Chicago, Ill. (assignor to Strom 
berg Electric Company, Chicago, IL, a 
corpor: ition of Maine) Filed Decembet 
29, 1922. Granted July 2, 1929. Serial No 
HOG . 

1,719,077 Computing scale James §S 


Oesbury, Toronto, Ontario, Canada, (as 


signor to The Dayton Scale Company, 
Dayton, Ohio, a corporation of New 
Jersey) Filed Sept mber 30, 1925 
Granted July 2, 1929 Serial No. 59,705 
1,719,120 Wallet for keys. Carroll Cut- 
ler Miles, Leominster, Mass., (assignor to 
Ruth D. Miles, Lancaster, Mass., doing 
business as Miles Kedex Company). Filed 
March 10, 1926 Serial No. 93,715 Re- 
newed November 17, 1928 Granted July 
176. Billing machine Harry A. 
rap, Harrisburg, Penna., (assignor 





to 'E 1 iott-Fisher Company, Harrisburg, 
Penna., a corporation of Delaware) 
Filed March 25, 1927 Granted July 2 
1929 Serial No. 178,349 

1,719,244 Penholder Leroy B. Shirk, 
Martindale, Penna Filed April 24, 1928. 
Granted July 2, 1929 Serial No. 272,- 
78 

1,719,308 Dashpot for calculating ma- 


chines Emile James Pospeshil, Detroit, 
Mict (assigner to Burroughs Adding 
Machine Company Detroit, Mich., a 
orporation of Michigan) Filed April 16, 
1927 Granted July 2, 1929 Serial No. 
184,421 

1.719.334 Card-sorting machine. Gros 
ver D. Marey, Newton Highlands, Mass. 
Filed December 30, 1925. Granted July 
1929. Serial No. 78,474 

1,719,358 Visible ird index Roy 
Campbell Montreal Quebec, Canada 
Filed June 8, 1925. Granted July 2, 1929. 
Serial No 85,717 

19.374 Fountain Pen Chokichi 

Inat Tokio, Japa Filed January, 30, 
192¢ Granted July 2, 1929 Serial No 
“4 12 

1.719.383 Cash register Bernis M 
Shipley, Daytor Ohio, (assignor by 


National Cash 
Ohio, a cor- 


assignments to The 
Company, Dayton 


mesne 


Register 


poration of Maryland). Filed November 
» 1921 Granted July 2, 1929. Serial No 
12,47 

1,719 412. Index apparatus George P 
Wigginton, Kalamazoo, Mich., (assignor 
by mesne assignments to temington 
Rand Ine., New York, N. Y., a corpora- 
tion of Delaware) Filed April 23, 1927 
Granted July 2, 1929 Serial No. 185,983 

1,719,617. Band for envelopes and the 
like Abraham Novick, Flushing, N. Y 


pag to F. L. Smithe Company, Inc 


New York, N. Y., a corporation of New 
York) Filed July 22, 1926. Granted July 
2, 1929 Serial No. 124,140 

1,719,667. Copyholder Harry A. Mar- 
rable, Hoboken, N. J. Filed April 11, 1927 
Granted July 2, 1929 Serial No. 182,815. 


1,719,714. Pencil sharpener. Jerome J. 


Miller, Chadron, Nebr. Filed April 12, 
1926 Granted July 2, 1929. Serial No. 
101,495 

1,719,840 Holder for articles of sta-— 
tionery Carl Horix, Chicago, Ill. Fiited 
April 11, 1927 Granted July 9, 1929. 


182,629. 
Pencil or like holder. George 
Milne Grimmer, London, Eng- 


Serial No 
1,719,976 
Skeffington 


land. Filed March 21, 1928. Granted July 
9, 1929 Serial No. 263,260. 


1,720,082 


Walter W. 


Adding and listing machine. 
Landsiedel, Norwood, Ohio 
(assignor by mesne assignments to Rem-— 
ington Rand Ine New York, N. Y., a 
corporation of Delaware). Filed February 





4, 1924. Granted July 9, 1929. Serial No. 
690.354 

1,720,242. Loose—leaf book. John Schade, 
Holyoke, Mass. (assignor to The National 
Blank Book Company, Holyoke, Mass., a 
corporation of Massachusetts). Filed 
June ~. 1928. Granted July 9, 1929. Serial 
No 95 

1, : Automatic Copyholder for 
adding machines. Ferdinand Ludwig, 


Czechoslovakia. Original ap 
plication filed October 4, 1924. Serial No. 
741,684, and in Germany June 17, 1924. 
Divided and this application filed Febru- 


Witkowitz, 


ary 25, 1926. Serial No. 90,667. Renewed 

May 25, 1929. Granted July 9, 1929. 
1,720,369 Fountain pen. Chrystal 

Christopher McCue, Goodells, Mich. Filed 


October 23, 1928 Granted 1929. 


Serial No. 314,347. 


July 9, 


1,720,417. Pencil. Hugo 8. Hasselquist, 
Chicago, Ill. Filed June 5, 1922. Granted 
July 9, 1929. Serial No. 566,167. 

1,720,499 Educational computing de- 
vice William Walker, Fonda, Iowa. 
Filed July 1, 1926. Granted July 9, 1929. 
Serial No. 119,940. 


1,720,559 Fountain pen. William IL. 
Light, Brooklyn, N. Y. Filed August 15, 
1927 Geantae July 9, 1929. Serial No. 


1,720,607 Notebook and copy holder. 
Merta L. Reed, Big Rapids, Mich Filed 
March 15, 1928. Granted July 9, 1929. 


Serial No. 261,867. 
1,720,699. Envelope 

Merrill Stevens, John C. 

E. Davidson, Topeka, 


filling machine. 
Weeks and Clyde 
Kans. Filed July 


25, 1927. Granted July 16, 1920. Semal No. 
208,086. 
1,720,717. Magazine pencil. Amos F. 


(assignor to The 
Janesville, Wis., 
Filed Jan- 


1929. 


Bumpus, Prescott, Ariz. 
Parker Pen Company, 
a corporation of Wisconsin) 
uary 22, 1927. Granted July 16, 
Serial No. 162,828. 

1,720,721. Envelope. Frank Culotta, 
Melrose Park, Ill. Filed October 20, 1926. 
Granted July 16, 1929. Serial No. 142,878. 

r Perpetual calendar. Charles 
A. Ward, St. Paul, Minn. (assignor to 
Brown & Bigelow, St. Paul, Minn., a cor 
poration of Minnesota). Filed November 
9, 1927. Granted July 16, 1929. Serial No. 
32 O58 


1,720,845. Slip-sheeting machine. Henry 
Manrodt, Newark, N (assignor to 
Vernie R. Shattuck, Pittsburgh, Penna.). 


Filed July 12, 1928. Granted July 16, 1929 
Serial No. 292,239. 
1,720,847. Loose—leaf binder. Donald § 


McChesney, Syracuse, N. Y. 
Hall & McChesney, Inc 
a corporation of New York). 
14, 1927 Granted July 16, 
No. 175,188. 
1,720,897 


(assignor to 
Syracuse, N. 

Filed March 
1929. Serial 
stencil. 


Dry Henry H. Haw- 


ling, Ridgefield Park, N. J. Filed October 
21, 1927 Granted July 16, 1929. Serial 
No. 227,864. 

1,720,997. Loose leaf binder. Charles P 
Butz, St. Louis, Mo Filed January 7, 
1929 Granted July 16, 1929. Serial No. 
330.7 


1,721,059 Praser holder. Arthur G. 
Stevenson, Rochester, N. Y. Filed Feb- 
ruary 25, 1927 Granted July 16, 1929. 
Serial No. 170,987. 

1,721,104 Check certifier John W. 
Carlson and Thomas M. Walsh, Chicago, 
and Ole Slettevold, Evanston, Ill. (as- 
signor to Hedman Manufacturing Com- 





pany, Chicago, Ill., a corporation of Illi- 
nois). Filed April 22, 1927. Granted July 
16, 1929 Serial No. 185,730. 

1,721,138. Folding chair. Joseph Silver-— 
man, Chicago, Ill Filed March 3, 1927. 
Granted July 16, 1929. Serial No. 172,322. 

1,721,164 Folding chair. John Q. 
Newell and Frank Redpath, McAlester, 
Okla. Filed March 29, 1928. Granted July 
16, 1929. Serial No. 265,540. 


1,721,226 Multioffice telephone system. 
Clarence E. Lomax, Chicago, Il. (as- 
signor by mesne assignments to Auto- 


matic Electric, Inc., Chicago, I[lL., a cor- 
poration of Delaware). Filed June 3. 
1922. Serial No. 565,727. Renewed March 


7, 1927. Granted July 16, 1929 
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1,721,248 Card-index system Elmer 
W. Davis, Newton, Mass. (assignor to 
Shaw-Walker Company, Muskegon, Mich., 
a corporation of Michigan). Filed October 
23, 1920. Granted July 16, 1929. Serial 
No. 418,929. 

1,721,294. Folding or collapsible chair. 
Edward Harold Dean, Ealing, London, 
England. Filed April 5, 1928. Granted 


July 16, 1929. Serial No. 267,555. 


1,721,307. Key case. Charles Lorber, 
Louisville, Ky. Filed March 7, 1927. 


Serial No. 
pad. Harry J. Vor- 
Filed April 7, 1928. 
Serial No. 268,211. 
device. Harry A. 
Rochelle, N. Y. Filed 
Granted July 16, 1929. 


Gri inted July 16, 1929. 173,308. 
1,721,323. Blotter 

Toledo, Ohio. 

July 16, 1929. 

.721,337. Calendar 

Frederick, New 

July 26, 1928. 


tric de » 
Granted 
1,72 





Serial No, 295,404. 
1,721,344. Document file. Aaron T. 
Klopp, Omaha, Nebr. (assignor to Klopp 


Nebr., a cor- 
Filed December 


Printing Company, Omaha, 
poration of Nebraska). 


27, 1927 Granted July 16, 1929. Serial 
No. 242,622. 
21,386. Stamp- affixing machine. Azel 


Gay, Rochester, 
post Company, Inc. 
corporation of New 
1928. Granted 
267,706. 
1,721,510. 


(assignor to Multi- 
. Rochester, N. Y.., 
York). Filed April 5 
July 16, 1929. Serial No: 


Key case. John P. de I'Bau, 
Los Angeles, Calif. Filed April 16, 1925. 
Granted July 23, 1929. Serial No. 23,714, 

1,721,529. Filing case. Martin Hatfield 


Poindexter, Newton, Mass. Filed June 6, 
1927. Granted July 23, 1929. Serial No. 





Aligner and tear-off device for 


typewriting machines. William J. Wis- 
wall, Portland, Ore. (assignor to Ameri- 
can Sales Book Company, Limited, To- 
ronto, Canada, a corporation of Ontario, 


Filed October 19, 1926. 
1929. Serial No. 142,583. 


Canada). Granted 


July 23, 


1,721,857. Key action for typewriters 
and other machines. Orville U. Desha, 
Fort Collins, Colo. (assignor of one-fifth 
to the Desha Typlex Trust Estate, Fort 
Collins, Colo.). Filed March 24, 1927 
Granted July 23, 1929. Serial No. 178.086. 


1,722,120. Eyeshade. Leonard L. Wick- 


land, Minneapolis, Minn. Filed July 25, 
1928. Granted July 23, 1929. Serial No. 


295,209. 

1,722,138. Card index. 
Marion, Ind. Filed October 19, 1928. 
Granted July 23, 1929. Serial No. 313,567. 

1,722,142. Typewriting machine. George 
F. Handley, Glendale, N. Y. (assignor to 
Royal Typewriter Company, Inc., New 
York, N. Y., a corporation of New York). 


James L. Gable, 


Filed October 11, 1927. Grantea July 23, 
1929. Serial No. 225,485 

1,722,238. Illuminated writing imple— 
ment. Albert Weber, Providence, R. 


Filed July 27, 1927. Granted July 
Serial No. “208, 794. 

.722,240. Method of labeling packages 
and machine therefor. Joseph A. Cer- 
eghino, Los Angeles, Calif. (assignor to 
National Labeling Machine Company. 
Inc., Los Angeles, Calif., a corporation of 
California). Filed January 3, 1929. 


23, 1929. 





Granted July 23, 1929. Serial No. 244,070 
,722,245. Letter—holding device. Jean 
Leandre Gautheron, Paris, France. Filed 


June 6, 1927. 
No. 196,811. 

1,722,416. Wire basket. 
Glenny, Rockford, Il. 
Washburn Company, 
corporation of Massachusetts). 


Granted July 23, 1929. Serial 
Clarence 58. 
(assignor to The 
Worcester, Mass., a 
Filed De— 


cember 2, 1927 Granted July 30, 1929. 
Serial No, 237,162 

1,722,439. Type writing machine. Lewis 
C. Myers, Freeport, N. Y. (assignor to 
Royal Ty pewriter Company, Inc., New 
York .. a corporation of New York). 
Filed October 18, 1927. Granted July 30, 


Serial No. 226,953. 

1,722,446. Cash register. 
Thistlethwaite, Llion, N. Y. (assignor to 
Remington Arms Company, Inc., a cor- 
poration of Delaware). Filed April 10, 
1923. Granted July 30, 1929. Serial No. 
631,223. 

1,722,453. Pen and pencil holder. 
Roland Bowman, Brooklyn, N. Y. 
signor of one-half to 
New York, N. Y.). Filed October 24, 1928. 
Granted July 30, 1929. Serial No. 314,649. 

1,722,477. Autographic register. George 
J. Neth, Dayton, Ohio (assignor to The 
Egry Register Company, Dayton, Ohio, a 
corporation of Ohio). Filed January 18, 


Charles A. 


Count 
(as- 
Frank Cammarata, 


1926. Granted July 30, 1929. Serial No. 
82.620. 

1,722,548. Sheet or card holder. George 
P. Wigginton, Kalamazoo, Mich. (as- 


signor to Office Equipment Patent Cor- 
poration, New York, N. Y., a corporation 
of New York). Filed May 9, 1927. Granted 
July 30, 1929. Serial No. 189,969. 
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~i2 file card stop. Wil B. Testa, Auburn, 
liam H. Day, East Haven, and Clifford R 1928. Granted 
Thomas, West Haven, Conn. (assignor by 269,675 
mesne assignments to Remington Rand 1.722.911 
Inc., Tonawanda, N a corporation of envelope 


1,722,563 Index or 








July 30, 1929. 
Combined mailing and filing 


Abraham S. Greenhaus, 
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Granted July 30, 1929. 


1927 


178,087. 


13, March 24, 
Serial No 

1,722,990 Cash register Charles H. 
Arnold, Dayton, Ohio (assignor by mesne 
assignments to The National Cash Regis— 


) Filed April 
Serial No 


New 








Delaware) Filed <x tober 19. 1923. Granted York, N. Y. Filed December 27, 1927 ter Company, Dayton, Ohio, a corporation 
July 30, 1929. Serial No. 669,523 Granted July 30, 1929 Serial No. 242,734 of Maryland). Filed December 17, 1924. 
1,722,593. Index. James H. Rand, North 1,722,937. Typewriting machine. Lewis Granted August 6, 1929 Serial No. 
Tonawanda, N. Y. (assignor by mesne C. Myers, Freeport, N. Y. (assignor to 756,533. 
assignments to Remington Rand __Inc., Royal Typewriter Company, Inc., New 1,723,009. Pencil sharpener. Leroy G. 
New York, N. Y., a corporation of Dela York, N. Y., a corporation of New York) Brackett, Medford, Mass Filed July 2, 
ware). Filed April 14, 1922. Granted July — Filed December 23, 1927. Granted July 30, 1927. Granted August 6, 1929. Serial No 
30, 1929. Serial No. 552,791 i929. Serial No. 242,165 ; 203,246. 
1,722,771. Pencil holder for sharpeners 1,722,954. Key action for typewriting 1,723,117. Billfold and coin holder 
Charies C. Spengler, tockford, Ill. (as and other key-operating machines. Or Felix K. Alstrand, New York, N. Y. Filed 
signor to Spengler—Loomis Manufacturing ville U. Desha, Fort Collins, Colo. (as August 10, 1926. Granted August 6, 1929. 


Company, Chicago, IIL, a corporation of signor of one-fifth 








The Desha Typelex Serial No. 128,499. 




















New York). Filed August 20, 1926. Granted T . inden > ‘ollins ‘ “ile . . . . . 
July 30, 1929 Serial No. 130, 7 , Trust Estate, Fort Collin . Colo , Filed _ 1,723,146 Pencil. John H. Fischer, New 
790 : . March 24, 1927. Granted July 30, 1929. York, N. Y. (assignor to Eagle Pencil Com- 
ay «hey wie eames ww." —_ Serial No. 178,083 pany, New York, N. Y., a corporation of 
r . ) = ec s cago . . J * ° c ao 
al eg ee “os taea” Gienmis 1,722,955. Key action for typewriter and New York) Filed September 19, 1924 
il Filed November 26, 1926 Granted ; : Le . Granted Aug . 1929 Serial N 
July 30. 1929. Serial No. 150,668 other machines. Orville U. Desha, Fort a ugust 6, 1929. sera: NO 
ae ty | Collins, Colo. (assignor of one-fifth to The 738,594. ae 
1,722,811 Multiple-unit book holder Desha Typelex Trust Estate, Fort Collins 1,723,171 Fountain pen William A 
Alfred M. Martin, Chicago, Ill Filed Colo.). Filed March 24. 1927 Granted Houston and Dillman Charles Houston, 
February 18, 1927 Granted July 30, 1929. July 30, 1929. Serial No. 178.085 Los Angeles, Calif Filed November 239, 
Serial No. 169,157 na . 1926. Granted August 6, 1929. Serial No 
,722,812 Binder Alfred M. Martin, 1,722,956 Key action for typewriting 151,459 
Chicago, Ill. Filed March 5, 1927. Granted and other key-—operating machines Or 1,723,240 Platenless typewriter. Oliver 
July 30, 1929. Serial No. 172,980 ville U. Desha, Fort Collins, Colo. (as- J. Huie, Atlanta, Ga. Filed January 17, 
1,722,867 Ruling device Angelo M signor of one-fifth The Desha Typelex 1927. Granted August 6, 1929. Serial No. 
Testa Auburn, Me (assignor to Evelyn Trust Estate, Fort Collins, Colo.) Filed 161,674. 
—— —-- —=f) Erasers and other office supplies, Concepcion, Chile No. 39, 
—————— — - 
=< —_—_—___— 950; agency desired 
Erasers, rubber, Smyrna, Turkey No. 40,204; purchase or 
TRADE OPPORTUNITIES _ «ty contemplated 
: ' ‘ Furniture. office, steel, Athens, Gree No. 40,046: agency 
The detailed inquiries which follow have been received direct contemplated — , . : 
from readers of Office Appliances They are tangible business Furniture, office, Pernambuco, Brazil.—No. 40,041; purchase 
opportunities which are well worth following. or agency contemplated 
Furniture, office, Stuttgart, Germany No. 40,461; purchase 


Wants Abroad 

Buenos Aires, Argentina.—Uhalde & Cia, Maipu, 327, wishes 
to get in touch with manufacturers of steel office furniture, filing 
cabinets and supplies, with the view of obtaining an exclusive 
agency for the Argentine Republi An executive of this com 
pany (who was nine and one-half years manager for Fred Berg 
& Company. prominent office equipment dealer at Buenos Aires) 
is now in the United States for the purpose of interviewing 
manufacturers Letters addressed to Uhalde & Cia, care East 
ern branch, Office Appliances. 100 East Forty-second street 
New York, N. Y will reach that gentleman without delay 

Kingston, Jamaica, B. W. 1.—Car!l W. Hart, 3 Orange street 
wishes to make a connection with manufacturers of good, low 


priced commercial stationery items He will appreciate re 
ceiving catalogues and price lists from manufacturers desiring 
representation in the British West Indies 


Papeterie du Simplon, office equipment dealer 
® Rue Mayran, Paris (%e), plans an exhibit at the National 
Exposition of Office Organisation and Equipment, to be held at 
Paris November 7-17, 1929 This organization is interested in 
displaying for American manufacturers small office devices that 
have been put on the market recently Catalogues and prices 
will be appreciated by this French house 

Paris, France. J. Jager, 7 Rue Biot (live), desires to secure 
agencies for commercial stationery items and office equipment 


Paris, France. 


suitable for the Paris market, and surrounding communities 
Mr. Jager’s method consists of calling on customers, present- 
ing samples. taking orders, and transmitting them to the 
houses he represents He acts as representative only, carry 


Jager has had considerable experience as 
representative of several German houses, for which he has 
made a good record He speaks and writes French and Ger 
man fluently, and has a fair knowledge of English and Italian 
Although we hav no credit information concerning this in 
quiry, we believe he is reliable and worthy of consideration 
Wanted Here at Home 
Charlotte, N. C The Kale-Lawing Company, 
ind commercial stationer, 225 South Tryon St., wishes to bring 
its catalogue files up to date Manufacturers are requested to 
send latest catalogues, price lists and discount sheets 


ing no stocks Mr 


office outfitter 


Chicago, I!il.-Miss Martha Gross, a manufacturers’ represen 
tative with an established following, 222 West Adams street, 
seeks one or two additional lines of stationery items She has 
been selling such Chicago concerns as Marshall Field & Com 
pany A. C. MeClure & Company. Sears, Roebuck & Company, 
Marshall-Jackson Company, etc., during the past thirty months 
The merchandise she has been selling includes school bags 
fine writing paper. cedar pencils, bridge sets, including cards 


leather score cards, et¢ 


er >—_ 
Commerce Department Trade Opportunities 


Wanufacturers interested in any of these inquiries can obtain 
the names and addresses from the United States Department of 

Commerce at Washington, D. C., its branch offices in many cities, 

local chambers of commerce in important centers Ven- 
tion the file number to identify the inquiry 


or fro 


Appliances, office, Stuttgart, Germany No. 40,461; purchase 
or agency contemplated 

tooks, blank, including accounting, ledgers, journals, cash and 
memo, as well as copy books, Bahia de Caraquez, Ecuador 
No. 39,813; purchase contemplated 

Devices, marking—spray guns for stenciling shipping boxes, 
Hamburg, Germany No. 40,012 gency desire 

Doors, steel, for office buildings, Oslo, Norway No. 40,334: 
agency desired 

Equipment, office Hambure, Germany No 89.869: agency 


desired 


or agency contemplated 
Machines, accounting and tabulating, Seoul, Japan No. 40, 
045; agency desired 


Machines, adding and calculating, Hamburg, Germany No 
39,869; agency desired 
Machines, portable adding, Berlin, Germany.—No 10,466; 


agency desired 


Machines, addressing, Pernambuco, Brazil.—No. 40,041; pur- 
chase or agency contemplated 
Machines, autographic register, Milan, Italy No. 40,345; pur- 


chase and agency contemplated 
Machines, automatic pencil sharpener, Nottingham 
No. 40,383; purchase or agency contemplated 
Machines, bookkeeping, Hamburg, Germany No 
agency desired. 
Machines, calculating, Pernambuco, 
chase and agency contemplated 
Machines, cash register, Pernambuco, Brazil No 
chase or agency contemplated 
Machines, check protecting, Pernambuco, 
041; purchase or agency contemplated 


England 
39,869; 
Brazil No. 40,041; pur 


40,041; pur 


Brazil No 40, 


Machines, copying, Hamburg. Germany.—No. 39,869; agency 
desired 

Machines, duplicating, Pernambuco, Brazil No. 40,041; pur 
chase or agency contemplated 

Machines, graphic trades, including offset machines, Ham 
burg, Germany No. 40,375: agency desired 


office and equipment, Berlin, Germany No. 40,- 
contemplated 

portable typewriters, and 
39,866; sole agency desired. 
Hamburg, Germany No 


Machines, 
16H: agency 

Machines, 
tralia No 

Machines, typewriter, 
desired 

Paper, all kinds, Lima, Peru No 


supplies, Sydney, Aus- 
39,869; agency 


40,201; agency desired 


Paper, bond, Rio de Janeiro, Brazil No. 40,172; agency de- 
sired 

Paper, bond and writing, Wellington, New Zealand No 
40.372; agency desired 

Paper, gummed, for sealing packages, San Juan, P. R No. 
40.447; purchase and agency contemplated 


binders and accessories, Wellington, New 
purchase or agency contemplated 


Caraquez, Ecuador.—No. 39,813; purchase 


Parts, loose leaf 
Zealand No. 40,205; 

Pencils, Bahia de 
contemplated 

Pencils, lead, unprinted, Nottingham, 
purchase or agency contemplated 

Pencils, lead, with erasers, Panama City, 
agency desired 

Pens and pencils 
sired 

Pens, 

Stationery and fancy goods 
agency desired 

Stationery and novelties, 
76; agency desired 


England No. 40,383: 


Panama No. 40,389 


Concepcion, Chile No. 39,950; agency de 


Hamburg, Germany No. 40,468; agency desired 
Jullundur City, India No. 40,398 


Panama City, Panama No. 40 


Supplies, office, Concepcion, Chile No 39,950; agency de 
sired 

Supplies, office, all kinds, Leipzig, Germanys No. 40,467; 
agency desired 

Supplies, office, Smyrna, Turkey.—No. 40,204; purchase or 


agency contemplated 
Supplies, stationery, Bahia de 
purchase contemplated 


Caraquez, Ecuador.—No. 39,813; 


Specialties, office, Athens, Greece No. 40,046; agency de 
sired 
Specialties and novelties, office, Hamburg, Germany No 


agency contemplated 
pencil manufacture, St 
desired 


10,209; purchase or 
Wood, cedar, for 
No, 40,184 sole agency 


Etienne, France 
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MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
thoughts, words and acts are directed in accord with principle. 


t 

“The words ‘personality’ and ‘individuality’ 
are two words that present clearly distinct 
meanings to the trained mind, but to the un- 
trained mind they are often used interchange- 
ably and apart from their real meanings. 


“ ‘Personality’ applies to the mortal part of 
you—the mortal mind, the person, the external. 
It belongs to the region governed by the intel- 
lect. Your personality may be agreeable or 
disagreeable to others. When you say that you 
dislike any one, you mean that you dislike his 
personality—that exterior something that pre- 
sents itself to us from the outside of any one. 
It is the outer, changeable man, in contradis- 
tinction to the inner, or real man. 


“*Individuality’ is the term used to denote 
the real man. The more God comes into vis- 
ibility through a person the more individualized 
he becomes. By this I do not mean that one’s 
individuality is greater when one is more re- 
ligious. Remember, God is wisdom, intelli- 
gence, love, power. The more pronounced the 
manner in which any one of these qualities— 
or all of them—comes forth into visibility 
through a man, the greater his individuality.” 
Unity. 

* 

“That age will be rich indeed when those 
relics which we call Classics, and the still older 
and more than classic but even less known 
Scriptures of the nations, shall have still fur- 
ther accumulated; when the vaticans shall be 
filled with Vedas and Zendavestas and Bibles, 
with Homers and Dantes and Shakespeares, 
and all of the centuries to come shall have suc- 
cessively deposited their trophies in the forum 
of the world. By such a pile we may hope to 
scale heaven at last.”—Thoreau. 

* K * 

“To look fearlessly upon life; to accept the 
laws of nature, not with meek resignation, but 
as her sons who dare to search and question; 
to have peace and confidence within our souls 
these are the beliefs that make for happiness.” 
— Maeterlinck. 

* * x 

“Of all human ambitions an open mind, eagerly 
expectant of new discoveries and ready to re- 
mould conviction in the light of added knowl- 
edge and dispelled ignorances and misapprehen- 
sions, is the noblest, the rarest, and the most 
difficult to achieve.”—Robinson. 
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“Nature never works like a conjuror, to sur- 
prise, rarely by shocks, but by infinite grada- 
tions: so that we live embosomed in sounds 
we do not hear, scents we do not smell, spec- 
tacles we see not, and by innumerable im- 
pressions so softly laid on that though impor- 
tant we do not discover them until our atten- 
tion is called to them.”—Emerson. 

* * * 


“There is just one quality which man pos- 
sesses which is deathless in itself and which 
makes the race able to look even pure Time 
in the face with self-respect. That is the death- 
less quality of Mind, the divine restlessness ci 
intellect which explores the unchanging mys- 
teries of Nature in itself.”—Julius Barnes. 

~ * * 


“Man flows at once to God when the channel 
of purity is open. By turns our purity inspires 
and our impurity casts us down. He is blessed 
who is assured that the animal is dying out in 
him day by day, and the divine being estab- 
lished. Perhaps there is none but has cause for 
shame on account of the inferior and brutish 
nature to which he is allied.” —Thoreau. 

* * * 


We Get As We Give 
“If you would be happy, make somebody glad, 
And the joy you are giving away, 
The sunshine you bring to hearts that are sad, 
Will shine in your heart some day. 


“If you would be rich, then give of your store, 
Freely and joyfully too, 

And all that you give—with even more 
Will surely come back to you. 





“If you would climb to life’s higher things, 
Then help some unsatisfied soul 

To reach the heights, and you'll find it brings 
Your heart to its chosen goal. 


“If you would be loved, then love all men, 
As your Brothers upon the earth, 

And the love you give will come back again 
To the heart that gave it birth. 


“We get as we give—in equal amount— 
Of love and everything true; 

So give and give without measure or count, 
And it all will come back to you!” 


—Sidney J. Burgoyne. 
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Some of the Men Who Will Lead the Work of the National Asso- 
ciation of Typewriter Dealers During the Remainder 
of 1929 and the First Half of 1930: 


Left to Right, Sitting—A. S. Bundy, Bundy Typewriter Co., Philadelphia, Eastern Vic« 
President; James P. Ward, Sr., Shipman-Ward Manufacturing Co., Chicago, President; Harry 
E. Russell, Office Equipment Co., Des Moines, Ia., Central Vice-President; R. E. Huffman 
Huffman Typewriter Co., Aberdeen, South Dakota, Western Vice-President. 

Left to Right, Standing—F. C. Waltz, Waltz Typewriter and Adding Machine Co., Cincin- 
nati, Director; A. E. Roberts, Business Equipment Co., Detroit, Director; L. H. Wittgraf, 
l'ypewriter Clearing Association, Minneapolis, Director; J. B. Watkins, Typewriter Inspection 
Company, Toledo, Director; W.G.Corney, Thompson-Corney, Toronto, Canada, Director; P 
E.. Kinnisten, Chicago, Secretary- Treasurer 

Other directors not present when the above picture was taken include A. B. Froehlich, Reliable 
['ypewriter & Adding Machine Corp., Chicago; Deane S. Reynolds, Office Appliance Co., Boston; 
L. W. Adler, Cleveland Calculating Co., Cleveland; Harry Ferer, All Makes Typewriter Co., 
Omaha; C. E. Gleason, San Diego, Calif., and E. A. Glassman, City Typewriter Exchange 
Re che ster, N 7 


—Photo by courtesy Reliable Typewriter G@ Adding Machine Corporation ,Chicago 











(See page 44 
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POOLING BATERNTS SPELLS SUCCESS 


Written Expressly for Office Appliances 
By Waldon Fawcett 





I+ IS doubtful if any other recent develop- 
ment in business policy has done such _ vio- 
lence to tradition as the new fashion of pooling 
patents. The average believer in the old concept 
of competition can scarcely believe his ears when 
he hears the new heresy. What, say good-bye to 
the prestige of exclusive mechanical features? Will- 


fully share erstwhile talking points with hated 
rivals? In conservative ears, the whole thing 
smacks of commercial communism, or syndication, 
at least. 


Once the first shock has passed, however, out- 
raged trade opinion—including opinion at the retail 
level—comes gradually to accept the idea that there 
is far more of benefit than of betrayal in the mutual- 
ization of patents and manufacturing secrets. Rad- 
ical as the doctrine of making common cause was 
bound to appear at first acquaintance, it has been 
strikingly demonstrated in a comparatively brief 
experience that in actual practice this new form 
of cooperation makes for a stronger industry and 
a higher average of customer satisfaction. Better 
yet, in the estimation of the champions of inter- 
change, the new arrangement puts commodity com- 
petition into the terms in which such a contest 
should be couched. 

Vindication of patent pooling as a guiding prin- 
ciple of business conduct is of especial significance 
to the office equipment industry. Because, if there 
is any line in which the current impulse is to put all 
broadly applicable inventions into the melting pot, 
it is that made up of business machines and kin- 
dred equipment. The urge is strong here partly be- 
cause in few if any other fields has there been sep- 
arate possession of so many structural features obvi- 
ously capable of enhancing the operating efficiency 
of an entire group or class of machines. In some 
mechanical lines the respective machines are so 
distinctive, if not unique, that each is bound to 
bristle with exclusive features. And there is little 
reason to covet for all the rare attributes of any one. 
But with office appliances it is a different matter. 
A time- or labor-saving adjunct that brings more 
power to the arm of one office helper is apt to be 
capable of similarly benefiting every other mechan- 
ism of the same species. 


The exchange of patents, which is the latest long 
step ahead taken by the office outfitting industry, 
may take various forms. The latter day evolution 
of the holding company, of which there are several 
outstanding examples in the office equipment trade, 
is, of course, a simple and convenient vehicle for 
the mutualization of patents. But the same ends 
may be attained without tampering with corporate 
structure. License arrangements, or, more partic- 
ularly, cross-license arrangements, carry out the 
same give-and-take spirit. Manifestly any such 
arrangement has an advantage over even that 
“farming out” of patents, which necessitates labo- 
rious accounting of royalties. 

The Kernel of the Nut 

Many members of the business equipment com- 
munity have not instantly sensed the animus of 
the wish which has been expressed by leaders that 
patent pooling in this field should have the widest 
possible scope. The thought behind this desire is 
a sound one, born of the knowledge that there are, 
on certain classes of business machines, patented 
features that, if they could be made broadly avail- 
able via patent reciprocity, would contribute to the 
efficiency or economy of operation of entirely dif- 
ferent classes of machines, with which they are not 
at present used. This extension far afield of adapt- 
able patented features is one of the chief rewards 
of patent cooperation. Ranking with it are the 
benefits resultant from interlocking research work 
in behalf of further improvement. Business equip- 
ment invention makes the best headway when not 
called upon to be too secretive. 

For the business equipment circle, the immediate, 
practical, utilitarian benefit from patent swapping 
arises from the fact that it makes available forth- 
with, to the great majority of users of office ma- 
chines, improvements that otherwise would be re- 
stricted for a quarter of a century to a single make 
of machine. Matching this obvious and material 
benefit, is an intangible and sentimental gain that is 
almost as valuable. Concerted action which puts 
an industry’s key patents in a pot is the best anti- 
dote for agitation or legislation against monopoly. 

It is generally supposed that the United States 
has lived down and forgotten the trust-busting 
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orgy of some years ago, when a hue and cry was 
raised against every combination of capital and 
every consolidation in industry which might lead to 
any degree of market control. But, for all the old 
herce spirit of muck-raking has passed, a remnant 
of the old radical sentiment always smoulders, 
ready to be fanned into flame at any new turn of 
events that affords opportunity. The best evidence 
of this is seen in the propaganda against unre- 
stricted business alliances which has sprung up 
in the wake of the current merger movement and 
which will be reflected in unrest in the Congress 
of the United States and in certain State legis- 
latures. 

Patent Pooling Best Reply to Trust Busters 

Pooling of interchange of patents is the best an- 
swer that can be given to any charge of evil in the 
merger. It is obvious that if all the producers of 
a given line of goods, or all the principal producers, 
are put in position to make use, each in his own 
way, of the latest improvements that have orig- 
inated anywhere in the industry, the consequence is 
not monopoly, but quite the opposite. It puts an 
end forthwith to the bogey that any one factor in 
the feld may be able to dictate terms to the trade 
through sole possession of some new invention that 
al consumers will want. Incidentally, it must be 
remembered, in further reassurance, that while 
patent pyramiding automatically follows a merger 
of corporations, such a merger is not necessary. 
Some of the most important of the recent borrow- 
ings of ideas in the office appliance field have been 
carried out by means of cross-license arrangements 
that involve no merger of physical assets. 

\ question of the “leveling” consequences has 
been anxiously asked by some dealers in business 
equipment from the moment that the first rumble 
was heard of the new-fangled rotation of inventions. 
\Won't this destroy all individuality in the respec 
tive machines? is the query. Doesn't patent pool 
ing mean standardization to a dead level of monot- 
that will wipe out talking points and render 
selling more difheult? Is it not more than likely 
that the stretching of patent rights to blanket pro- 
portions may open the door to price competition? 
\nd, what will this revolutionary move do to the 
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alue of exclusive agencies: 

No person ts in position to 
tions authoritatively and arbitrarily. 
can get is the expert opinion of the marketing spe 
who have been closest to the growth of the 
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these ques- 
The best we 


answer 


Clalists 
practice of patent syndication and who have watched 
the effect to date of the collective policies in me- 
chanical design. These trained observers are almost 
unanimous in the belief that patent pooling will 
work no havoe to enterprise and initiative in the 
ofhce outhtting held. Instead, they look upon the 
process as clearing the trade atmosphere by wiping 
out what might be termed artificial handicaps. 
©uizzed on the alarm above mentioned, the dis- 
doctors have given me their answer in 
First, they deal with the bugbear 
of standardization—the suspicion that massing ot 
patents will reduce machines formerly distinctive 
to repeaters of a pattern. And this, at the very 
juncture, when America has become style conscious 
and customers are keener than ever before in dis- 
crimination of design. Secondly, they grapple with 
the worry lest possession of parallel improvements 
will take all the zest out of salesmanship. Always, 
with the supposition that pooling of patents will, in 


tribution 


two sections 
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no instance, materially increase the cost of produc- 
tion, and may, on occasion, serve to reduce it. 

In denial that patent rings doom individuality 
of products, the specialists point out that all the 
patent pooling that is likely to take place leaves full 
play for the differences in set-up that contribute 
more to “front” than does the average underly:ng 
patent. It is almost certain that, at this advanced 
stage of the business machine industry, most of the 
patents to be pooled are those covering mechanical 
features or affecting mode of operation. Now, it is 
entirely possible for the several sharers of a me- 
chanical invention to incorporate the improvement 
in their respective models in entirely different ways. 
Or, even if a patented addition is added in the same 
form in all instances, there yet remains opportunity 
for the introduction of the details of design, the 
“convenience” features, and the accessories which 
are far more responsible than fundamental mechan- 
ism for the same “personality” of a machine. 

Some of the Effects 

As for the effect of bringing all patent-users to 
“par,” upon the strategy of competition, the 
optimist’s answer is that the new deal may realign 
competition, but will never stifle it. An investt- 
gation has shown that in the business outfitting 
held many of the exclusive selling points which are 
stressed most effectively in solicitation deal with 
minor features of mechanism or design which would 
not be apt to be embraced in any exchange of 
patents. And which, if need be, could be specific- 
ally held out of the pot without doing violence to 
the general plan of syndication. 

In continuation of this same logic the theory ts 
advanced that with patent pooling in force, compe- 
tition in the business equipment field will be concen- 
trated more than ever on what is most dignified 
and most worthy, viz., the competition of service 
Without “service” in introduction, and service in 
maintenance and supply, it will avail nothing that 
the standard article of manufacture bristles with all 
the improvements that the art has produced. On 
the other hand, given a machine that lacks nothing 
in mechanical resources and the sales capitalizer 
of this composite product should be able to exploit 
a service such as he was never enabled to proclaim 
for a machine restricted to the inventions with 
which it was born. In all this, it is to be reckoned 
with that the average user of a machine, say, a type- 
writer, has a deeply-ingrained preference for the 
favorite machine, perhaps tinged with a feeling of 
loyalty. With patents pooled, the adherent of a 
given make need no longer make apologies to him- 
self or anybody else for sticking to his first love. 

Some Final Considerations 

Not the least of the compensations claimed for 
the practice of pooling patents is to be found in the 
stimulus to invention. It goes without saying that 
if an inventor or designer is enabled to draw down 
lump sums or royalties from several manufacturers, 
instead of from one, he is spurred to greater exer- 
tion. Similarly, in the case of manufacturers who 
maintain staff inventors, there is encouragement to 
spend the more liberally on research and experi- 
mental work if there is prospect that in the event 
of success, the expense will be shared ultimately by 
other interests in the trade. By the by, if patent 
pooling becomes wholly the fashion, a producer 
must needs turn up some improvements with which 
to trade for the discoveries uncovered by his trade- 
mates. 
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Conjecture is already rife whether the pooling 
of patents in private industry may not have a start- 
ling effect upon sentiment in business circles with 
respect to Uncle Sam's patents that are available 
for hire. In the course of the administration of 
the Government many valuable inventions are per- 
fected by Federal employees, who are bound to turn 
over their rights to the Government. As cases in 
point there might be cited the statistical machines 
invented for the U. S. Census, the mechanism for 
auditing P. O. money orders, etc. Uncle Sam has 
always stood ready to license these patents to pri- 
vate manufacturers on royalty, but private manu- 
facturers have been lukewarm. The explanation 
always given was that the Government would not 
hear of exclusive licenses and that no manufacturer 
was going to go to the work and expense of cre- 
ating a market for a Government invention only to 
have rivals walk in, when he had built up demand, 
and share the business under the free-for-all license 
scheme. That attitude was all very well in an era 
when all hands were fighting for exclusive patent 
rights. But, if patent pooling is to become the 
order of the day, may not manufacturers lose their 
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old reluctance to share Federal inventions? 

Without examining the subject deeply it is 
worthy of mention that champions of patent pooling 
in American industry put forward as one of the 
most powerful incentives to joint action the need 
of matching foreign cartels in their post-war bids 
for international trade. One of the main objects 
of the average European cartel is the pooling of 
patents. To be sure, it may be remarked that, with 
all their mobilization of patents, Old World pro- 
ducers of business machines will yet be so far be- 
hind the American industry that there is no occa- 
sion to worry. The fact remains, though, that there 
are branches of the office outfitting field where a 
new status of competition may be brought about 
through bunching of patents in Europe and where 
it will be all but necessary to fight fire with fire. 
Above all else, pooling of patents is a recipe for 
reducing selling prices as well as encouraging a 
wider use of the product. With the world-wide 
tariff shake-up now in progress, price may assume 
first importance in international competition in 
office equipment. 


THE FUTURE OF THE STANDARD 
DEMONSTRATION 


By H. H. Whitehead, Accounting Engineer 


ane MOST important principle in salesman- 
ship is to get “Yes” for the answer, but this lies en- 
tirely within the prerogative of the buyer. Therefore 
if salesmanship is to develop as a science, it must find 
out what thoughts prompt prospects to say “Yes” and 
present them. Likewise it must find out the thoughts 
that cause prospects to say “No,” and to avoid them 
or counteract them. 

It should be ridiculously easy to determine what 
make prospects say “No,” because salesmen experience 
plenty of them. 

I have a friend who sells a line of business appliances 
that run from $500 and up per sale. To the outside 
world he is the picture of optimism, but to me he has 
confided that his ten years of sales effort has been a 
disappointment ; that he even has difficulty in meeting 
his bills at times. I asked him why prospects say 
“No.” Here is his answer: 

1. “I do not need a machine.” 80 per cent. 

2. “I do not like your machine.” 10 per cent. 

3. “Your machine does not fit our business.” 
per cent. 

4. “Your proposition is OK, but I cannot make a 
decision.” '%4 per cent. 

The greatest cause of “No” was the absence of a 
well defined need within the mind of his prospect, and 
his inability to put it there. 

Now let us see how well this man was prepared to 
meet with reality. He knew his machine, and he knew 
how to apply it. He had learned a standard approach 
and demonstration, and he had studied a sales training 
course which he believed covered all the practical points 
that a salesman needed to know. In fact he was quite 
enthusiastic about the sales aids that the company 
provided. 

I asked him to let me examine the course with its 
approaches and demonstrations. The answer to his 


9% 


lack of prosperity is very plain. His enthusiasm for 
his training course comes about 80 per cent from 
credulity. For nowhere, absolutely nowhere, was there 
a single well developed, full grown idea about “needs,” 
the principal point of sales resistance. 

This brings us to the first question, “What is a 
need ?”” 

I will take the example of the man who needs an 
overcoat. Let us see what has happened that his mind 
is occupied with this need. First on account of the 
planetary movement of the earth in relation to the sun, 
the days get shorter, and furthermore, the sun’s rays 
become more oblique and give less heat. These cir- 
cumstances cause the earth and its atmosphere to get 
colder. But nature has decreed that man’s temperature 
cannot change with the weather; it must remain at 
about 98. The effect of 45 degree temperature on a ~ 
98 degree body is chill and discomfort, which consti- 
tute the primary need. Next the old overcoat has be- 
come moth eaten, frayed, badly worn, or out of style. 
These are the secondary needs. When he enters a 
store to look at a new overcoat he is already 90 per 
cent sold. 

From this I will attempt to define a need: 
or chain of facts and circumstances that make 
less worth living. 

That leads us to the second question, “What is a 
business need ?” 

It is fairly easy to answer. The main object of 
business is profit, and therefore a business need is any 
fact or chain of facts and circumstances that lead to 
losses or to unrealized profits. 

Then the next question naturally arises, “How can 
these facts and circumstances be interpreted so that 
they will make prospects conscious of their needs?” 

There is only one logical answer: By interpreting 
with the same yardstick that the business man uses to 
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determine the profits of his firm. This is the profit 
and loss statement, which is merely a summary of all 
the facts and circumstances of a business boiled down 
to the common denominator of business—the dollar 
But the application of this principle is not so simple. 


) 


Let us take for example the merchant who gets a 
profit and loss statement. It reads, sales less cost of 
goods sold less expenses equals profit. Then if we 
would go a step further and define a merchant's need 
we would have to reach this conclusion \ny fact or 
chain of facts and circumstances that leads to loss or 
unrealized sales, increased cost of goods sold, or in- 
creased expense \bsolutely every need must fall into 
one or more of these three categories, and most mer- 
chants know it at least by instinct. When one of them 
says, “I don’t need your appliance,” he means that he 
is not conscious of any of these losses that could be 
remedies 

Che facts that constitute business needs usually occur 
na sorganized or chaotic state. Sometimes they 
exist for vears before they are recognized at all. When 
he isiness man does realize that something must be 
done, then he is in the market for an appliance, and 
he has no difficulty in locating a supplier. The sales 
man shows that his appliance will work and that a 
practical appl ition can be made and he gets the order 


he is merely skimming the cream; for every pros- 
pect who comes to this realization through the pressure 
five who do not. lf these are ever 
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prospect with testimony. Because he cannot define the 
need he hopes to suggest it. His whole sales campaign 
is one of hope, hoping that this month will be better 
than last. 

The standard sales procedure is usually the com- 
posite text of several successful salesmen. but often 
if the facts were known, it might be shown that the 
success of the authors was due to super-personalities 
that enabled them to dominate their territories as sup- 
pliers ot needs rather than as interpreters of needs. 
Stripped of these personalities, the standard procedures 
have a hollow sound, something like Babe Ruth’s bat 
without Babe Ruth. Whenever a standard demonstra- 
tion is built to show the appliance and what it will do 
rather than to show the prospect’s needs, then it is 
indicated at once that even the best salesmen have many 
facts to learn that have not yet been found out. 


rhis brings us to the last question, “How are these 
essential facts ever to become known?” The answer is, 
through research, which is just another name for put- 
ting men in the environment where they can find things 
out It cannot be done in an ante-room of the sales 
manager’s office by looking at a machine. The real 
facts can only be accurately determined in the places 
where they occur. Only men with broad scientific and 
technical training and with real fact finding ability are 
qualified. This would indicate that large companies or 
trade associations will some day see the wisdom of 


nT ¢ ents e are ° ‘— ‘ oan : = 
: , . Fis planting qualified research men in different lines of 
to realize their need at all, it must be interpreted to [°. : : ‘ 
] | 1 ’ : . business to observe facts so that the real needs of busi- 
then Hlerein lies the salesman’s greatest opportunity, " 
ness can be accurately determined and translated into 
ind at the same time his greatest weakness 

4 ' dollar values. 

\bout 75 per cent of office supply and appliance ; ; 
salesmen do not interpret needs because they lack facts When these facts are supplied, about 98 per cent of 
It is not the re unwilling. but it is because the facts the “lazy.” dissatisfied salesmen will disappear over 
themselves have not been defined and arranged so as Might. They will be too busy making real money by 
on thecom matter of common knowledge. A sales showing rospects how to make money. lhe prodding 

‘ ‘ . . “4 +t . ‘ Ss > or + . "e7¢e a 
in in his selling endeavors has neither the time nor ©! prot ional sales pep artists will cease. he five 
opportunity to die them out for himself. Therefore “ay week for salesmen will become a reality, made 
he cannot build a closely knit dollar arcument that will possible by greater accomplishments. \nd many a 
stand wt er the critical examination of prospects factory now running on part time will be compelled to 
- . . ) “xtra shifts 
wh re already conscious of many other needs. He Pt on extra hifts. 
falls back on his appliance for inspiration and _ talks Che standard sales procedure that fails definitely to 
‘ficiency instead of profit He tries to smother his ‘interpret needs will be scrapped. 
DO YOU BELONG 
Theodore Roosevelt on declared that every man owes some of his time to 
upbuilding of the profession to which he belongs. 
The est 1 fo hy lp mn hutldin ] for the trade or profession to ecdtuch you are 
lehted for a living is to join the organization of the men in that business. 
Edward N. Hurley has said, “If I had my way, every man in an industry 
uld he i} his association And the men, UW hether larae or small, that are not i 
md who are not sharing the expense and taking part in that association ought not 
to be in the industry.” 
That is pretty plain talk from two men whose opinions are not lightly to ! 
d ‘ astdi 
The organization of the industry or trade in which you are engaged, the asso- 
ition that comprises the men in that field, is working for the upbuilding of the 
eli t is seeking to better conditions in order that you may make more money, 
. ont ] 
may haz tter conditions under which to operate. 
It certainly ought to be a fair question, “Are you satished to profit by the 
vork of the association while standing on one side and contributing neither mone) 
effort toward its success.” 
It 1s } ir 7 é to call ad wait a sl ker or a parasite, and yet rat hat are We 
r i] him zor its hac k and Wali hi § thers cultivate the crop, without ever pulling 
weed or carrying a watering pot, and then steps in at harvest time and gathers 
share of the results? 
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Briton Praises American Men and Methods 
@® The Scottish bard sang 
oiftie gie us, to see oursels as wad 
fra many an error free us, an’ foolish notion.” With 
all due reverence and admiration for the poet, whom 
we have quoted with at least approximate correctness, 
we submit that if the giftie were doing business today 
and should hold his mirror up so that we could look 
of Sydney R. Price, 


*“() wad some power the 
ithers see us: it 


at ourselves through the 
director and sales manager of L. C. Smith & Corona 
Typewriters, Ltd., London, England, we might suffer, 
not from humility, but would be likely to incur the 
fate of those puffed up with pride. Nevertheless, Mr. 
Price’s kindly praise of our greatest American seaport 
city and of the Americans he met and their up-to-date 
methods, as reported by Mr. Shore, makes good read- 
ing Readers will be grateful to Mr. Price for his 
good opinion and will join us in the hope that the 
picture is not too vigorously drawn. We are cognizant 
of many faults and shortcomings. To be reminded of 
a few virtues hath a wonderfully pleasant flavor. 


eyes 


Mr. Price’s impressions are recorded on Page 24. 
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The Typewriter Men’s National Convention 
@®& The emphatic success of the fourth annual con- 
vention of the National Association of Typewriter 
Dealers held last month in Chicago and reported in the 
present issue is one of the most pleasing matters we 
have to record in this issue. With an attendance of 
between two and three hundred persons and with dealers 
numbering almost three times the number of manufac- 
turers represented—who attended in the usual numbers 

the outlook for the association is excellent, especially 
so when we consider the character and strength of the 
association’s official staff for the ensuing year. 

The success of the convention is a tribute to the 
devoted service of the officers and local committees 
whose effective publicity advertised the event in all 
parts of the country. The program was excellent; the 
sessions were not too long, and there was time for 
business as well as for the really amusing and high- 
class entertainment offered. 

The presence of so many dealers from all parts of 
the country gave a power and interest to the proceed- 
ings that would have been impossible had there been 
a scant attendance. 


The Chicago convention has given the association a 
that should make it easier for its officers to 
achieve a larger membership and an even more sub- 
stantial attendance at Detroit next summer. We look 
for the organization to accomplish more and more 
worth-while work in the important field it serves. 
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Shoemakers’ Proverb Holds True of Others 
@® That the shoemaker shouid stick to his last is 
one of the accepted axioms of the English-speaking 
world. It is applied to others than shoemakers, too. 
The Hon. Martin R. Carlson of Carlson Brothers, 
Moline, Ill., member of the Illinois State Senate, and 
president pro tem of that body, believes that the 
Bankers’ Association of Chicago and Cook County 
should take the proverb to heart and stick to banking 
rather than to continue their attempt to supply Illinois 
banks with office equipment at prices which office 


equipment dealers cannot meet. In its issue for July, 
1929, referring to this subject after quoting a letter 
from Senator Carlson, the Jilinois Bankers’ Association 
Bulletin, agreeing with the Senator, says: 


“While the association encourages public spirited 
interest in politics and civic affairs, it has never en- 
couraged the interference in any way with legitimate, 
useful and necessary business enterprises. For many 
years the matter of acting as purchasing agent for bank 
supplies has been proposed to the Committee on Bank 
Management of the Association. Each time with com- 
mendable foresightedness the committee decided not 
to undertake such a service, as it would not be con- 
sistent with the general policy of ‘the bootmaker stick- 
ing to his last,’ nor with the plans of the Committee on 
Public Relations to enhance public good will. 


“Bankers need the good will of their friends. * * * 
When the bankers of Illinois take such a decided stand 
against the concentration of banking in favor of the 
unit local institution, they should be consistent in apply- 
ing that policy to other business, especially as it is the 
local merchant and business man who support the local 
bank.” 


It seems truly amazing that the bankers of any sec- 
tion should take action that would diminish the returns 
of customers of banks in other sections, or seek in any 
way to save what must be at best a minor sum at the 
expense of those whose support and patronage they 
demand. 
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Office Equipment and the Rosenwald Industrial 
Museum 


@© It has been suggested by one of Chicago’s fore- 
most stationers that the evolution and development 
of the office equipment industry would make a 
valuable and instructive exhibit ir the new Rosen- 
wald Industrial Museum to be established in Chi- 
cago as soon as the necessary building can be 
erected. 

The South Park Commissioners have been author- 
ized to spend $5,000,000 to provide a suitable build- 
ing for this museum, and Julius Rosenwald, capi- 
talist and philanthropist, has pledged $3,000,000 as 
an endowment. Those in charge of the project plan. 
to create an institution which, in many respects, 
will differ from any existing or projected technical 
and industrial museum. They expect to call in men 
of scientific training—engineers, economists and ex- 
ecutives of manufacturing corporations—bringing 
the facts of science, engineering and industry before 
the public and interpreting the social and economic 
effects of the technical progress that has been made 
from prehistoric times to our own. 


It would seem that any museum of industrial 
progress would be incomplete without a carefully 
arranged showing of the development of the office 
equipment industry through the ages down to the 
present time. Our industry should take up the mat- 
ter forthwith, and Office Appliances will aid the 
proposition in every way possible. 


The Museum has established offices at 300 West 
Adams street, Chicago, under the direction of Wal- 
demar Kaempffert. 








SELLING SECRETS 


OF A SUCCESSFUL 


SALESMAN 


An Interview with Albert K. Sherwin, Vice-president in Charge of Sales 
of the Rucker-Fuller Company, San Francisco, Calif —By J. K. Novins 


IF TEEN years 


classifed 


Albert Kk 


advertisement 


Sherwin 


that 


aku 
answered a 


appeared in a San Francisco morning news 


paper He was singled out from a crowd 


of applicants and given the position at a 


meager salary of $5000 a mont! which 
started him on his successful career as a 
salesman and culminated in a _ partnership 
im one of the largest office equipment houses 
on the Pac c Uoast 
Six months after taking the position, Mr 
Sherwin was given the opportunity to take 
an outside territory and try to sell office 
equipment The succeeding s:x nonths 
were the hardest he ever experienced He 
used up plenty of shoe leather He went 
trom othce to ofhce, working the district 
“cold turkey fashion, but sales were few ALBERT K 
and tar betwee It was the formative period of his sell 


Ing career 
As «il sale Sil il | 
Mr. Sherw 


felt that I was a disappointment,” says 


it | had not vet mastered the trick of selling 


learned 


learned 


But every sale that was lost taught me a lesson. ] 


Che most valuable lesson that | 


that i 


by trial and error 


right from the start was addition to office equip 


ment | must have something else to sell—my own per 


sonality [| have applied this rule consistently for the past 


htteen years, and if | have attained any success in the field 


his 1s mainly 


of salesmanship, t to be attributed to my ability 


to mspire confidence, to make a real friend of my 
customer 

‘I don’t care which product you sell, the rule applies 
effectively [lo merely talk up your product and to show 
that it is better than the other fellow’s, and costs less 


money, is not the most effective way of approaching your 
prospect, nor does it serve to leave a lasting impress.on 
of your call. In fact, | seldom talk prices to my prospects 
and | am sure it is not the most important consideration in 
placing the order 
Methods of Approach 

It has been my experience right along, that the first 
few calls did not materialize in orders But during these 
apparently non-profitable calls I have managed to build the 
foundation for future good-will, which ultimately results in 
good orders 

“When I canvassed the district in cold turkey fashion | 


learned that a good many sales could be made by approac! 


ing each customer in a spirit of helpfulness, quickly taking 
in the sttuation and suggesting needed improvements in 
his office equipment, and showing him in dollars and cents 
how he could save money. So I set to work studying my 
products, gathering every available bit of information about 
then ind arranging tnese tacts tor immediate reterence 
j ‘ | / 
woet mos eceaet 


My next problem was to learn the knack of properly 


first objective was to make 


i trend t least one mat in each organization that | 
visited He is then my source of contact. I can depend 

him t ke mi t te touch with conditions in 
the orga iti ind when il particular problem preset ts 
tself | in re him to help me out to the best of his 





“Having developed the necessary contact, 


and feeling that I am fairly well informed 
as to the firm’s policies and requirements 
in the way of office equipment, my sales 
attack really begins. I start with the top 
man Having succeeded in securing his 


I then begin to work down. This 


better than 


attention, 


method, in my estimation, is tar 


starting from the bottom and working up 


to the top man. 


“Regardless of whether or not you have 


interested a customer sufficiently to induce 


him to make a purchase, it is up to you to 
keep up his interest. This I consider a very 
important rule of salesmanship. If interest 


is allowed to lag, all of the missionary work 


you have done in the past will prove of no 
SHERWIN avail. Pretty soon the prospect forgets all 
about you and your product, and when the time comes 
that he is actually in need of an article you sell, some 


competitor who happens to be on the ground will walk off 
the order 


“I learned to solve this problem even in the 


with 
early days 
selling experience During the luncheon period, I 
back to my 


dictating letters to those on 


of my 


office and spend an hour or so 


had called to interest 


would hurry 


whom | 


them in my products Just a few lines were sufhcient to 


put over my message 


had 


interest them in a certain type ot equipment 


“Suppose | called on a number of customers to 
Just as soon 


take 


line of busi 


as I secured a big order from a customer I would 


the first opportunity to tell others in the sam« 


ness about it I would send several letters to those execu 


tives of each firm with whom I came in contact. You can 


imagine one executive saying to another, ‘I just received a 


note from Sherwin telling me about the installation at the 
Blank Company.’ ‘Funny,’ the other might reply, ‘Sher 
win has also written to me about it.’ Perhaps four or five 


men in the same company would receive letters trom me 


“The reaction was usually favorable to me They would 


enter into a conversation on the problem, and discuss the 


advantages of making a similar installation 
‘I remember one bank in particular where I tried for six 


ke pt 


every occasion 


order I everlastingly after 


taking 


months to land a big 


them dur‘ng all that time, to write a 


letter to this or that executive During the six months 
I sent them no less than fifty-five letters I finally landed 
the order 

‘Persistency counts Never fear to return a second 
time. The second call may necessitate an entirely different 
method of attack. It all depends on the man with whom 
you have to deal and the circumstances which enter the 
case 


“A large firm had been considering the installation of a 


certain type of office equipment. When I called on them 
| found a number of other salesmen present. It seems 
that through some error, they had arranged for the pres- 
ence at the same time of all these salesmen who sold a 


I had an idea that my presen- 
felt that if | 


better showing 


product of the type desired 


tation was not successful, and yet | had a 


second hearing I could make a I appealed 


o them to grant me a second interview, but they refused 
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“I tried once more, in a different I figured that 
entitled to 
information to 


Way. 
hearing if I had some 


their attention. I 


I would be another 


important new call to 
secured the services of one of the factory representatives, 
him accompany me on the second 


The prospect 


and arranged to have 
visit to the prospect. The move bore fruit. 
agreed to a second presentation, which proved so favorable 


that I secured the order.” 


Some Selling Rules 


one safe rule for successful salesmanship, 


There is only 
according to Mr. Sherwin. And that is, to listen to your 


prospect and find out what he needs. That is his favorite 


method of approach. Sometimes the prospect does not 
know what he wants. 


Mr. Sherwin studies the prospect’s problem, and from 


accumulated determines what his prospect 
really Many 
has pored over books and records, studying the problems 


When he does sell them, he knows that 


the data thus 


needs. Sherwin 


a Sunday and evening Mr. 
of his customers. 
they are fully satisfied and that he has made a real friend 
of each customer. 

He does not work by formula. 
office stenographer, some clerk or just an office boy, he is 
the jovial “Al,” beaming and light-hearted. To the top 


When he approaches the 


executive he is Mr. Sherwin, the student of office problems, 


a keen analyst, the sedate sales executive. Whatever the 
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circumstances, whoever the prospect, Mr. Sherwin cor- 
trols the situation. He is never dominated by the prospect. 

In h‘s little pocket note book, he has written down sev- 
eral sales truisms, such as: 

“Any sales problem can be solved provided you have all 
the facts. Make sure that you have all the facts and then 
go ahead and work out the solution.” 

“I have never been a ‘yes’ man.” 

“There is a mistaken idea that quality cannot be sold at 
a price.” 

“Keep yourself under control at all times.” 

These sum up his idea of salesmanship, his daily creed 
He has memorized them. They are part of his conscience, 
and he sticks to them through thick and thin. 

“I have had times when sales were few and far between,” 
he says. “At such times I begin to analyze myself and 
emerge w:th a strong determination to do better. 

“The way to get out of a slump is to revaluate yourself, 
to stop being stagnant, to do something different. Some of 
the best ideas I have used followed such periods of stag- 
nation. These ideas were born of necessity. 

“The trouble with many salesmen is that they look to 
the future, when they should be working for the future. 

“Keep up your appearance. Dress right, live right, study 
hard. Use plenty of shoe leather. Keep a stiff upper lip. 
Never complain about business being bad, and with hard 
work, sales will come your way.” 




















GRAND CENTRAL PALACE, NEW YORK CITY, WHERE THE NATIONAL BUSI- 


NESS SHOW WILL BE HELD OCTOBER 21 TO 26, 


1929.—The exhibition hall of 


this beautiful building is admirably equipped to house New York’s great annual exposi- 
tion of business equipment, machines and efficient methods of business practice. 
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Novel Credit Plan 
By W. E. Morris 


“I would like to use my credit at Blank Brothers’ cloth- 
ing store to buy this fountain pen set and desk orderly,” 


states the customer 


“Certainly,” says the dealer. “Just a minute, please.” 


And, excusing himself, he telephones Blank Brothers for 
an QO. K. on the customer's account. 

“Yes,” Blank’s credit man says, “he’s good for $100 
easily.’ 


So the dealer goes back to his waiting customer, writes 


his contract, turns over to him the fountain pen set and 
desk orderly, and worries not the slightest, for he knows 
that, Blank Brothers will mail 
a check for the full amount of the sales transaction (less a 


Monday following the date 


according to agreement, 


trifling commission) on the 
of sale 
W ould 


worries or with 


you, as the owner of a stationery store, with 


credit worries because you are unable to 


extend credit, like to be able to put over a deal like that? 


Permit us to forget fountain pen sets and desk orderlies 


for the remainder of this story, and we will tell you about 
three merchants in Berkeley, Calif.. and what they have 
done to make a situation like the above an _ hourly 


occurrence 


[The three concerns referred to are Huston’s shoe store, 
Wallace & Wallace, men’s wear, and J. F. Hink & Son, 
Inc., department store. Hink’s carries merchandise of many 
kinds, but no shoes or men’s clothing. They have a well 
established credit department Huston’s and Wallace's 
give no credit to accounts of their own, but under the novel 
ind very successful plan developed by these stores, Hink’s 

large accounts may be used in these two independent 
establishments. The plan has been in operation for approx 
imately four years, and there can be no better proof of its 
practicability and satisfaction than this 

[The plan is very simple. A customer desiring credit 
in either of the two smaller stores is sent to Hink’s, where 
he goes through the regular procedure of opening an ac- 


1 this last named store. No accounts are opened 
Wallace’s or Huston’s customer re 
already had an Hink’s, he 


The purchase is made, but before the 


by either Then the 


turns, or, if he account with 
never went away 
departs with the merchandise or before it is sent 
must call Hink’s (on a 


The O. K. 


responsibility in the 


customer 
salesman 
an QO. K. 
further 
Charge slips are posted daily at the 


out to his address, the 


direct line telephone) for 


Hink’s 


collections. 


being 
given, assumes all 
matter o! 
department store’s credit office, where they are listed and 
totaled twice Once each week Wallace’s and Hus 


ton's receive the money represented by these charge slips 


a week 


and Hink’s alone must worry as to whether the customer 
will meet his obligation or not. 

In return for this risk and for the slight bit of extra 
work involved, Hink’s receives a 5 per cent commission 
on all such charged sales As a matter of fact, Hink’s 
credit department is a good one and the uncollectable 
amounts are very small indeed It has not been found 


to add any more help to take care of this addi- 
and so the 5 per cent covers everything 
with room to Wallace’s and Huston’s are doing 
enough extra business through this arrangement to make 
commission 


necessary 
tional business, 


spare 


them feel entirely happy regardless of the 
involved. It is far less than they would have to spend to 


maintain a credit department of their own. 


Wallace’s and Huston’s get the benefits of extending 
credit—Hink’s gets the commission. But there are other 
benefits Hink’s carries around 8,000 accounts. Is it not 


natural that many of those accounts who had never before 
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visited Wallace's or Huston’s did so as soon as they found 
that their credit What- 
ever you may think, the answer is that they did buy from 
And vice versa, those who 


was good with those two stores? 


those two new credit markets 
opened accounts with Hink’s for the sole purpose of buy- 
ing either at Huston’s or Wallace’s, gradually came to use 
this newly acquired credit at Hink’s. Or, if the men who 
charged their clothing purchases at Wallace’s had no use 
for a department store, their wives, mothers and sisters did, 


members of their 


and Hink’s accounts are good for all 
immediate family. 
It should also be mentioned that Wallace’s and Hus- 


ton’s also enjoy the use of Hink’s mailing lists, carrying 
Hink’s mailing department, further- 


about 20,000 names. 
more, very obligingly gets out direct mail literature for 
them on a cost basis. 
a 
Kendall and Treadway Businesses Merged 

W. S. Kendall, Inc., and Tredway Brothers, both of 
Stockton, Calif., joined forces last month and are now 
operating under the name Kendall-Tredway, Inc. The 


merger brings together two large and successful commer 
cial stationery firms, have prestige in 
Stockton and vicinity through the quality of the lines car- 
ried and the standard of business practice followed. A. L. 
Tredway is president and W. S. Kendall vice-president of 


which won high 


the new company. 

To inform the public of the consolidation, Kendall-Tred- 
used a special eight-page section in the Stockton 
section were 


way, Inc., 
Record of July 9. On the 
several illustrations, including an exterior view of the store, 


first page of the 
pictures of the sales rooms and the sales staff, and por- 
of Mr. Tredway and Mr. Kendall 


were special 


traits 

In the eight-page 
of Herring-Hall-Marvin safes; 
Office Furniture Company desks and filing cabinets; 
Made desks; 


Jones loose leaf devices; 


advertisements 
Metal 
West- 
Sanford writing inks and adhesives; Wilson- 
Sheaffer fountain pens, mechani- 
cal pencils, desk sets, etc.; G.-F. Allsteel desks and filing 
J. G blank books; 
the Eaton, Crane & Pike Company; 
ture chairs; Victor safes, and Rand visible equipment. 

The business of Tredway Brothers has been in existence 
for over half a century and came under Tredway control in 
1913. O.H. Close was owner of the business in 1903, when 
A. L. Tredway became an employee years later the 
store was taken over by Mr. Tredway and his 
R. W. M. S. Tredway, and operated under the name 
of Tredway Brothers. 
been moved several times, finally locating in the 
now occupied by the merged companies. 

W. S. Kendall has been in business in Stockton 
1912. In 1919 he began to specialize in record protection 
work. In this he was very successful. In 1927 he estab- 
lished himself as a manufacturers’ agent carrying lines of 
safes, vaults and other steel office equipment and furniture. 

The new store is at 429 East Weber avenue, Stockton, 
in the space occupied for the past several years by Tredway 
Brothers. A formal opening was held on July 10. The 
building was remodeled and rearranged so as to accommo- 
date the combined stocks of Tredway Brothers and W. S. 
Kendall, Inc. The new company is now equipped to render 
a fine service in the matter of complete planning and fur- 
nishing stores and offices. 

On the main floor of the remodeled store is the general 
sales room, where the displays are tactfully arranged so as 
to be within easy vision of customers as they enter the 
On the mezzanine floor is a complete display of 
steel office equipment. The general office of the company 
is also located on this floor. This office is well planned 
and equipped, and is, in effect, a model office in practical 


section 
Terrell steel cabinets; 


tvpewriting 


Sikes pos- 


cabinets; Shaw Berkshire 


papers of 


Ten 
brothers, 


and 
During its history, the business has 
quarters 


since 


store. 


operation. 




















KENDALL - TREDWAY 






































VIEWS OF THE NEW 
KENDALL - TREDWAY 
ESTABLISH MENT, 
STOCKTON, CALIF.— 
Above at the left are por 
traits of A. L. Tredway 
and W. S. Kendall. 


(See story on opposite page.) 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of 


this journal their headquarters. 


The staff at the main office, 417 South Dearborn Street, Chicago, and ‘hs staff 


at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd St. and Park 


Ave., New York, will be happy to be of any possible service. 


While the facilities at New York 


are not so many as at Chicago, there will be found the same desire to serve. United States 
manufacturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London Correspondent, Mr. W. Teignmouth Shore, 
18 Templars Avenue, Golders Green, London, N. W. 11, England. 
Mr. Shore's knowledge of the office equipment business 
and its possibilities in Great Britain makes his 


counsel valuable to 
cultivate the British 


those desiring to 
Market. 


LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W. 11, England 


Note.—Mr. W. T. Shore, whose address is given above, is the authorized subscription representative of OFFICE 


APPLIANCES in the British Isles. 


New subscriptions should be sent to Mr. Shore. 


Renewal orders should be 


sent to OrFicE APPLIANCES’ home address, 417 South Dearborn street, Chicago, Illinois. 


London, Aug. 3, 1929. 


Y THE time you are reading this the business slackness 
of our summer holidays will be coming to an end, we 
shall be taking off our coats to get down to work, and, most 


important, we shall know better what the political situation 


is and is going to be So far. the new Government has been 
carrving on cautiously, showing a keen desire not to upset 
the business atmosphere. But there is still on the part of 


yusiness man a tendency to go cautiously him 


| 


the shrewd 


self, and to be sure exactly where he is before he decides 


where he would go But I believe that unless anything 
startling happens meanwhile, we shall have a very pros- 
perous autumn 


Chere are all sorts of talk in our newspapers about the 
ensure peace in our time, and perhaps for ever. 
that the 
achieve this end is the coming closer and closer together 
of Britain and the U. S. A. Also, we do NOT believe this 


will be brought about by politicians and that it is being de 


best way to 


Many, right wav to 


including myself, are sure 


layed by mad newspapers on both sides of the water. It 


helpe d along by increased knowledge of each other, 


is being 
and that in turn is being pushed along by the ever-increas 
ing frequency of visits by business men from you to us and 
irom us to you 

As an example of this, there is Sydney R. 
Smith & Corona Typewriters, 


Price, director 
and sales manager of the L. (¢ 
Limited, here I told him before he went over to you a 
few weeks ago that he would come back an American! He 
has! Almost as much an American as Iam. Unfortunately 
his short visit was confined practically to New York City, 


but I understand that there are still some Americans there! 
At least he found a few there! 

We talked together the other day at his office in Aldwych, 
close by a block of offices of which you may have heard, 
known as Bush House. I understand that you have copied 


Bush House!!! 


“Well, didn't all I told you about the fine time you would 
have come true?” 

“It did,” he answered, emphatically, “True! I feel a bit 
giddy still! I had—well, 1 don’t know how to say what a 
fine time I did have.” 


went on to say it, and this is how he said it 


Chen he 
leaving my questions out: 

Mr. Price Describes His Impressions 

“My New York are indeed hard to 

describe. 

bor, this wonderful city just hit me right between the eyes, 


first impressions of 
As seen from the boat, as we drew into the har- 


and left me standing in open-mouthed amazement, tingling 
with admiration not little Those 
mighty columns of architectural beauty, rearing their heads, 
tier after tier, God's sky, gigantic 
clusters as if indeed they were a very part of the rock island 


unmixed with a awe. 


into blue grouped in 
itself, at every angle seemed to broadcast to the world at 


large the very essence of Efficiency—Power—Dominating 
Might! 

“Here, I felt, at the very gateway of America, was a chal- 
lenge to the Universe to think big, interpreting the wonder- 
ful, broad outlook of mind and vision of our blood cousins, 
through masses of magnificent masonry, and intricate net 
works of steel structures. If I had got no further, but 
steamed straight away home after the first look at what 
is a living, pulsating monument to a great and virile nation, 
I should have carried back with me a store of inspiration 
enough to fill the soul of any one man for a lifetime, and 
then some—to bubble over for our woe-be-gone, business-is- 
bad, Dismal Desmonds! 

“How did New York strike me, you ask? Well, it just 
did—that’s all—and it struck mighty hard!!! I am sure 
a phrenologist could, at this very moment, discover a bump 
category of admiration, and 
And he would not have to feel 
With impressions coming thick 


on my cranium under the 
indeed perhaps reverence! 


around much for it, either 


— — | 


al 
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and fast—sometimes almost too quickly to assimilate them 
properly at the time—I think an appropriate title for the 
mental picture 1 have carried away with me might be 
‘AMBITION.’ Buildings, transportation, office methods 
and the attitude towards life in general, seemed to express 
at every turn an ardent desire—an urge—for distinction, 
that going just one better than the other fellow. In some 
of our business methods and practices today, | am tempted 
to believe the correct title of our industrial picture might 
also begin with an A, but this time the word would be 
‘Ambling.’ 

“The young man in America (all seem young in mental 
activity) wants to DO something, to BE something, to 
register a real splash in the ether of commerce and industry. 
Each and every individual, corporations, business organiza- 


tions, seem to be straining at the leash, to be not only ‘up 


—— 


| 
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SYDNEY R. PRICE 


and doing, but up mighty early and doing business better 
than has ever been done before. 

“This seems to be the whole attitude of everything and 
everybody. In the office appliance industry young men will 
dare much—strike out in fresh and untried paths—with new 
and virile methods—which invariably bring their own 
reward. They are encouraged in their rightful ambitions 
and given their heads by the responsible captains of indus- 
try, who realize that methods and conditions are changing 
from year to year—nay, even sometimes from month to 
month. Up! Up! Abreast with the times! is the keynote. 
The tired fellow gets kicked in the pants by the devil and 
falls out of the running, and deservedly so. 

“The salesman is seldom met with ‘Mr. So-and-So is too 
busy to see you,’ or ‘We are not interested in your line of 
goods.’ They are interested. They DO want to see these 
ambassadors of commerce and their lines, even if there is 
no immediate purchase. Unlike many of our own people 
at home here, executives are open to be seen and interviewed 
freely. If there is nothing doing, the salesman will be told 
so frankly and fearlessly, in an honest, open manner, and 
goes on his way with a handshake and a friendly word, 
making him feel good for the next call. The world would 
be a better place to live in if we all did this instead of giv- 
ing a ‘Nothing doing’ message through the office boy. 
Executives do not entrench themselves behind closed doors 
with an army of satellites to protect them from _ those 
‘dreadful selling fellows’ and seventy-five per cent of the 
salesman’s time is not spent in endeavoring to interview 
the prospect. 

“The office layout also seems to be moulded upon entirely 
different lines from those at home. I visited the managing 
director of one business organization in New York, and as 
we entered the office he was in full view, working away with 
his coat off. To ‘Go right in—pleased to see you’ and sit 
at his desk was as natural as it is here sometimes to en- 
counter an office boy jealously guarding a small counter, 
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who demands a piece of pasteboard and blows down the 
spout to see if you are to be barred or otherwise from the 
great inner sanctum. In such an atmosphere one couldn't 
imagine an incident such as happened to one of our London 
representatives when he was told in making a call, ‘I 
shouldn't attempt to see Mr. Blank today. He is in sucha 
terrible temper!” What would have happened to the sales- 
man had he been successful in seeing Mr. Blank, God alone 
knows! Somebody would have been shot at dawn! 

“Not only does one find efficiency in the offices, but the 
factories too are up-to-date, with the most improved, mod- 
ern, labor-saving devices it is possible to procure. 

“Although we have our Bond street and Regent street 
window displays, I do not think they are so impressive and 
compelling as those of the great stores in New York. Ser- 
vice, too, is carried to a point where it is a fine art—and a 
business-building one too. Window displays and interior 
store displays of office appliances and stationery carry a 
meaning and a message every time. They are forceful and 
arresting, not merely a collection of merchandise. Show 
matter and window cards are alive and pleasing, and flash 
a message without frills and unnecessary wording. 

“At nightfall the store, as a rule, does not pull down pon- 
derous shutters, close itself up from the public gaze, and 
wrap itself around with blinds and window curtains, as is 
so often seen here. The windows are alive with light and 
life—a wonderful blending of color heré, or an attractive, 
illuminated set-piece there, where the public, after working 
hours, gather like moths around a candle. The great build- 
ings too, in some cases, assume a wonderful mantle of light 
and color which has to be seen to be believed. 

“New York does not hide its light under a bushel. It is 
proud of its achievements, proud of its people, proud oi 
its business and commercial organizations, and it has every 
reason to be. She tells the world! And it would do us pre- 
cious little harm if we took a leaf out of her book— stifle 
some of our traditions and prejudices—and set out to blaze 
a trail. After all, we were pioneers once. Let us forsake 
‘ambling’ for ‘ambition,’ ‘inertia’ for ‘initiative.’ ’ 

* * * 

He wants to go back. I tell him we will not allow that, 
as he might not come back! Good men and good friends 
do not grow on every tree; when we have them we keep 
them, and you can come over here and see them. 

Oe 
Dutch Association to Hold Business Show 

[he Dutch Association of Importers and Manufacturers 
of Office Machines (Ned. Vereen van Importeurs en Fabri- 
kanten van Kantoormachines) will hold an efficiency exhi- 
bition at Rotterdam, Holland, September 19 to 26, inclusive. 
The office machines and office equipment handled by mem- 
bers of this association will be demonstrated at this exhibi- 
tion of modern progressive methods and equipment for the 
expedition of office work. Included among the many ex- 
hibits, both of domestic and foreign manufacture, will be 
bookkeeping machines, typewriters, adding and calculating 
machines, office furniture of wood and steel, office supplies, 
etc. 

The Executive Committee in charge of the exhibition 
consists of the officers of the Association, viz., Jan de 
Flines, Blikman & Sartorius, Amsterdam, president; Dr. 
H. W. Kramers of H. A. Kramers & Son, Rotterdam, vice- 
president, and D. I. Cardozo of the Imperial Import Com- 
pany, Amsterdam, secretary. 

The Dutch Association of Importers and Manufacturers 
of Office Machines is composed of the leading and oldest 
concerns in the office equipment trade in the Netherlands. 
[heir exposition will be in every respect worth while. A 
warm welcome will be extended to visitors to the exhibition, 
and the Executive Committee will be happy to receive and 
consider any suggestions which may be to the advantage 
of exhibitors. 











MEMBERS OF THE ROYAL 
ORGANIZATION IN ITALY 
POSITION In the center, seated, is Mr 


TYPEWRITER 
PRESENT AT THE MILAN EX 


COMPANY'S 


Iginio Magi, head of 


Magi & ¢ representatives of the Royal in Italy Directly 
be nd tanding, is T. T. Malleson, foreign sales director 
of the Royal Typewriter Company 


Impressive Royal Exhibit at Milan Exposition 


he use of Magi & ( pany, representatives of the 
Royal Typewriter Company, Inc., in Italy, put on at the 
recent Milan Exposition, Milan, Italy, a most impressive 
dis I 1 Standard and Portable typewriters Che 
i \i M igi and his associates an excellent oppor- 
tu strate their understanding of the sales value 
£ Chey created a Roval exhibit at the fair 
that 1 é wholly successtul, one, mn fact, which went tar 
bevo1 their own expectations The exhibit was richly 
irtist t being too elaborate and was ideally ar 
range¢ e display aroused the favorable comment of 
His M the Kin ‘ » made an official visit to the fair 
It is t t the exhibit produced very satisfactory results 
les Che background suggesting a royal robe 
red wine velvet and gold Che richness 
g rsé t be reproduced in the cuts 
Mat ! bers ot the Italian organization were in Mila 
t t the fair A gl it the group in the s« d 
i! o « ts s ws the nne type of mle 
rie Ma TRa ito! If one looks « sely 
the teat C. T. Malleson, the R l 
ecto? ter of the groul t the 
Mir \I ic sea ed se the CE ter it the y + 
_ ’ ‘ - ler i rie > 14 4 t { 
tii 1 lathes I] Popolo d'Italia 
i eT entaryv vetll yn the ex bit 

ew ‘ ( il ind the comm« ~ 
if \l 1 general Rx i p> 
t es Malta a \ i i T 

é , the ex] ‘ 


Problems of British Stationers 
From the British Stationer] Mr. Leonard Harris pr 


l e esoluti Vriic had bes t wi 
the southwestel! bra h of the Stat ers 
Ass (reat Br ta Irela d 
é thanks the Counce tor its eftorts 
‘ t the orow G menace of privileged trad g 
N Ar y i 1 Air | ree Institute and requests 
t vith othe ide associations witl ew 


i ‘ t 
‘ . \ c contracts i d the prevention oft! ts‘de 
t a a Se 
H ed that there id eet in effort on the part 


the N. A. A. F. I. to obtain control of the 


red for battleships an 


supply of 
d bar 
1, 


the last few months they had actually pro 
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duced a contract awaited the signature of the 


first lord of the 
obtained control of all bookstalls, 


which only 
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admiralty, by which they would have 


newspapers and station- 
service men and their families. 


Major 


House of Commons, 


ery supplies of individual 
That had been detinitely 


Belisha had asked a 
that there 


stopped Leslie Hore- 


question in the 
result to be no change in the 


with the was 


existing arrangement “at present.” In future it would be 
necessary to co-operate with other trades through the Na- 
this matter and he believed 
Patrick 


were the people who 


Board 


tional Chamber of Trade in 
Mr. Marsh was in consultation with Mr. 


He explained that the N \ 7 ae 
Navy Canteet 


Howling. 


took over the Army and after the 


In the name of the Sheffield branch Mr. E. Weston pro- 


the following resolution 
‘Tl at 


field branch, it is unjust that a certain 


posed 
in the opinion of this annual meeting of the Shet- 
section otf ‘othce 
| stor k S ould be able to 


stationers who hold ittle or no 


obtau the same terms trom manutacturers as those retail- 


+ +! 


ers who stock and market the‘r 
Mr. Weston 


men, 


re usual way 


goods 
they felt in Sheftheld it 


said was not fair 


having a little money but not wanting 


should make 


to various firms and get.orders 


certain 
it a hobby to slip around 


When 


they would write to the manufacturers and get the 


to retire altogether. 


thev got an order 


goods 


ipply them to the customer. 


and si 
Mr. Leonard Lydall seconded the resolution as a retailer 
with the activities of these 


and likened 


fairly conversant 


He had a sneaking regard for then 


gventlemet 
them t ty sparrows, securing a respectable living right 
inder the beaks of the more reticent birds Che retailer 
himseit was largely to blame. So long as he waited for 
people to come to him and did not bestu mselt to look 
for business. these gentlemen would go o1 The gods 
helped those who helped themselves. He would make a 
Suggest owever \\ ch the, could ict upon [hese 
gentle rendered themselves hable ror extra taxation 
| using the houses I usiness ) oses stationers 
ch ly { rt thet ti ; mie toy ¢ rities 
e chairma said the 1esthe \ - t st k i 
mus ve to be entith to trade t s It was for the 
a t decide what way d co duct nis 
. ss rovided e did t ( it es which sé 
tre the Ass ciat d cde il t He | id ik l 
tl t te these art ort tle id ce eloped some 
sry i] — erme t i tfacturers the oO dit il 
Ss t n did not give the time t rong it to demol 
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ROYAL TYPEWRITER COMPANY'S 
EXPOSITION This display was much 
mmendation from His Majesty, the 


EXHIBIT AT MILAN 
admired and excited 
King of Italy, and others 
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strate the samples of special lines to large consumers, and 
sending large orders to the manufacturers to supply. 
* * * 

A resolution by the Manchester branch was voted on 
favorably: “That the council of the Association request 
that members in all sections of the trade refrain from 
having business dealings with mutual supply associations, 
as the methods of trading of such associations are decidedly 
pernicious and prejudicially affect the interest of all retail 
stationers.” 

ee 
Small Office Equipment Shops More Numerous 
Abroad 
Paris, France, July 30, 1929. 

Europe is complaining of over-production, or rather lack 
of power of consumption, in almost every branch. This 
is due to a scarcity of ready cash, remarked practically 
everywhere, manifested in the reluctance to travel this year, 
the emptiness of seaside resorts, etc. Among the jeremiads 
of the various trades, that makes a perpetual chorus, the 
office appliance trade lament is missing. It sits tight and 
says nothing But most concerns are opening branch 
offices, putting up repair works, that are becoming as 
plentiful as cinemas in most of the cities of western 
Europe. The tendency is to open a number of small 
shops, rather than create an immense establishment, for a 
leading dealer tells me that typewriters should follow the 
trade, not wait until it comes to them. That is to say 
when he sees the business end of Paris gradually trekking 
westwards, he immediately opens a small repair shop amid 
the gorgeous establishments belonging to leading dress- 
makers, jewelers, etc., that have established themselves 
beyond the Champs Elysees. This repair shop deals in 
second hand machines, a line that appeals to the heads of 
dressmaking firms. Once inside the shop, attracted by low 
prices, the salesman persuades the lady at the head of a 
big business, that there is nothing like a brand new ma- 
chine, warranted not to get out of order, he produces some- 
thing fresh from the States, from under the counter, and 
maybe gets an order for a dozen machines, with a couple 
of adding machines thrown in. He has made a conquest, 
the determining argument that has fetched the order being 
the fact that he is close at hand to watch over the ma- 
chines, keep them in order, and he makes a contract to 
visit them once a month or so, when, armed with boxes 
of white and carbon paper, ribbons, a new kind of loose 
cover, particularly pleasing fountain pens and silver pen- 
cils, he makes a brief appearance, carrying away many 
paper notes in exchange for stock. 

This multiplication of small shops, says a dealer, suits 
certain countries where office appliances are being intro- 
duced, and where people cannot be induced to give large 
orders. It is very profitable on a small scale, for there is 
no commission due to anyone, excepting the head of the 
establishment.—L. R. 

— > —- 
A. Weiss Leaves for World Tour 

A. Weiss, president of the Weiss Import Company, 
Montreal, Canada, left on August 4 for a buying trip that 
involves completely encircling the earth. Mr. Weiss left 
on the Canadian Pacific railroad for Vancouver, B. C., 
trom where he will sail to Japan, China, India and back 
around into the European centers of industry. Mr. Weiss 
plans to use aeroplanes wherever he can in order to com- 


plete his trip in the shortest time possible. 
Ce —— 
Imports of Nyasaland 

Commerce Reports] Nyasaland Protectorate, a part of British 
East Africa, bought 5.8 per cent of its imports in 1926 from 
the United States. Typewriters are included in imports origi- 
nating in the United States 

The following figures are indicative of the requirements of the 
protectorate for paper, stationery, ink, etc.—(1927) £12,683; 
(1928) £11,364 
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Porter Heads New European Addressograph Co. 


On September 1 of this year A. R. Porter became 
managing director of Addressograph, Ltd., the European 
Addressograph manufacturing and distributing organiza- 
tion recently purchased by the Addressograph Company 
of Chicago. Addressograph, Ltd., serves the British Isles, 
all of Continental Europe, Africa and Asia, including India, 
and its acquisition completes a world-wide organization 
with uniform aims and policies. 

The newly acquired organization has factories in London 
and Berlin, the former employing 450 people and the latter 





A. R. PORTER 


250. In Britain branch sales and service offices are main- 
tained in Manchester, Birmingham, Leeds, Bristol, New- 
castle-on-Tyne, Edinburgh, Belfast and Dublin. Sales 
offices and show room's are maintained in the heart of Lon- 
don, while Continental Europe is covered with representa- 
tives, agents and branch offices in all the principal cities. 

Mr. Porter started selling Addressographs in Michigan 
and Indiana in September, 1913. In 1914 he became asso- 
ciated with his father, A. R. Porter, Sr., Addressograph 
agent for Eastern Canada. In 1924 he succeeded his father 
in that position. In 1928, on the organization of the Ad- 
dressograph Company, Ltd., of Canada, Mr. Porter was 
made vice-president and general manager. His record 
justifies his promotion to a position covering the Eastern 
Hemisphere. 

P. V. Ward, agency instructor, and H. L. Metz, formerly 
senior salesman at Detroit, have been sent abroad to join 
Addressograph, Ltd., the former to the London office, 
where for a time he will assist Mr. Porter in sales organi- 
zation work, while the latter has been sent to Berlin to 
assist in reorganizing and training the sales staff in 
Germany. 

enepctiiiadiaies 


Japanese Exhibition of Papers and Cardboards 


The Osaka Municipal Office, Department of Commerce 
and Industry, Osaka, Japan, expects in the near future to 
hold an exhibition of paper and cardboard goods of home 
and foreign origin, to include practically all kinds of paper 
and cardboard in use for commercial and _ industrial 
purposes. 

Samples will be exhibited without charge, the sender to 
pay the necessary postage. Those wishing to exhibit their 
lines should send with their samples instructions as to 
their disposition after the exhibition is over. 

Inquiries should be addressed to M. Yashiba, director, 
Department of Commerce and Industry, The Osaka Mu- 
nicipal Office, Nakanoshima 1-chome, Kitaku, Osaka, 
Japan. 
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The Guest Book 
JIM (“CIGAR”) B. STITES, Camden, N. J., 
He was in Chicago to make final arrangements 
Hanson 


was a VislI- 


tor July 29 
Chicago concerns, the J. L. 
Fox and Frank Mashek & Company, 


He formerly travelled that territory 


to represent three 
Company, George E 
in the southern states. 


for the Esterbrook Steel Pen Manutacturing Company for 
I ; 


twelve years 

G. SPENCE WRIDE of Pocklington & Wride, manu- 
facturers’ agents and distributors, Sydney, Australia, was 
a caller August 2. Mr. Wride acts as manufacturers’ rep 


well-known ofhce appliance manu 
facturers including Sengbusch Self-Closing Inkstand 
pany, The Conklin Pen Manufacturing Company, C. Howard 
Hunt Pen Company, Neva-Clog Products, Inc., Barr Type 


resentative tor several 


Lom 


writer Company and Hooven Automatic Typewriter Com 
pany Mr. Wride had been in the United States just a 
month visiting the factories he represents. When he pulled 
our latch string he was making a hurried trip home so as 


to arrange for an exhibit at the Sydney business show to be 


held in September 

STANLEY J. PYMM passed through Chicago on August 
6, on his way to the Pacific Coast where he will join J. F 
O'Connor and become sales manager of the Pacific Ribbon 


street, San Francisco 


Ribbon 


Harrison 


1451 


with the 


ind Carbon Company 


Mr. Pymm was Columbia and Carbon 


Company for a number of years. He is a native of England 
ind becam« member of the Columbia organization some 
years before the war, at the outbreak of which he joined 
the colors and rose to the rank of captain in the British 
army After the war he returned to the United States. He 
has a wide circle of triends who wish him success in the 
work he is about to undertake 

ROBERT C. (“BOB”) MACKE, for many years a rep 
resentative of the Tatum interests in the eastern part of 
the country, and now head of the Macke Oifice Systems 
Company dealers in loose leaf devices, visible records, 
printing, et at 419 Temple building, Rochester, N. 
called at the ofhce of this journal on \ugust 7 Mr. Macke 
reports that business conditions in his section are increas 
ingly good and that the summer season, with its supposedly 
attendant handicaps of heat and vacations, has apparently 
little affected the situation 

H. C. CURRIER, president of the Currier Manufacturing 


briet visit 


Minn.., 


was in Chicago for one day only, but judging 


Minneapolis, 
August 9 He 


stopped tor a 


rom the business entered in his order book, the day was 
ve rofitable Mr. Currier reports a consistent increase 
over last year’s business 

H. L. LINDQUIST of Gevyer’s Stationer was a visitor 
ugust 13. He was in Chicago a week attending the gift 
show at which he represented The Gift and Art Shop, 
which is one of the Geyer publications 

W. H. (“BILL”) GREENLEAF, manager of the sales 
promotion service of The Carter’s Ink Company, Boston, 
passed through Chicago on August 13 during the course 


of a visit to Mid-Western points He signed the Guest 
Book vicariously—by telephone He will be present at 
Montreal next month 

\. M. COURRIER of Taylor's, Inc., office equipment 
ind typewriter dealers of Grand Rapids, Mich., accom 
nied by MRS. COURRIER, visited Office Appliances on 
August 19 Mr. Courrier carries Royal typewriters as a 
dealer and Mrs. Courrier is connected with the Royal 
office in Grand Rapids—a unanimous arrangement which 
vorks to the satisfaction of all concerned Mr. and Mrs. 
Courrier were spending a few vacation days enjoying the 
whts of that peerless summer resort—Chicago 

HARRY |] RUSSELI Office Equipment Company, 


Des Moines, Ia. spent a short time in this office on August 


OFFICE APPLIANCES 


21, after the conclusion of the National convention of type- 
writer dealers, at which he was elected vice-president for 
the central district. Mr. Russell is active in business and 
civic affairs and is one of the strong men of the typewriter 
dealers’ association. 

DEANE S. REYNOLDS of the Appliance 
Company, Boston, Mass., Mr. 
Reynolds is a former president and a present director of 
the National Association of Typewriter Dealers 
held at 


Office 
visited us on August 23. 
and was 


an active figure at the convention the Congress 


hotel last month 


Lynn’s Mayor Calls 


Bauer, mayor of Lynn, Mass., and head of The 
that 


route home 


Ralph S 


R. S. Bauer Company, stationers ot thriving city, 


August 13 en from 


Northwest. 


pulled our latch string on 
Mrs 


A trifling addition to girth and possibly a slight recession 


a visit with Bauer to the Pacific 


of the hirsute line are the only changes apparent since 


Mr. Bauer signed our Guest Book a few years ago. 
On the contrary, 


Time 


has taken no toll of vigor or enthusiasm 


the four years public service seem to have added to his 
snap and go. 
Chere was one loss in holding the high office. That 


being whatever profit might have been made on the con 
which The R. S. Bauer Com- 
Lynn. Upon 


siderable volume of business 
pany had 
taking ofhce, Mr 


and the 


formerly done with the City of 


Bauer terminated all transactions between 
‘ 


determining to 
other than his inter- 


the city store, have no interest 


directly or indirectly in city contracts 


est as chief executive of the municipality, a practice which 


the mayors of many other cities could follow with advan- 
tage to their respective cities 
His Honor declares that he is going to retire from office 


at the end of his present term and let somebody else take 
a crack at Whoever 
mark to reach, for Mayor Bauer made many 
His 


He has established some splendid precedents, in 


the job follows will have a high 


wholesome in- 


novations in Lynn. administration will not be soon 


torgotten 


the doing of which he won for Lynn much good publicity. 


Our only satisfaction in having Mr. Bauer withdraw from 


public service is that we may have more of his time and 


ul 


counsel for the advancement of the stationery business 


British Multigraph Manager Here 
W. H. Hartley, rhe 


Multigraph Company, London, over here on a business mis- 


le voked in 


general manager of International 


sion to Multigraph headquarters at Cleveland, 


upon us in August 
\ visit with Hartley is always interesting. He is a care- 
ful observer of business conditions who is able to interpret 


I 


member of the London Association « 


important 


the tacts He is a 


Commerce which functions in a highly way in 


the city’s business activities and he has long been connected 
with the Advertising Association in which he ts now serv 
ing aS an executive 

Hartley is British through and through. He was born 


of English parentage in Canada and spent his youth there. 


Upon going to England several years ago, he fitted into 
| £ 7 


his surroundings like a native. 
Hartley’s splendid organization and executive ability have 


made its London division outstanding in Multigraph busi- 


ness. 
Despite certain conditions which have hampered English 
years, and notwithstanding 


business for the several 


its present burden of taxation, Mr. Hartley views the future 


past 


with optimism, certain that British initiative, ingenuity and 
enterprise will remove all obstacles. 

The British 
prestige is the finest expression of British solidarity. 


will to maintain the British position and 
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1 DISPLAY WINDOWS OF ENLARGED STORE OF JAMES B. LYNCH & COMPANY, 425-27 
SOUTH DEARBORN STREET, CHICAGO, ILL The bulk display windows lead the eye to ° 
! the island case in the center, offsetting the effect of the column in the center of the entrance. 
n The office equipment display occupies the front end of the store space at the left, the rear 
being devoted to storage “ommercial stationery items are carried in the store at the right. 
n The Lyn business has expanded extensively since it was established on a modest basis a 
st few years ago 








DISPLAY WINDOW OF THE FIRM PAPETERIE BOUVIER, 
“ART OF THE INTERIOR OF THE NE TORE OF THR GENEVA, SWITZERLAND, SHOWING AN _ EXHIBIT OF 
et DG. WAX OFFICE Qt IPMENT HOUSE: aT 65.67 BROAD EBERHARD FABER PRODUCTS.—(Photograph by Boisannas 
WAY, PORTLAND, ORE Here we observe an intere sting Geneve.) 


ex 
o! ample of office furniture display in relatively limited space. The 
in Wax organization deals in high grade office furniture printing 
and stationery Its principal establishment is at 24-26 North 
ed Fifth street, Portland 
rn 
re 
ito 
ve 


DISPLAY OF PENCILS ANI 
$1- DRAWING MATERIAL I 
WINDOW OF GROVEI 
BROTHERS 196-198 MAR 


N 


A. W. Faber pencils, Boston 
pencil pointers, Rand McNally 
road maps, draughtsmen’'s 


. 


‘sh KET STREET, NEWARK tools,. surveyors’ instruments, 
N. J.—The display includes ete. 
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A WORD 


By a Dealer 


sad ton vinning dealer in office furniture,” said a Dear- 
born street office outfitter the other day, as 


should make 


ind keep his enterprise well within his capital. 


ste s 

‘No t communities nor even districts in large cities 
ofter t ime tactors to be understood by the dealer As 
cities grow, their outlying districts increase in“ population, 
and ret res of all kinds are gradually opened as new 
opportunit s appear. It is not possible at first for a dealer 
in a ‘ pulated suburb to make much headway with 
in elal te stock of office furniture He should carry 
staple eT lines, loose le ir, a Ttew good filing ca 
inets erhaps two or three desks of different values, 
with chairs to matcl [ do not think it feasible to attempt 
ut first irry more than samples in the heavier lines. 
They take 1 great deal of room, move slowly and eat up 
capital, whi should be turning over more rapidly If 
the dealer uses good judgment and enterprise, he will find 
himself in a few years in possession of a trade that will 
warrant gradual expansion of his space to accommodate a 
larger and more varied stock 

“Nobody can gain much practical knowledge who hasn't 
the pati e to give experience a chance to develop it. After 
one has become acquainted with his neighborhood, he can 
gauge very closely its type of demand and its probable 
power of absorption Without some experience, one has 
insufficient information on which to base conclusions, hence 


my suggestion that the intending dealer begin modestly and 
, 


by enterprising methods commend himself to the goodwil 


commerce it is more satisfactory to 


and to 


ighbors. In 


be safe than brilliant, cultivate something of the 


patience him who plants seeds in the ground and must 
await their growth and maturity through the process of 
nature 

“It is assumed that one knows how to buy with some 
judgment: how to figure overhead and other costs and has 
i process tor keeping track of his stock so that he always 
has goo hand without having too much But this 
isn't enough It is cold To build up a business it must 
have warmth, good will, personality, good humor, and the 
visitor to the store must be genuinely welcome Nobody 
has more need of going beyond the dollar in his human 
relations than the beginning office equipment dealer. I don’t 
mean he must disregard profit or accommodate people to 
the nt of jeopardizing his own interests, but he should 


give a full measure of good will and evidence a genuine 


but not obtrusive desire to help others in their problems 
a favorite slang expression was, ‘He’s Johnny 


meaning that one was the type of man who 


was always to be found at the place where he was needed. 
We ne it press the moral 
Type of Stock 
Che ale f modest means and facilities works under 
a certa indicap in the installation of an office furniture 


department that this handicap is often exag- 


TO THRE BEGINNERS 


Who Has Gone Through the Mill 


gerated. 


develop a business having the germ of 


Almost any man of judgment and enterprise can 


growth and con- 


siderable prout in it even though his accommodations may 


be limited. He will find himself, if he consistently follows 


up his opportunities, gradually working into a stock of 
office furniture suited to the needs of his field. He will 
find himself with first, some filing cabinets possibly in 
wood and steel with their concomitant lines of indexes, 


folders, etc. From there on, if he follows his field closely 
and makes it a point to call on customers occasionally, he 
that he sell desks, little by little he 


will add a line beyond the samples which he may already 


1 
will discover can und 


randle about three 


have. He will possibly find that he can 

types of desks and chairs in a modest way. These would 
include the lower priced desks for commercial offices, desks 
of a somewhat better grade for chiefs and men in respon- 


sible positions and desks of the finest sort for high salaried 
officers of banks or other institutions which 
best Little by little he find himself 
as opportunity offers and working his establish- 


executives or 


demand the will 


expanding 


ment into a business demanding more room than he orig- 
inally intended. Of course, the bulk of sales with dealers of 
this type, as well as of any type, is in the moderate priced 


grades of office furniture. This has seemed to be par- 
ticularly true during the last three or four years in which 
we have encountered some tightness of money, owing, I 


believe, to the extremely rapid growth of the automobile 


industry and the absorption of such large sums of money 


by the stock markets, which have attracted people of small 


means as well as large. There are still, however, many 


offices which are fitted up regardless of expense and offer a 


fine opportunity to the dealer who knows what is to be 


done to satisty such customers. 


‘In this business at any rate, new things come up every 


day and it is my suggestion that every man connected 


with our industry in a retail way should make a practice of 
keeping notes of the unusual demands of customers and of 


the problems which come up. A series of such notes cov- 


erin considerable interval might form the groundwork 


~ a 
of some valuable ideas in the conduct of the business. Par- 
this be 


the 


ticularly might true if it were an established prac- 


tice for men in same organization to get together at 


stated intervals and compare notes, ideas and suggestions 


“Some men have started in business and become emi- 


nently successful with extremely small capital, but it is a 


heart-breaking task to build up initial capital with which 
to work. My that a 
stationer would better work for some one else until he has 


suggestion would be commercial 
accumulated a capital that will at least establish some line 
of credit. He can get along on less than $5,000, but if he 


should have $5,000 or more he would be, granted that he 
understood the business, in a much better position to go 
forward with reasonable speed. A man with $5,000 capital 


can establish a credit of an equal amount, giving him the 


d 
sf 
vf 
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use of $10,000. If he is careful in his purchases and un- 
derstands the business as he should, he can manage to 
discount his bills and thus more firmly establish his credit. 
A capital of more than $5,000 gives correspondingly more 
credit and credit is a very great factor in the establish- 
ment of a solid business in any line. 

“IT am not at all pessimistic concerning the opportunities 
to be found in the office furniture field; in fact, I am an 
optimist, as you will undoubtedly notice, for we have 
recently greatly expanded our office furniture department, 
bringing it to the ground floor and adding suitable windows 
for display purposes. But there is such a thing as being 
too much of an optimist. One must keep his feet upon the 
ground, even if his head is in the clouds.” 

anata es pecs ts 


On the Time-Worn Subject of Advertising 


May Work for Others. 


HERE is some doubt whether or not the majority of 
bese appliance dealers and office furniture men are 
cognizant of the real importance of advertising as a factor 
in daily sales. Many feel that local newspaper advertising 
costs too much for the results which directly accrue, but 
if they will cast their eyes about the trade, they will dis- 
cover that many of the most successful office furniture deal- 
ers are the most consistent advertisers. Some successful 
concerns even go so far as to advertise their period office 
furniture designs in the color sections of Sunday papers, 
the processes used being admirably adapted to bringing out 
the beauty of grain and finish to be found in high-grade 
office furniture products. Most of these advertisements 
are not merely pictures of an isolated desk and chairs, but 
show actual photographs reproduced in color, of installa- 
tions made by the advertiser in high-class local offices. To 
do advertising of this kind, of course, it is necessary to 
obtain the permission of the customer, which is almost 
always forthcoming because the advertisement is double 
edged in that it benefits not only the dealer but the one 
whose office is exhibited 

We recall a concern in a not distant city which makes 
very effective use of half tone work and line work in its 
newspaper advertising. The line work is produced by an 
ingenious method. A photograph is taken of some installa- 
tions, say, in a professional office or in a bank, or in- 
surance, or brokerage office, and printed and fixed in the 
regular way. After the print is made on paper having a 
fine grain, it is dried and turned over to an artist who 
sketches in with an acid-proof India ink the outlines of the 
picture and blocks in the shadows. The picture is then 
immersed in a bleaching solution which bleaches out the 
silver and leaves the India ink lines visible on a white back- 
ground. From this a zinc engraving is made for use in 
the advertisement. 

This company is exceedingly efficient not only in its 
advertising, but in all other matters pertaining to the office 
furniture business. Every problem is given most careful 
study and a solution is found by the sales manager in 
conference with other executives and the sales staff. Sev- 
eral draftsmen are kept busy in a suitably lighted office, 
laying out the plans for the prospective purchasers who 
have shown interest in the re-equipment of old offices or 
in the initial equipment of new ones. These plans are as 
carefully drawn as an architect’s sketch, and are an effec- 
tive means of securing the attention of prospective cus- 
tomers and convincing them of the real service which is 
given by this house. 

It is estimated by those who have succeeded in making 
advertising pay that about three per cent of the gross 
sales should be devoted to this part of the business. This 
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three per cent includes letters and circulars, newspaper 
advertising and such other means of printed publicity as 
may be followed. It does not include cost of mailing man- 
ufacturers’ circulars, nor does it include the cost of window 
displays which are often the most effective means avail- 
able to the dealer advertising the merchandise he has for 
sale. 

The effectiveness of an office furniture window lies in its 
neatness, harmony of arrangement and the use of acces- 
sories which back the main features of the display. In 
advertising a single desk or chair through the window, it 
is often good policy to indicate the price, but in advertising 
a suite, provided the window is large enough, there is a 
difference of opinion apparently, for some contend that a 
price mark should not be used. Ordinarily in showing 
single pieces the use of price tags has been found to stim- 
ulate sales, for it has been noticed that people in inspecting 
windows will frequently wish for a closer examination of 
articles which are priced, but will turn away from those 
windows where prices are not shown. Of course, in the 
purchase of high-grade suites for the offices of wealth, price 
is not a determining factor, but with most people it is a 
point of paramount interest. Those who feel that they may 
be unable to buy what is shown in the window but not 
priced will hesitate to enter the store and inquire the price. 
This is the common experience of many persons. 

The “reason why” of all publicity is very simple. No- 
body will attempt to buy goods from a dealer unless he has 
reason to believe the dealer has them to sell. In some way 
or other the dealer must find an effective method of telling 
the public what he has before he can receive the maximum 
of results. ainda 

Making the Best of a Post-Fire Situation 

Fire does not always leave complete disaster in its wake. 
Following the damage to their stock by fire and water not 
long ago, Trick & Murray, Seattle office equipment deal- 
ers, immediately made plans to sell their water-damaged 
desks through an appeal to the bargain instinct. 

After the adjustment of the insurance a special bargain 
sale was held of the office furniture and equipment dam- 
aged by fire and water, but still possessing value. A selec- 
tion of the less damaged desks and other pieces was made 
and the equipment was priced at twenty-five per cent under 
the prices asked before the fire. Many of the desks, for 
instance, were but slightly damaged. The damaged desks 
were placed two at a time in the vestibuled entrance to 
the store, each bearing price tags showing the old price 
with a light line drawn through it and the reduced price 
beneath. It is stated that in a short time eleven desks 
had been disposed of to persons attracted by the bargain 
appeal. Other articles were also disposed of in like man- 
ner, enabling the house to realize almost immediate cash. 

This bargain appeal was so strong to women that Trick 
& Murray, who have long specialized in office supplies, 
and the making of sales to office executives and business 
men have created almost an entirely new class of trade. 
They have noted the large number of women shoppers 
who have taken advantage of the advertised “fire sale,” 
and now have started the fair sex on the road to greater 
patronage of the store. An estimate made by Herman 
Linke is that ninety-five per cent of the fire salvage shop- 
pers have been women. 

So in order to retain the patronage of these women “for 
keeps,” the office supply house is going to carry a larger 
number of articles that usually find favor with the ladies. 
Miss Frances Smith has been appointed to have charge 
of this new department which will cater to the women 
shoppers, and which will contain gift stationery, have charge 
of engraving, and stock novelties and leather goods.— 
C. Bi: fa 
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A New Electric Time Recorder 
Oakland, 


time 


Calif., 


recorder 


Recordograph Company of 


on the market an 


The Insto 


placed electric 


recently 


possessing a number of interesting features among which 


unique and exclusive method of 


The insertion 


is said to be an 


is what 


securing time impressions by paper contact 


of even sheet of tissue paper causes an electrical contact 


resulting a printing blow Che impression is uniform and 


clear. The operator thus has nothing to do except to insert 


the paper into the machine 


Che machine is also automatic as to ribbon reverse, the 


changing of date, A.M. and P.M., hours, minutes and tenths 
of a minute and prints this information in a straight line. It 


is equipped with a large sized engraving plate and twelve 


sided classification wheel on which may be _ entered an 


amount of special information to fit the requirements ol 


almost every conceivable type of business Che recorder 


does not require winding and no special wiring is necessary 
The mechanism of the machine cannot be tampered with or 


altered in any way as a special key is necessary for setting 


or changing the titme 
Officials of the Insto Recordograph Company state that 
synchronized time among any number of their new record 





THE NEW INSTO RECORDOGRAPH 


ers may be secured by simply plugging them in on any 


ordinary synchronized AC lighting circuit at convenient out- 
office, shop, warehouse or other point at which 


This effect is obtained through 


lets in the 
operation may be required, 
the adaptation, by the Insto Company of the recently de 


veloped Warren Telechron Synchronized motor, a compact 
littl 
ment 


cycles or impulses per second in the current supplied by the 


mechanism which takes the place of the clock move 


formerly used It is controlled by the number of 


various power companies These power companies in turn 


regulate the exact number of impulses per second in their 
current by the use of a chronometer which is corrected daily 
by radio flash from the U. S. Naval Observatory at Arling- 
ton, Va 

Zook Sutton, president of the 


pany, states that the company is now 


Insto Recordograph Com- 
operating on a basis 
permitting quantity production, making possible a reason- 
Sutton is 


able retail price. Mr well known on the 


Pacific Coast and takes an active part in many industries 


very 


as well as heading Insto Recordograph Company 


sto Record graph 


Carl Friden 


Company and Alfred Paget is secretary of 


1s vice-president of the In 
the organization. 
The expansion of sales, nationally, as well as in the 
foreign countries, is under the direction of the general sales 
manager, B. V. Woods, who has made very elaborate plans 
efficient distribution 


for a national sales organization and 


of their product. 


——<~ 
Kohlhaas Currency Holder for New Size Bills 
Che Kohlhaas Company, 183 North Dearborn street, 
Chicago, Ill., has remodeled its currency holder to suit the 
bills. 
The plates and guides of the 


new small size 


new holder are made of 


with eyelets where the guides move 


reinforced 


aluminum 





KOHLHAAS CURRENCY HOLDER FOR NEW SIZE 


BILLS 


metal tabs are finished in brown crystal 
been changed to harmonize with 


length of the 


on the rods The 


and the metal inserts have 


the general color scheme The standard 


holder is fourteen inches, but additional sectional posts in 


two or four inch lengths may be added to the rods if de- 


All points of contact are encased in rubber cushions 


holder will not mar highly 


sired 


so that the polished surfaces. 


> 
Multiform Device Operates with Regular Type- 
writer 
The Snyder Multiform Company, 11 West Forty-second 


street, New York device which can 
be used for Multiform work in conjunction with the ordi- 


typewriter or accounting machine without interfering 


City, 1s sponsoring a 


nary 
with the regular use of typewriter as a correspondence ma- 
chine. 

The device holds and feeds continuous forms either from 


rolls or flat folded piles. It is said to be simple in opera- 





THE SNYDER MULTIFORM DEVICE 


attachable to any standard typewriter in a few 
minutes. A special one-time carbon inexpensive enough 
to be discarded is interleaved with each duplicate form and 


tion and 


insures the production of clear copies 





d 
n 


SEPTEMBER, 1929 


Art Metal Desk-High File 
A new style two-drawer file unit, designed for use as a 
desk-side file, is now offered by the Art Metal Construction 
Company, Jamestown, N. Y. 
The case is made exceptionally strong and rigid by means 
of an electrically welded, formed-up steel frame, with cross- 


piece at drawer opening 





ART METAL TWO 
DRAWER FILE 
UNIT 


Among the features of the Art Metal Desk-High file are 
perfected ball bearing progressive roller suspension, in 
which the rollers are placed in the channels in such a way 
that friction and wear are greatly reduced, and the drawers 
operate more easily whether filled or empty 

The Art Metal Side-Lock Compressor (patent applied 
for) is used in this file. Instead of the regular compressor 
channel at the bottom of the drawer, this new style com- 
pressor operates on a perforated track on each side of the 
drawer. Operation of the compressor is smooth, speedy 
and positive, and the compressor cannot get out of order. 
It holds firmly, yet requires only a slight pressure on the 
release trigger to release it. 

The Art Metal Desk-High file may also be provided at 
small additional charge with slip-on “Artolin” top 

Mipiereninn 
Polar Offers New Letter Trays 

Che Polar Manufacturing Company of 119-125 North 
Fourth street, Philadelphia, have added to their line an 
attractive new letter tray in genuine walnut and mahogany 


: 
which ts listed as their 26-B 





NEW 26-B POLAR LETTER TRAY 
It is gracefully designed with cut-out sides, all top edges 
neatly rounded and has no locked corners to show, as it is 
constructed with a concealed wedge tongue. The finish is 
comparable in every respect with that of the high grade 
desks so popular today. 
These trays are priced to retail at $4.50 each, subject to 
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the regular dealer’s discount. For convenience, each tray is 
packed in an individual box. An order to the Polar Manu- 
facturing Company for a sample will receive prompt 
attention. 

5 - 

“Pershing Square” Suite in Sikes-Cutler Line 

The Sikes-Cutler Desk Corporation, Buffalo, N. Y., offers 
its “Pershing Square” matched suite as a quality product at 
a popular price. This is one of the first lines of popular 
price suites that the Sikes-Cutler Desk Corporation has 
made since taking over the former Cutler Desk Company. 
The desk is not built to compete with a number of desks 
on the market of the “turned leg” class. It has many points 
of distinction. 

The “Pershing Square” matched suite is complete with 
desks, tables in two sizes, chairs, costumer and telephone 
stand. Genuine walnut is used inside and outside. Built 
up cheeks are provided on the turning of the legs. Tops 
have a two-channel molding, and there is a two-member 
molding on the face of the leg. The grilled work on the 
bottom pedestal rail is unusual in a popular price suite, and 
is expected generally only on more expensive pieces. 

Four additional matched suites are now in preparation, of 
which illustrations and prices will be sent to the trade dur- 





DESK OF SIKES-CUTLER “PERSHING SQUARE” SUITE 


ing the early and late fall. Among these is the “Roosevelt,” 
which is along modernistic lines. Dealers who have visited 
the factory and had “pre-views” of the “Roosevelt,” ex- 
pressed themselves as being agreeably surprised with the 
iesign of this model, and have predicted a large sale for it. 
—————— 
Added Grace in Parker Line 

The Parker Pen Company, Janesville, Wis., has added a 
distinctive model to its line of mechanical pencils. This is 
the “Streamline,” made with a slight taper of the barrel 
above the tip. This affords an ease and fluency of writing 
that adds to personal efficiency. The new pencil is an addi- 
tion to the line, and does not displace the type manufac- 
tured heretofore, with the gold cap. The “Streamline” was 
designed for users desiring something handsome, distinctive 
as well as comfortable. Instead of the usual Parker gold 
cap, the tip of the barre! is black, with a gold clip. Nar- 
row bands of gold midway on the barrel give a fine contrast 
to the “Permanite” barrel. Access to the eraser and lead 
magazine is obtained by removing the upper half of the 
barrel. 

The “Streamline” is made in regular and short styles, 
with clip, and short with ring. The barrels are available in 
five colors: Black and pearl, red, green, blue and yellow 





PARKER “STREAMLINE” PENCIL 





Addressing System of Wide Selectivity 
[The Selectograph Company, 3126-30 West Fiity-first 
Ill., has placed on the market a line of 
their 


street, Chicago, 


remarkable in construction and 


hand 


machines 
Both 


stencils 


addressing 


performance power and models are made, 


employing paper which can be cut on any ordi- 


nary typewriter The company’s selective automatic ad- 





MOTOR-DRIVEN SELECTOGRAPH 
dressing systems will reduce the cost of addressing and 
maintenance of mailing lists, and increases the returns 
trom direct mail sales efforts. 
Che startling feature of the system is its accurate and 


flexible selectivity. The device operates with and up to 


110 individual classifications, and with six individual elec- 


makes possible an unlimited number of com- 
This provides unlimited flexibility 


trical circuits, 


bination classifications. 


to take care of any selector problem that may arise. 


The Selectograph eliminates guesswork. It will handle 


mailing lists and mailings as accurately as accounts receiv 


able are handled. The system will perform automatically 


simultaneously as 
of 8.000 


any or all of the following operations 


stencils pass through the machine at the rate 
per hour 

Select and 
classifications 

Flash a light 
vidual classifications t 
keyed mailings. 

Flash a light without 
110 individual classifications to 


from the files. 


address any number of the 110 individual 


number of the 110 indi- 
certain classifications for 


and address any 
separate 


number of the 


addressing on any 
stencils 


remove obsolete 


Count and carry a separate total of the number of 
envelopes flashed out 
Count and carry a separate total of the actual number 


of pieces addressed. 

Count and carry separate totals of classifications that 
are not addressed, which, with the total number of stencils 
addressed, establishes the total of the stencil file. 

Eliminate from the addressing, flashing or counting, any 
number of classifications when stencils carry two or more 
classifications 

By attaching 
can be classified automatically 
as five different groups 


various colored lights, addressed envelopes 
and separated into as many 





OFFICE APPLIANCES 


With such a wide range of selectivity it is obvious that 
almost any selector problem can be handled easily. 

Other Selectograph that merit 
consideration are 


Flexible 
typewriter, no 
are very light, 
thousand. 

Hump guide cards that actually provide visible guide 
information. The hump protrudes one-quarter inch above 
the top of the stencils. The guide cards pass right through 
the machine with the stencils. 

The chain feeding device sends the light paper stencils 
through the machine at 8,000 an hour, eliminating all wear 
and possible injury to the stencils. 

Ink is fed automatically, insuring continuously 
impressions and clean dfy stencils regardless of the 
ber of impressions takén. 

An automatically compensating 
pressure on any thickness of material up to one-half inch 
thick. If a bundle of envelopes one-half inch thick is 
placed in the printing position, the last envelope imprinted 
will be as legible and as uniform as the first off the bundle. 

Visible imprinting brifigs to the operator a clear view of 
the imprinting position’ and the impression itself. 

The automatic envelope feed operates at 7,000 an hour 
in conjunction with the selector, taking envelopes up to 
twenty inches width. 

The mechanism is built for and 
operating quietly and without vibration. The 
mounted compactly and enclosed. 

Stencils are loaded into the machine directly from the 
tray. Loading and unloading operations can be performed 
while the machine is in operation. 

The Selectograph hand machine, 
is actually a universal hand operated address- 
ing machine. It offers the 
flexibility as the power machine. 
By moving a small lever with the 


features of the special 


can be cut on any ordinary 
required. These stencils 
about eight pounds per 


paper stencils that 
special machine 
weighing only 


uniform 
num- 


platen insures uniform 


heavy duty, 


speed 
mechanism is 


weighing but twenty- 


five pounds, 
same addressing range and 
Selection is accomplished 
through colored stencils. 
thumb or forefinger the operator can address consecutively, 
This versatile will also address 
anything up to one-half thickness 
and as the printing device is 
almost form or material can be 
hand machine can be equipped with a payroll 
With little adjustment it 
payroll checks, cards, 


skip or repeat. machine 
twenty 
from 


im- 


inch and up to 


inches wide, accessible 
any size 


three sides, 


printed. The 
imprinter. very 


lister and line 


will list the time 


payroll, imprint 
envelopes, etc. This little 
operated that it is really a boon to anyone 


justify the 


machine is so simple, light and 


easily whose 


addressing and payroll requirements do not 
more expensive power Selectograph. 


> - 


Weis Scrap Books in Colors 





To the regular line of Weis loose leaf and wood back 
bound scrap books the Weis Manufacturing Company of 
Monroe, Mich., has added the No. 110 size in loose leaf 
and the No. 103 size in the bound books in colorful bind- 
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NEW WEIS S&S MODERNISTIC 


ings. The No. 11M0 is loose leaf with assorted brilliant, 
modernistic cover designs. The No. 10M3 is a bound book 
same color combinations as the 
10H3 is a book with 


bindings in red, orange and 


and it is provided in the 
book. The No. 
cloth 


leaf bound 


crepe-finished 


loose 
green, 


yellow 
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That color is a factor in selling was demonstrated by the 
Weis Manufacturing Company in a test display of the 
new scrap books in two department stores in Toledo, Ohio. 
[he results in sales were gratifying. 

During the past year or two the market for Weis scrap 
books has widened considerably. They have enjoyed a 
large sale among high school and college students as well 
as in business offices and stores. They have proved effi- 
cient and convenient and the introduction of color in their 
design has given an added impetus to their sale. 

A handsome set of window display cards and a supply 
of new eight page lithographed circulars are being offered 
free to dealers who order the special introductory assort- 
ment of scrap books now being offered by the Weis Com- 
pany. 

a 


New Star Shock Absorber and Silencer 


The Star typewriter shock absorber and silencer, manu- 
factured under Krantz patents by the Star Paper Fastener 
Company, Inc., Westport, Conn., is a well designed product 
equipped with adjustable brackets permitting a typewriter 
equipped with a shock absorber to be pushed back into the 
typewriter well of a desk after the day’s work is over with- 
out removing the absorbers. 

Each shock absorber foot is a combination of a coil 
spring, especially compounded rubber, and felt in correct 





ADJUSTABLE, 
<—— BRACKEIL YD 


“STAR” MODEL “E” TYPEWRITER SHOCK 
ABSORBER AND SILENCER 


proportion providing a resiliency that absorbs shocks that 
would otherwise affect the typewriter, and consequently the 
operator. 

It is the policy of the Star Paper Fastener Company to 
market the new shock absorbers through dealers. The 
national business is under the management of M. T. Up- 
dike, vice-president, who has his headquarters at the factory 
in Westport. A. J. Hofmann is manager of the New York 
office, which is located at 67 West Forty-fourth street. 

The retail price of the Star shock absorber is $5.00. This 
includes four feet, adjustable brackets and means of attach- 
ing to the typewriter. 

SS 
Worcester Felt Chair Pad 

The Worcester Felt Pad Corporation, 11-13 Brackett 
Court, Worcester, Mass., has announced a new chair pad 
made of the nationally advertised material known as “Ozite 
Quality Felt.” The pad is re-enforced with two layers 
of binding and two layers of hair cushion and is made in 
two sizes fourteen by sixteen inches and sixteen by eighteen 


inches, with or without straps. It is offered in seven 
colors—blue, green, maroon, tan, brown, heather and nat- 
ural. The pad has a fine appearance and is remarkably 
durable. The retail price is comparatively low and the 


dealer profit is liberal. 
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Colonial Chair Introduces a New Model 


The Colonial Chair Company, 1730-58 North Maple- 
wood avenue, Chicago, Ill, has brought out a chair that is 
upholstered in top grain and vealskin finished leather, in 
both revolving and straight legged type. The turned legs 





A NEW COLONIAL CHAIR 


and stumps have been carefully designed, so as to reason- 
ably match a large number of period designs. The new 
chairs have saddle seat construction and are made to con- 
form to the high standard of construction of the Colonial 
Chair Company. The chairs are offered in a wide selection 
of leather colors, of which bright hues are particularly 
recommended. 
a 
Leatherette Report Covers in Colors 

C. L. Barkley & Company, 517 South Jefferson street, 
Chicago, Ill. manufacturers of filing supplies, recently in- 
troduced an inexpensive embossed leatherette cover made 
in eight attractive colors. Each cover is punched for stand- 
ard sheets in sizes eleven by eight and a half inches and ten 
and a half by eight inches to meet the requirements of com- 
mercial and school use. 

It is expected that the array of different colors in which 
the cover is offered will appeal to students, as it will pro- 








BARKLEY LEATHERETTE REPORT COVER 


vide them a means to classify their notes on different sub- 
jects by color. 

Electrotypes for catalogue and circular printing are sup- 
plied to dealers without cost. Inquiries for further infor- 
mation are invited by the manufacturer. 
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Letters Transmitted in One Minute by Radio 


By means of a 
Dr. Vladimir 


new radiophoto apparatus invented by 


the Research 


Zworykin of 





the Westinghouse Electric & Manufacturing Company, 
East Pittsburgh, Penna., a letter containing 630 words can 
DR. VLADIMIR ZWORYKIN, WEST- 
INGHOUSE ENGINEER, WITH HIS 
HIGH SPEED RADIOPHOTO TRANS 
MITTER 
e tr ted to a destination 1,000 miles away in on 
minute 
In addition to ordinary short wave transmitting apparatus 


the new radiophoto system uses three principal pieces of 


equipment i sending set, a receiving set, and a “syn 


In the sending set an ordinary photograph or manuscript 
is placed on a cvlinder which rotates slowly and at the 
same time moves forward longitudinally. In this way every 


picture or letter comes within the range of a 
the 


pomt on the 


tinv beam of light By a system of mirrors, beam ot 





light is reflected at an angle from the copy to a photo 
electt cell, or “electric eve which gives out an electrical 

RECEIVING INSTRUMENT OF NEW 

ZWORYKIN RADIOPHOTO SYSTEM 

FOR TRANSMISSION OF PHOTOS 

\ND FACSIMILE MESSAGES AT 

HIGH SPEED 

se corresponding intensity to the degree of light 
shadow f the particular pin-head of space on the 
manuscript covered by the beam of light at that particular 
moment Che impulses are highly amplified and sent out 


of radio waves 


At the receiving end a standard short wave receiving set 


is used to pick the impulses out of the air Che impulses 


Laboratories of 


OFFICE APPLIANCES 
are carried to a special lamp which flickers according to 
the fluctuations in intensity of the current. The light from 
this lamp is focussed into a tiny beam which plays on a 
cylinder moving in the same ways and at the same speed 


as the cylinder at the sending end. This cylinder is covered 


with sensitized paper, and as the light falls on it with 
varying brightness a series of impressions of varying de- 
grees are made on the paper, which, when “developed,” 


presents a facsimile of the letter or photograph placed on 


the sending cylinder. 


An essential feature of this system is that the cylinders 


at the sending set and at the receiving set rotate and move 
the To accomplish this 


exactly speed. 


difficult 


forward at same 


very feat is the duty of the “synchronizer.” 


Synchronization is accomplished by the transmission, over 


the same wave length used for the radiophoto transmission, 


of constant frequency note which regulates the speed oft 


identical synchronous motors driving the two cllinders. 


> 


New, Popular-Priced Safe Introduced by Victor 
Phe 


Safe & Equipment Company, Marietta, Ohio, 


} 


Phoenix, a new, one-hour safe made by the Victor 


was designed 
low in price, that 


to meet the dealer's need for a small safe, 








IOENIX SAFES, SHOWING 


ARRANGEMENTS 


I THREE 
INTERIOR 


will provide reliable protection for its contents. The 
and 12 


deep inside, fifteen and seven-eighths inches wide, twenty- 


new 


safe is eleven inches wide, 15 inches high inches 


four inches high, and 18 and eleven-sixteenths inches deep 


in outside measurement. It is sturdy in appearance, solidly 


and is with substantial, attractive 


The 
construction on all 
that 


constructed equipped 


hardware. doors are of genuine tongue and groove 


four edges. It is equipped with casters 
are detachable 


Che insulation in the Phoenix is of the dry type and can- 


sweat and rust 


by moisture 


The safe will not 


contents be 


not deteriorate with age 


metal parts, nor will its injured 


in any way, no matter how long it may remain closed—an 


essential quality in a safe designed for home use, 


Interior arrangements are available as illustrated for the 


office or the home—or the safe may be had without interior 
equipment of any kind where it is desired to provide safety 


The 
two-toned colors jade 
A new Du Pont 


rich, crinkled texture 


had 


green, 


or privacy for larger objects new sates may be 


in a choice of four new, 


golden 


finish, “Arabesque” 


brown, Oriental red or moss agat 
gives them a soft 
f unusual attractiveness 

The 
As an additional attraction 


No. 15 


household inventory 


the home. 


Phoenix 


Phoenix is ideally suited for use in 


new 


this market, each 


ror 


safe H, the “home model,” is equipped with a Rand 
the This 


designed to 


hung on the inside of door. 


is a genuine Rand visible record unit and is 
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provide a practical inventory of household possessions for 
insurance purposes. The Phoenix will also fit the require- 
ments of tea rooms, beauty parlors, style shops or offices. 

Detailed information and descriptive literature will be 
sent promptly by the manufacturer on request. 

-_——. i 

Three New Items in the “Super” Moistener Line 

[The Superior Tape & Sealer Company, 131 East Third 
street, Dayton, Ohio, recently put on the market two new 
gummed tape moisteners and a new envelope moistener. 
The new items are simply constructed and are made in an 
attractive red and black Du Pont crackle finish. 

The tape moisteners, sold under the trade name “Super,” 
have no standards on which the tape must be threaded and 





MADE BY 


NEW MOISTENERS THE SUPERIOR TAPE & 


SEALER COMPANY 


no tension Model No. 1 handles three- 
quarters and one inch wide in rolls 250 feet long. Model 
No. 2 is made to accommodate one, one and a quarter, and 


one and a half inch tape in rolls 500 feet long. The envelope 


springs. tape 


moistener, also named “Super,” is an efficient device for 
general moistening purposes. 
The 


guides on the tape moisteners and the top plate on the 


The bases of the moisteners are made of cast iron. 


envelope moistener are made of polished stainless steel. 


The moistening element is a rubber-set bristle brush that 
feeds the 
moistened by 


reservoir to the surface to be 


Dealers’ 


water from the 


capillary attraction. helps are 
offered gratis by the manufacturer. 

In addition to the items mentioned, The Superior Tape 
& Sealer Company makes an automatic tape sealing ma- 
chine and prints gummed sealing tape in one or two colors. 


a 


Force Company Brings Out New Numbering 
Machine 
device on the market is the Force 
This 


operator, as de- 


A new numbering 


Model 200 lever numbering machine. model has a 


convenient lever by means of which the 
sired, can advance the machine to the next higher number. 
This 
which otherwise would require constant shifting of the con- 
Another great 
The 
found in 


control is of great advantage for irregular work 


trol level of an automatic numberer con- 


venience is the ease of one-hand operation. new 


machine embodies all of the distinctive features 
the well-known Model No. 150. 
and “hang” are just right, with the strength and sturdiness 


Force Design, proportion 


necessary for the punishing use to which numbering ma- 


chines are subjected. The engraved figures are clean and 
The improved method of re-inking is easy and 
Model No 200 lever move- 


share the 


deep-cut. 
convenient. In fact, the new 
numbering machine, which is destined to 
popularity of the Model No. 150, contains all of 
niceties of construction which distinguish Force products. 


ment 
those 
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The machine is made by William A. Force & Company, 
Inc., 105 Worth street, New York. 
——— 
“Curmanco” Currency Separator for New Bills 
The Currier Manufacturing Company, Minneapolis, Minn., 
has recently added the “Curmanco” currency separator for 





“CURMANCO” CURRENCY SEPARATOR 


new size bills to its lines. The new separator is made with 
an open front for efficient and convenient handling of the 
new bills. It is designed for use on a counter and is made 
in four, five and six pocket sizes. 

The use of the new tray is not restricted to currency. 
Slips of paper or pads that require sorting or separating 
can be distributed with ease and dispatch by using the 
“Curmanco” separator. 

Heavy “Art” steel is used in the construction of the tray. 
It is finished in standard olive green enamel. 

— a 
Continental Felt Chair Pad 

The Continental Felt Company, 890 Broadway, New 
York, N. Y., has put on the market a felt chair pad 
equipped with pigskin straps for attaching to the chair seat. 
and wool 


The pads are made in two qualities—all wool 


mixed. They are offered in five sizes and three colors— 
tan, maroon and green. 

The Continental Felt Company is a large manufacturer 
of felt for every padding purpose. Its mill is equipped to 
produce felt in any quantity to fit any specific requirement. 

F PS PRE. 
New Posture Chair Featured by Crocker 

The Crocker Chair Company, Sheboygan, Wisc, has de- 
signed a new posture chair which is now ready for the 
market. The new chair is furnished in oak, birch and solid 
walnut with spindled or upholstered back, saddle scooped 





POSTURE 


NEW CROCKER 
CHAIR 


All corners and edges are rounded 
Adjustments are simple, 


seat, and form fit back. 
to prevent damage to clothes. 
insuring perfect fit, ease and comfort to suit the form and 
size of any occupant. The adjustable features include 
height of back, height of seat from floor and tension of 
back. The manufacturer invites inquiries from dealers. 


[Other New Machines on Page 174] 
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Report of the Not 


able Act 


in Every Reiles of the Field. 


Inventor and Financiers Create Visible Equipment 
Company Merger 


(he Brooks Visualizers Division of The Brooks Com 
pany of Cleveland, Ohio, has combined with The Inter- 
national Visible Systems Corporation of Cincinnati, Ohio, 
the principals of which are Stanley B. Freiberg and Henry 
C. Yeiser, Jr., president of The Globe-Wernicke Company, 
to create a visible record company to conduct business in 
the United States and foreign countries 

The executive and sales activities of the two organiza 


tions will be combined according to well developed plans 


as rapidly as practicable, not only to maintain the high 


standards of service to their customers, but to ex 


te nd 


Che chiet 


many 
service where 


Brooks 


binets on the 


and expand that possible 


products Visualizers on the one hand, 


ational visible ca other provide 


isible 


record men 


ind = =Intern 


which nearly two hundred 


in all the 
business control problems for executives. 


outstanding \ equipments 


highly trained located principal cities 


will use to 


W hile 


Interna 


solve 


there are many thousands of Brooks Visualizers 
tional cabinets earning profits for business men 
the 
said that both customers and rep 
the 


provides unusual facilities for reducing routine 


and 
plans number to be in 


It is 


ow, the expansion require 


reased materially 


tatives welcome the union of two concerns, as it 


Tescl 
and increas 


controls in business. 


There will be practically no change in territories of 


representatives who have intimate knowledge of the 


requirements of customers. In the development of the In 


ternational merger it is stated that complications and dis 


idvantages have been eliminated, and the advantages which 


to customers have been safeguarded 


ational Visible 
the 


accrue 


Inter: Systems Corporation is incorporated 


under the laws of state of Ohio. Its officers are 


Stanley B. Freiberg, president; C. F. McKee, sales man- 
wer: B. L. Stringer, technical sales director. E. P. Higbee 
is advertising manager 

Che merger became effective as of August 1, 1929 


_ >_> —_— 
Ivan Allen Heads Georgia Governor’s Commission 


Last 


mission 


spring the Governor of Georgia appointed a Com- 


for the purpose of studying the operation of the 


various wards, bureaus and departments of the Government 


of the State of Georgia, and subsequently making recom- 


mendations as to a more efficient and economical plan of 
Allen of Atlanta 


chairman of this Commission, which recently pre 


departmental administration Ivan was 


appointed 


pared and submitted a forty page pamphlet containing its 


suggestions for simplifying administration procedure. 

The position to which Georgia’s Governor appointed Mr 
Allen is one of prime importance to the people of the State. 
The of our state and local governments is extrava- 
gance and waste. 
will result in lower taxes and better results from the money 
Probably no man in Georgia is better qualified to 
commission named than Allen. 

a 


bane 
To eliminate these evils as far as possible 


handled. 


head the Ivan 


R. B. Buswell Celebrates an Anniversary 


B. Buswell. In 
he was appointed Western district manager by 
Company. For the fifteen 
work of the 
from his headquarters in Chicago. A 
Elliott-Fisher 


August was an anniversary month for R. 
July, 1914, 
the Elliott-Fisher succeeding 
sales organization 

few 
com- 


vears he ably directed the 


in this territory 


vears ago, when the Sundstrand and 


panies were merged to form the General Office Equipment 





SS _L_L_________——_— 


R. B. BUSWELL 
Corporation, the sale of Sundstrand machines also came 
under his jurisdiction. 
By way of celebrating this fifteenth anniversary, Mr. 


Buswell staged a sales contest during August. All the 


salesmen in the Western district were given the opportunity 


to earn one of Mr. Buswell’s personal checks for $25.00, 
by meeting their personal machine quotas for the month. 
Rewards were also presented to branch offices for reach- 


ing a certain quota in service sales. 
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Dick Motion for Patent Suit Injunction Denied 
July 30, 1929, the A. 
brought a for preliminary injunction against the 
Arlac Dry Stencil Corporation at Pittsburgh, Penna. The 
It appeared that a suit 


B. Dick Company, Chicago, IIL, 
motion 
motion was denied by the court 
on the same Hill patent is still pending in the Court of 
Appeals at New York City on petitions for rehearing filed 
by both The Pittsburgh court declined to consider 
the matter until the New York 


sides. 
case is finished in 

Ee 

Murdoch Joins National Blank Book Company 

[he many friends of Harry L. Murdoch throughout the 
country, particularly in the Middle Western and North Cen- 
tral States, will be much interested in the fact that he has 
severed his connection with the Wilson-Jones organization 
and on August 1 joined the organization of the 
National Blank Book Company of Holyoke, Mass., at the 
Chicago district office, where he will devote his entire time 
to the dealers served by the Chicago branch. 


sales 


Mr. Murdoch was with the Irving-Pitt Manufacturing 
Company more than twenty-three years, the last fifteen of 
which he spent as district sales manager in Chicago. He 
joined the Irving-Pitt Manufacturing Company at Kansas 
City, Mo., when it was a comparatively small concern and 


saw the business grow to be one of the foremost loose leaf 


- 





HARRY lL. MURDOCH 

recent con- 
covered 
trail for 


enterprises in the world, remaining until the 


with the 
the Northern 


solidation Wilson-Jones Company. He 
States and 


I.-P. products in these sections. 


and Central blazed the 
leaf 
business as Harry Murdoch, and it is cause for much satis- 
faction that he will remain in the field as a representative 


Few men are so thoroughly posted in the loose 


of one of the foremost houses in the industry. 
encima 


Vernon Stark Made a Mittag & Volger Director 
Stark, who has been employed for twenty 
vears by Mittag & Volger, Inc., Park Ridge, N. J., 


is the son of H. S. Stark, treasurer of the company, was 


Vernon G. 
and who 


elected a director at the annual meeting of stockholders on 
Thursday, August 22. Mr. Stark has been making a care- 
tul study of the manufacture of carbon papers and rolls 
under the able guidance of Thomas G. Forbes, the long 


recognized expert in these matters. It is confidently ex- 


pected that much will be heard of Mr. Stark in the industry 
during the next few vears. 
<> 


Every man should find time at some hour of the day to 


take a fresh look at the road map of his ambition —The 
Coach (published co-operatively by the Boorum & Pease 
Company, Eberhard Faber Pencil Company, C. Howard 
Hunt Pen Company and Sanford Manufacturing Com- 


pany ) 
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Jordan Publishing Co. Launches Expansion Pro- 
gram 


By Fred E. Fisher 





Celebrating its twentieth anniversary, the Jordan Publish- 
ing Company, 542 South Dearborn street, Chicago, is 
launching a nation-wide expansion program. 

During the summer of 1909, Miss Adelaide F. Jordan and 


Walter H. Furlong laid the foundation of this business 
, 





RUSSELL L. FURLONG 


which has grown from a single style of gift book to many 
strong and profitable products. For twenty years the 
company has worked along conservative lines, developing 
gradually through the production and sale of honest mer- 
chandise. This period of expansion forms an interesting 
chapter in the history of the publishing field. 

The business began in the basement of the Jordan home 
at Wheaton, Illinois. Walter Furlong, one of the founders, 
was production man and sales manager. Miss Jordan, a 
woman of exceptional literary tastes and artistic attain- 
ments, was the creator of the attractive gift book which 
won immediate attention. So successful was this modest 
beginning that Chicago offices were opened and other books 
added. The reputation of the business was built on un- 
usual and artistic diaries, books for graduations, wedding, 
commencement, vacation and guest books. A line of high 
grade stationery was added to meet the demands of the 
trade. 

Russell L. Furlong, son of the founder, became interested 
in his father’s activities when only a boy. He became a 
part of the business and mastered the art of selling. Young. 
Furlong and his father soon became rival salesmen. The 
father usually topped the son by a small margin on each 
year’s gross business. This friendly rivalry developed a 
talent which the father recognized as an asset of the busi- 
ness, and Russell Furlong became general representative 
of the rapidly growing corporation. Miss Jordan passed 
on in 1917, and the elder Furlong in 1922. The responsi- 
bility for the conduct of the business then fell on the shoul- 
ders of the son. 

During his years of experience on the road Russell Fur- 
long has enlarged the scope of the company’s activities and 
the clientele now includes practically every high class sta- 
tionery and book dealer in the United States, with a rep- 
resentative list abroad. The stationery trade learns now 
for the first time that the former popular lines are again 
being developed under Mr. Furlong’s direction. Quality 
merchandise has been the slogan of the Jordan Publishing 
Company for the twenty years of its successful operation. 
This policy is being maintained in the new expansion pro- 
gram. 

The diaries and graduation books continue to be leaders. 
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In almost every university of the United States the name 
of Jordan is commencement festivities 
through the distribution of graduation books. On the desks 
of leading business men of the United States are found the 


associated with 


attractive guest books with the names of many of the na- 
tion’s famous men and women inscribed within. As each 
book is filled, it is carefully filed away and treasured for 


years by the possessor. The demand for Jordan products 


continues to grow and the mail order business has devel- 


oped to pleasing Australia is one of the 


leading customers today, and the Jordan lines are regularly 


proportions. 


stocked by one of the largest department stores in London. 
\ line of books which 
the most popular juveniles of the day has proven to be 


miscellaneous includes some of 
an added source of revenue. These books are a part of the 
American list. Works on 
biography and other non-fiction volumes have proven popu 
lar Che 
group of authors from whom much is promised when the 


Library travel, history, auto- 


present program of expansion includes a new 


offering is ready for the public. These books will be issued 


singly and in sets. The national expansion program which 


is being directed by Mr. Furlong contemplates the pushing 
lines with greater volume production and the add 


entertaining 


of old 


tion of the new, attractive and publications 


now in process of development 

Russell Furlong, a reserve military officer, is also asso- 
ciated with one of the largest military academies of Chi 
club life and has a wide 


cago He is active in social and 


circle of friends. He is now associating with him not only 


a group of skilled and well known writers, but is also sur 
with a highly departmentalized business 


rounding himself 


organization 
ae - 


C. Evan Johnson Organizes Loose Leaf Company 
The Grand 


Market avenue 


Leaf 
Grand Rapids, Mich., has been in 
Johnson, H. T. O'Neill and W. H 


purpose of manufacturing and distributing 


Rapids Loose Binder Company, 40-50 


N. W., 


corporated by C. Evan 


Edwards for the 
] ] d 


loose leat According to C. Evan Johnson, aget 





Cc. EVAN 


JOHNSON 


1es will be maintained in all the larger cities in the United 


states W H 


charge of the production 


Edwards, who is well known to the trad 


will have end of the business 


Che three incorporators are all men of long experience 
n the loose leaf industry and are well equipped to mak 
a success of the new venture 
> 
Glen Buck Company Handles Chilton Pen Publicity 
The Glen Buck Company of Chicago has been selected 
to direct the advertising of the Chilton Pen Company of 


whose produc 


‘ 


Mass 


will hereafter be 


and Long Island City, N. ¥ 
“Chilton 
1 ¢} 


Buck ( ompany has created the 


Boston 
known as the Capacity Pen 


I he Glet 


For several vears 
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advertising of the W. A. Sheaffer Pen Company of Fort 
Madison, Ia. 
F. E. Moscovics, until recently president of the Stutz 


Motor Car Company of Indianapolis, and formerly vice- 
president of the Marmon Company, is president of the 
Chilton Pen Company, with offices at 44 Wall street, New 
York City L. A. Blumenthal, Eastern man- 
ager of the W. A. Sheaffer Pen Company, is general sales 
manager of the new Chilton Company, with headquarters 


formerly 


in Long Island City. 


Newspapers and magazines of general circulation will 


Chilton 
capacity of this 


program, which will 
pen. All 


from the Chicago 


be used in the advertising 


large ink releases 


feature the 
for this advertising will be handled only 
offices of The Glen Buck Company. 
en 
Cole Made a Vice-President of Mittag & Volger 
Mittag 


last January, succeed- 


Ira Cole, who was appointed sales manager of 
& Volger, Inc., Park Ridge, N. J., 





IRA COLE 
ing the late A. H. Barkerding, was elected vice-president 
at the annual directors’ meeting of the company, held 
Thursday, August 22 Mr. Cole has been in the employ 


of Mittag & Volger, Inc., for over thirty-five years, serving 


He is recognized as one of 
the Carbon & 


department « 


as a director tor many 
the best 


years. 
Ribbon In- 
; 


informed executives in 


dustry, having worked up through every 


the business, earning his promotions by proving his ability 


and toresightedness. The sales of Mittag & Volger, Inc., 
under Mr. Cole’s direction, have shown a substantial in- 
crease every month. 

It has always been the detinite policy Mittag & Vol- 
ger, Inc., to distribute through, and in every way protect, 


the regular stationery and office supply trade. These loyal 


friends and distributors of many years will be glad to 


learn that Mr. Cole has perfected extensive sales promo- 
tion plans for the coming season, which will materially 
nd permanently increase both their volume of business and 


will make each dealer a more 


The 


intimate part of the 


profits advertising 


M&V” organization, giving them ser- 


vice and cooperation such as has been previously unknown 


to the industry Dealers who have not been featuring 
the “M&V” line will do well to write Mr. Cole regarding 
his advertising program, giving them the highest degrce 
of service and cooperation Mr. Cole will be happy to 
explain the features of this service to dealers not already 
familiar with it. 
Stationer Made Secretary of Trade Body 

L. B. Harrah, Welch, West Virginia, has been elected 

secretary of the Welch Retail Merchants’ Association. He 


is manager of the Home Office Supply Company 


SEPTEMBER, 1929 


{7 r Mi 


L 
MINNEAPOLIS OFFICE—Back 


THE NEW row, left to right 
serviceman, Minneapolis; B. F. Lavelle, salesman, St. Paul; 
man, Minneapolis Front row, standing: Miss A. J. Smith, 
Bachman, stenographer, Minneapolis; J. Herbeck, serviceman, 
Bottko, service man, Minneapolis; Miss Belle Jones, instructor, 
apolis Front row, crouching: L. Thomas, junior salesman, 
Walsh. salesman, Minneapolis; F. R. Winship, district 
Monrce’s New Home at Minneapolis 
Che north central sales office of the Monroe Calculating 
Machine Company at Minneapolis, Minn., has been moved 
to 1015 Marquette avenue \. J. Zonnevylle, manager of 


the division, is proud of his new headquarters, pleasantly 
situated, and admirably adapted for advertising purposes. 
The main office is on the street level, with a large plate 
glass front Che office is well illuminated through a sky- 
light, and provides ample space for the sales and clerical 
force of the Minneapolis district. F. R. Winship, manager 
of the Minneapolis district, has his office here, as has Mr. 


Zonne vylle 
\ stairway at the rear of the general office leads to the 
service department. Here are ample and adequate facilities 
for prompt servicing of Monroe machines. Receiving, pack- 
The rear door of 
the service department This 
it possible to do all trucking through the rear en- 


ing and shipping are also handled here 


opens out on a driveway. 


makes 
leaving the parking space in front of the office free 


trance 


tor the use of customers. Basement storage space cares for 


the stocks of machines, and the office supplies required for 


the administration of the division duties 
Mr. Zonnevylle went to Minneapolis the first of the pres- 
ent year, after a successful sales record as district manager 
for Monroe at Newark, N. J. Since he has been in charge 
of the north central sales division the district and division 
othces have outgrown their former quarters. This is in 
the rapid expansion of the Monroe business in 
his territor 
> 


Reliable Typewriter & Adding Machine Corpora- 
tion Moves Into Larger Quarters 


Che Reliable Typewriter & Adding Machine Corporation, 
Chicago, IIL, moved the latter part of August from 170 
West Washington street to the second floor of the build 
ing at 303 West Monroe street. The new location is twice 
as large as the space formerly occupied, containing about 
10,000 square feet It includes the entire second floor of 
the building and has a frontage of 150 feet on Franklin 
Street and fifty feet on Monroe street. Ample daylight for 
clerical workers is provided by the windows on the street 
fronts 





Minneapolis; 
manager, 
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PERSONNEL OF THE MONROE CALCULATING MACHINE COMPANY AT THE “TWIN CITIES,” POSED BEFORE 


R. D. Manners, district manager at St. Paul; J. E. Pasko, 
B. H. Stusrud, salesman, Minneapolis; J. E. Yurecko, sales— 
instructor, St. Paul; Mrs. E. E. Tremmel, Lincoln; Mrs, M. 


St. Paul; R. E. Gallagher, service man, St. Paul; George R. 
Minneapolis; A. J. Zonnevylle, division manager, Minne- 
E. E. Tremmel, district manager, Lincoln; V. R. 
Minneapolis 


The passenger elevator of the building opens on the 
retail salesroom, which is divided from the general office 
and private offices by high display cases. The general 
located along the Franklin street side, running 
back from the corner about seventy feet. Wall board par- 
titions separate the offices from the large and well-equipped 
shop and stockroom. An electric sign hung on the outside 
of the building informs the passers-by that the Reliable 


Typewriter & Adding Machine Corporation is “open for 


office is 


business.” 

The history of this company is a story of expansion. In 
1921 the business was organized as the Reliable Typewriter 
retail establishment 
dealing in typewriters. About a year later the Adding 
Machine Corporation of America was absorbed and the 
name changed to the Reliable Typewriter & Adding Ma- 
chine Corporation. 


Company and operated purely as a 


Gradually, as the business grew, its scope was widened 
to include all kinds of business machines, both wholesale 
and retail. An export trade was also developed. At pres- 
ent the company is devoting most of its sales efforts to. 
merchandising special machines, such as adding, calculat- 
ing and bookkeeping machines, addressing machines and 
duplicators. 

The company practices what it preaches—diversification. 
In its direct mail literature it urges the dealer to spread 
out—to handle more and different kinds of machines and 
not to depend on one kind or type of equipment. It applies 
this principle of diversification by operating as subsidiaries 
the Ve-Po-Ad Company, the Addometer Company, and 
& Company. The latter company recently 
Its was making and musical 
instruments, with a instruction, by Al- 
though all the companies are now in one !ocation, each is 


erry was 


acquired. business selling 


course of mail. 


separate organization. 
>_> - 
Cuban Visitor to M. & V. Plant 
A. J. Hidalgo, son-in-law of E. J. Phillips of Salazar & 
Phillips, Havana, Cuba, sales agents for Mittag & Volger, 
Inc., Park Ridge, N. J., recently visited the plant. Mr. 
Hidalgo is so favorably impressed with the United States 


as a 


operated 


that he is tempted to make it his future home. 
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American Writing Paper Profits Increase 


In the Wall Street Journal of August 9, 1929, appeared 
a report to the effect that the work of rehabilating the 
American Writing Machine Holyoke, Mass., 
which was emphasized by Willson, president 
of the company, in the last annual report, has progressed 
Profits for the period 


Company, 
Sidney L. 
steadily during the year to date. 
show a substantial gain over the same period last year. 

As in previous periods, this increase in profits has been 
obtained in the face of a reduction in sales. For the first 
half of 1929, sales totaled $6,766,086 against $6,856,720 in 
the first half of 1928 and $7,759,218 in the first half of 1927. 
However, profits for the first half of the current year were 
equal to $267,250 before federal taxes against $197,810 in 
the first half of last year. In the first half of 1927, when 
sales were at the highest point in any first half year in the 


three-year period, profits were only $47,577. After taxes, 


~ 


profits this year amounted to $235,180, equal to $2.63 a 
share on 89,266 shares of preferred stock. 

In October, 1928, the American Writing Paper Company 
offered preferred stockholders the right to exchange one 
share of seven per cent preferred stock for one share of 
new no-par preferred, entitled to $6 a year in dividends, and 
one-half share of new common stock. This offer was accept- 
ed, and the company has outstanding at the present time 
voting trust certificates for about 90,000 shares of preferred 
stock, and approximately 200,000 voting trust certificates for 
common stock. By exchange of the old $100 preferred for 
new no-par preferred, the company removed the necessity 
of maintaining capital and surplus account of $9,900,000, or 
$110 a share on the preferred stock. The new no-par pre 
ferred does not require the maintenance of such an account, 
so dividends can be paid out sooner than on the old stock. 
The preferred stock now outstanding is cumulative as to 
dividends to the extent of $3 a share during 1929, $4 a share 
a share during 1931, and for $6 a share in 


during 1930, $5 


1932 and thereafter. Two dividends of seventy-five cents 
been paid on the new preferred stock. 
‘ diamines 
National Cash Register Co. Shatters Records 
rhe Wall Street Journal of August 3 says that July sales 
of The National Cash Register Company for the seventh 
exceeded those of the 


Production and shipments also broke all 


Cat h have 


successive month corresponding 
month of 1928 
previous records for July, shipments from the factory at 
Dayton also exceeding those of any previous month this 
year. 


Che company’s new six story building, adding 280,000 


square feet to its working space and employing 1,500 opera- 
tives, will be in full operation September 1. 
—ianepsldsensiie 
Regular Dictaphone Corporation Dividends 
[The Dictaphone Corporation has declared regular quar 
terly dividends of fifty cents on the common and two dol 
lars on the preferred, both payable September 3 to stock 


ot record August 16 


— 
The General Fireproofing Co. Reports Gains 
July business of The General Fireproofing Company of 
achieved a that 
per cent ahead of the corresponding 


Youngstown, O., new high record for 


month, being torty 
month last year. 
In the first half of 1929 the company’s sales were thirty 
per cent higher than for the first six months of 1928. 
a 
U. E. F. Declares Quarterly Dividend 
Che Wall Street Journal of August 9, 1929, reports that 
Elliott Fisher 
dividend of $1.00 on common and $1.75 





the Underwood Company has declared a 
regular quarterly 
on preferred and preferred B stock, payable September 30, 


1929, to stock of record on September 12. 
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Art Metal Earnings Up in First Half of 1929 


According to the Wall Street Journal of August 8, 1929, 
the Art Metal Construction Company, Jamestown, N. Y.., 
reports for the six months ended June 30, 1929, net profit 
of $421,163 after expenses and federal taxes, equivalent to 
$1.31 a share (par $10) earned on 320,570 shares of stock. 
This compares with $326,557, or $1.02 a share in the first 
half of 1928. 

Net profit for the June quarter was $234,713 after above 
charges, equal to seventy-three cents a share against $186,- 
450 or fifty-eight cents a share in the preceding quarter, and 
$153,822 or forty-eight cents a share in the June quarter 
of the previous year. 

ee 
Royal Typewriter Reports $4.97 a Share Net 


Royal Typewriter Company, Inc., reports for six months 
ended June 30, 1929, net profit of $799,100, after deprecia- 
tion, interest, Federal taxes, equivalent after allowing for 
dividend requirements on seven per cent preferred stock to 
$4.97 a share earned on 134,309 shares of no-par common 
stock 


Income 1929, 


account for six months ended June 30, 
Operating profit after depreciation, $991,178; mis- 


$39,499 ; $28,000; Federal 


follows: 


cellaneous deductions, interest, 


taxes, $124,579; net profit, $799,100—Wall Street Journal. 
re 
National Cash Credit 
[The New York Tribune of August 6 reports that net 


Association and sub- 
months of 1929 
for the entire 


National Cash Credit 
first six 


income of the 
corporations for the 
to $248,181. Total net earnings 
previous year were $317,257. 
——————— 

U. S. Envelope Co. Declares Semi-Annual Dividend 

The U. S. Envelope Company, according to the Boston 
News Wall Street (August 2), 
declared regular semi-annual dividends of $4 on the com- 


sidiary 
amounted 


Sureau of the Journal 
mon and $3.50 on the preferred, both payable September 3 
to stock of record August 15. 


American Multigraph Company 
For the first six months ended June 30, 1929, the com- 
pany reports net profit of $261,000, after charges, deprecia- 
tion and Federal taxes, as against $241,000 in the first 
six months of 1928. 


= >. = 


Excuse Us, Please! 


Correcting a Wrong Impression 

An item entitled, “Visitor from South Africa,” on page 
165 of the August issue stated that E. C. E. Mathieson of 
Mathieson & Ashley, Johannesburg, South Africa, arrived 
in New York on July 21. This is 
Mathieson & Ashley, Ltd., are agents for the Remington 
Remington Rand and _ several 
Smith & Corona 
Company, 


correct. However, 


Cash Register Company, 
other American concerns, but not of L. C. 
Woodstock Typewriter 


Machine 


Inc., the 
Adding 


['ypewriters, 
Portable 
regret the error. 


or the Sales Company. We 
a = 
Missed a Name in Boxcar Type! 

An item in the “Catalogue” classification on page 193 
of the August issue referred to a convenient desk calendar 
issued by The Tuttle Corporation, South Ind. The 
1ame of “The Business Man’s Department Store” appeared 
in seventy-two point type, yet the name was garbled as the 
“Tuttle Press.” 

The optician says that the new spectacles for the editor 


Send, 


responsible will be ready Tuesday. 
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“Dad” Comments on Typewriter Men’s Convention 


“Dad” Hecker Submits to Be Interviewed by “Bob” 
Mason of the Mason Typewriter Exchange Com- 
pany of Almond, N. Y., Who Faithfully 
Reports Dad’s Pungent Comments. 


Note.—Some of the references in the following breezy 
“interview” may be a little obscure to those who did not attend 
the fourth annual convention of the National Association of 
Typewriter Dealers last month. The “hotel Abe Lincoln used 
to run” is Lincoln Tavern. As to Abe's connection with it, 
Dad takes a long jump at conclusions. The tavern gave us a 
pippin of a lunch, for which it deserves credit—and for the 
too. The “big fancy lookin’ fella” who took the silver- 
ware out of the typewriter man’s pockets was, of course, the 
prestidigitateur. We expected a ton of coal to foliow the 
cards and the silver, but it didn’t. Any criticism wplied in 
Dad’s remarks is, of course, in the best of good nature. He 
has touched up some of the high lights amusingly 


Service, 


AD HECKER came back from the Typewriter Dealers 
D convention yesterday and says he sure was glad to get 
home to the chickens and the kittens; and speaking of 
chickens reminds me of what Dad said about a big dinner 
he had at a hotel Abe Lincoln used to run, and another one 
Says Dad: “I 
served us at the Garden of Alla was 
great chance at it back in the kitchen at 
home of a Sunday night I could have found out how good 
it was, but heck! time I tried to knife the darned 
thing I took another hunk out of the plate, an’ you can’t 
that with the head Alla 
a-watchin’ you out of the corner of his eye, all dolled up 


at a place they called the Garden of Alla. 
bet that squab they 
and if I had a 
every 


go on mutilating property like 


in a Prince Albert suit an’ a towel on his arm. If a dove 
ever lights on the old barn though, I’m a-goin’ to take a 
pot shot at him and see if such critters are good to eat. 

“I'd like to go through the Woodstock factory again,” 
says Dad, “and see just what they are buildin’ out there. 
They was so many typewriter men in the way most of the 
time all I see was a lot of backs, but they will have to 
move Chicago nearer to Woodstock ’fore I take the trip in 
a bus again 

“They had the cutest durned littke donkey at one of 
them hotel parties we went to the first night; he fell all 
over himself til a little boy with a old pair of knee pants 
took him by the tail and helped him onto his feet, then he 
was able to dance like anything, but a dealer from Toledo 
or somewhere else got into a mixup with the little cuss 
and they had a wrastlin’ match right on the hotel floor, and 
the dealer darned near cried when the head cum off a little 
later and there was the purtiest little gal on the inside this 
donkey you about ever set eyes on. They did a lot of 
crazy things at this party beside puttin’ purty girls in 
donkey skins; they give us coffee cups with two handles 
on ’em and then they forgot to pour the coffee for an hour 
‘cause they had forgot and put soup in the coffee cups. 

“I sat at the same table with a nice old gentleman and 
asked someone who he was and they says, ‘Why, he is the 
Black Cat’s grandpa.’ Kin you beat that! Someone else 
called him Mr. Ames, but you can’t believe anything you 
hear at a place like that. 

“T had a lot of trouble the morning I got in, with a 
young chap in a band uniform who grabs my grip from me 
the minute I sets foot in the hotel, and I couldn’t get it 
away from him neither. I tried to be polite just the same 
and when he set the bag down in my room I thanked him 
real purty, but he acted kinda disappointed as though he 
was expecting a real wrastlin’ match to see who carried the 
satchel. 


“I asked for my mail in the morning and the little lady 
who runs the post office for them at the hotel says, “What 
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is your number?’ I explained to her I hadn't had a number 
since I come out of the army, but she wanted to look at 
my key, and then she give me a number and when I got 
back to my room blamed if they hadn't painted the number 
on my door for me. That was durned clever of her, now 
wasn't it? 

“I woke up in the night at the hotel thinking there must 
be an awful fire. It sounded like they was pouring tons 
of water on the china floor out in the hall. I got the 
sheets ready to tie together so I could slide down to the 
road, and looked out in the hall, but there wasn’t even a 
fireman out there. I finally got to sleep an’ in the morning 
found they was shootin’ sand at the hotel all night to scrape 
the moss off of it. 

“I would of hate to have been in one typewriter man’s 
shoes, though; when the party was about over one night a 
big, fancy lookin’ feller that had been showing’ us how to 
play cards grabbed this typewriter man and shook him up 
a bit and out dropped all the silverware from his table. I 
sat right near this dealer all the evening but I hadn't 
suspected that he was doing a thing a typewriter man 
hadn’t ought to. Them city detectives are blamed slick, I 
want to tell you. They must have been a lot of them takin’ 
care of us all the time, for we didn’t get shot at once, 
although the secretary had been fair and warned us about 
needin’ armour when we come to visit ’em. 


“I don’t dare tell you about the three purty little gals 
that come out and danced for us that night in their I-don’t- 
know-what-to-call-’ems, but I do know that if one string 
had ever bust, the party would have been all over. 

“They had the convention in what they calls the Gold 
Room, and if we hadn’t had so much eatin’ and travelin’ 
to do I suspect we would have got a lot of good out of the 
convention; but I wanted to tell you about this gold room; 
it was the biggest fake I found in Chicago. I took a nice 
slice off one of them gold chairs, and heck! it wasn’t no 
more gold than the old shop bench. 

“You will have to excuse me now for here comes one of 
my best customers with his Smith-Prymier to get a new 
platinum.” 

a 
Eight Cleveland Typewriter Men Attend National 
Convention 

A delegation of eight members of the Cleveland trade 
attended the National Typewriter Dealers convention at 
Chicago. The local association, the Cleveland Typewriter 
and Adding Machine Dealers Association, will hold its 
first meeting in September at the Olmsted hotel. Dinner- 
will precede the meeting. The association has held no 
gatherings during the months of July and August.—A. E. D. 

——— 
Bert Allen Calls at Headquarters 

B. A. Allen of Carter & Allen, Inc., exclusive sales agents 
for Mittag & Volger, Inc., in Chicago and surrounding 
territory, recently visited the factory at Park Ridge, N. J. 
Mr. Allen reports that business in the central west is 
exceptionaly good and that sales during the Fall and Win- 
ter months should break all records. Members of Mr. 
Allen’s sales staff are also arranging to visit the factory, 
so as to obtain a more intimate knowledge of the type- 
writer ribbons and carbon papers which they are so suc- 
cessful in selling. 

a 

Waldron Elected Director of Industrial Firm 

H. E. Waldron, vice- president and general sales mana- 
ger, W. A. Sheaffer Pen Company, Fort Madison, Ia., has 
been elected a director of the Williams Alloy Products 
Company, manufacturer of bearing metals, Elyria, Ohio. 
Mr. Waldron maintains his headquarters at Chicago, III. 
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TYPEWRITER MEN HOLD GREAT 
NATIONAL CONVENTION 


National Association of Ty pewriter Dealers Are Guests of 
Chicago in Best Meeting Ever Put Over by That Organization 
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NATIONAL TYPEWRITER DEALERS ASSOCIATION, CONGRESS 


ANNUAL DINNER 
ment features by courtesy of Barr—Morse Corporatior 


OFFICERS 


1929—1930 


President, James P. Ward, Sr., Shipman-Ward Man- Adding Machine Company, Chicago, Ill.; Deane S. 
Reynolds, Office Appliance Company, Boston, Mass.; 
ice-President, Harry E. Russell, Office Equipment E. A. Glassman, City Typewriter’ Exchange, Roches- 
Company, Des Moines, la.; Eastern Division Vice- €", N.Y; I. BOW atkins, l'ypewriter Inspection Com- 
President, A. S. Bundy, Bundy Typewriter Company, P@"Y, Toledo, O.; A. E. Roberts, Business Equipment 
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eres AG ia ['ypewriter and Adding Machine Company, Cincinnati, 
pany, New Orleans, La.; Western Division I ice- ~ eo ; 7 sae 
ted FB : : 4 ‘ “es poten aed O.; L. H. Wittgraf, Typewriter Clearing Association, 
President, R. E. Huffman, Huffman Type writer Com- Minneapolis, Minn.; Harry Ferer, All-Makes Type- 
pany, Aberdec as. D Secretary-Treasurer, P. E. writer Company, Omaha, Neb.: W. G. Corney, Thomp- 
Kinnisten, Chicago, Ill. son-Corney, Toronto, Canada; C. E. Gleason, San 
A. B. Froehli h, Reliable Typewriter and Diego Typewriter Company, San Diego, Calif. 


ufacturing Company, Chicago, Ill.; Central Division 


Directors 


THE RESOLUTIONS 


of the Fourth Annual Convention of the National Association of 


Following is the report of the Resolutions Committee 
[ypewriter Dealers. The report was unanimously adopted 

The National Association of Typewriter Dealers assembled at 
19, 20 and 21, 1929, pledges its best efforts to the further advancement of the interests of its members and the industry 


its Fourth Annual Convention in the city of Chicago on 


luqust 
1s a whol 
We favor plans designed 
We favor the further development 
increasing our members’ sales volume. 
ther trade customs among both manufacturers and retailers. 


We favor the standardization of guarantees and 
by mail-order houses can be curtailed with the cooperation of the wholesalers, and 


fa 
r¢ 


strengthen the financial standing and to improve the credit conditions in our industry. 
of the cooperative catalogue and other advertising plans designed to provide means for 


We believe that unfair competition 
mmend the efforts of our new officers to this end 


We believe a successful and workable plan can be developed to curtail credit losses in our industry and suggest the formu- 
ition of a program to this end 
The Bulletin, now published for two years for the informaiton and assistance of our members, should be placed on a per- 


manent basts. 
We favor the organization of local associations to 
P of thanks were voted to the following for conspicuous service to the ass 


work in putting over a convention successful in et ery way 


To Past President H,. F. Sanderson and other Past Presidents for their effective work in the upbuilding of the Associ- 
Secretary-Treasurer P. E. Kinnisten, @ rising vote; to the Chicago Typewriter Dealers’ Association and.the members 


promote the welfare of members throughout the country. 
Preambles and resolutions ciation and for their 


ation; 








4 


own 


SEPTEMBER, 1929 


thereof who served on the respective convention committees; to the manufacturers for their unselfish assistance and counsel and 
their generosity in entertainment; to exhibitors and advertisers for their support and cooperation; to the Congress Hotel for its 
kindly hospitality and courtesy, and particularly to Mrs. G. B. Cummings, convention manager, for her care of the ladies dur- 
ing the convention; to the trade publications—Orrice AppLiANces, Business Machines and Business Equipment Publishing 
Company—for excellent publicity accorded. 

The resolutions continued: 

WHEREAS, Many members have ideas and suggestions for the betterment of the association and the increase of this 
service to the individual member; therefore, 

BE IT RESOLVED, That a committee for future conventions be appointed and all members notified at least sixty days 
before the date of the meeting, so that these committees can make plans for carrying out their work at the time of the annual 
gathering ; and 

WHEREAS, Dealers are threatened with what we believe to be an unwarranted increase in the cost of typewriter parts 
that are essential to the repair and rebuilding of typewriters in this country; therefore, 

BE IT RESOLVED, That this association goes on record unanimously as being opposed to the paying of any duty on 
imports of typewriter parts (not including ribbons) ; and 

WHEREAS, It has been brought to the attention of this committee that a great variation in typewriter guarantees exists; 
therefore 

BE IT RESOLVED, That all typewriter companies making and selling new and rebuilt typewriters should have a uniform 
guarantee; that this guarantee should be for no longer than ninety days; that such guarantee should include defective part 
replacement and adjusting service on machines in the business section only of the city where the selling office is located, other- 
wise the machine is to be brought to the selling office service department for service; also that reasonable rates shall be charged 
for time and expense of the dealer or company mechanic for rendering service outside the business district of his city; and 

WHEREAS, Mail order houses and their retail stores are being furnished special machines that are refused to legitimate 
dealers; therefore, 

BE IT RESOLVED, That this dealer organization go on record as being opposed to the making of special machines for 
sale through mail order houses and their retail stores at a price that will not be duplicated te the legitimate dealer; also that 
discounts to teachers, large users or any other than their dealers be entirely discontinued by the companies, since this ts all 
taken bodily out of the profits of their dealers, and does not in any way affect the profit of the companies themselves; also 
that a uniform carrying charge for time payments be upheld, since that is necessary to the seller if he gwes the purchaser a 
new, up-to-date machine and not an obsolete model; and 

WHEREAS, It is proposed that local organizations be given a charter without cost when such organizations are 
working for the best interests of all the dealers in the locality; therefore, 

BE IT RESOLVED, That the president appoint a committee to work on the organisation of local dealer associations ; 
that they also promote and foster the grouping and meeting together of dealers in towns close together, so that ¢he organiza- 
tion will gain additional strength with a view to creating district units of this National Association of Typewriter Dealers in 
different sections of the country, and that district conventions be held in the larger cities of the district, so that the whole 
burden will not be thrust on the city membership alone. 

Respectfully submitted for the approval and unanimous vote of this assembly. 

James Watkins, Chairman 


Resolutions Committee. 
August 21, 1929 


Place of Next Meeting—Detroit, Mich. Date to be determined and announced later 


° | *HE fourth annual convention of the National Association tions of this organization thus far. It was interesting, in- 
of Typewriter Dealers, held in the Gold Room of the _ structive and enjoyable from the start on Monday morning, 
Congress hotel, Chicago, touched the high point in conven- August 19, to the final adieus late on Wednesday, August 
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GROUP OF DEALERS BEFORE SHIPMAN-WARD PLANT ON LAST DAY OF CONVENTION. 
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21. We heard not a word of criticism, but universal praise 
of the devotedness and ability with which national officers 
both dealers and manufacturers, 
The 


fear was expressed on more than one occasion that Chicago 


and local typewriter men, 


had planned and carried out the program of events. 


had set an example that it would be hard for other cities 


to tollow 
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PANORAMIC PICTURE OF TYPEWRITER DEALERS’ CONVENTION TAR, 


The registration showed an attendance of 231 persons 
Of this number about 140 were dealers or the representa- 
tives of dealers rhe list shows 31 women present, some 
of whom came as the representatives of retail typewriter 
dealers There were about 59 manufacturers or their 
representatives, and three publications in the field were 
represented by four persons. The very considerable pre- 
ponderance ‘Of dealers over other classes is unique among 
conventions in this field and is a happy augury for the 
future of the association An organization in any field 
which can enlist the interest and support of dealers in 
increasing numbers is sure to be able ere long to be of 
incalculable advantage not only to its membership, but to 


the entire trade it represents 

Registration started quite early Monday morning in the 
fover of the Gold Room and continued under the direction 
f a courteous and competent staff until the final day of 
the convention 

The first session was called to order about ten o'clock 
Monday morning by James P. Ward, Sr., chairman of the 
day Elmer Young, president of the Chicago Typewriter 
Dealers Association, presented a warm and enthusiastic 


address of welcome which was responded to with equal 


sincerity by Deane S. Reynolds of Boston, former president 


association 


of the 


ual address of President H. F. Sanderson re- 


| he ant 


et 
Py 





ELMER 


Chicago 


YOUNG, president A.B 
Typewriter Dealers end 
Association 


FROEHLICH, Director 
Chairman of the Pub- 
licity Committee 
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. 


mentioned the 


the 


the and 


have been 


viewed the history of 
which 


past year 


activities inaugurated by association 
under his administration. 

The president’s address was followed by the appointment 
of certain working committees after which James Watkins 
The Typewriter Toledo, Ohio, 


presented a timely and valuable address on his method of 


of Inspection Company, 


Mr. Watkins 
form of service contract whereby for a small sum he agrees 
He does 
not carry this contract into offices having less than three 
this built 
service which is profitable in many ways, 


procedure in his home city has devised a 


to keep typewriters in repair for a certain period. 


machines. In manner he has up a remarkable 


for not only does 
he keep machines in repair for customers but is enabled, 
by keeping in constant touch, to sell them many supplies, 


such as ribbons, carbons, etc. He now has well over a 
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THREE 
Reynolds, W. R 


EX-PRESIDENTS.—Left to 
Shilling and H. F 


right: Deane S 
Sanderson 
which he is servicing under this form 


thousand machines 


»f contract, which is as follows: 


Typewriter Inspection Company, Inc. 

Service Agreement 
Contract No.. 0S ee 5S as 
We hereby authorize the Typewriter Inspection Com- 
pany, Inc., to place the following machines.. 


Ss a asa aoe wan .at the rate of $ per machine, 
payable in full thirty (50) days after date of first inspection 
period 

It is understood you are to give above machines regular 
inspection, cleaning, oiling, adjusting and replacing such 
parts as are needed (except cylinders), keeping the machine 
in satisfactory working order. Also that no charge will be 
made for calls intervening between regular inspector’s visits, 
repairs made necessary by fire or accident excepted. 

It is also understood that at the expiration of thirty (30) 
days you are to renew the service at the same rate and 
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continue it until advised to the contrary 

It is further understood you are to equip each machine 

with the best high-grade typewriter ribbon as customer 

demands to the class of work machine is used for at the 

time regular monthly inspection is made. 
Name 


\ddress 
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W. J. 
Royal Typewriter Company. 

At 2:15 the members of the association boarded busses 
and were taken to White Sox ball park where they enjoyed 
the game between the New York Yankees and the Chicago 
White Sox. This event was through the courtesy of the 
Royal Typewriter Company. After the game a Royal port- 


Montgomery, manager of the portable division of the 


























‘ION TAR, y 





a 


Ss 


ne 
On 


iar 
ch 
ne 
be 
ts, 


10) 
nd 





THE LINCOLN 


TAVERN ON TUESDAY AFTERNOON, 
The annual report of Secretary-Treasurer Kinnisten gave 

an outline of the work of the year and presented a number 

of valuable suggestions for the future of the association. 


Gordon Laurence, manager of sales promotion, L. C. 
Smith & Corona Typewriters, Inc., spoke on Merchandising 
Typewriters. He said that there are two types of dealers, 
the one who came up through the mechanical department 
and gets his business by giving mechanical services; the 


other kind comes through the sales department. He pays 





WORKERS AT 

CONVENTION 

B Brightman Assistant Sales Manager 

Typewriter Company Left W. C. Holbrook, 
Chairman, Entertainment Committee 


THE 
Right: A : 





Woodstock 


Chicago 


less attention to servicing through the mechanical end but 
emphasizes the handling of machines which he purchases 
from rebuilders ready to 
to add 


equipment dealers selling stationery, office furniture, office 


market. Such dealers are inclined 


new lines and to expand into commercial office 


supplies, etc. He pointed out that we are constantly being 
made aware of a higher quality of office equipment and that 
the typewriter dealers should expand with the times and 
in the office equipment field. 

credentials and 


see what is going on 
After the 
membership there was a general discussion of an interesting 


report of the committee on 
character, bringing in such subjects as rental rates and 
vital to the retail . members. 
Following this discussion there was a recess for luncheon, 
which was called Luncheon au Royal and was given in the 
hotel, the host being 


other matters interests of 


Congress 


room of the 


Florentine 





AUGUST 20TH 


able typewriter with certain of its parts gold plated was 
given by the National Typewriter Dealers Association to 
the player showing the greatest all-around value to his 
The typewriter was awarded under amusing cir- 
cumstances to Alexander Metzler by Mr. Kinnisten. Mr. 
Metzler was selected as the most valuable player by the 
newspaper correspondents. 


team. 


On Monday evening the annual banquet was held in the 
Florentine room of the hotel. The entertainment features 
were presented by courtesy of the Barr-Morse Corporation 
of Ithaca, N. Y. These features were lively, entertaining 
and unusual, and the evening was voted a wonderful suc- 
The entertainers consisted of the following: College 
Four, singing and playing; community singing; Ercelle 
Sisters, dancing; Miss Alma Clausen, soprano; Jolly Trio, 
dancers; Audrey Garnes, acrobat; Rita Sisters, dancing; 
Hank the Mule, dancers; Hilda Major, singing and dancing 
The Great Shepherd, sleight of hand artist; 
Clausen and Bren, and the finale by the entire company. 


cess. 


violinist; 


Before going into the report of Tuesday’s session, this 
perhaps is as good a place as any to mention the attractive- 
ness of the exhibits which occupied the space next to the 
walls of the Gold room, leaving the center of the roonmr 
open for the convention. Most of the merchandise exhibits 
were artistically arranged and excited a great deal of com- 





MARCUS HARWITZ, gen- 


eral manager, Regal. Type- 
writer Company, host at last 
day’s luncheon. 


ADLER, Cleveland, 
Nomi- 
Committee 


L. W. 
O., Chairman of the 
nating 
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ing: L. C. Smith & Corona Typewriters, Inc., Smith Type 
writer Sales Company, American Writing Machine Com 
pany, Remington portable typewriters; Rochester Check 
Writer Clearing House, Schnell Penselpen Corporation, 


Peerless Key 


[llinois 


Company, Company, 


Wholesale 


srennan 


[ ypewriter 


Adding Machine Copywriter 


Company, 
Typewriter Company, Shipman 


Woodstock 


Heyer 


Sales Royal 


Ward 


Company, 


Company, 


Manufacturing Company, Typewriter 


Regal Typewriter Company, Duplicator 


Company, Ames Supply Company, Oakland Adding Ma- 
chine Company, Underwood Typewriter Company, Barr- 
Morse Corporation, Business Machines, Business Equip- 
ment Publishing Company and Office Appliances. 
Tuesday morning the meeting was called to order be 
tween nine and ten o'clock by Harry E. Russell of the 
Office Equipment Company, Des Moines, Iowa. The 


nominating committee, being ready to make its report, was 
called upon and reported the names which appear at the 
After a brief discussion the 


committee 


head of the present article. 


nominating was unanimously 


report of the 
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adopted and the secretary was instructed to cast one vote 
for the officers named as the unanimous choice of the con- 
Following his Ward 
the chair and made acknowledgement of the 


vention. election President was 
escorted to 
honor conferred upon him. 

The address of D. A. 


Tuesday morning, was deferred until Wednes- 


Brice, which was to have been 
delivered on 
day morning, and the convention took a recess for lunch 
after which the entire party was taken by the Woodstock 
Typewriter Company on busses up through the north side 
of Chicago with views of beaches and parks to Woodstock, 
Ill. On the stopped at Lincoln Tavern 
where the guests were welcomed by J. M. Hackney, sales 
manager of the Woodstock Typewriter Company, who was 
host at a luncheon which included everyone. After luncheon 
the party proceeded on to Woodstock, stopping en route 
Lake, 
men 


way the busses 


ladies debarked for a bridge 
party, the Woodstock. After a 
interesting trip through the factory the party started on 


at Crystal where the 


going on to most 


its return trip, picking up the ladies at Crystal Lake and 


DON'T SHDOT 
man held the 


The 
machine 


camera 
aslant 


Left to right W. J. Rumliey, 
Typewriter Shop. Zanesville. 
Ohio; James P. Ward, Jr., 


Shipman-Ward Manufacturing 
Company, Chicago; Harry E 
Russell, Office Equipment Com-— 
pany, Des Moines, Iowa; G. S 
Cambias, Cambia Typewriter 
Exchange, New Orleans, La 
George Samuel, Snyder Multi- 
form Company, New York, N. Y 
Middle row, left to right: L. A 
Pierce, General Typewriter 
Service, Cleveland, and C. A 


Bollinger, American Writing 
Machine Company, Cleveland; 
W. G. King. King Typewriter 


Company, Indianapolis, Ind., and 
H. L. Stenger. Indiana Type- 
Supply Company, In 
Two officers of the 
Woodstock Typewriter Com- 
pany, active in the entertain- 
ment of guests. Left, C. 
Youngbers. factory superintend- 
ent tight, J. F. Swahlstedt, 
assistant and treasurer Bot-— 
tom row, left to right: At the 
Woodstock factory. E. M. Wy- 
more, Chicago; E. R. Pfahl, 
Cleveland: F. A. Hickok. Janes 
ville; M. W. Hastings, Chicago 
Otto Kretchmer and J. Treanor 
New York City: John Grobark 
Chicago; T. J. Druding, The 
Brennan organization, Chicago 


writer & 
dianapolis 
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SOME MORE OF THE TYPE 
WRITER PEOPLE AT THE 
CONVENTION Top row, left 
to right: Harold M. Brown, L 
Cc. Smith & Corona Typewriters, 





Inc.; O. D. Morrill, Ann Arbor, 
Mich.; A. E. Roberts, Business 
Equipment Company, Detroit; 
Harry Ferer, All-Makes Type 
writer Company, director, Oma- 
ha, Nebr and J E. Pratt of 
the American Writing Machine 
Company Chicago Middle 
row, left to right: The gentle— 
man from Mississippi L. B 
Divelbiss, Columbus, Miss.; E 
M. Wymore, Chicago Stanley 
PrP. Stemp, Brewingto: Type 
writer Company, Madison, 
Wis J L. Stafford, Stafford 
Typewriter Service, Joliet, IIL; 
J F. Koca, Woodstock Type- 
writer Company; F. A. Hickok, 
Janesville, Wis., and M. W 
Hastings, Chicago; Miss Ruth 
E Vrindten, Hudson Valley 
Yonkers, 


Typewriter Exchange, 
N. ¥. Bottom row, left to right: 
Miss E. M. DuLac, Whitlock’s 
Bookstore. New Haven, Conn.; 
Gordon Laurence, L. C. Smith 
& Corona Typewriters, Inc.; W. 
J. Montgomery, sales manager, 
portable division, Royal Type- 
writer Company. New York; 
Verne H. Wilkening, Reuben H 
Donnelly Corporation Nevada, 
Iowa, who received one of the 
gold plated Royal portables; 
E \ Glassman Rochester, 
director 
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those who had been playing golf at the golf club, stopping 
for dinner at the Garden of Allah. 
by courtesy of the Remington Rand Business Service, Inc. 


The dinner was given 


The entire afternoon and evening were highly enjoyable 
and everyone returned to his hotel happy in the recollection 
of two days well spent. 

On Wednesday morning the meeting was called to order 
by the new president, James P. Ward, Sr. There was a 
general discussion on the subject of increasing benefits and 
enlargement of association activities, headed by Leo W. 
Adler of the Cleveland Calculating Machine Company, 
Cleveland, Ohio. Mr. Adler outlined a plan for the organ- 
ization of local units, the fees to include membership in 
the National Association, the money to be paid direct to 
the treasurer of the National Association, who would reim- 
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burse the respective locals for their share of the receipts. 

On motion the secretary-treasurer was 
increased to $600 per year. 

F. A. Tillman, assistant vice-president of the Merchants 
and Manufacturers Securities Corporation, spoke on Financ- 
ing Time Sales. He described the method followed by h's 
company and outlined the importance of credit as a pre- 
requisite to the successful carrying on of installment pay- 
ment business. He said there were two ways of collecting, 
by the securities company or by the dealer himself. He 
recommended that the dealer do the collecting as it would 
keep him in constant touch with the customer. 

The address of D. A. Brice, general manager of the 
Rochester Check Writer Clearing House, Rochester, N. Y., 

(Continued on Page 165) 


salary of the 
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Meetings--Conventions--Dinners 


Mittag & Volger Hold Fourth Annual Outing 

Tuesday, August 6, 1929, the employees of Mittag & 
Volger, Inc., Park Ridge, N. J., held their fourth annual 
outing at Bertrand Island Park, Lake Hopatcong, N. J. A 
fleet of fast motor cars, decorated with flags and banners, 
assembled at the Park Ridge factory promptly at eight 
o'clock in the morning, and under the able direction of 
Chiet of Police Salimone of the Park Ridge Police Depart- 
ment, proceeded to the lake in parade formation. 

Athletic games, for both 
women, were first on the program. Each contest proved to 
be an exciting battle the keen spirit of rivalry 
exhibited by the employees of the different departments. 
Prizes were presented to the winners of the contests by 
F. O. Mittag, president of the company, at the dinner held 
in the park’s banquet hall. The winners were as follows: 
For the ladies—basketball throw, Ida Alson; slipper con- 
test, Frances McRae; dressing contest, Zoe Diller and Lena 
Zengerle; eating contest, Margaret Yaeger. For the men 
—one hundred yard dash, Raymond Bromm; balloon race, 

Hughes; basketball throw, Jack Guy; leap frog, 
Pilger, Jr.. and John Martin; drinking contest, Ira 


events and various men and 


due to 


Harry 
John 








FOURTH 
1929, AT 


AT THE 
AUGUST 6, 


GENERAL PICTURE TAKEN 
Cole; tug of war, team made up of Norman Stalter, captain, 
Gilbert Emerick, Norman 
Brause and Jack Lyons. 

One of the most pleasing and interesting events of the 
happy day, was the presentation of a gold wrist watch to 
Thomas Terhune, who was celebrating his thirty-second 
birthday and his fifteenth year of continuous service with 
the Mittag & Volger Company. The gift was particularly 
“Tommy” because it came from all of his 
congratulations and good 


Banta, anchor man, and Fritz 


appreciated by 
fellow employees with their 
wishes. 

During the afternoon the sun shone brightly, helping to 
make a speed boat ride around the lake all the more enjoy- 
able. The rides and other pleasures offered at Bertrand 
Island Park were well patronized and quite a number went 
in bathing 

-— 7 ~~ ———— 
Seattle Typewriter Dealers’ Association 

Despite the small attendance, due to vacations, at the 
regular weekly meetings of the Seattle Typewriter Dealers’ 
Association the organization has of late accomplished more 
toward gaining its ultimate aims than at any time since its 
formation three years ago. 

All members of the 
stores at 1 o'clock Saturday 
When the proposition was put before 
down by 


association agreed to close their 


afternoons during the months 


of July and August. 


months one 


the body two ago it was voted 


member 
\ special committee, appointed by President Dixon, on 
improving the effectiveness of the 


and means of 


ways 


group, gave a written report of their special meeting held 
at 2 p.m. July 11. The following recommendations by the 
committee were approved by the association: 

“1. That a committee of two or more be appointed to 
re-state the functions and purpose of the association and 
to review the accomplishments of the association up to this 
time. 

“(a) It is suggested that Article 2 of the Constitution 
and By-Laws (which states the requirements as to mem- 


-bers who, in turn, will endeavor to create uniformity in 


customs and friendly relations in order to foster the faith of 
the public) be included in this report. 

“2. That a committee be appointed to work out a fair 
allowance schedule and suggested minimum price schedule 
to be recommended for the approval of the association. 

“3. That a committee on membership and attendance be 
appointed. 

“4. That the association meet promptly at 12:15 p. m. 
for lunch and the business meeting called to order at 12:45 
p. m. and closed not later than 1:30 p. m. and that the meet- 
ings Roberts Rules of 


Order. 


be conducted in accordance with 
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“5. That a committee on entertainment be appointed to 
arrange for suitable speakers and entertainment and one 
meeting each month be dedicated to that purpose. 

“6. That whenever a complaint is to be made, it be 
brought before the association as a whole. 

“(a) If necessary a special investigating committee can 
be appointed. 

“7. All special sales plans, where changing of prices is 
concerned, must: first be submitted to the secretary and 
approved by the association. 

“8. That the secretary keep the members not in attend- 
ance at each meeting posted on credit information and 
secure credit reports from those that are unable to attend.” 

Secretary G. F. Johnson of the Retail Trade Bureau of 
the Chamber of Commerce notified all members absent of 
the approval of the above recommendations of the special 
committee, together with an announcement of the appoint- 
ment by President Dixon of the following members to 
serve on committees: 

“H. O. Harvey and Don Johnson (both past presidents 
of the association) to re-state the functions and purpose of 
the organization and review the accomplishments of the 


association up to this time. 


“Mr. Johnson, Mr. Pittelkau, Mr. Harvey and Mr. 
Meeker: To work out fair allowance schedule and sug- 
gested minimum price schedule. 

“Mr. Walker, Mr. Warren, and Mr. Martin: Member- 


ship and attendance. 
“Mr. Goss and Mr. Hoyt: 
During the July meetings general discussions were held 


Entertainment.” 
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GROUP PHOTO OF NATIONAL 
BLANK BOOK TRAVELING SALES 
MEN, EXECUTIVES AND HOME 
OFFICE PERSONNEL MADE DUR- 
ING THE 1929 SALES CONVEN- 
TION HELD AT HOLYOKE, MASS. 

Front row: C. G. Rising, J. R. 


Marshall, D. C. Hegarty, R. W. Ely, é c ah 


4 > \& 


H. E. MeNeil, F. KE. Smith, J. P. 
Knoblock, John Schade, 1 H. Han 
son. John Nicklaus. Geo. Nicklaus 
Middle row J A Wessler, F. 8S 
Schade, F. W. Baxte R. P. Towne, 
P. B, Buckwalter, J. 8S. Croke, F. J. 
Robb, J. M. Towne, H. M. ‘Tanner, 
F. L. Coggin, E. 8S. Towne, 0. C. 
Drescher, Chas. Krickel. Geo. Har 
scheid. Back row E. E. Cornwell, 
A. BEB. Farr, J. J. Macek, W. H. 
O’Brien, Blanche L. Sheppard, Geo. 
Marx, Jos. Gordon, R M Weiser, 
E. C. Shoup, Agnes B. Carroll, J. M. 
Campbell, R. V. Schumacher, J. H. 
O'Grady, C. H. Johnstone, M. C. 
Wantz. 


ke 


relative to educational discounts and it was agreed by the 
members that no rental should be applied where typewriters 
or portables are purchased with this discount. 

[he secretary reported satisfactory results obtained after 
action was taken by the Seattle Better Business Bureau 
relative to misleading business cards issued by a certain 
typewriter dealer. 

At one of the meetings, the members listened to an in- 
structive talk on meat packing by Mr. Weingartner of Frye 
& Company of Seattle 

Mr. Donley of Vancouver, B. C., was a visitor at the 
July 16th meeting. He discussed the affairs of the British 
Columbia association and invited members to attend the 
meetings when in his city. 

Mr. Barstow, a dealer of Yakima, attend the July 23rd 


meeting He declared business conditions “East of the 
Mountains” very good.—J. C. J. M. 
————— 
Remington Rand Department Managers Hold 
Convention 


The department managers of the visible and vertical de- 
partments of the Remington Rand Business Service held a 
twelve-day convention August 12 to 24 at the Buffalo Ath- 
letic Club, Buffalo, N. Y. One hundred persons were pres- 
ent, members of the group hailing from all over the United 
States and including the managers for Canada as well as 
for Germany and other Continental European countries. No 
machine men were present, simply the visible and vertical 
department personnel. The program of Monday, August 12, 
included address of welcome by F. L. Wassell; National 
Advertising by C. D. Proctor; Direct Mail Advertising by 
W. M. Ingersoll, assistant advertising manager; Advertising 
Detail and Routine by S. H. Ensinger, assistant advertising 
manager; The Visible Field by C. A. Couch; Our Possi- 
bilities in Public Utilities by H. J. Johnson, public utility 
department; Application of Kardex to Insurance Records 
by H. J. Doebler, New York; round table discussion. 


Tuesday, August 13. Visible Applications in Banks, by 


fA; \" 





a 


L. L. Davis; Telephone and Telegraph Field, by T. B. 
Clark of New York; Kardex and the Progressive Signal, 
by C. A. Couch; Addressograph Indexing of Visible Rec- 
ords, by Ed. Coleman of Abraham & Strauss Department 
Store, Brooklyn, N. Y.; Visible Possibilities—New Eng- 
land, C. W. Underwood, Boston; round table discussion. 
Dinner at Niagara Falls. 

Wednesday, August 14. Visible Reference Equipment, 
by F. A. Brantley; Vertical Visible, L. E. Hutchings; 
Analysis Service and Indexing Service, C. P. Canham, New 
York; Retail Stores, E. V. Brumfiel; round table discussion. 

Thursday, August 15. Field Instructions, C. A. Couch; 
Visible Production Records; C. W. Messer; Cards, Visible 
and Vertical, C. E. Steacy; Competition, F. A. Bramley; 
round table discussion. 

Friday, August 16. How Knowledge of the Product and 
Loyalty to the Organization Makes a Quota Buster, E. L. 
Kilpatrick, Seattle; The Automotive Field, M. J. Joyce; 
Big Business, F. L. Wassell; The Moving Picture Industry, 
J. A. Abbott, Los Angeles; Visible Applications in Finance 
Companies, R. D. Van Houten, New York; round table dis- 
cussion. The evening was spent at Crystal Beach. 

Saturday, August 17. Employment and Payroll Records 

-Visible, C. H. Weber; Metropolis of the South, J. P. 
Fagen; round table discussion, C. A. Couch presiding; 
adjournment of visible convention. 

Monday, August 19. Vertical Equipment—Its Place in 
the Systems Field, F. L. Wassell; Projection of Vertical 
Program, Ralph Truax; Automatic Index, H. L. Saunders, 
Milwaukee; Card Indexes, P. J. Koughan, Minneapolis; 
Transfer Cases and Folders in Carload Lots, Ralph Truax; 
Wood Vertical Equipment, Thomas Suters, Ilion, N. Y.; 
Libraries, H. R. Datz, New York; dinner at East Aurora, 
i 

Tuesday, August 20. Guides and Folders, Merchandise 
Presentation, R. O. Saunders, Washington; Indexing Sys- 
tem Research, H. F. Barker; Executive Sales Department, 
H. A. McKee; Man Power, F. L. Wassell; Bank Equip- 








VISIBLE AND VERTICAL DE- 
PARTMENT MANAGBRS’ CON- 
VENTION OF REMINGTON 
RAND BUSINESS’ SERVICE, 
INC., AT BUFFAIA, N. Y., 
ATHLETIC CLUB, AUGUST 12 
TO 24 INCLUSIVE.—Men were 
present from all over the United 
States, Canada, Germany and 
other parts of Continental Eu- 
rope—about 100 in_ all. No 
machine men were present. 
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GIVEN BY THE 
NE OFFICE EQUIP 
ENT CORPORATION T¢ 
iE THIRD SUNDSTRANI 
ELD EXECUTIVE CONFER 
E HELD AT ROCKFORD, 
L., SEVERAL WEEKS AGO 
Among those who appear in 
the picture are D. J. Crowley, 


) 
) 


Bert Eastman, R. B. Buswell, 
M 4. See ley, Walter Anderson, 
J. E. Gaffaney, C. R. Oecehler, 
E. J. Hilton, G N. Mieling, 
E. A. Boyle, A. N. Sea, A. F 


Arnold and Messrs. Donovar 





Curtis Van Huerton, Gibson 

and Wolfe 
ment, | ] Davis; round table discussion, Bank Poss: 
bilities 


Thursday, August 22 Department, S. H 
Rand; 


Lancaster, New 


Merchandise 
Pinkham; Engineering Department, B. G. Pricing, 
A. R. Rumbles; Soundex by L. E York; 
luncheon at the Buffalo Rotary Club, Statler hotel; Central 
File by George E. Washburn; Railroad Possibilities, W. W 
Scannel, railroad sales department, Chicago; The Govern 
ment’s Part, P. H. Phillips, Washington, D. C.; 


discussion. 


round table 


Friday, August 23 Remington Rand Vertical Files, 
Ralph Truax; excursion through Tonawanda plants; 
banquet 

Saturday, August 24. Equipment Surveys by L. J. Karpf 


and Ralph Truax; round table discussion, B. R. Lindgren, 
San Francisco, and D. R. Wiedemann, Chicago, presiding; 
New Developments Which Should Be Com- 


petition; Concrete Sales Management and Sales Promotion 


Recognized; 


closing remarks and adjournment of conven 


Wassell 


Suggestions; 
tion, by F. L 
‘ a 
Northeastern Pennsylvania Stationers’ Club 
On Saturday, August 17, the Northeastern Pennsylvania 
Club held an outing at the Irem Temple Coun 
This was the first attempt 


Stationers’ 
try Club, Dallas, Pennsylvania. 
the association has made at an outing and they regard it 
as very successful, with an attendance of fifty-six persons 
Golf matches, quoits, baseball, tennis, etc., were the chief 
amusements. Following the games, a dinner was served at 


6:30 p. m., after which the party went out on the lawn and 
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listened to several interesting speeches, mostly humorous. 


Between the speeches there was community singing, led by 
John Reynolds of Reynolds Bros, Scranton, Penna 
- 


Harry Sanders Studies Business Methods in Europe 


Harry S. 


of Reiner’s 


Sanders, vice-president and general manager 


Rotaprint, Inc., sailed recently on the S. S 


“Columbus” to spend about two months at the factory in 


(sermany. 


[The American company has established twenty branches 


and agencies within the past two years and has created 


such a volume of business that a complete reorganization 


of production methods will be necessary to meet the 
demand. 


\ hile abroad, Mr. 


methods of 


study thoroughly all 


Sanders will 


production and distribution, packing, crating, 


and freight methods. He will also inspect all new Rotaprint 


attachments, devices and improvements, and will bring back 


him technical ideas Sales policies as 


applied to the American market, under new business condi- 


with many new 


tions, will be worked out and perfected. 


Mr. Sanders’ son, Dawson Sanders, a graduating cadet 
of New York Military Academy, accompanied his father to 
get a close-up of the Rotaprint factory, and to study selling 
and distribution methods. Dawson Sanders intends to fol 
low his father’s footsteps in the office specialty field. 

Sanders was tendered a 


New York by 


On the eve of his departure Mr 
farewell supper at the Advertising Club of 
the members of his organization 


ROTAPRINT ORGANIZATION 
TENDERS FAREWELL DIN 
NE TO VICE-PRESIDENT 


R 
{ARRY S. SANDERS ON THE 
1VE OF HIS DEPARTURE TO 
EUROPE SOME WEEKS AGO 

The dinner was given at the 
rooms of the Advertising Club 
of New York, and was a most 
enjoyable event The follow 
ing persons were in attendance 
Left to right, inside table—Miss 
Adele R. Almasy, H. Dawson 


Sanders, Alfred J. Sanger, Miss 
Anne Nelson, Daniel La Rossa 
Victor M Suarez and Miss 
Helen A. Haid Outside table 
left to right— Miss Lillian 
Blume, Ralph C. Dix, Arthur 
J. Connolly, John A. Harris 
I W. Ketchum, Mrs. G J 


Farmer, Harry S. Sanders, Mrs 
L Ww Ketchum Gilbert J 
Farmer, Fred Jark, Miss Mary 
V. Kenny and Frank Sullivan, 
Jr 
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MITTAG & VOLGER 


INCORPORATED 
Principal Office and Factory, PARK RIDGE, N. J., U. S. A. 























Manufacture the Most Complete Line of Superior 








. 


nked Ribbons & Carbon Paper 


“TAGGER” Typewriter Carbon Paper is supplied in several numbers, at a 
graduating scale of prices, so that dealers will be in a position to satisfy 
every customer as to price, quality and durability. Each number is stand- 

ard in its class and many are furnished in all colors, weights and finishes, 





to meet the most exacting and diversified requirements. 

Colors: Biack, Blue, Purple, Green and Red. 

Weights: Feather (4 lb.), Light (5 Ib.), Standard (7 Ib.) 

Finishes: Regular or Medium, Hard, Extra Hard and Dense or Sensitive. 


| “TAGGER” Typewriter Ribbons are reliable and although usually retailed 
at less than standard price, they are superior to most brands selling at a 
| much higher price. A splendid ribbon for general office work, individually 
packed in lithographed metal boxes, to match the purple and cream 
| ‘TAGGER” carbon paper packages. 

| 

| 

| 


Write for new leaflet “BETTER LETTERS and COPIES” and 
complete information regarding the “M&W” Direct-by-mail ad- 
vertising plan. 


“We Meet Every Condition: We Fill Every Requirement”’ 


BRANCHES FOR YOUR CONVENIENCE 


CHICAGO 
205 W. Monroe Street 


| 
NEW YORK 


261 Broadway 


CLEVELAND 


326 Erie Building SAN FRANCISCO 


591 Mission Street 
MINNEAPOLIS 


1040 McKnight 
Building 








ST. LOUIS 
804 Pine Street 


BOSTON 
115 Federal Street 


LOS ANGELES 
406 So. Main St. 




















GLOBE ~- WERNICKE SALES 
SCHOOL HELD AT THE FAC 
TORY IN CINCINNATI LAST 


JULY Here are the students 
hard at work on the problems 
set then Men of all ages are 


included in this school which 

presented practical problems in 

the presentation of proposals 

estimates, etc for lar 
contract jobs 


pians 





Globe-Wernicke Holds Annual Sales School 


Che Globe-Wernicke salesmen, twenty-three in number, 


all returned to the factory in July to attend one of the 


company’s biggest and most successful sales schools 


Che school was opened by an address by O. A. Wilker 
son and H. H. Wittstein welcoming the men to the factory 
and outlining the program for the week. The program 
included a problem in which the men were to present a 
complete proposal, plans, estimate, etc., for a large con 
tract 

Much interest was displayed in this contract letting 
when on Saturday afternoon the men were divided into 
four groups representing: Sam Plant Construction Com 
pany; John B. Hibbard Company; Lyon Furniture Com 
pany and We Want The Order Company 


— -———— 


Office Appliance Managers of Pittsburgh Meet 


The regular weekly meeting of the Office Appliance 
Managers Association of Pittsburgh held on Friday, Au 
gust 16, at the Keystone Athletic Club was attended by 
eleven members and Mr. Murray of the A. B. Dick Com 


pany as a guest. The resignation of Sam Fox was read 
and accepted with regret President Cunningham read a 
discussion relative to plans for future programs and enter- 
tainment It was resolved that evening meetings were to 


be held monthly when possible and that thé first one be 


held September 20, the place to be selected. The chairman 


of the entertainment committee was instructed to appoint 
meeting to arrange the program and 


Chairman C. V. 


a member for each 
have charge of the meetings as appointed 
Shoup accordingly appointed the following leaders: B. E 
Rand Company, first autumn meet- 


Hawkinson, Addressograph Com- 


Remington 


Montague 
Ing September 6 EN 
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GLOBE —- WERNICKE SALES 

SCHOOL HELD AT THE FAC- 

TORY IN JULY.—Left to right, 

first row: W. R. Fleming, J. B 

Hibbard, R. N. Thomas, Wil 
A 


liam Askren. R. Frey, J. R 
Kilecoyne, W. S. Plant, George 
Long, G. Strover, W. J. White 


Second row: F. E. Sanger, T. O 
Cole, D. T. Ryce. J. Preston, F 
S. Foster. Walter Anderson, W. 
BE. McClellan, George Ede, F. H 
tecker. Third row: A. V. Gillin, 
W. F. Gammage, A. S. Wright, 
E. E. Banks, E. B. Allen, J. E 
Blaine M M Lyon, N Ww 
Carson Fourth row: H. V 
Brockmann, T. M. Conroy, 8S 
Smiley, Charles Brockmann, O. 
4. Wilkerson, Sr., J. C. West, 
H. H. Wittstein, O. A. Wilker-— 
son, Jr., R. W. Fischer, H. R. 
MacCready 


President Herbert B. Cunningham, 


pany, September 13. 
The Todd Company, September 20, and O. G. Underwood, 
Amberg File & Index Company, September 27. 

B. E. 


come and accepted an appointment to give the association 


Montague, a new member, received a hearty wel- 
new selling ideas at the first September meeting. 
——— > —-—- 
Ward’s Workers Form Club 
1 the employees of Ward’s, 57 Franklin street, 
The following offi- 


some 


On July 
Boston, formed a Ward Workers’ Club 
President, Dennis Murphy; 
Dorothy 


vice-presi- 
Chadwick; 
committee: John 


Hopkins, May Went- 


cers were elected 


dent, Florence Anderson; secretary, 


treasurer, Gordon Stewart Executive 


Roberts, Chester Greene, Katherine 
worth and Mary Ahearn 

The club plans to run several social times during the year. 

a 
Canton Typewriter Men Get Together 

Members of the typewriter fraternity of Canton, Ohio, 
held the first 
trade in that city when, on August 8, they attended a pic-nic 
Everybody had a 
prevailed 


get-together meeting in the history of the 


given by themselves and their families. 
feeling of good-fellowship 


hope that from this event will 


jolly time and a 
throughout the day 


come closer co-operation and a better understanding among 


They 


the typewriter men of Canton. 


—_—@ 

Stationers’ Association of New Orleans 
[he association held a meeting August 13 at 417 Camp 
The Committee on Codperative Buying has per- 
group buying plan, became effective on 
The discussion at the meeting, which was held 


street. 

fected a 
August 1. 
in the afternoon, had reference to this plan and its applica- 


which 


tion. 
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*‘The Line that can’t be matched” 


A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 


Manifold Supplies Company 
188 Third Avenue 
BROOKLYN, sstariont N. Y., U.S. A. 
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Remington Rand 


BUSINESS SERVICE 


wy 
7) There is a Remington Typewriter for 
oS! 

ws . . 

ra every branch of service that will do 
Ri that particular work better than it has 
Ne been done. 

‘6 ‘ Standard Typewriters, Noiseless Type- 
i sy , . . 

RY writers, Tabulating Typewriters, Port- 

492 











‘Remington Typewriter Division— 


BUFFALO, N. Y. 
Sales Offices in all Principal Cities 





able Typewriters, Vertical Adding Type- 





.y writers and Bookkeeping Machines 
* .. all are included in this universal, 
ae . ‘ 

R long established, general coverage line. 

| x Call the Remington Rand office in 

4 your city for a thorough demonstration, 

ah oh toe 
44 made entirely without obligation. 

a, , 
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Plechner Celebrates Sixty-Second Birthday 
July 19 was the sixty-second birthday anniversary of 
Marcus M. Plechner, who for a long time has been New 
York City agent for the Standard Mailing Machines Com- 
pany of Everett, Mass 





Silverglo lamps are visible evidence that 
desk lamps can be carried into the artistic 
and still remain thoroughly practical for 
business use. 


They are unique in that they take the indi- 
rect illumination principle to new heights. 
There is a full assortment of beautiful de- 
signs in a complete price range. 





MARCUS M 
PLECHNER 


In honor of the occasion, the Standard Company arranged 
a birthday dinner as a surprise to Mr. Plechner at the Hotel 
Roosevelt in New York City Those attending the dinner 
included the guest of honor, Mrs. Plechner, the entire New 
York sales force, President F. M. Holmes, General Man- 
ager F. W. Storck and Sales Manager A. W. Vanderhoof. 


‘Costimntial af Esteem and A yyrrerialion 


as preseuted by the Ofticers of the 
5 Standard Hailing Machines Compra 

to our ‘ 
-w District Ageut t 


wenn QD @ lect 


Who has ably and successtully managed the View Uork dilu Agency 
fora period of [welve vears and whe has been unanimousty elected to . 
the Board of Directors incroniion Sr his ong and vad servic his Silverglo Lamps, Inc. 








a _ cooperation, and his proven ability. 300 East Federal St. Baltimore, Md. 
@ hvreas: tie deem this the Sixty Second Eirthian af “The Modern Genii of the Lamp” 


Marcus IL Dlechner a fitting occasion forthe expression 
of our deep reyard and sincere apyrertation tor the leval proficient and sue 
cessful service which he has rendered during these {welve pears: Beit 


Revsaluvwt 
© hat a copy of this testimonial be enaressed aud presented to 
Stlarens BUlevlmer 
aseuidence ot the merited estorm im whch he is hetd by the officers of the 
Compan - in wittess thereat we hereunto affix our seal and signatures 


No replacement 
of glass lenses 
or other break- 
able parts re- 
quired. All 
parts approved 
by Underwrit- 
ers Labora- 
tories. 



















dd Preiser 
4 July w, 1920 pee Canis 


TESTIMONIAL TO MARCUS M. PLECHNER BY THE 

OFFICERS OF THE STANDARD MAILING MACHINES 

COMPANY ON THE OCCASION OF THE SIXTY- 
SECOND ANNIVERSARY OF HIS BIRTH. 

The dinner not only celebrated the sixty-second birthday 
of Mr. Plechner, but also his twelfth anniversary as New 
York City agency manager for the company. At the dinner 
Mr. Plechner was presented with a beautifully engrossed 
testimonial suitably framed as a birthday gift, expressing 
the sentiment of the company towards him and officially 
notifying him of his unanimous election to the board of 








directors 

















send for 
positive 
proof that 


SON 


OFFICE AND DIRECTORS’ TABLES 


hold greater 
profit... 


The proof is up to us. Just ask 
for complete details — use your 
business letterhead —and we'll 
do the rest. 











We are specialists on tables for 
offices, directors’ rooms, schools. 
We know Samson tables will meet 
your requirements to your full 
satisfaction. 


Send for full details of these 
tables —their substantial con- 
struction, the pleasing designs, 
the rich beauty, the everlasting 
strength and the profit oppor- 
tunities. Write today. 


Mutschler Brothers Company 
509 Madison Street 


Nappanee, Indiana 
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Smith-Corona People Hold Happy Outing 

Saturday, July 27, was a red letter day at the New York 
office of the L. C. Smith and Corona Typewriters, Inc. 

On the morning of this day they gathered for a sail up 
the Hudson river to Hook Mountain for a day of fun and 
frolic. This was a home office affair, but because of the 
proximity of the Newark and New York City branches 
the invitation was extended to these branches as well as 
to the home office force and the persons who were at that 
time at the home office on business These included Divi- 
sion Managers J. J. Merritt of Dallas; J. B. McCormick, 
Boston; A. M. Simpson, Philadelphia; K. D. McRae of 
Washington; L. H. Olson, Cleveland, and Mrs. M. R 
Keller, manager of the school department, Syracuse. 

At 8:45 in the morning Smith-Corona people began 
boarding the boat, which was the steamship Hook Moun- 
tain, at the Battery, and from that time until the return, 
twelve hours later, there was a constant round of interesting 
and enjoyable features. Starting from the Battery at 9 
o'clock, the party made a short sail around New York 
harbor to see the various points of interest such as the 
Statue of Liberty, Ellis Island, Governor’s Island, etc. 
They then proceeded up the Hudson river, stopping at 
132nd street where the second contingent of Smith-Corona 
pleasure pirates boarded the boat. They passed up the 
river to Hook Mountain park, going under the New York- 
New Jersey first Hudson river bridge which at that time 
had two cables strung across the river. On the way up 
the river the pleasure hunters indulged in dancing, cards, 
musical selections, etc. As the boat neared the park the 
Captain Kidd treasure costumes were distributed. Johnny 
Clare of the home office accounting department was in 
charge of music and dancing and let in a lot of fun. His 
mystery dance provided an extra good time and no one 
knew who the mystery was until after the last of the dances 
had been finished on the way home. It developed that Jack 
Walsh, also of the home office accounting department, was 
the mystery. Everyone who danced with him received a 
prize, and they were some prizes, too. 

H. O. Sauer, impersonating Captain Kidd, distributed 
the costumes, assisted by his crew of buccaneers, Messrs. 
Hand, Harris, Hogan and Manning. Many valuable and 
interesting prizes awaited the lucky finders of the Captain 
Kidd treasure. 

When the boat docked, lunch was served, after which the 
treasure hunt was put on in full force. The first and most 
important rule of the hunt was to have a good time. The 
treasure hunters were escorted by the captain up the hill 
to the heights where the treasure tokens had been skillfully 
hidden by L. C. Dinsmore. These tokens consisted of 
Smith-Corona messages which had been torn in half, one 
half hidden somewhere on the heights and the other half 
retained by Captain Kidd himself. For nearly an hour the 
hunters were kept busy exploring all manner of hiding 
places. Eleven out of the twelve tokens were found and 
each received a suitable reward. These included a portable 
phonograph, Universal gallon thermic jug, lady’s Parker 
pen, gentleman’s Parker pen, gentleman’s Parker pencil, 
cigarette lighter, leather bridge set, automobile robe, 
luminous Little Ben clock and two key cases. 

Continuing the program as arranged, the New York- 
Newark Giants and the home office All Stars met on the 
baseball diamond and put on a serious game which was 
sometimes extremely funny. At the close of the game the 
score was New York-Newark Giants 15, to 9 of the home 
office All Stars. 

After the baseball game there were other contests, in- 
cluding a putting contest, horseshoe throwing, etc. 

Many brought their swimming suits and indulged in the 
swimming opportunities presented. The putting contest 
was won by V. H. Davidson, superintendent of branches. 
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Model H-3 — $75. Imprints names 

or data, 1200 to 1800 impressions 

an hour! Other hand operated ma- 

chines from $20 to $105. All prices 
f. o. b. Chicago. 













Model F-2 Electric — Handles 
names and data writing on all 
forms thru a ribbon, 2,000 to 
3,000 impressions an hour. 
Electrically operated models 
$285 up, f. o. b. Chicago. 


Dupligraph — M ndel D-3 — Leased 
at $65 per month. Prints 2,000 let- 
ters per hour, complete with name, 


address, salutation, date, entire let- 

ter and signature. Other models of 

duplicating machines sold at $57.50 
to $1,770, f, o. b. Chicago. 





Model A-4 Autow tic—Im- 


prints an almost unlimited 


variety of forms, 7,500 per 
hour. Automatic machines 
$485 up, f. o. b. Chicago. 


Cardograph — $57.50 f. o. b. 
Chicag Produces 1500 messages 
on post cards in an hour! 
Pam 


ee 4. ee 
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PRINTS FROM TYPE 
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Making Minutes 


Gree is the order of the day in modern business — 

speed that gets things done in the shortest possible 
time, without errors, at lowest cost. Precious time 
must be saved! Slow laborious methods must give way! 


Office “hand work” is a relic of a bygone*age in business — 
a time waster, a profit eater. Yet in some concerns hands are 
still heading statements — writing sales letters — filling-in 
collection forms — imprinting factory job tickets — listing 
payroll forms—writing payroll and dividend checks—writing 
shipping forms — addressing wrappers — listing mailer strips 
— duplicating letters and office forms — and countless other 
tasks where names and data must be recorded. 


Would you be interested in doing this work 10 to 50 times 
faster, at less cost and without possibility of error, as thou- 
sands of other concerns are now doing? Helpful advice and 
information will gladly be sent, without obligation. Just mail 
the coupon below. 


Sales and service agencies in the principal cities of the world 
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Produce Like Hours) 


: 7 
ADDRESSOGRAPH CoMPANY, 903 W. Van Buren St., Chicago 
Canadian Head Office and Factory: Addressograph Co., Ltd., 4 
30 Front Street W, Toronto, 2, Ont. 4 
European Head Office and Factory: London, England. a 
Manufacturers of Graphotype, Addressograph, Dupligraph, 
Cutan. Speedaumat v4 
2 Mail 
4 with your 
7 letterhead to 
les ll 
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tion without obligation. 





Copyright 1929, Addressograph Co, 
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ff AppressocraPH Co. 
7 903 W. Van Buren 
y Street, Chicago, Il. 

We are interested in saving 
time, increasing sales and reduc- 
ing expense. Please send informa 
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Liberal Discount 
UST what every typewriter store 
needs. A standard, proven value 
which has satisfied 750.000 owners, 
offered at a price certain to attract 
those unable to afford more expensive 
models. 
Sells over the counter, quick turnover, 
no service and a fine profit. 
Free window material which makes 
sales. } 


L C SMITH & CORONA TYPEWRITERS INC 
51 MADISON AVENUE, NEW YORK CITY 


SPECIAL 


SEPTEMBER, 1929 


The time was drawing on toward evening and the steam- 
ship gave the signal to return. The first event was the 
final mystery dance and the unmasking of the mystery 
Then came certain other games, awards, etc. 

Much credit goes to the various committees responsible 
for the delightful program. These were as follows: General 
K. S. Hand, R. R. Shannon, L. C. Dinsmore; program 
H. O. Sauer, G. D. Harris, Carey Moran, L. S. Dinsmore, 
S. Manning, J. Clare, R. Baston, John Elzer; sports—C. B 
Whitman, R. L. Manning, R. Baston; transportation 
W. C. Hay, G. W. Griffin; reception—C. D. Whitman, J. J 
Hogan, W. Hall, W. Meisser, R. L. Manning, G. L. Lau- 
rence, K. S. Hand, R. R. Shannon, R. Baston, E. K. Ray, 
G. D. Harris, G. W. Griffin, H. O. Sauer, W. C. Hay, 
Joseph Gavin, C Fitziney, C. W. Morgan, D. Avery and 

S. Manning 
ee ae 

Office Appliance People Play Cards for Charity 

The Office Appliance Club, composed of men in the type- 
writer business in Cleveland, gave a card party in the 
auditorium of the William Taylor Sons Company for the 
purpose of raising a fund to send a group of blind people 
out to Chardon, Ohio, where they could enjoy country life 
and a vacation generally. During the evening the Sambo 
Minstrels gave one of their popular performances which 
was greatly enjoyed, and refreshments were also served. 
As a result of the party a number of afflicted ones were 
taken to Chardon where they enjoyed the welcome change. 

A. E. D 

> 
Multigraphers Hold Outing 

The American Multigraph Company of Cleveland held 
its annual picnic at Crystal Beach Park, Vermillion, August 
17. It was a real old-fashioned train picnic and all em- 
loves were urged to leave their cars at home for the day 
and ride to the picnic on the train especially chartered, for 
the occasion. Approximately one thousand made the trip 
in this manner and the best of good fellowship prevailed. 
[here was a complete program of sports and the winners 
received suitable prizes. The committee in charge of ar 
rangements consisted of Charles Brown, chairman; Vera 
Schofield, Carl Wittreach, John Sheffield and Harry White 

A. E. D 

> 
G. O. E. C. Southeastern Managers Meet 

Che General Office Equipment Corporation held a man 
agers’ meeting and school at the Biltmore hotel, Atlanta, 
Ga., during the week of July 29, 1929. The meeting was 
attended by all of the Elliott-Fisher and Sundstrand man- 
agers in the Southeastern district. J. A. Davilla, Jr., dis 
trict manager, was in charge 

Home office officials who attended were M. A. Seely, 
W. F. Arnold, J. D. Donovan and E. W. Curtis 

> 
Hubert Gardiner Passes 


Hubert Gardiner, inventor of the mailing machine bear 


ing his name, passed away some time ago at Hulett’s Land- 


ing, Lake George, N. \ Mr. Gardiner was born in Ire 
land in 1857 He was secretary and treasurer of the 
Gardiner Addressing & Mailing Machine Company, New 


York, N. Y., and founder and president of the Gardiner 


Binding & Mailing Company 


+ + + 
Death of Robert Bachia 
Robert Bachia, who had been connected with S. S 


Stafford, Inc., nearly forty years, passed away some weeks 
ago. He had suffered from arthritis thirty vears. Mr 
Bachia was a bachelor. He joined the company as an office 
boy and progressed to the post of vice-president and sec 


retary 


new line of 


PEERLESS 


DEALER HELPS 


will bring profit dollars 
in for you 


OU NEED the complete Peerless 

line to make more customers come 
in and buy, to keep them sold. The 
widely known Peerless Rubber Type- 
writer Key Tops which give complete 
comfort to fingers on any type of ma- 
chine. Peerless Rubber Feet that lessen 
jars and shocks and Peerless Rubber 
Twirler Rings for platen knobs give 
typists comfort and a better grip. Every 
single Peerless product is a sales boost- 
er and profit builder. 


And now Peerless has new dealer helps 
for you—helps that will pep up counter 
sales and add more punch to your win- 
dows. New counter and window dis- 
plays in color, new booklets imprinted 
with your name containing information 
every Peerless customer will want and 
striking new Peerless Erasure Shields 
in color that will keep your name al- 
ways before your customers. 


If you aren’t one of the more than 4,000 
prosperous Peerless dealers—or even if 
you are—write us now about the new 
Peerless sales-makers and be ready for a 
big Fall business. 


PEERLESS KEY COMPANY, INC. 
176 Fulton Street New York City 
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‘Let No Man Anticipate 
UNCERTAIN PROFITS, 


—Rambler 








If you are in business for Profit, 
play with the _profit-producing 
leaders in each line. 


THE 
“CHALLENGE ~ 
iy Gale ey 
PRESS 


leads its field in: 


Profit to the Dealer 
Satisfaction to Buyer 


Value, Dollar for Dollar 











Edw. L. Sibley Mfg. Co., Inc. 


BENNINGTON, VT. 


Send for Free Display Base 


is 2 


Cc 
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€ — SESW 
PASSED AWAY 
Fred. H. Lounsberry 


Funeral services for the late Fred. H. Lounsberry, promi- 
nent in the business and social life of Duluth, 
were held on August 10 from the First Presbyterian church, 











Minnesota, 


in the activities of which he had been prominent for many 


vears. Interment was at Forest Hill cemetery. 


was one of the leading stationers and 


His death occurred August 5 


Mr. Lounsberry 
printers of the Northwest. 
following an operation for appendicitis in a local hospital. 
He was first operated upon July 29, and, his condition re- 





THE 
LOUNSBERRY 


LATE F. H. 


maining unsatisfactory, a second operation took place on 


August 4. 

Mr. Lounsberry was born in Minneapolis, Minn., in 1873. 
His family moved to Bismarck, N. D., shortly after. In 
1886 the Lounsberrys came to Duluth, where the late Col. 
G& - Lake 
News, a weekly, and remained with that paper when it 
became the Duluth Daily News, which later merged with 


Lounsberry was interested in the Superior 


the Duluth News Tribune. 
first claimed F. H. Lounsberry when he was 
employed by his father on the old Duluth Journal in 1887. 


Printing 


When the Duluth Herald absorbed the Journal he was a 
member of the job printing department and remained on 
that staff from 1882 to 1892 

In 1898 Mr. Lounsberry became associated with the late 
i. 2 


berry 


Peachey, and they organized the Peachey & Louns- 
Frank Makowski bought Mr. 
Peachey’s interest in the firm in 1905, and the company did 
H. Lounsberry & Co., the 
1916, Mr. Lounsberry 


company, printers 
business under the name of F. 
partnership continuing until when 
took over the entire business. 

Among the many activities in which Mr. Lounsberry had 
a part other than those concerning business were included 
in memberships in many organizations. He was affiliated 
Duluth Knights Templar; 
became a life member of 186, A. F. and 
A. M., in 1927, and was a member of the Aad Shrine tem- 
Presbyterian church. Mr. Lounsberry 
clerk of the latter 
church. He was president, at the time of his death, of the 
local chapter of Typothetae, and in the last few years he 


with the Commandery of the 


Ionic lodge, No. 


First 
trustee, elder and 


ple and the 


had been session in 


had been regularly a delegate to the national convention of 
that The 
National Stationers’ association 


organization. He was also active in affairs of 


two daughters, 


Mr. Lounsberry is survived by his widow; 
Misses Esther and Helen Lounsberry; one sister, Mrs. C. \ 
Draper of California, and two brothers, George H., Duluth 
contractor, and William, also of Duluth. 
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“ClemcoGlide” Typewriter Desks With Panels Removed Showing Simplicity of 
Mechanism and Ample Knee Room for Operator 





Patented Feb. 3rd A ; 
and Nov. 10th, 1925 ae 








TAKES THE “DROP” OUT OF CENTERDROP DESKS 








“ClemcoGlide” Typewriter Desks possess patented construction 
features that positively eliminate the typewriter damage and con- 
sequent repair bills due to the constant “dropping or slamming” 
of the platform. 









“ClemcoGlide” possesses that first essential of centerdrop mech- 
anism: it is ALL STEEL and operates on BALL BEARING 
WHEELS. The Pedestals are always kept in alignment by the 
“ClemcoGlide” Tie Rail. There can be no objectionable stick- 
ing or binding. 


“ClemcoGlide” eliminates Vibration, “Play”, Quiver or Shake 
which would decidedly slow up speed, injure eyesight and be 
responsible for many costly errors in stenographic work. 












From every point of view, “ClemcoGlide” has always delivered 
the Limit of Service—thus making it the outstanding typewriter 
desk. It is the “Entering Wedge” which you can capitalize on in 
building your office furniture business. 








Increase your Office Furniture Department profits with “ClemcoGlide” 


THE CLEMETSEN COMPANY 


3403 West Division St. Chicago, III. 









Nation-wide Service Through the Better Office Furniture Representatives 
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Its durability protects your profits 
- ~ its reputation clinches orders 


Duco saves touching up on receipt 
of stock » » tts well-known quality 1s 
immediately recognized by customers 





ARDER, tougher— practically scratch- 
proof—Duco finish on office equip- 

ment has definite cash advantages both to 
the furniture dealer and to his customers. 
New furniture or office equipment finished 

in Duco comes to you in excellent condition. 
It virtually eliminates the usual touching up, 
and remains unscarred while in your stock. 
And to customers, the name ‘“‘Duco’’ is 
ample proof that the finish is ideally suited 
to office conditions. They've seen how 
Duco stands the gaff on motor cars and 
household furniture. They know it will 
stand the gruelling service—the wear and 
knocks and abuse—that quickly destroys 





























old-style finishes. 

Duco can be washed easily. It retains its 
rich lustre. It gives your customers the 
extra value in durability that means quick 
sales and added business for you. 

Everywhere, alert dealers are featuring 
Duco-finished furniture, typewriters, filing 
cases and a great many other kinds of office 
appliances. You'll find it pays to demand 
Duco on the furniture you buy—and to 
feature Duco on the furniture you sell. 

E. I. DU PONT DE NEMOURS & CO., Inc. 
Industrial Finishes Division, Parlin, N. ]. 


The Duco oval on tag or seal helps buy- 
ers identify a Duco finish on many 
leading lines. 


DUCO ... made only by du Poni 


TS 


On' 
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Gustav Walter 

Gustav Walter, retired furniture manufacturer at Tell 
City, Ind., died at his home there on July 30, after a linger- 
ing illness. Mr. Walter was born in St. Louis, Mo., August 
20, 1862, and moved to Tell City with his parents when a 
boy. When a young man he learned the trade of cabinet 
maker. He formed a partnership with the late A. P. Fenn 
and his father-in-law, the late Januartus Weisenberger, and 
the three organized what was then known as the Chair 
Makers’ Union, a business that is now a part of the Tell 
City Chair Company. He and his father-in-law sold their 
interests to Mr. Fenn in 1899. He was one of the founders 
of the Citizens’ National Bank of Tell City and at the time 
of his death was a director in the Southwestern Furniture 
Company at Tell City. Mr. Walter is survived by the 
widow and three children The funeral services were held 
on Friday, August 2, and burial was in St. Mary’s Catholic 
cemetery. Mr. Walter for many years was one of the busi- 
ness and social leaders of Tell City and his passing caused 
profound regret W. B. ¢ 


+ + 
C. E. Karmire 


Charles E. Karmire, 81 years old, retired desk manufac 
turer and founder of the Shelbyville Desk Company at 
Shelbyville, Ind., died at his home in that city on July 9 
after an illness extending over a year. He was born in 
Germany and came to the United States with his parents 
when a boy and located in Shelbyville. He sold his interest 
in The Shelbyville Desk Company sixteen years ago. He 
is survived by four children Mr. Karmire was widely 
known and greatly respected among the trade in the central 
west —W. B. ( 

+t &- + 
Zac P. Smith 


Zac P. Smith passed away at his home, Birmingham, 
Ala., August 4, following a long illness. He was founder 
and owner of the Zac Smith Stationery & Printing Com- 
pany; seventy-five years old Surviving are his wdow, 
Mrs. Pearl Smith, and two sons, Zac and Carlton. The 
sons will continue the business for the present. 

Mr. Smith was a native of Alabama, and lived at Bir- 
mingham more than forty-six years. He opened a _ book 
and stationery store, to which was added later printing and 
engraving departments 

-' + + 
Mrs. Howard Kinsey 

Mrs. Howard Kinsey passed away in San Francisco in 
July at the age of sixty-eight. Mr. Kinsey is the proprie- 
tor of the Prestocopy Company of San Francisco. Two 
sons, Howard and Robert Kinsey, were national doubles 


champions in 1924, in which year Howard was a mem 


ber of the American Davis tennis cup team. Robert, now 
residing in Mexico City, is a member of the Mexican Davis 
cup team Mrs. Kinsey was a friend of most of the 
great court stars of the world. She was born in St. Louis 
Othce Appliances extends profound sympathy to surviving 
amily d “ 
+t - + 
Lloyd Kingsley 
Lloyd Kingsle tteen years old, son of George ( 


Kingsley, former manager of the Remington Rand Cor 


orate (Chicago, was drowned on August 1 when a 
wave swept him trom the breakwater at the foot of Ken 
ilworth avenu Kenilwortl 11] He was caught in a 
heavy undertow against which he could make no headway. 
His brother, James Kingsk thirteen vears old, and two 
triends, wh vere on the breakwater, were unable to 
escue hi 

Othce Appliances joins in sympathy to Mr. and Mrs 
Kingsle d he nembers of the bereaved family. 




















““Satisfaction’’ 


Ask the Dealer 
who handles 


Insist On 





ENGLEWOOD DESK COMPANY 


5816-5820 South Lowe Avenue 
CHICAGO, ILLINOIS 
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Get Ready 


for Filing Time 


NOW! 


Soon you'll be called on for filing supplies. And 
you want to make the most of that profitable sea- 
son. Stock up then with the complete ACCO line 
—the allied filing needs for all businesses. ACCO 
products may be sold separately but so closely 
identified are they with each other that group 
selling is easier—and that’s the kind of selling that 
makes money for you. 


For instance— 


ACCO 
BINDER 
FOLDERS 


will be preferred by your 
customers because they 
take up less room and bind 
their contents tightly to- 
gether—Bound Papers are 
Safe Papers. Of durable 
pressboard, ACCO FOLD- 
ERS are made for all stand- 
ard sizes of paper, with the 
metal slide-way holder all 
ready for 


ACCO 
FASTENERS 


to slip on or off with their prong bound and locked 
load of papers, ACCO FASTENERS being the 
big repeat business, for they are removed with the 
papers to the permanent files, leaving the ACCO 
FOLDER ready for another fastener and service 
again. And in order to use these modern filing 
assistants your customers will need a punch— 


“sy 7 ~ “ 

ACCO PUNCHES 
are used everywhere because they are speedy, pow- 
erful, easy to use and foolproof. They are made 
in all standard gauges with many exclusive features 


—and they're particularly easy to sell at filing time 
with other ACCO supplies. 


The newACCO pocket 
catalog will tell 
you about these 











and other 
ACCO Busi- 
ness Builders 


with which you 
can make more 
money all the 
year round. 
Send for it now 
and be ready 
when the busy 
season starts. 


AMERICAN CLIP COMPANY 
Beebe Ave. and William St., Long Island City, N. Y. 


Acco Co., Ltd., 


CANADA: ARGENTINA: 
Acco Canadian Co., Fred Berg & Co., 


EUROPE: 


18 Whitefriars St.., Ltd., 448 Sarmiento 
London, E.C. 4 454 King St., W., Buenos Aires 
Toronto 
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Joseph Mineau 


On Sunday, August 18, Joseph Mineau, well known and 


highly regarded in typewriter circles in Chicago and else- 
where, passed away at Beaver, Wis., where he and Mrs. 
Mineau had gone to enjoy an outing. His death was 
caused by a heart attack, which came very suddenly as 
he was retiring for the night. 

Mr. Mineau had been ill for some little time, but had 


seemed much better and his physician made no objection 
when he broached the subject of going to Beaver on a 
fishing trip. However, Mr. Mineau drove his own machine 
instead of going by train and it is believed that the strain 


He Mrs. had 


during the afternoon and on returning to camp, Mr. Mineau 


was too much. and Mineau been fishing 


complained of not feeling well. 


His death is a shock to his many friends, by whom he 
was regarded with much affection and esteem. He is sur 
vived by Mrs. Mineau and one sister 


Joseph Mineau was connected with the typewriter busi 


ness for many years. He was with the Noiseless Type- 
writer Company for some time and then went with the 

From the joined the 
Underwood and then came back to the Remington Rand 


the Rand about a month 


Remington. Remington service he 


He left the service of Remington 
before his death 
+t &- + 

George R. Millen 
of the of the Montreal 
passed from sight with the death of George R. Millen, 80 
boulevard, died at his at the age of 
eighty-two. As a Mr. Millen from Franklin 
Centre, Quebec, to Montreal, and entered the employment 
Parslow’s retirement 


One deans stationery business 


Grand who home 


boy came 
of the late John Parslow, and on Mr 
Mr. Millen W. Barwick 
under the style of Barwick, Millen & Company. 


and Oliver continued business 


The deceased is survived by his widow, one son and one 


daughter. He was one of the citizens who took up arms 
against the Fenian raiders.—C. T. N. B 
+t & +& 
Alexander J. McMillan 
Lieutenant-Colonel Alexander J. McMillan, D. S. O., 
passed away some weeks ago at Saint John, N. B. He was 


firm of stationers and printers organized 


1823, 


a member of a 
at Saint John 


of the city 


in forty years after the establishment 


was a grandson of the late 


McMillan 
the 


Lieutenant-Colonel 
Me Millan, 


The deceased was a citizen of public 


James founder of business. 
spirit and had held 
many positions 


+ + + 
J. Cowley Huss 


lost one of its ablest 


important civic 


has men in 


Huss, 


Manufacturing 


industry 


Che 
death of J 


steel pen 
president of the Turner and 
Company, Philadelphia, 


Tuesday, August 20, at 


the Cowley, 


Pen Inc., 
Penna Mr 
Philadelphia. 


Office Appliances hopes to present 


Harrison 


Huss passed away on 


the October num- 


ber a sketch of his career and some appreciation of his 
services to the steel pen industry 
+t - + 
Silas W. Fry 
Silas W. Fry, of the Ironclad Ribbon & Carbon Com- 
pany, lost his life while bathing at Danville, N. J., August 8. 
Mr. Fry has been connected with the ribbon and carbon 
business many years 
lieaailaaiinaeia 
Put personality into your business and no chain store 


can take your business away from you.—Fritz-Cross Ser- 


vice (The Fritz-Cross Company) 


- 
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; Ihe Saturday Evening Post 

















September 
14th 


issue 


Carries a full page advertisement of Lyon 
Steel Cabinets. This advertisement also 
appeared in color in the Literary Digest. 
Other advertisements showing Lyon 
Cabinets appear regularly in well known 
business publications. By constantly em- , 
phasizing the advantages of having com- 
plete cabinet equipment, Lyon creates 
broader sales opportunities for you. By 
extending to you hearty sales and adver- 
tising co-operation, at no cost to you, 
Lyon helps you to make sales at minimum 
expense....By adding to the Lyon Cab- 
inet line the new “Durand-type” Cabinets, 
designed for those who want strong, well 
made storage and wardrobe cabinets at 
moderate prices, Lyon makes it possible 
for you to sell everyone in your commu- 
nity who needs storage cabinets.... Lyon 
immediate shipping service enables you 
















a ® 
vas 


ed P 
to do a large volume on a comparatively 


small investment. In every way Lyon has 


ent 


built its sales and service policies to make 

the most money for Lyon dealers. If you 
are not now handling Lyon Cabinets, 

write us for complete information. 


LYON METAL PRODUCTS, INCORPORATED 


Aurora, Illinois 


eld 


and Lyon Cabinets are 
available in Lyon 
green, white, ivory 
at gray, grained walnut, 
mahogany and oak 
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orcupine Grain 


Imitation Leather 


A brilliant new development in 


uit 0 


RING BOOKS 


Porcupine grain is a new Fabrikoid 
pattern and has a lot of character. 
The high spots on the graining 
have a bright sheen against a dull 
background, giving a _ two-tone 
effect. So striking is this grain 
that it is sure to be chosen by a 
majority of customers in prefer- 
ence to the old grainings, which 
have lost their novelty through 
many years of usage. Made in 
both black and brown. 


An important feature of these 
covers is the lining, which is an 
entirely new creation. It has a 
silky appearance, as well as the 
feel of silk, but also has the dur- 
ability which characterizes imita- 
tion leather. The attractive diag- 
onal design in two-tone effect, and 
silky appearance of the lining, 
cannot be overlooked by prospec- 
tive buyers. 


Sound values are based upon comparison. We 
invite you to order one each of Style BP 
black and Style WP brown, for examination. 
Prices are the same as those listed for Style 
SP in our latest catalogue. Samples ordered 
may be returned for credit, if you wish; but 
we believe you will be enthusiastic about 


these new covers. 


TRUSSELL MFG. CO. 


23 to 29 Cottage St. Poughkeepsie, N. Y. 






Superior in quality 
No higher in price 


Beauty has been built into these new covers through- 
out—inside and outside. They have the feel of gen- 
uine leather. All exposed metal parts are of brass 
and nickel silver, heavily nickel plated; they cannot 
rust. With opening levers. Made in all stock sizes 
of Price Books and Half Inch Memos. 
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Silver Anniversay of “Y and E” Idea 
The August issue of The “Y and E” Idea commemorated 
the twenty-fifth anniversary of the establishment of the 
Yawman and Erbe Manufacturing Company house organ. 
It was conceived by Marquis Regan, then the company’s 


advertising manager, and was an eight-page booklet, 
634x8% inches. Subsequently the size was changed to 
6x9 inches, and the monthly issues are a high grade 


publication. 

When the business was incorporated in 1904 there were 
173 agents. The August Idea printed a list of thirty-seven 
of these which have continued with the company through 





D. W. DUFFIELD 
Manager since February, 
1929, of the “Y and B” ad 
vertising department, and 


editor of The Idea. 


twenty-five years. Today the company has 300 agents and 
3,100 dealers. Ten listed in 1904. Some 
changes and additions have been made, and the company 
now operates thirteen direct branches in important cities. 
In 1904 the Office Specialty Manufacturing Company, 
Ltd., of Canada, had five branches; in 1929 there are ten 


branches were 


branches of the “Y and E” Dominion organization covering 
the country from Halifax to Vancouver. 

The cover design of the August issue of the “Y and E” 
Idea showed a chronology of important additions to the 
company’s lines since i904, and the dates on which new 
branches were opened. That chronology represents impor- 
tant milestones in the development of office equipment and 
supplies in the general field. 

_ > © 

Committee on Calendar Simplification Reports 

The national committee on calendar simplification has 
completed its report. The document will be submitted to 
the Department of State for submittal to the League of 
Nations. 

Che report is the result of a request to Frank B. Kellogg, 
tormer Secretary of State, from the League of Nations that 
a committee be appointed to study the question. 

While the committee in its conclusions does not urge any 
particular plan, it approves some change to simplify the 
calendar. Two plans were considered, one contemplating 
a year of thirteen equal months of twenty-eight days each, 
the extra month to be inserted between June and July, and 
the other a year of twelve months of equal quarters, the 
months containing thirty, thirty and thirty-one days 

Sasdieentunillilanitesinas 
Office Appliance Building at Canadian Expo 

\n office appliance building is an innovation at the Cana 
dian National Exposition this year. These lines will be 
grouped together in the building used formerly for exhibits 
of electrical equipment. Indications show a full representa 


tion of manufacturers and agents. 
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"Tue ORIGINAL— 
and recognized as the 
finest—thin lead colored 
y pencil made. Ideal for 
artists, architects, engineers 
and business concerns. Ideal, 
too, for school and the home. 


Made in all primary shades 
and colors: 





Brown Pink Dark Red 
Red Black Lt.Green Olive Green 
Green Orange Maroon Chr. Yellow 
Yellow White Sepia Violet 
Purple Lt. Blue Mauve Vermilion 


Also Black No. 1213 and Indelible No. 161 
Combination Red & Blue No. 1211 


Packed in 44 gross cartons (solid colors) 
and in attractive Display Assortments 


Also No. 1116 Assortment (here illus- 
trated) one piece each 12 colors— 
6 boxes to a carton 


Also No. 1117 Assortment 23 pencils and 
one bolder—3 boxes to a carton 


Check over your stock and order 
an adequate supply today 


American Lead Pencil Co. 
Hoboken, W. 1 
New York Salesreom 212 Filth Ave, N.Y. 





Pencil Factory Product 


A VENUS 
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‘FACING 


TO-MORRO 


in our land 
its 





Every successful industry 
today owes most of its success to 
ability to “face tomorrow.” 


The leaders in every line have been the 
first to look ahead, to anticipate the 
changing needs, desires and standards of 
a changing people. Yesterday’s standard 
cannot meet today’s demands or tomor- 
row’s requirements. 


Hoosier prides itself on being able to 
keep its products well abreast of the 
times. New refinements, new units and 
new suites are constantly added to ac- 
complish this end. 

That we will be ever on the alert is a 
promise to our present dealers and to 
the many progressive new dealers who 
are to face tomorrow with us. 





Our new catalog, showing every Hoosier grade of office 


money can buy 


furniture—the best office furniture that 
request 


—at each price level, will be mailed upon 


HOOSIER DESK COMPANY 


JASPER, INDIANA 


HOOSIER 
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Portland Stamp Club Changes Name 
The name of the Portland Stamp Club has been changed 
Northwest Rubber Stamp Club. Fred H. 
Ed. Garrison secretary-treasurer 


Che new name is specific, and avoids confusion with phila- 


to the Pacific 


Bonner is president, and 


telic clubs, devoted to the collection of postage stamps. 
dacecienlllimentiniaen 
Added 100% Plus Club Insignia 

Salesmen of the Yawman and Erbe Manufacturing Com- 
pany who have received jewelry recently from the 100 Per 
Cent Plus ge: KR. i... (diamond pin 

qualified in third quota period); 
C. Scheer, both of New York (plain pin—qualified in third 
Saller, Pittsburgh, and R. T. O'Neil, 

for quota 


Detroit 
S. R. Hawxhurst 


club Brown, 


and 


quota period); E. G 

(plain bar fob—qualified in second 
B. Stephani, Chicago (plain pin). 

_ 

Styles Changing in Telegraph Offices 

From Hyannis, Mass., comes a news item that the Postal 

Telegraph Company has first 

telegraph office” at that point. This is said to be the begin- 

ning of a new mode, planned to bring the home atmosphere 


American-Spanish 


Springfield 
period); A. 


established its “counterless 


The interior is of early 
soft lights and antique writing 


}into business. 


style, including easy chairs, 


tables. These replace the usual stiff counters and office fur- 
niture of standard type. 
eee 
Randall’s Power Cruiser Destroyed by Fire 


The fifty-two foot cruising power boat “Duke,” owned 


Burleigh W. Randall, Detroit, Mich., 
The vessel was in the St. Clair river 
near New Baltimore, Mich. Mr 
troit for the Underwood Typewriter Company, was aboard 
A sharp report from the engine room drew 


by was destroyed by 


fire some weeks ago. 
Randall, manager at De- 


with his chef. 
their attention, and when the door of the engine room was 

Shortly the 
to the 


opened a burst of flames drove them ashore. 
The boat burned 
Two hundred gallons of gasoline 


entire vessel was ablaze. water 


line in a few moments. 


had been stowed in the “Duke's” hours before 


tanks a few 


the fire started. 

Mr. Randall believed the fire due to defective wiring. 
Che vessel was built originally for William Wrigley, Jr., 
eleven years ago, at a cost of $75,000. Mr. Randall bought 


the ship four years ago. While considerable insurance was 


it was insufficient to cover the entire loss. 

a 
Antipodean Advertising Man in United States 
Will Appleton, managing director of the Charles Haines 
Ltd., Wellington, New Zealand, is in 


States on an business trip for his 


carried, 


Advertising Agency, 


the United extended 


His visit is primarily to call at the factories 


principal advertising agencies 


organization. 
1 


well as the 
the oldest in his country, in the field 
the Che 
handling the advertising of more than thirty 
trial concerns, some of them the best known manufacturers 


of his clients, as 
His concern 1s one ot 
Haines establishment is 


past thirty-eight years 


major indus 


Among the most important accounts are the 
t 

Ford Motor Com- 

Company, Eastman 


in the world. 
Burroughs Adding Machine 
Che lire & 
Kodak Company, Nuggett Company, England, and a num- 
American and British manufacturers 
Before returning to New Zealand Mr. Appleton 
cover quite thoroughly the industrial sections of the United 


_ompany, 


pany, Goodyear Rubber 


ber of other 


will 


States and Canada. He will then visit clients in England 
and on the continent, returning home by the Suez Canal. 


While at the plant of the W. A. Sheaffer Pen Company, at 


Fort Madison, lowa, on his way east from San Francisco, 
Mr. Appleton reported business in his part of the world 
better than it has been for years. His company is experi- 
encing all, if not a bit more, of its full share of this 


prosperity 


—_ 
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SEE 


A DOMINATING AND 
CONVINCING ROYAL 
PORTABLE ADVERTISE- 
MENT ADDRESSED TO 


29,000,000 


SCHOOL AND COLLEGE 
rere. <2 





Schooldays are at hand! Now is 
the time to make your Royal Port- 
able sales go skyrocketing by con- 
centrating on school and college 
students and their parents. This 
unusual and colorful Royal Port- 
able advertisement appearing in 
three leading national magazines 
is going to create hundreds of 
prospects for you. Take advantage 
of it. Study its sales appeals and 
feature them in window displays, 
newspaper ads and in your sales 
talks. They are sure to help you 
for their selling power has been 


repeatedly proven. 


Royal Typewriter Company, Inc. 
316 Broadway, New York 


UY, 


TRADE MARK 


PORTABLE 
TYPEWRITERS 


HE SATURDAY EVENING POST 


August 31 96. 
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« 
LINE! 


QUIP your men with a desk line that 
K demands the respect of every buyer. A 
line that they can approach any corpora- 
tion, large or small, with the honest conviction 
of supremacy. A desk line without an apology, 
a line that can be most convincingly demon- 
strated and sold on a value that is the inherit- 
ance of fifty years of knowing how. 


Some of the standard models and one of the 
executive desks are illustrated. They are 
typical of the line that fits every position from 
the chairman of the board to the office boy. 

An interesting proposition awaits the agent 
who wants a complete equipment franchise 
office furniture, shelving and lockers. Write 
us today. 


VAN DORN METAL FURNITURE 
Division of 

THE BERGER MANUFACTURING COMPANY 

CANTON, OHIO 
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Turkish Alphabet Change Booms Typewriters 

An analysis of American exports of office machines in 
Commerce Reports indicates tremendous gains due to the 
change in the alphabet used by Turkey. Late in 1928 the 
Turkish government abolished the Arabic characters for 
the latin, and prohibited the use of Arabic. The resultant 
demand for new typewriters is reflected in our exports to 
Turkey. In 1928 we shipped typewriters to Turkey valued 
at $73,276, made up of—Standard new, $47,586; portable, 
new, $24,163; used and rebuilt machines, $1,527. Exports 
to Turkey the first six months of 1929 totaled $481,667, 
made up of—Standard, new, $332,334; portable, new, $46,- 
270: used and rebuilt, $3,063. 

The total exports of United States office appliances to all 
parts of the world were $28,281,015 the first six months of 
1929. This is an increase of eight per cent over the same 
period in 1928, and six per cent greater than the exports 
for the last six months in 1928. 

Following are comparative figures the first six months of 
1928 and 1929: 

Billing and bookkeeping machines—(1928) $3,354,977; 
(1929) $3,397,773. 

Non-listing adding machines—(1928) $49,979; (1929) 
$123,382 

Listing adding machines—(1928) $2,235,435; (1929) 
$1,873,425 

Calculating machines (1928) $1,135,661; (1929) 
$1,407,283 

Card punching, tabulating and sorting machines—(1928) 
$491,185; (1929) $352,551. 

Other accounting and billing machines, including used and 
rebuilt—(1928) $193,935; (1929) $119,870. 

The six foregoing classifications are grouped by the 
United States Department of Commerce as “accounting and 
calculating machines,” and show the following totals— 
(1928) $3,354,977; (1929) $3,397,773. 

Typewriters Continue Leadership 

Typewriters continue to top the office appliance list. 
They show an increase of 4.5 per cent over the 1928 period. 
Although portables registered only a slight gain, standard 
typewriter exports increased five per cent and used and 
rebuilt machines fifteen per cent. The totals in the type- 
writer classification are: (1928) $11,675,248; (1929) $12,- 
209,092. Following are segregations of these totals: 

Standard typewriters, new—(1928) $8,235,740; (1929) 
$8,629,099. 

Portable typewriters, new—(1928) $2,732,278; (1929) 
$2,764,370. 

Used and rebuilt machines—(1928) $707,230; (1928) 
$815,623 

Data on Miscellaneous Items 

Duplicating machines, parts and supplies—(1928) $269,- 
462; (1929) $383,134. 

Cash registers—(1928) $3,671,928; (1929) $5,122,565. 

Cash register parts—(1928) $340,659; (1929) $470,695. 

Typewriter parts—(1928) $512,223: (1929) $646,651. 

Other office appliances — (1928) $2,187,851; (1929) 
$2,174,594 

Exports of cash registers to all countries showed an 
especially large increase, totaling 39.5 per cent. Other 
increases were: Non-listing adding machines, 146 per cent; 
duplicating machines, forty-two per cent; typewriter parts, 
twenty-six per cent; calculating machines, twenty-four per 
cent; billing and bookkeeping machines, one per cent. 

Present conditions indicate that our foreign trade in office 
appliances will reach new high levels during the remainder 
of the year. It is expected that the last six months will 
show a marked improvement over the first half of this year, 
as stocks held on hand over the first of the year have 
decreased, and the number of new markets opening up each 
year is constantly increasing. 
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STURGIS 


POSTURE CHAIRS 


(Patents Pending) 





No. 500 


Sold Exclusively Through Office 
Furniture Dealers 














Quick, Positive Back Adjustment in 30 
Seconds to Any Size Individual 


WITHOUT THE USE OF TOOLS 


Finish: Dupont DUCO in Mahogany, 
Walnut, Olive Green or Black. 


Upholstery: Spanish Brown or Blue 
Genuine Leather Over 
Curled Hair. 


Write For Our Dealer Proposition 


STURGIS POSTURE CHAIR COMPANY 
STURGIS, MICHIGAN 
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Pencil Sharpeners 
in Your Windows 
keep the 
Cash Register Busy 


Especially if they are 


APSCO 


AUTOMATIC PENCIL SHARPENERS 





') 


SSS 


The “OT AR” 


Just another of the “APSCO” 
Models which help to make 
“The Complete Line” so that 
stationers can sell more and 
better Pencil Sharpeners. 


THERE’S A BIG NEW MARKET 
IN SELLING 
PENCIL SHARPENERS FOR HOME USE 


Signs in your windows will 
help get this New Business. 


Write for Catalog 


Automatic Pencil Sharpener Co. 
CHICAGO ILLINOIS 
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Midsummer Brevities from The Crescent City 

Harold O'Donnell of the well-known New Orleans sta- 
tionery house of O’Donnell Brothers, Inc., left on August 5 
for Waveland, Miss., to spend a two weeks’ vacation. He 
was accompanied by his family. The company, by the 
way, recently bought a new Chevrolet delivery truck which, 
it is said, is exciting admiration along Baronne street. 

* 

Arthur W. Hyatt of the A. W. Hyatt Stationery Manu- 
facturing Company, Ltd., returned home on August 6 after 
ten days at Fort Benning, Ga., where he was in training 
with the Twenty-ninth Infantry. 

s 

Garcia Stationery Company, Ltd., have moved into the 
building occupied by T. Fitzwilliam & Co., Ltd., 414 Camp 
street, where the stationery departments of both stores have 
been consolidated. 

* 

Friends of Victor Colomb of the Palfrey-Rodd-Pursell 
Company, Ltd., are congratulating him on his recovery from 
a three weeks’ illness. He but recently returned to his desk 

e 2 

Burt W. Henry, attorney for the Stationers’ Association 
of New Orleans, is spending three months in Battle Creek, 
Mich., for the benefit of his health. 

s 2 

Secretary Frank Berger of the Stationers’ Association of 
New Orleans, returned early last month with his family 
after a week's delightful outing at the North Shore Club, 
North Shore, La., spent in boating, fishing, motoring and 
swimming. 

———— 
Unique Idea in Pencil Merchandising 

The Rite-Rite Corporation, 1501 West Polk street, Chi 
cago, Ill., is offering an unique holiday packing for its 
mechanical pencils of several grades. The pencil is mount 
ed on an engraved greeting card, and packed in a handsome 
holiday box ready for mailing. The greeting card is an 
eloquent token of thoughtfulness and good wishes, convey- 
ing a cordial welcome. The pencil can be made with an 
advertisement on the barrel, or engraved with the name of 
the recipient. The holiday box is covered with white vel- 
lum with holly design, or a brilliantly colored futuristic 
design. 

The greeting card package is applied to the twenty-five 
cent grade (“Improved Master’), fifty cent grade (“Com- 
modore”) or the $1.00 grade (“Dollar Bill’). 

; iin ‘ 
Winegard Made Albany Manager for “Y and E” 

G. A. Winegard has been made manager of the Albany 
branch of the Yawman and Erbe Manufacturing Company. 
He succeeds Carl F. Hoffman, who resigned to go into 
business for himself. Mr. Winegard joined the Albany 
branch in April. He has been with the “Y and E” organi- 
zation since 1917. During the war he was in the service 
about a vear. Thereafter he served with the Indianapolis 
and St. Louis branches until 1925, when he became a 
traveling representative. He continued in the field until 
joining the Albany branch 

TE one 
Trade Body Demands Full Count 

By stipulation an unnamed school supply company has 
discontinued the fictitious labeling of composition books. 
This concern had items named “140 Special Composition 
Book” and “144 Composition Book,” the actual count of 
the folios being but 120. The examination of this case by 
the Federal Trade Commission showed that the company’s 
customers requested this misleading titling of its composi- 
tion books, as customers buying at retail assumed that the 
figures in the titles indicated the actual number of pages 


in the individual books. 
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COLOR PRINTING— 


this envelope doesn’t camouflage it! 


HE Improved Columbian 
"Peas Envelope gives your 
customer's color printing just the 
reverse of camouflage. Its neutral 
buff make colors stand out, yet 
blends pleasingly with any of 
them. This envelope makes it 
possible for him to have enve- 
lopes that harmonize with their 
contents without the expense 
and delay of a made-to-order 


job. Simply print on it a color 
design similar to that used on 
the mailing enclosed im it. Re- 
sulr—an envelope that makes 
people want to open it and see 
what’s inside. 

Get the Improved Columbian 
Clasp Envelope from your regular 
paper merchant. It comes in 32 
stock sizes, and thus fits prac- 
tically any mailing job. 


UNITED STATES ENVELOPE COMPANY 


The world’s largest manufacturers of envelopes 


SPRINGFIELD, 


MASSACHUSETTS 


With thirteen manufacturing divisions covering the country 


V4 


iT n 


COLUMBIAN CLASP ENVELOPES 


a / | 


7% 





Fibres: Photomicrograph 
showing the finely matted 
fibres which compose Im- 
proved Columbian Clasp 
stock. The microscope is 
only one of the many precise 
instruments whose scrutiny 
this stock must pass. 


SEVEN REASONS WHY THE 
IMPROVED COLUMBIAN CLASP 
ENVELOPE IS THE STANDARD 


1. Made from extremely tough, flexible stock. 
2. “Scotch seams’ —they never give. 
. Clasp of malleable metal that resists 


breaking. 


. Clasp anchored to envelope at all points 


through double thickness of paper. 


. Hole in flap patch-reinforced with fibre- 


tough patch. Lines up with clasp every 
time. Inspection at factory makes certain 
of this. 


. Identified by name “ Improved Columbian 


Clasp” and size number printed on lower 

flap of each envelope. 

7. Thirty-two stock sizes, to fit prac- 
tically any job without making 
to order. 
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The “CHICKASAW SENIOR” 
FOBS™ 





NO. 1220 WALNUT 
60” x 34” FLAT 


IN FULL PRODUCTION, WE STANDARDIZE 


ON 


A “STRAIGHT” LINE OF SIX PIECES IN THREE FINISHES 
A “SUITE” OF SEVENTEEN PIECES IN TWO FINISHES 


McLEOD FURNITURE COMPANY 


¢ 


FACTORY AND LUMBER MILLS PRESIDENT 
LAUREL, MISSISSIPPI 


BRANCH OFFICES 


130 WEST 42ND ST. 317 N. MYERS ST. 
NEW YORK, N. Y. LOS ANGELES, CALIF. 


Yolor **FROM THE FOREST TO YOU” Yolo 
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American Crayon Displays at Merchandise Show | 
The American Crayon Company, Sandusky, Ohio, had a 

booth at the Chicago Merchandise Fair, held at the Coli- 

seum the week of August 5. E. L. Mayer was in charge. 

The company’s complete line was on display, coming to the 

attention of many merchandise buyers who attend this 

annual showing of staple and seasonal merchandise. 

ee 


“Office Specialty” Increasing Plant 
Che Office Specialty Company, Ltd., Newmarket, Canada, 
is proceeding with the erection of an addition to its plant, 
providing 44,000 square feet of manufacturing space. The 
new section will be 200x55 feet, three stories and basement. 
The addition is to be ready for occupancy in the fall. In- 
creased business has necessitated enlarged manufacturing 
facilities. 
BS  ——— 
Pacific Division Wins Monroe Trophy 
The Pacific division of the Monroe Calculating Machine 
Company won the silver trophy offered by the home office 
for making the best percentage of quota for the month of 
May. 














“GOLDEN STATE” FLOWERS IN SILVER HOLDER— 

(Left to right) H. E. Dunlap and H. O. Bostrom holding 

trophy won by the Pacific division of the Monroe Calcu- 
lating Machine Compay in a contest 


Che picture shows H. E. Dunlap, assistant division man- 
ager, and H. QO. Bostrom, district manager at Oakland, die-| 
playing proudly the cup, filled with California flowers. The 
photograph from which the illustration was made was taken | 
in the office of A. H. Ridgley, Pacific division manager, 60 | 
Main street, San Francisco, Calif. 
vnendinitiiciactiadl | 

You and Your Customer—A Partnership | 
Gill-O-Gram (The J. K. Gill Company) ] You and your | 
customer are a partnership. This partnership is dedicated | 
to the perpetuation of prosperity. It must be maintained 
on a friendly basis if business is to continue on the up 
grade. When you sell your customer a poor piece of mer- | 
chandise or a piece of merchandise unsuited to his needs, 
you are violating your trust, your partnership. Your cus- 
tomer will become discouraged. He may never again buy 
anything in the class of merchandise you sold him because 
the particular kind did not fill his needs. Think what you 
have done by failing to live up to your trust. You have 
cut off a good customer from a whole class of merchandise 
and you have started business down hill. On the other 





hand, when you sell a customer the right amount of the | 
right kind of merchandise, you are keeping your sacred 
trust. You are building business and you are paving the | 
golden path toward prosperity. It pays to treat your 
partner well 























ow dealers have 
found a new way to 
increase profus! 


Witt special window displays like this 
dealers are featuring Rand MC¢Nally Atlases 
and Globes—not just stocking them for the 
regular demand. 

With what result? Uncovering profit possibil- 
ities they never before dreamed existed ! 

For many had overlooked these facts: first, 
that Rand M¢Nally has been the standard of 
quality in all map printing since 1856; second, 
that Rand M¢€Nally products are the most 
widely advertised of their kind. 

And third—the simple psychological fact 
that if you present a single display forcefully, 
you get more response than from divided displays 
which mean divided interest. (Compare, for ex- 
ample, the average “notion store’s’’ window with 
one in a first class department store.) 

Try a special, well-arranged window display 
devoted to Rand M€Nally products exclusively. 
You will find it extra profitable! 

Our new catalogue listing the complete 
Rand M€Nally line and liberal discounts is yours 
for the asking. Write for your copy today. 


RAND MSNALLY & GomMPANY 
Map Headquarters 


Department T-33 
536 S. Clark Street 
Chicago 
559 Mission Street 
San Francisco 


270 Madison Avenue 
New York 














YOUR 
SCHOOL 








Above: Tar Board—Wood Board—Aluminum Board. 
Below: “Klutch” Binder, pebble grain cloth cover. 


™ K i ) TC H °° BINDERS 


BOARDS 


The “Klutch” Binders and Boards, with an en- 
tirely new principle, eliminating springs, levers 
and handles, fills a very definite demand for 
your school trade. 

Moved in one direction, the jaws open, and stay 
open. Moved in the other direction, the jaws 
close with a vise-like “Klutch.” Grips with 
bull-dog tenacity, one sheet or 100. 

Simple and certain in action—compact and 
pleasing in design. 

Send for full information, that you may be sure 
to have a stock to meet the coming school 
demands. 


ATLAS STATIONERY 
CORPORATION 


109-111 LEONARD STREET 
NEW YORK CITY, N. Y. 
DISTRIBUTORS FOR 
CUSHMAN & DENISON MPG. CO. 
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SALMAGUNDI 
Fifteen Years Ago 


Hither and Yon Slants at Features and News in Office 
Appliances for September, 1914 


“Small Leaks that Make Big 


omies that eliminate waste 


Losses” told of store econ 
[he Chicago business show had been held at the Coliseum 

the week of September 5. 

plant of 


This 


An extended illustrated article told of the new 
[The Dalton Adding Machine Company at Cincinnati. 
Poplar Bluff, Mo. 


was planning 


industry had been located at 
The Acme Staple Company, Camden, N. J., 

to move into its new plant on Haddon avenue. 

convention of 


The advance program of the forthcoming 


the National Manufacturers 


October 12-16, 


and 


held 


Association of Stationers 
Was published. The 
at Philadelphia 


News items reported the experiences of! 


convention was 


inclusive, 
several American 
business executives of the office equipment and supply field 


while reaching the United States from Europe. Many wers 


abroad when war was declared, and the return to the peace 
ful United States was impeded by the rush for accommoda- 


tions. Several imported lines were withdrawn from the 


American market, due to the interruption to manufacture 


and shipment caused by the war. 
——— 


Liaison of South African Trades 


On Page 85 of the August issue of Office Appliances 


appeared “Co-operation Between Stationer and Printer,” 


narrating a plan to eliminate practices disturbing to both 
stationers and printers in South Africa. There had been a 
tendency for the two trades to compete with each other, a 
The 


between 


plan which disrupted profits and engendered feeling. 


agreement has been effected mutually 


Master 


following 


the Associated Printers of the Transvaal and the 


Transvaal Stationers’ Association 


1. Members of the Associated Master Printers’ Associa- 
tion to work only for resale for members of the Transvaal 
Stationers’ Association. 

2. Members of the Transvaal Stationers’ Association 
agree to confine their orders and inquiries to members of 
the Associated Master Printers of the Transvaal. 

3. Members of the Transvaal Stationers’ Association 
agree not to hold themselves out or represent themselves 
as printers beyond the addition of the word “Printers” to 
their trade designation on their office stationery and on 
their shop signs. 

4. Members of the Transvaal Stationers’ 
agree not to employ special canvassers for printing in- 
quiries, there being no objection to canvassers receiving 
and dealing with inquiries for printed matter received in 
the course of their activities as stationers’ canvassers. 

5. Members of the Transvaal Master Printers’ Associa- 
tion, who are not stationers carrying stocks of stationery, 
agree not to tender or accept orders for stationery supplies. 

6. The allowance to be given by members of the Trans- 
vaal Master Printers to members of the Stationers’ associa- 
tion to be ten per cent off selling price 


Association 


It is expected that the operations of this agreement will 


assure amity between the two trades, and enable both to 


gain better profits in their several undertakings. 
Ee 
Standings of Office Equipment Companies 

Market statisticians have compiled tables showing opera- 
tions of a number of large industries, indicating the net 
Six office 
included in the tables. The 
showed profits of $9,587,000; 


profits for the first six months of 1928 and 1929. 
equipment manufacturers are 
first six months of 1928 they 
the first six months of 1929 they showed $12,694,000 profits, 


> - 


an increase of 32.5 per cent 
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24-Hour Service 


on Your Pencil Order from Autopoint 


New Equipment Improves Our Service to You 


HE new Autopoint factory—enlarged to give us 
33% more working space —comes as a result of the 
increasing demand for this famous Bakelite pencil. 


On every regular order we receive, 24-hour service 
is the factory rule. On special orders the guarantee 
is 48 hour service. 


This remarkable service on Autopoints will be much 
appreciated by the stationery trade. Such speedy service 
is possible only with the special equipment just in- 
stalled by Autopoint to render this remarkable service. 





3 Big Features 
1 Cannot “jam”—protected by 72 Bakelite barrel, beautiful onyx. 


patent. But one simple moving like, lightweight material. 
part. Nothing to go wrong. 3 Lead always firm — will not 
No repairs. “wobble.” 











Autopoint, as all the world knows, is the simplest 
mechanical pencil ever made. It is sturdy, beautiful and 
practical. Its features are found in no other pencil. 


Nationally advertised, it is known everywhere: “The 
Better Pencil—Made of Bakelite.” 


Write for details—get prices, samples, styles and 
qualities. Let us send display material. 


Feature Autopoint in your business. 





The “Better Pencil” Made of Bakelite 


AUTOPOINT COMPANY 


1801-31 Foster Avenue Chicago, Iil. 
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THE BEST ? 
DESKS | 
ARE MADE| ff 

OF 


WwO OD Best for transit, repairs easily made. 
those who 

buy, in terms of lasting Myrtle Desks are made 

beauty, first cost economy, of wood—in three finishes 

ease of renewing the finish with more than one hun- 

and the wood itself grows dred and fifty patterns in 


more beautiful with age. the line, all in the me- 
dium price range. 
Best for you to sell— a 
for profit, popular de- 3d, Write for catalog and 
mand, less damage in — price list. 


MYRTLE DESK COMPANY, HIGH POINT, N. C. 


/GOOD DESKS \MYRILE /roR 30 YEARS \ 


(- 


XY DESKS’ 
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“Sixpence” Gets a Rise 


By James Decie in Parkergrams] “Sixpence,” | called to 


my native servant, “bring me dem black water for dem 
Parker Giant.” 

“Oh, boss,” replied Sixpence, “dem black water he lib 
for die.” 


This was a distinct blow. The exhaustion of ink meant 
that my trusty Parker Giant would lie idle until the supply 
ship paid its quarterly visit. Letters must perforce remain 
unanswered. My diary, that book which 
destined to flower into a volume of memoirs, must remain 
blank for My Parker Giant the only 
civilized writing instrument on the island, which, though 
boasting of forests of tall trees, could not produce a single 


precious was 


many days. was 


pencil, 

“Plenty bad,” was my doleful comment. 

“Yes, Boss,” agreed Sixpence, “him flenty bad too much.” 

For some time Sixpence watched in wonderment while 
the crazy white man (me) bent his ingenuity to the task 
of producing ink from the inadequate resources of a copra 
island. Boot blacking, mixed with water, was hopeless; 
wood charcoal, with the same diluent, still worse. 

“Black water,” muttered reflectfully, 
who catches at a half formed idea, “black water, 
“Boss,” he said at last, “me get you flenty black water one 


as one 


” 


Sixpense 


time.” 

“What!” I exclaimed, relapsing into King’s English in 
my surprise. “Whatever do you think But Six- 
pence was already trotting lightly across the compound, 
carrying the spear at the trail. 

“Black Water” from the Sea 


I paid my afternoon visit to the plantations and the dry- 
ing sheds, returning home in time for tea. Sixpence met 
me with a beaming smile, and pointed proudly to the ink 
bottle, which was full of some black liquid. 

“Impossible,” I cried, but after I had filled my Giant I 
had to admit that my servant’s impromptu ink was un- 
doughtedly the cat’s pyjamas. 

“Where from?” I asked. 

“You kai-kai (eat) 
“bimeby me tell you where from.” 


one time,” commanded Sixpence, 


The stew Sixpence 
had prepared for me was uniquely delicious. It contained 
eel-like portions of flesh, the taste of which was quite new 
But the island and its surrounding seas produced 


It proved to be a day of surprises. 


to me. 
many bizarre dishes about which it was not always wise to 
enquire too closely. 

“You likum?” asked Sixpence when I had finished. 

“Plenty and _ then, “What 
name?” 

“Black water lib in dem kai-kai,” 
crude 


much,” I replied, casually, 
(food) countered Six- 


pence, obviously propounding a riddle, a favorite 
trick of him. 

[ thought of the fishing spear, the dead black ink, blacker 
than any manufactured product, and the eel-like portions of 
flesh, surely almost like sections of tentacle. 

“Squid,” I cried suddenly. 

“Cuttlefish. Dem number one bad fellow 


“O. K., Sixpence,” I commended. 


debble-fish.” 
“You're far too clever 
for your present wages. 
“O. K., Boss,” 
say nuthin’ about dem rise to dat woman my wife.” 


You get two dollars a month rise.” 
grinned Sixpence gratefully, “but don’t 


que eS = — 
Conditions of 1929 Harvard Awards Stated 


Che Harvard Advertising Awards for 1929, together with 
the conditions applying, were announced from Cambridge 
a short time ago. The 1929 awards will, in the main, be the 


same as those for 1928. After having been allowed to lapse 








lor a which is 


judged to have contributed most to the advancement of ad- | 


year, an award of $2,000 for the research 
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ROUGH 


and 


REBUILT 
TYPEWRITERS 


and 
EVERYTHING FOR 


TYPEWRITERS 


f 
PLATENS 
RUBBER COVERS 
SUPPLIES TOOLS 
“INVINCIBLE” PLASTIC 



















TYPE CLEANER 


RIBBONS, CARBON PAPER 


PARTS 
TypeWheels 








BLIC 


ADDING 
MACHINES 


AMERICAN 
WRITING MACHINE 
COMPANY 
449 Central Ave., Newark, N. J. 
and 
23 Principal Cities 
Established 
1880 
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This is No. 1 Stenographer’s Chair ball bearing 
(Swivel), genuine Spanish leather upholstering, 
OPTIONAL NEW SADDLE SEAT, Rubroid oil- 
less casters, standard olive green finish; height 
17” to 21%”. No extra cost for mahogany, wal- 
nut or black finish. 


Individually 
Adjusted 


so that the worker is comfort- 
ably seated and supported in 
the correct posture. It 


more to correctly 


costs no 


seat your office or factory 
workers, and it pays big divi- 


dends in increased efficiency. 


EF &C 


“Scientifically Correct Chair” 


—USE THIS COUPON — 


OA 
FRITZ-CROSS COMPANY, Manufacturers, 
Guardian Bldg., Saint Paul, Minn. 


Please send me your booklet, “What Under- 
lies Efficiency,” also name of local dealer. 


Name 


Address 
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vertising is again offered. The Harvard Business School, 
according to Assistant Dean Neil H. Borden, hopes through 
this award to give recognition to excellence in research 
work and thereby to stimulate planning and research in ad- 
vertising. 

The following four awards of $2,000 each will be given 
for advertising campaigns: (1) For a national campaign 
of a specific product; (2) for a local campaign for a spe- 
cific product or merchandise; (3) for a general or institu- 
tional campaign; (4) for a campaign of industrial products. 
As was required last year, a statement of 600 words giving 
pertinent facts concerning the campaign is to accompany 
the advertising campaigns submitted. 

Four awards of $1,000 each will be 
(1) for effective use of text; (2) for effec- 


given for individual 
advertisements: 
tive use of pictorial illustration; (3) for effective use of dis- 
play lines; (4) for effective use of typography. 

The gold medal for distinguished personal service to ad- 
vertising is again included among the awards to be offered. 

The Harvard Advertising Awards were established in 1923 
by Edward W. Bok in the Harvard Business School as a 
means of giving recognition to merit and of stimulating 
higher standards of excellence in the planning and execu- 
tion of advertising. The awards are limited to advertising 
appearing in newspapers and magazines during the cur- 
rent year. The winners of the awards are announced each 
year in February, after a jury appointed by the dean of the 
Harvard Business School has selected the winning material 
from among the large number of advertisements submitted. 
In 1928 the jury reviewed approximately 10,000 advertise- 
ments. 

- = 

Agriculture Secretary’s Views on Farm Finance 

[he views of Arthur M. Hyde, United States Secretary 
of Agriculture, on farm relief are given in an interview with 
Mr. Hyde in the current number of the Credit Monthly, 
published by the National Association of Credit Men. 

“Agricultural improvement requires a combination of in- 
dividual efficiency, co-operative enterprise and wise public 
policy,” he said 
production and marketing costs must be 
Wasteful and 
sounder and more 


‘The farmers’ 


reduced wherever possible. costly sources 


must be 
Any unjust tax burdens on farm prop- 


of needed credit replaced by 
economical sources. 
erty must be alleviated, and equitable methods of spread- 
ing the tax burden substituted 

“Shipping costs must be reduced by efficient water trans- 
practitcable Merchandising and dis- 
improved so as to give the 


portation wherever 


tribution methods must be 
farmer a more substantial share of the consumer's dollar. 
Needless gluts in the market with unwarranted slumps in 
prices must be eliminated by more scientific adjustments of 
offerings to meet seasonal and local demands. 

“Effective agricultural organization giving the farmer a 
control over his own products more nearly corresponding 
encouraged 


to that exercised by other industries must be 


and supported.” 
Secretary Hyde pointed out that over-extension of credit 
is likely to follow a season of good farm returns, when 
banks and other credit funds, and 
borrowers and lenders are optimistic about the future. 
“when the farmer 


agencies have ample 


“Easy credit at such times,” he said, 
needs it least, intensifies the depression which comes when 
crops fail to meet expectations. 

“It also tends toward drastic restriction of credit at the 
time of greatest need, as in 1921. 
which calls for a more far-sighted use of credit on the part 


This problem is one 


of both lenders and borrowers.” 
Co-operative marketing of agricultural products and pur- 
supplies has now reached the practical 


Hyde. 


chasing of farm 


business stage, according to Mr 
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SCRAP BOOKS 
ir. COLORFUL BINDINGS 


HE biggest thing ever presented in Scrap Book merchandising! Dealers 

elated! Orders for the specially priced Introductory Assortment (see 
third page following) pouring in from all over the nation! Manufacturing 
department working overtime to fill them. 


Such is the acceptance accorded our recent introduction of these new and 
beautiful Weis Scrap Books. Every dealer who knows how Color has stim- 
ulated sales and enlarged markets for other lines of merchandise should put 
in an initial assortment or two of these appealing books. 


Read the following pages carefully. They give full particulars regarding the 
books, describe the window display and advertising material furnished free, 
and outline the attractive Introductory Assort- 
ment Offer. Here is an opportunity greatly to 
enlarge your Scrap Book Sales and increase your 
profits. 
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IGHT at a time when Scrap Books are needed 

by students returning to school, and the camera 
views taken during vacation days are awaiting a 
place for safe-keeping, Weis introduces these brilliant, 
attractive books—by far the most desirable books of 
their kind ever offered to the trade—books that will 
sell themselves if properly displayed. Get your 
share of the business. 


Bound Books in Modernistic 
Patterns 


Style No. 10M3; the famous Weis Wood Back Scrap 
Book with leaves that can’t puil out. One size 
only—10" by 124"; with 144 pages of highest qual- 
ity white paper, and brightly colored Modernistic 
bindings in a variety of eye-catching designs. In 
assorted patterns, one book to a box. 


Bound Books in Solid Colors 


Style No. 10H3, in 10" by 124" size, constructed same 
as Style No. 10M3, but with extra-heavy, washable 
crepe-finished cloth bindings in bright solid colors:— 
Red, Yellow, Blue and Green. One to a box. 


Loose Leaf Books with Modernistic 
Covers 


Style 11M0, the popular Weis Loose Leaf Scrap Book 
in 9" x 11" size with brilliant Modernistic bindings in 
a variety of patterns. Each book with 100 pages 
+ grade white drawing paper. Packed one to 
a box. 


NOTE: Special Introductory Assortment, described on 
second page following, includes both bound and 
loose leaf books. Save 10 



































With the Scrap Book 


Assortment 2.2 Display Material 
you can make a window like this 


Get started selling this new line of Weis Scrap Books immediately. Big profits 
now! Pupils need them for school. Everyone needs them for preserving the 
‘amera views taken during the summer vacation, and for safeguarding other 


cherished papers. 


Stock up now with an assortment or two ot these wonderful Scrap Books. Order 
the Introductory Assortment described on the next page and save an extra 10%. 
With your assortment we will ship the following material free of cost: 


The Weis Manufacturing Co. 


1. Display Cards as shown in above 


162 Union Street window display, together with in- 
M Michi structions for installing a similar 
onroe ; ichigan window in your store. 
wr ° 
% 2. senting 2 ad, if requested, for 
your local use. (State whether you 


want Mat or Electro). 


3. Quantities of an 8-page envelope 
enclosure, lithographed in four 
colors, describing the new line of 

YY Scrap Books with colorful bindings, 

7 as well as other books in the Weis 

Line. State quantity wanted and 
give imprinting instructions. 























ntrtoductoty Ssortment 
of the new WEES SCRAP 
HhoOooKS 1. COLORS 


®@ @ @ 
Save an Extra 10 per cent 


Weis Scrap Books with colorful bindings offer new opportunities for scrap 
book sales. Their unusal beauty and durable construction give them a 
wide appeal—in homes, schools, offices and libraries. Be the first in your 
city. Order this special Introductory Assortment at an extra 10% discount. 


12 Loose Leaf Books in Assorted Modernistic Bindings 
12 Bound Books with Modernistic Bindings 
12 Bound Books with New Crepe-Finished Cloth Bindings 


Owing to the wide acceptance given our first announcement of these _re- 
markable books, we advise all dealers to order the Introductory Assortment 
promptly to insure quick delivery. 


Order Yours Today 


lf SVE Says It Will Sell—It Will Sell 
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»* The Weis Manufacturing Co. 
> “a. 162 Union St. 
ima = Monroe, Mich. 
SR Enter our order for Introductory Assortment of your new 


Scrap Books with the understanding we are to receive an EXTRA 10 


discount on our purchase. 


Mail Coupon iss 
Now! nag — j 


City 
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: THE 
SENTINEL 


. of 


ACCURACY 














In thousands of stores, the Victor Retail Store Model 
stands as a SENTINEL OF ACCURACY... guard- 
ing the transactions between the retailer and his 
customers. Paper-bag-and-pencil-stub methods 
of figuring are vanishing rapidly before the 
steady stream of Victors which daily find their 
way to the stores of progressive merchants. 

In a dozen ways, this Victor is unequalled 

at its task, an unsurpassed value. Get 

a Victor on free trial from any Victor 
Agency, and put it on guard on 

your counter. VICTOR ADDING 

MACHINE CO., 3900 North 

Rockwell Street, Chicago, 

Illinois. ay 
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AND MORE 


Illustrated is the 
Victor Retail Store 
Model at $90. 


‘| VICTOR 


Standard Adding Machine 


(One of a series of advertisements addressed to progressive retailers) 
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Executive Office furnished by 
Hale Desk Company, New York 





A 


‘'NdIrs b 
Brower 


A new opportunity for the progressive dealer who 
recognizes the average man’s weakness for com- 
fort and just a little “swank. 


Office chairs by Brower provide the unusual in 
grace and beauty yet are sturdy—comfortable— 


and look it. 





Highest quality, of course, costs no more than the 
garden variety of office chair and exclusive deal- 
erships are open. 


BROWER FURNITURE CO. 


Grand Rapids, Michigan 
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“Research has brought out not only the strength of co- 
operative marketing, but its limitations as well. One prin- 
ciple emphasized through this co-operative work is that 
agriculture requires efficient selling as well as efficient pro- 
duction,” he said. 

—_<————_—— 


Inquiring Reporter Distributes Prizes 

Stationers continue to make a good showing in the 
Inquiring Reporter contest of the W. A. Sheaffer Pen Com- 
pany, Fort Madison, lowa. Awards have been announced 
in the contest for the second quarter of the present year. 
These awards are made to retail fountain pen sales people 
in various lines, such as stationery, books, novelties, jewelry, 
drugs, etc. The basis of the awards is personality, generai 
interest in their work, knowledge of the Sheaffer line and 
ability to impart it to others, as well as the condition of 
their stocks and store. The appraisal of their fitness is 
made by the reporter, who, unknown, enters the stores of 
Sheaffer dealers the country over as a casual prospect for 
any make of fountain pen. After hearing the sales talk the 
reporter departs without making his identity known. 

There are three classes of awards, and the individuals 
who received recognition from the judges were fairly well 
scattered throughout the United States; two salespeople in 
Canada appear in the lists. 

The five persons whose sales stories placed them, accord- 
ing to the judges, in the class to receive the $100 awards 
were: Mr. Croasdale, Croasdale & Englehart, Trenton, 
N. J.; Mr. F. Dawson, Dawson Bros., Montreal, Canada; 
F. H. Niehause, Jr., Frank H. Niehause, Sr., St. Louis, Mo.; 
R. Keefauver, Field Stationery Company, Tulsa, Okla.; 
F. E. Fox, Broadway Pharmacy, Billings, Mont. 

Recipients of the $50.00 awards were ten in number, as 
follows: Leta McShane, Morris Sanford Company, Cedar 
Rapids, Iowa; John J. Kenney, Andrew J. Lloyd Company, 
Boston, Mass.; H. R. Clark, Students’ Supply Store, Provo, 
Utah; Jack Hagle, Jepson Jewelry Company, Washington, 
Ind.; J. E. Robinson, M. McEntee and Son, Tulsa, Okla.; 
Frank McCowan, Missouri Stores Company, Columbia, 
Mo.; Miss Barrett, Lowenstein’s, Memphis, Tenn.; Miss 
Leiberman, Goldsmith Brothers, New York, N. Y.; Rhodes 
Clerk No. 124, Rhodes Department Store, Seattle, Wash.; 
Mrs. Bunell, Rike-Kumler Company, Dayton, Ohio. 

The $25 awards were made to the following: Miss Lucy 
Watkins, Sam Orr Tribble Jewelry Company, Anderson, 
S. Car.; Miss Eulala Drury, John W. Fee, Springfield, IIL; 
Frank Hitchcock, Berg Drug Company, Cedar Falls, Iowa; 
Mr. Walden, John P. Morton & Company, Louisville, Ky.; 
Mr. Thomson, James H. Thomson, Ltd., Moose Jaw, 
Canada; Mr. Klien, Klien Jewelry Company, San Francisco, 
Calif.; J. A. Irish, Gaut-Ogden Company, Knoxville, Tenn.; 
Paul Davis, Murray Drug Company, Colorado Springs, 
Colo.; E. H. Lavery, Lavery Jewelry Company, Leaven- 
worth, Kans.; D. B. Tindall, Buffalo Optical Company, 
Buffalo, N. Y. 

The Sheaffer company states that more interest was dis- 
played by retail sales people in the second quarter than 
was evident in the first period of the contest, and reports 
also that reporters already operating in the third period of 
the contest are sending in interesting questionnaires. 

SS 
Beware of Mail Box Robbers 

\ctive operations in many cities of mailbox thieves, who 
open bank communications to customers, containing details 
of their accounts and cancelled checks showing their bank- 
ing signatures, and use this material in perpetrating check 
forgeries, have led the American Bankers Association to 
issue a nationwide warning to its members with instruc- 
tions for combating this form of crime. The warning as 
sent out by James E. Baum in charge of the association’s 
protective department says: 
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OVER A MILLION 
are in service 








Throughout the world, wherever checks are written, you will 
find Todd Protectographs and Todd Check Signers in 
service of dern busi Today more than a million Todd 
machines are protecting funds in transit. They have an ac- 
cepted, an established place in business routine. Not alone 
because of the security they bring to the use of checks—but 
for the saving of time; the saving of labor and the simplifi- 
cation of routine they accomplish. They operate with modern 
speed! 

The new Century Protectograph is a model of simplicity, 
balance and speed. It is considered the greatest value ever 
offered in a tMmoderate-priced check writer. Offices throughout 
the business world have enthusiastically welcomed this fast, 
versatile, adaptable machine. 

Todd Check Signers have relieved business executives of the 
tedious, time-wasting, expensive practice of signing checks by 
hand. The Single Voucher Unit, for offices of moderate size, 
signs 1200 checks an hour. The Six-Unit Check Signer signs 
7500 to 9000 checks an hour. Think of what such speed saves 
in executives’ time! 

The Todd ag of Check Protection is inseparably associ- 
ated with modern business efficiency. Consult a Todd repre- 
sentative, without obligation of course, on any question of 
check preparation. 








Todd Expansion Creates Opportunity for 


Salesmen 

National advertising identifies the Todd name with the pro- 
tection of bank accounts—business and personal. New models 
are being made for a constantly widening market. This era of 
expansion means opportunities for men who can qualify to 
represent a progressive organization. If you are interested, 
write to us at once. The Todd Company, pesserteastap 
Division (Est. 1899), 1129 University Ave., Rochester, ° 
Sole makers of the Protectograph, the new Super-Safety Checks 

and Todd Greenbac Checks. 


TODD SYSTEM 
OF CHECK PROTECTION 


The Protectograph eliminates a large percentage of 
all check frauds by preventing raised amounts. 


Todd Greenbac Checks, with their patented self-can- 
celing features, prevent change of payee’s name, 
date and number and “counterfeiting. 


Standard Forgery Bonds cover the remaining check- 
fraud possibilities, namely, forgery of signature and 
forgery of endorsement. 
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A 4-way split—or full local volume? 


Sheaffer restricts number of outlets, so that in the average 
community there are usually one-third to one-fourth as 
many Sheaffer dealers as dealers handling, another make. At 
the same time, Sheaffer does the domestic industry's bigest 
business. Which means that the average Sheaffer dealer enjoys 
three to four times the volume of others. THINK IT 
OVER! Then inquire about the Exclusive Sheaffer Plan. 


Clerks sell more after reading“Constructive 
Merchandising”. Get your copies! 


SHEAFFER’ 


PENS-PENCILS-DESK SETS-SKRIP 
W. A. SHEAFFER PEN COMPANY =. FORT MADISON, IOWA, U.S.A. 5 1 s, Syominent 
New York . . . : Chicago . ‘ : : San Francisco awertisind- 
W. A. Sheaffer Pen Co. of Canada, Ltd . . 169-173 Fleet Street — Toronto, Ont. - 
Wellington, N. Z . . Sydney, Australia . . 199 Regent Street —London 
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Soft rubber cork vulcan- 
ized to hard rubber cap 










Hand-turned thread 






Air seal confinin&a Skrip 
to inner wall 
















Safees Skrip, 


’ ’ 9 . 
companion of America's favorite pen 


Carry it in your bag, or to your classroom. This air-tight, practically 
unbreakable container won't leak a drop of its cargo of Skrip, suc- 
cessor to ink. Waste-proof! Evaporation-proof! Saves cleanin}, bills, P 










saves your carpets, too! You'd willingly pay a dollar for handsome Parcityehe of 
Safety Skrip, but it costs 50c, Skrip-filled. Refills, 3 for 25c. Team up pen by this a 
Safety Skrip with Sheaffer's Balanced Lifetime’, the pen that brought oe ¥ 

balanced, effortless writin}, and won leadership through sheer stren$th _—— AY 


of character! That's the perfect writing combination! 








This Life- 
time® set, 
with Benu- 
ine Brazil- 
ian onyx 

base,$12 

—others 





At better stores everywhere 







All fountain pens are juaranteed against defects but Sheaffer's Lifetime® is juaranteed 
unconditionally for life. Green and black Lifetime® pens, $8.75; Ladies’, $7.50 and $8.25. 
Black and pearl De Luxe, $10.00; Ladies’, $8.50 and $9.50. Pencils, $5.00. Others lower. 


SHEAFFER’ 


PENS-PENCILS-DESK SETS-SKRIP 


W.A.SHEAFFER PEN COMPANY, FORT MADISON,IOWA,U.S.A. 
New York . . . - Chicazo - . . - San Francisco 
W. A. Sheaffer Per Co. of Canada, Ltd., 169-173 Fleet Street—Toronto, Ont. 
Wellington, N.Z. - Sydney, Australia + 199 Regent St.— London 


Reg. U.S. Pat. OF. 















© W.A 8 P. Co., 1929 
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MODERS 


EVEN TO THE LOCK 
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MODERN—not bizarre—is this 
Doten-Dunton creation. It ex- 
emplifies modern good taste with 
a soundness of design and a 
charm which will grow richer 
with the years. It is modern 
even to the lock that needs no 
key .... - -SESAMEE 


CES 


his 


ex- 
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“Heavy losses are being sustained through cancelled 
vouchers and statements stolen from the mailboxes of bank 
depositors, thus divulging the depositors’ balances and 
serving as models for forged checks. As a step to put 
customers on guard against these methods banks send to 
every depositor a letter along the following lines: 

“Tt is the custom of this bank to mail statements of 
deposit accounts the last business day of each month 
unless otherwise directed. It has come to our notice that 
a gang of mailbox thieves is extracting bank statements 
with cancelled vouchers from boxes in apartment and office 
Once in possession of cancelled checks a clever 
To pro- 


buildings 
penman has little difficulty in executing forgeries. 
tect yourself and the bank, kindly notify us promptly if 
your monthly statement is not received by the close of the 
first day of the month.’ 

“Banks adopt this protective measure to forestall further 
losses through the activities of forgers employing this 
method of operation. These letters are sent to depositors 
a week or ten days in advance of their statements. 

‘Also banks educate depositors to safeguard blank checks 
and cancelled vouchers as they would money. Such paper 
stolen by forgers soon puts real money in their hands. If 
all blank checks and cancelled vouchers were securely kept 
in safes instead of filing cabinets or desks, the check crooks 
would be denied their chief stock in trade, namely, genuine 
blank checks and signatures. 

“Estimates broadcast by surety companies indicate that 
individuals, merchants, hotels and others outside of banking 
are shouldering more than ninety-nine per cent of the total 
amount of forgery losses. The bulk of forgery loss on 
checks is sustained by those who are willing to risk accept- 
ing them without reliable proof of identity or title of the 
presenter. 

“Years ago the protective department of the American 
Bankers Association adopted the slogan, ‘Strangers are not 
always crooks, but crooks are usually strangers.’ If those 
outside of banking could be prevailed upon to observe this 
rule and think about it when considering accepting a check 
for their merchandise or services, for which they are also 
asked to give a substantial sum in cash in change, one of 
the biggest aids to the forgery business would be denied the 
crooks.” 

[Note—This article will be printed in many business 
papers, reaching diversified trades. Record protection sales- 
men will find many merchants and professional men recep- 
tive to recommendations on how to protect their cancelled 
checks. 

a 


Book List on Export Topics 

Chere are upwards of 1,000 important American books 
and publications now available for general and technical 
reading and studying, covering all important phases of in- 
ternational business, declares the National Foreign Trade 
Council in issuing the 1929 edition of its “Selected Bibliog- 
raphy of Foreign Trade.” American traders are more con- 
stantly reading and consulting these works than ever before 
and, according to the council, have acquired a definite ad- 
vantage in the fact that such accurate and dependable in- 
formation is readily available here to the average business 
man. 

The council has picked 70 books, pamphlets and series of 
booklets as being the publications currently in use by the 
best informed and most active foreign traders in all phases 
of the profession. It has also selected a five-foot book shelf 
of forty books which are reckoned as indispensable to the 
progressive foreign trader by its consulting committee of 
200 foreign traders which assisted in the preparation of the 
bibliography. 

A guide is appended to the books and pamphlets issued by 
the United States Government which have proved mos*t 
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Special Offer No. 2 
Minimum LEDGERS 
Price on Small Quantity Orders = Setiaton < 
—Achieved thru : TWO SI 
Concentrated Production! Has Be 1 
xii 
LEDGERS—as illustrated above—Now in ; nn ; 
the process of ne i our Nickeled Steel Fittings 
plant. Will be sold complete with 200 oo ; 
Ledger Sheets and Leather Indexes or Embossed Red bon-sraia 
separately in eer units. and 
Stationers’ orders on this popular item Deep pile Corduroy 
ed with us between now and Septem- Sides (tan colored) 
ber Jo — 1929 — — the — per- > 
er price in the history of loose- Extra Heavy 
leaf manufacture. Mounted Boards 
a -_ 
i with K. 
Our Planned Buying Service provides Rauippsd leaven” 
for rd order to be taken — in a. - 
tial shipments over an exten peri Packed 
of four months from the date One in oBes 
of the order. 
2 
As a further convenience to the stationer 











this merchandise will only be 
billed as shipped. 


Write or Wire Immediately for a 
Sample Ledger Unit 
You'll Appreciate the Additional Profits! 





VARICK STREET corner of SPRING STREET 
NEW YORK, N. Y. 











HIS great country is dotted like a speckled trout with 

big towns and little ones, where dealers live who have 
the profit-making selling franchise for Steelcase. They 
are good dealers too. They must be, to measure up to 
the Steelcase quality standard. And good dealers nearly 
always make money. The Steelcase selling franchise is 
not the solution of all your business troubles. But it will 
do a few worthwhile things for you among which might 
be mentioned that it will make you mone y, build prestige, 
and satisfy your customers. If you are not yet in line 
with the Steelcase line, then you owe it to yourself to find 
out why. A few pen scratches, an addressed envelope, 
and a two cent stamp bring the facts. And that’s what 
you want, need, and ought to have—the facts. Address 


METAL OFFICE FURNITURE COMPANY 


Grand Rapids Michigan 


OFFICE 
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TEELCASE Desks are built to be permanently beauti- 
ful in appearance and permanently perfect in their 
operating qualities. That’s why Steelcase Desk profits 
are permanent profits, and why the Steelcase selling 
franchise builds permanent good will. 

Time takes nothing out of a Steelcase Desk. Thous- 
ands of concerns—some of the largest corporations in the 
country—have discovered this. Broken down drawers, 
wobbly pedestals, or sagging tops are never found in the 
sturdy, rigid Steelcase Desk. Tremendous strength is 
provided by the splendid channel structure—reinforcing 
each pedestal. Hard daily service leaves no mark on this 
solid unit of steel—it is as enduring as the business it serves. 

The constantly increasing demand has resulted in 
improved production methods, standardized parts, and 
lower costs. As a result Steelcase Desks are being sold at 
prices any user of office equipment can afford to pay. 
Why not learn what there is in the Steelcase line of desks 
and other office furniture for you? 


METAL OFFICE FURNITURE COMPANY 
Grand Rapids Michigan 
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Business Equipment 
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The 
Improved 


















PENCIL 


~always sharp 
1O¢ 


N “The Saturday Evening Post,” August 31st, 
f we first announced the Improved Scripto Pencil. 
The New Scripto combines the best features of all 
previous models, which have been so popular dur- 
ing the past six years. To these, several important 
improvements have been added. It is a better pen- 
cil, at the same low price. A strong demand has 
followed this announcement. Be prepared to meet 
ic. Write for complete and attractive proposition. 





Scripto Merc. Co., ATLANTA, Ga., U.S.A 


DEPT. O-Q 


Canadian Representatives: 
Wuirecaw, Dickinson # Co., Ltp., TORONTO, ONT. 


NCES 
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practical to American business men in commerce abroad, 
and a special section of privately published and government 
books and reference works is given for Latin America and 
the Far East. 

There is no excuse today, says the council, for any Amer 
ican foreign trader to fail to observe correct modern prac- 
tice. There is every opportunity for him to employ pro- 
gressive up to date methods in merchandising, advertising, 
credit granting, packing and other elements vital to over- 
seas commerce, provided—he who runs his business will 
read about his business. 

a 
House Organ Philosophy 

[There are forty men of wit to one of good sense.— 

Bramwords (The Bramwood Press). 
* * * 

Safety costs nothing, but it is worth a lot more.—The 

Lyon Standard (Lyon Metal Products, Incorporated). 
7 

Success consists not so much in sitting up nights as 

being awake in the daytime.—Quality (Clarke & Courts). 
* *£ * 

Don’t question your wife’s judgment—look who she 
married.—The Office Cat (The Richmond & Backus Com 
pany) 

* 

Eve was the only woman who never threatened to go and 
live with Mamma.—Common Sense (Corlies, Macy & Com- 
pany, Inc.) 

> « 

Listen while others talk, think while others argue, and 
you will offer the first solution to any problem.—Faultless 
Loose Leaf Bulletin (Stationers Loose Leaf Company). 

* x 

Jumping at conclusions is liable to cause a compound 

fracture of your reputation—The “Y and E” News (em- 


ployees of Yawman and Erbe Manufacturing Company). 


a 


If you are suffering from a feeling of inferiority change 


your mind. It is the fool who lies dormant in the seat of 


consciousness.—Fritz-Cross Service (The Fritz-Cross Com- 
pany) 
* * 

It is easier to think about your troubles than to get up 
and remedy them.—The Coach (published co-operatively 
by the Boorum & Pease Company, Eberhard Faber Pencil 
Company, C. Howard Hunt Pen Company and Sanford 
Manufacturing Company). 

aT 

Che eleventh commandment of the vulgar decalogue is 
“Thou shalt not be found out,” and if the names of the 
seemingly good people who observe it could be ascertained 
the rest of us would be astonished.—Berloyalist (The 
Berger Manufacturing Company). 

x * 

Che reliable person not only guards against mistakes 
himself but is always trying to mend the ragged edges 
caused by those who are careless. He is always ready, 
never fusses or falters in his duty, seldom has to do his 
work over again, and soon gains the confidence of his 
associates—The “Y and E” Idea (Yawman and Erbe 
Manufacturing Company) 

+e a 
Holt Heads “Elsie” Branch at Dallas 

J. W. Holt has been appointed manager of the Dallas 
branch of the L. C. Smith & Corona Typewriters Inc. He 
has been connected with the Texas office machine busi- 
ness the past fifteen years. The Dallas branch handles 
business from Texas and Louisiana, with offices and dealers 


in sixty-four cities. 
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Display Is Important 
In Blotter Sales 


Sell More with WRENN SHOWBLOTT 


Well displayed blotters move faster. Customers 
are attracted to them and reminded of their 
needs. Besides, blotters displayed in the 
Wrenn cabinet keep clean. Consequently there 
is no loss from soiled goods. 


SPECIAL OFFER 


You can secure one of these handsome Wrenn 
Showblott display cabinets (made by G-F) 
with little expense. Just ask for details. 


The 
WRENN 

Paper Company 
Middletown - - - - - Qhio 














MopERN Mia cHINE 
for Modern Demands 





sare | ypewriters are striking new prolit notes daily. Lhe public i 


ning to the fact that here is the modern machine for either 


IWARC 

h e or ottice and deal rs know that here is a certain w iy to extra 
typewriter protits. GQ Barr typewriters are compact all enou h 
t art otf, yet sturdy enou h to carry on. | very he me needs 


ery student, salesman, writer, or profession al man wants 


very ottice has a plac e for the Barr, in quantities from 


on to a hundre im™or more. Ga No other mar hi to otter 

ull the advanta t the Barr. No other machine is a 

beautiful to look at, nor as satistactory to own and 
operate. If ou haven't heard the stor t thi 
finest of all typewriters, write us today for full 
information on the Barr, and the Barr Protit- 


[here's no obli ition. 
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Making Plan. 
BARR-MORSE 
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Outlining Plans for 1929 Census of Manufactures 

With a view to making the forthcoming census of manu- 
factures as responsive as possible to the need of industry 
for accurate information concerning its own activities, the 
special advisory committee designated by Secretary of Com- 
merce Lamont has requested manufacturing organizations, 


trade associations, and individual manufacturers tor advice 


and suggestions as to the form of the schedule to be used in 


the enumeration. 


covered by the schedule used in the 1927 


The subject 


census are Description of establishment; character of tIn- 
dustry; time in operation; persons engaged; salaries, wages 
and materials; products; power; coal consumed. The com 


mittee has invited suggestions concerning the form of ques 
tions under all of these subjects except production, which 


will be taken up directly by the Bureau of the Census with 
the industrial associations. 

In view of the fact that it will be necessary to begin the 
printing of the general schedule early in September, com 


ment onthe general schedule should be sent to the secretary 
W 1615 H_ street, 


as promptly as possible ir 


Thomas Howard, 


D. ( 


the committee, 
Northwest, Washington, 
order that they may be given consideration by the commit- 


o recommending the of the 


ol 


tee preparatory t revision 
S¢ hedule 
manufacturing census, | 


Bement-Pond 


In a statement concerning the 


S. Horner, president of the Niles Company, 


committee and a director of the Chamber 


United 


“For the first time industry itself has been called into con 


chairman of the 


of Commerce ot the States said 


sultation to shape the stupendous task of taking the census 


of manufactures. Upon industry itself will rest very largely 


responsibility for the outcome 

‘In order that the census may be as comprehensive as 
possible, that essential and valuable information may be 
obtained and statistical data of the utmost practical use t 


manufacturers themselves be compiled, Secretary Lamont 


has requested a representative committee to submit recom 


mendations concerning the revision of the schedule used in 
making the enumeration 
‘To accomplish this purpose the committee desires the 


on the part of manu 
to 


opinion 


widest possible expression of 


facturers themselves as to the questions be formulated, 


the practicability of supplying the information desired, and 


the scope of the census. Its aim is to suggest the character 
of information which will be helpful to industry in meeting 


larger problems of production and distribution with which 
I I 


it is confronted in shaping production and sales policies 
Che committee solicits advice and suggestions trom indi 
vidual manufacturers, business organizations, and trade as 
sociations, to the end that the recommendations made will 


represent the consensus of business itself 


“The time for doing this is short, as it will be necessary 
to begin the printing of the schedules well in advance of the 
enumeration For this reason the committee is asking that 
suggestions be sent to it at once 

a. 
Stationer Urges High School Attendance 

In the August 12 issue of the Hartford Daily Courant. 
Hartford, Conn., a news article was printed under the 
heading, “Urges Grade Graduates Go Through High 


he hool,”’ Th art le was written because Gustave Fischer 


scher ( commercial stationers 
Hartford, 
2,500 graduates of the grammar 


Hartford, East Hartford id 


Gustave F1 ompany, 
/ Asvilum 
sent a letter to 


West 


of the 


at 2 street, following a practice of 


2 
Jd 


ther vears, 


I Hartford, and 


schools ¢ 


Windsor, urging the boys and girls to continue their edu 
cation so that they might prepare themselves to enter 
college if they desire to do so later 

In the letter, quoted in the article, Mr. Fischer states 
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TERRELL 


cupboards are in successful 


use in 
OFFICES 
—for storage of stationery and 
supplies. 


—for transfer of old records, books 
and correspondence (often much 
better than regular transfer files). 

—for filing catalogs, samples, books, 
magazines. 

—for drawings, blueprints, maps, etc. 

—as wardrobe for coats, hats, etc. 


FACTORIES 
—for storage of tools, dies, parts. 
—for supplies of all kinds, particu- 
larly those of value. 
—for paints, varnishes or oils that 
are highly inflammable. 
RETAIL STORES 


—for stock and merchandise of all 
kinds. 


STORE ROOMS 
—for parts, material, surplus stock. 


WAREHOUSES 
—for records, forms, supplies. 


PUBLIC BUILDINGS 
—for supplies of all kinds, especially 
old record books. 


PUBLIC UTILITY CORPORATION 
OFFICES 
—for small meter books and records. 


HOTELS AND HOSPITALS 
—for linen, bedding, supplies. 


APARTMENT HOUSES 
—for linen, bedding, supplies. 
—for storage of separate personal 
belongings in basement. 
HOMES 
—Attic—for storage of miscellane- 
ous articles. 
—Cellar—for fruit, groceries, canned 
goods, etc. Absolutely vermin- 
proof. 


GARAGES 


—for spare parts, tools, materials. 


LIBRARIES 
—for books, collections, etc. The 
12-inch Open Storage Cabinet is 
particularly suited for libraries. 
SCHOOLS 
—for text books, supplies, etc. 
SPORTSMAN’S LODGES 
—for provisions, supplies and 
paraphernalia. 





THEY SERVE 





WELL +** ALWAYS 
ee EVERYWHERE! 








Terrell cupboards are adaptable to so 
many different storage requirements 
that their popularity is easily under- 


stood. 


The list given here indicates how and 
where Terrell cupboards are used. 
Check this list over—it will suggest 
many untouched avenues of profit for 


you. 


Terrell cupboards are sturdy in con- 
struction yet dignified and attractive 
in appearance. They may be had in 
mahogany, oak, walnut and olive 
green finishes to harmonize with the 
finest furniture. It will pay you to 
look into this Terrell cupboard prop- 
osition: it is a profit maker for hun- 
dreds of dealers—it will make money 


for you. Write today. 


TERRELL’S EQUIPMENT COMPANY 


GRAND RAPIDS 


MICHIGAN 
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DESKS 


For every office use 





The private offices of the 
officials of large industrial, 
railroad and banking firms 
are being equipped with 
Imperial matched suite 
furniture, 





No. 1467 





ay IGNIFIED beauty, so much sought for in the fine 
aS Pecg offices of today, becomes a reality when these 
Imperial Desks are part of the picture. 





Refinement of design, harmony with other furnish- 
ings and a definite standard of quality assure absolute 
satisfaction from every Imperial installation. 


Experience has proved that Imperial Desks fit into 
fine offices and their exceptional values appeal to even 
the most prosperous and progressive companies. 


May we tell you more about them? 


Imperial Desk Company 


Evansville, Indiana 


a) 
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that statistics prove that four years in high school increase 
the average person's earning power forty-two per cent. The 
letter points out further the cultural advantages that can 
be derived from extending the educational period. Mr. 
Fischer says: “There are so many worth while reasons 
why you should go to high school this fall that there ought 
to be only one answer.” He urges those who are in doubt 
to “have a talk with one of your teachers, or the super- 
intendent of schools, or your grade principal, or any suc- | 
cessful business or professional friend.” 

Because of his annual letter, Mr. Fischer has helped 
many boys and girls to decide in favor of high school, and 
has helped prepare them for a happier and more useful life 
that comes from extending the educational period. 

CS 
Ohio Street in Chicago Restored to Traffic 

Several manufacturers in the office equipment and supply | 
fields are located on Ohio street, Chicago, and visitors who 
have tried recently to drive to these plants have been unable 
to reach their destinations without footwork. Ohio street 
is now paved and open to traffic, after a considerable delay 
due to special work required of public utilities prior to com- 
pleting the pavement. 

Ohio street addresses in this field include Geo. E. Fox 
& Company, Pelouze Manufacturing Company and the 
Smith Typewriter Sales Corporation. From Lake Shore 
drive to Michigan avenue this thoroughfare is a boulevard. 
West of the avenue it rates as a street. The new pavement 
is a great improvement, but as with all advances, something 
has been lost. Between the curb and sidewalk running 
along the Pelouze building there was formerly an im- 
maculate lawn, a pleasant strip of green which always looked 
as though it had been taken into the shop and buffed every 
morning. The street has been widened, taking off part of 
the sidewalks, and the Pelouze lawn has yielded to the| 














demands of motor transportation. 


——— 
Sydney R. Price Visits Smith-Corona 
Sydney R. Price, director and sales manager of L. C.| 
Smith & Corona Typewriters, Ltd., London, paid the home | 
office at New York a visit some weeks ago. He spent| 
time also at the factories at Syracuse, Cortland and Groton. 
Mr. Price has been with the London branch since 1919, 
when he joined the Corona organization. In 1922 he be- 
came manager of the British Corona business. When the 
L. C. Smith & Bros. Typewriter Company and the Corona 
Typewriter Company, Inc., were merged, Mr. Price was 
elected to the board of directors. 
Mr. Price responded to his country’s call in 1914, when he 
enlisted for service in the world war. He served four years 





and eight months in France, Belgium and Germany, and | 
was an officer when demobilized in April, 1919. 
soningiapiliiediigiees 
C. H. Rivers Visiting Florida Trade 
Retailers in the Florida territory of the W. A. Sheaffer | 
Pen Company, have been receiving first calls by C. H. 
Rivers, who succeeds Charles Kapfer. The latter had been | 
representative in the Peninsula State several years past; he | 
is now traveling the central and northern counties of 
Georgia, with headquarters at Atlanta. 
Mr. Rivers makes his headquarters at Jacksonville, and | 
travels the entire state of Florida with the complete | 
Sheaffer line, except some of the western gulf counties, 


which are covered by the Alabama salesman. 
a 

H. W. Smith Treasurer of Investment Trust 

Hulbert W. Smith, of the L. C. Smith & Corona Type- 
writers Inc., is one of the organizers of an investment trust 
at Syracuse. He was elected treasurer of the Central New 
York Security and Shares Corporation. This business has 
been incorporated with capital stock of $1,200,000 by a 
group of business men and bankers of Syracuse. 
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FOR THE 
INSIDE MAN 








«Other things 
being EQUAL...” 


Tuat phrase in a specification 
is misinterpreted more often than any 
other. It is put there because the pur- 
chaser wants quality! The short-sighted 
salesman too often forgets everything but 
price. 

That phrase is your protection if 
you sell Wabash Supreme Quality Filing 
Supplies. You are offering your customer 
the best possible product to fill bis need. 
You have eliminated competition in many 
instances for often there is no competitive 
article that will equal the satisfaction and 
dependable service the Wabash item will 
give. Ask for samples—compare for 
quality with others and you will agree. 


Wabash 
SUPREME QUALITY FILING SUPPLIES 








The Wabash Cabinet Co. 
Wabash, Indiana. Date a 


Please place my name on your list to receive new Sales Ideas, and 
tell me about your plans to help increase Supplies sales. 





Name 
Address 


Firm 





























No. 260 “Paragon” 


Reservoir Ticket Punch 


\ good, clean-cutting ticket punch to retail for 35c. Has 
reservoir for retaining the clippings, which makes it de- 


sirable for home and office use, as well as for punching 
tickets. Spring action. Size, 5-inch. Punches 8 designs. 

No. 2), a similar punch without the reservoir, retails 
for 25c. Keep a full stock; they move steadily 








BERNGR 


TRADE MARK REC. 


STATIONERS 


TOOGS 


Made by the Makers of 
TRIUMPH EYELET PUNCHES 
THE WM. SCHOLLHORN CO., NEW HAVEN, CONN. 
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Profit in Office Items for Country Paper 
The National Printer Journalist, which is the Mentor for 
publishers of country and small town newspapers, aids its 
readers in expanding their opportunities for profit. A num- 
office supplies 
profit to themselves, and 
increased The 
paragraphs were published by the National Printer Journal- 


ber of these publishers have added and 


equipment to their lines, with 


service to their communities. following 


ist from a publisher in a town of 1,400, located in a county 
of 6,000 people; a farming district. The rate of profit men- 
tioned does not appear to be figured on the basis prevail- 


larger communities, but overhead is evidently a 
small item in the publisher’s operations. 
E. D. Seekins, The Carrington (N. Dak.) Foster County 


“Answering your followup, our office equip- 


ing in 


Independent 
ment business, now only in its second year, does $100 to 
$150 a month; the entire plant’s total volume is about $2,500 
a month. 
fifty to 100 per cent at no other cost than an investment of 
about $2,000. There is no additional rent or help. 

“We have put out a 250-page catalogue, 8'%x11 inches, 


Profits on office equipment, however, run from 


containing about 12,000 items, and the business it is begin- 
ning to bring looks very good. This publication was made 


possible through a Chicago wholesaler, and at moderate 
cost. 

“The net profit from this additional department is not 
the only advantage; we get many jobs of printing from 
people coming to the office for equipment, and we are sup- 
plying the court house, school and city with all their sup- 
plies, which holds out the travelers, who formerly got many 
jobs of printing as well as the business in smaller office 
That 


increase the 


supplies and equipment business was but recently 


added and will considerably volume of our 


ofice equipment and supplies department.” 
— 


Trade Commission Order on Thermographic Prints 


Che Federal Trade Commission has issued “cease and 


desist” orders to two concerns doing “thermographic” 


printing, as the specialty printing trade knows printing 


which has been dusted with a chemical, which is fused under 
effect. This 
printing, or embossing. 


heat and affords a raised printing simulates 


the work done by intaglio plat 


Che orders were directed against the Non-Plate Engraving 
Company, Inc., and the Plateless Engraving Company, Inc., 
New York, N. Y., directing them to stop the use 


of the words 


both of 
“engraving” or “engraved” in their corporate 


names, signs or advertising matter in the “offering for sale, 
or sales of stationery upon which the words, letters, figures 
and designs have not been produced from metal plates into 
which such letters, words and designs have been cut.” 
Both concerns have been establisned a number of years. 
and good will has been created through advertising and 
efforts. 


group of the New 


They are members of the thermographic 
York 


co-operated 


sales 
Printers’ Association, 


commission in the 


Employing 
Inc., which had with the 


selection of the name, “thermographic” to designate the 
fused type of printing. 


ae 
Berger and Van Dorn Chicago Branches Merged 
The 


Company and The Van Dorn 


Chicago branches of The Berger Manufacturing 


Iron Works Company are 


now operating as a unit in the Builders’ Exchange, 222 
North La Salle street. Alan E 


He served in an engineering regiment with the 


Hughes is manager of the 
branch. 
A. E. F. 

A. A. Davis has had an extended experience in the office 
equipment field, having served in various capacities with 
The Berger Manufacturing Company, The Van Dorn Iron 
Works Company and The General Fireproofing Company. 
He is in charge of the equipment division at Chicage. 
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3. He takes the Con- 
verted Pen with him in 
his pocket! 


1. To change his Desk Pen to 2. He screws on the Filler 
pocket model, the owner un- Cap and Outer Cap with 
screws the taper end. Clip. 


Here’s Why 




















to dealers 


4 $350 
TRUE 
BLUE 


Parker Pen 
for tieing 
in with 
this Desk 
Set Drive! 


Parker willsend 
this Pen Freeto 
any dealer using 
a Parker Desk 
Set window dis- 
playduring Desk 
Set Inauguration 
Month,andsend- 
ing a photo or 
snapshot of it. 








9 out of 10 vill choose 


a Parker Desk 
Set this fall 


The Customer Gets Two Pens 
in One 





Parker’s Convertible Duofold is the only Pen 
with construction that permits this. It’s an 
extra value that gives Parker Desk Sets a 
100% selling advantage over all others. 


This revolutionary offer will be announced 
to the public by heavy advertising in the lead- 
ing magazines and 298 newspapers during 
Parker Merchandising Event No. 5. 


Parker Desk Set Inauguration 
October 7 to November 1 


Join in this sales-building program that is going 
to put new life in desk set sales. Get ready now 
to make the most of the opportunity. Place 
your order for a liberal assortment of Parker 
Desk Sets and write for our Special Desk Set 
Dealer Helps. 


THE PARKER PEN COMPANY 
Janesville, Wisconsin 
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Robert Sauter Succeeds Henry Fera 


A. W. Faber, Inc., 
appointment of Robert Sauter as general manager. Mr. 


Newark, N. J., has announced the 


Sauter succeeds Henry Fera, with whom he has been asso- 
ciated for twenty years. 

Mr. Sauter’s appointment came as a result of the prac- 
tical retirement of Mr. Fera because of a prolonged illness. 





ROBERT SAUTER 


However, Mr. Fera’s interest is still retained and should 
his condition improve in any way at any time in the future, 
Mr. Sauter will relinquish the position in his favor. 

In the past twenty years Mr. Sauter has acquired a thor- 
ough knowledge of the operation of the pencil and station- 
ers’ rubber goods business, and through his experience 
will work with the trade in an aggressive manner in line 
with the A. W. Faber policy. 

ODES LD 
Shears Now with Office Systems Company 

George H. Shears, for nearly thirty years with the Baker- 
Vawter Company, and now vice-president and general man- 
ager of the Vawter Manifold Company of Benton Harbor, 
Mich., has become associated with The Office Systems 








GEORGE H. SHEARS 


Company, Ben P. Sax, president, Cincinnati, Ohio. The 
new association became effective on August 15 

Mr. Shears brings to The Office Systems Company a 
remarkably varied and constructive experience in the man- 
ufacture of loose leaf devices and filing equipment. 

In severing his connection with the Benton Harbor busi- 
ness Mr. Shears carries with him the high esteem and good 
wishes of his associates, both in the sales and in the me- 
chanical departments. He is a man of innate ability, who 
demonstrated in his business life excellent executive capac- 
ity and an understanding of the printing business rarely 
excelled. Mr. Shears has seen the development of the loose 








THE TALK 
of 


THE TRADE 
“Sunruco’’ 


EXECUTIVE CUSHIONS 





‘‘Sunruco”’ engineers have excelled their rigid stand- 
ard for quality and workmanship in the develop- 
ment of this new, beautiful, luxurious Executive 
Chair Cushion. For comfort, it has no equal. For 
appearances, we do not hesitate to state—it is the 
most beautifully designed chair cushion ever made. 
The “Sunruco”” Executive Cushion lends prestige 
and dignity to the finest office. 


It is made by secret process of a light, fluffy, por- 
ous rubber core of full 2” thickness. Completely 
housed in an attractive velour envelope. The cover 
is very artistically constructed. Unlike other cush- 
ions, it will not “pack.”” Improves with continued 
use. Will not distort. 


Don’t do yourself an injustice by rendering a de- 
cision on this product without first seeing samples 
in each of the four striking colors :— 


Red, Blue, Green and Taupe 


Each 
No. 3 Stenographer’s, size 17"x153%4”. . . .$6.00 
No. 5 Arm or swivel type, size 1834x171” 6.50 


The Sun Rubber Company 
Barberton, Ohio, U. S. A. 


Write for illustrated and descriptive broadside of 
“Sunruce” complete line! 
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No. 9606-17 
“PosturChair” 










UFIL 


LEADERSHIP 


IS NOT 

ACCIDENTAL 

It is no accident 
that the Uhl chair 
leads all others in 
sales. It is the 
natural outcome 
of a superior 
product. 


No. 8500 “PosturChali ~ . 
a In the face of 


imitat- 





countless 
ors the pioneer of 
posture chairs re- 
mains foremost in 
the ranks. 


This leadership is 
due to correct de- 
sign and quality 
construction. It is 
one posture chair 
that accomplishes 
its purpose—cor- 
rect sitting with 
comfort. 





TOLEDO 
METAL FURNITURE CO. 
1438 Hastings Street 


TOLEDO, OHIO 
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leaf business from a mere merchandise proposition to an 
important element in the systems of the modern business 


world. 


~ > 
Talbot Heads Polar Sales 
Announcement has been made by M. R. Landes, president 
and general manager of the Polar Manufacturing Company 
119 North Fourth street, Philadelphia, of the addition to 
the Polar organization of W. R. Talbot. 
Mr. Talbot for some time was associated with the Curtis 





f. 


W. R. TALBOT 
Publishing Company of Philadelphia. He will be in charge 
of sales and advertising. 

Che Polar Manufacturing Company has been favorably 
known in the industry for many years as manufacturers of 
Their expansion and 
Plans 


popular and practical office articles. 
growth are indicated in their present extensive line. 
are on the way for further developments, and additional 
attractive articles may be looked for in the Polar line with 
the opening of business for fall. 
—— “ 
J. B. Stites Takes Several New Lines 

J. B. Stites better known among the dealers in the south 

as (Cigar) Jim has taken over the southern territory for 





J. B. (CIGAR JIM) STITES 


the J. L. Hanson Company, George E. Fox and Company 
and Frank Mashek Company. Mr. Stites formerly covered 
the same territory twelve years for the Esterbrook Steel 
Pen Manufacturing Company and for six years prior to that 
he was in the Esterbrook office 

Mr. Stites has been very active in association work in 
the south. He recently succeeded John S. Gram, now presi- 


dent of the J. L. Hanson Company, as president of the 
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. “Vand EK” helped us develop 


ts our business rapidly...” 


says JOHN D. HANSON, manager 
Perry & Buckley Co., New Orleans 


] N a letter, just recerved, Mr. Hanson says: “We are very 

proud of the fact that we have completed fifteen years of 
association with ““Y and E”, serving as your exclusive agent 
in New Orleans. 


“When we began to represent you, we assigned a small por- 
tion in the rear of our store to ““Y and E” products, calling 
that our Office Furniture department. It was not many years 
later that the fling equipment business grew to such an ex- 
tent that we were compelled to rent an adjoining store and 
our Office Furniture department has now grown until we 
occupy two floors. 


“The “Y and E” line has helped us develop our business 
and we feel that it is one of the most valuable franchises we 
have. We hope in another fifteen years to more than double 
our present volume of business which, as you know, is many 
times the volume of other business at the end of the first five 











"o years.” 
ably 
s of : 
and + e 
lans t ll f d 
rw You OO, WIili f11nd a 
One 
oT “Y and E’ f; hi fitabl 
outh Actually, there are thousands of dealers, all over the world, who 
for attest to the profit possibilities of an exclusive “Y and E” franchise. 
Our forty-nine years of experience, our specialized personnel and 
our special departments all mean greater volume and increased 
prohts for “Y and E” dealers. 
Every possible co-operation is given. National advertising, strong 
sales helps, and the work of the System Service, Bank, Library and 
School Service departments make the “Y and E” franchise most 
valuable. 
We will be glad to hear from you and will promptly furnish you 
full particulars regarding such a connection. 
YAWMAN 4"> FRBE MFG..(0. 
955 Jay Street Rochester, N. Y. 
9 Export Dept., 368 Broadway, New York, N.Y.,U.S.A. Cable Address: “Yawmanerbe,”’ NewYork 
* ' In Canada: The Office Specialty Mfg. Co., Ltd., Newmarket, Ont. 
. 
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f upniture Suit Ss with: 


Desk Pads & 
Leather Covered 
Waste Baskets. 
Letter Trays, 
Calendar Stands, 


Rocker Blotters, 
Correspondenc« 

Folders, 

Letter Openers 


m Beaulifying The Office 
i lhe lille of our new llus- 
trated colored catalog. It's 
a sales builder, write fori 
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Beautitying 
The Office 


ee e le those 


who are watching, modern business offices are progressing steadily 
towards an ideal of perfection and beauty. It is not so much that 
business leaders are becoming more artistic, as that they are learning 
the commercial value of beautifying the office. 

Thirty years ago, or even fifteen, what business man would have 
dared to maintain an office as illustrated above. Today the spirit of 
beauty is infused into even the most prosaic products. 

The growing appreciation of the commercial value of beauty on the 
part of industrial leaders has pointed to wider opportunities, increased 


sales and greater profit for the dealers who handle Elsane Products. 


Sainberg X Company td Incorporated 


NEW YORK - 77 East 150th Street *©“.° CHICAGO - 8 §S. Dearborn Street 
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Southern Travelers Club. He is building up the membership 
of that already large organization with the thought o1 
making it of greater benefit to the dealers than ever before. 
That in itself is a large undertaking because of the fine 
records established by Mr. Gram and his predecessors. Mr. 
Stites started calling in the interest of the manufacturers 
he now represents the first of August 
a 
Wall Street Journal Comments on Cooperation in 
Office Machines 

In the Wall Street Journal of August 8, Claude T. Rice 
commented extensively on the numerous merger rumors 
which have been heard in the street about various prospec- 
tive or proposed combinations in the ofhce equipment field 
Comment was also made on the fact that indications point 
toward a greater degree of cooperation in the industry 
rather than merging of properties and companies. Refer- 
ence was here made to the agreement between Remington 
Rand and Underwood Elliott Fisher in adopting a cross 
license agreement in regard to typewriter patents. It was 
also pointed out that about a week previous to the writing 
of the article various companies making office equipment 
such as Remington Rand, The General Fireproofing Com- 
pany, Art Metal Construction Company and others were 
able through the cooperation of the Federal Trade Com- 
mission to come to an agreement eliminating unfair price 
discrimination and similar unfair competition that has in- 
jured the industry in the past. 

James H. Rand, Jr., was quoted as saying that there 
would be no further mergers of the physical properties of 
Remington Rand with any other companies. The author 
pointed out that the opportunity is ripe for mutualization 
of interests without actual merger. He pointed out that the 
future developments of the entire field of calculating ma- 
chines are involved in the application of patents in a closely 
related field. 

Referring to the comments in the above article, it is well 
to recall that many rumors have no foundation whatever. 
The rumor idea is in the air and people talk mergers and 
find themselves building up reports and gossip for which 
there is no basis in fact. “They say” is the authority for 
much of this talk on the subject of further mergers in the 
office equipment. Like gossip, it grows with each repeti- 
tion. A further exchange of patents among competitive 
companies might have its possibilities of cooperation and 
might improve conditions in certain places. 

a 


Brooks Takes Over Cleveland Desk Concern 


J. Ovid Brooks, formerly of Miami, Fla., has taken over 
and reorganized The City Desk Company of Cleveland, 
Ohio, and is now president of that company. Walter John- 
son, who formerly controlled the business, is now with The 
Cummer Products Company of Cleveland, but is still asso- 
ciated with The City Desk Company as a stockholder and 
in an advisory capacity. 

Mr. Brooks has moved The City Desk Company to the 
sixth floor of the Marshall building, providing the additional 
space required to lay out a number of suites in a handsome 
and logical arrangement. By reason of the plans made and 
set in motion by Mr. Brooks, the company is now able to 
display an adequate and well-selected stock in ample space 
and appropriate surroundings. 

Mr. Brooks had built up a very profitable business at 
Miami, but his establishment was entirely wiped out by 
the tornado which wrecked the city several years ago. He 
understands the office furniture business thoroughly and is 
a capable and energetic executive. 

Among the several lines which the company will handle 
are Leopold desks, Crocker chairs, and Canton Art Metal 
products. 
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THIN-LEADS 


v BEST IN THE WORLD YW 


——A color for every purpose 
“fit all standard mechanical pencils 
AWM. Faber’s Thin Leads are the re- 
sult of 168 years of actual lead- 
making experience. Unequalled for 
smoothness, firmness and wear-resistance 








ERASERS 


—— Pencil, Inkor 
of 






Typewr iting Erasures 
‘ School or 
Commarea Uses 
| Special Numbers Adapted 
| Jo Every Type Of Work 
AAMEISDRAALEE” 








WORLD ~ RENOWNED 





<< CASTELL” 


PENCILS 


for Every Purpose 
Every Degree Of Hardness 


EVERY DEALER SHOULD 
SELL THESE PRODUCTS 


‘AW FABER 


= NEWARK, NEW JERSEY. 
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MI 
COLORIJRRODUCTS 


TYPEWRITER RIBBONS 
TYPEWRITER - PEN & PENCIL 


: CARBON PAPERS 


REFLEX 


WRITING INKS+ SHOW CARD COLORS 
STAMPING & NUMBERING 
MACHINE INKS 

































































THESE ARE ALL COLOR PRODUCTS 
SOLD BY 
OFFICE SUPPLY DEALERS 





[he fact that our business has 
grown and developed largely, 
over a period of 50 years, is in 
itself first evidence that super- 
ior goods are produced, that 
they are sold at reasonable 
prices, and that satisfactory 
service to thousands nas been 
rendered. 


Grade for grade—price for price, 

there are no stationers color 

roducts that surpass the A. & 
. Line. 
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Boorum & Pease Latest Catalogues 

Two new catalogues and a price list were recently re- 
ceived from the Boorum & Pease Company, 84 Hudson 
avenue, Brooklyn, N. Y. Catalogue No. 120 is an eight 
and a half by eleven inch book containing ninety-two pages 
of well printed illustrations and descriptive matter concern- 
ing the “B & P” line of loose leaf devices. It is thumb- 
indexed for easy reference to the several classifications of 
products in the line. 

Catalogue No. 47 is also an cight and a half by eleven 
inch book. It contains 118 pages and is devoted exclusively 





THREB NEW CATALOGUES AND A DESCRIPTIVE PRICE 

LIST OF THE BOORUM & PEASE COMPANY 
to the “B & P” blank book line. It is thumb-indexed in 
the same manner as the catalogue of loose leaf devices. 
The numerical and descriptive price list No. 17 measures 
five by eight inches and 1s published as an adjunct to the 
blank book catalogue 

- oe — 

Sheaffer Simplifies Desk Set Selling 

An important change in the policy covering fountain pen 
desk sets had been made by the W. A. Sheaffer Pen Com- 
pany, Fort Madison, lowa. This should be of decided 
advantage to the company’s dealers, since they can display 
and sell full lines of desk sets without a topheavy invest- 
ment. In the past, according to the manufacturer, only con 
cerns with generous capital reserve felt like tying up a 
large amount to stock complete desk set lines. As a conse- 
quence, the more conservative dealers with but a few num- 
bers on display were naturally restricted in their merchan- 
dising activities. Since their offerings were not broad 
enough to suit a diversity of tastes, they lost sales to larger 
dealers who could show comprehensive lines. 

The small dealer can now carry representative stocks 
for about one-third of the investment required heretofore. 
This gives the dealer about four times the desk set com- 
binations for selection by his trade, without the much 
heavier investment involved in the past. Three assortments 
are provided under the new policy Che smallest lists at 
$150, and includes eleven desk set bases, four Sheaffer pens 
and one desk pencil, affording forty-four price and style 
combinations. The next assortment lists at $208, permit 
ting the dealer to offer a choice of sixty combinations. The 
largest assortment at $290, brings to the dealer material to 
work up seventy-two attractive arrangements, to cover a 
broad field of consumer taste 

Che bases range all the way from jet black unbreakable 
“Radite” through a variety including crystal clear or black 
Carrara glass, Italian marble, Yavapai onyx, and genuine 
rare Brazilian green onyx, to silver bases with Cloisonne 
enamel mountings. All bases are equipped with a universal 
socket mounted on a universal ratchet joint, which holds 
the pen at ready writing angle, or permits it to be laid flat 
for placing in shallow desk drawers for safekeeping. Pens 
included with these bases include the “Lifetime” and other 


fine Sheaffer brands 


— oe —_ 
Ed. Baer Takes Eastern Trip 
Edwin I. Baer, well known stationer of Canton, Ohio, 
spent Thursday, July 25, in Boston. He was enjoying a 


trip through the east with his family 


is 
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THE 


rofit 
spectrum 


cAn editorial by 
W. C. Dunlap, Vice-President 
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in charge of sales 
The American Multigraph 
Sales Co. 


XAMINE your range of markets through 
E the prism of close analysis (as so many 
executives are doing nowadays) and you 
will find that it presents as many shades of 
color as a refracted ray of light. You may 
find, also, that a disconcerting share of 
those markets shades off toward the red 
end of the spectrum—a discovery that has 


its illuminating side if you are one of the 
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isa Market 
Luide 


variations may be of several types — 
geographical, vocational, financial, or many 
others. Whatever they are, it is the re- 
sponsibility of management to discover 
them—and to discover how to concentrate 
sales effort in those markets whose shade 
of profit is near the top of the spectrum. 

In planning our own sales activities we 


have met this situation by means of care- 





ful market analysis coupled with the de- 
velopment of new Multigraph equipment 
which simplifies selective cultivation of 
preferred markets. 

Our policy of selective concentration 
has brought about a very decided increase 


in our net profit. It has reduced our 


many executives faced with a situation of ay eae selling expense, and, although the number 
profits which do not keep pace with Your Of Prospective customers kept on our 
volume. Market? mailing list for active cultivation has been 


Business today is definitely facing the 
fact that markets vary in value. Selling, to be 
successful, must be selective. It must devote 
the major portion of attention to those markets 
covered by the upper portion of the profit 
spectrum and avoid those markets that shade 
“into the red.”’ 


The market variations which govern profit 





materially reduced, our volume of sales 
has increased. 

Executives who would be interested in more 
detailed discussion of our approach to the 
problem of finding and cultivating the fruitful 
markets for our product are invited to write. 
Please address W. C. Dunlap, 1836 E. 40th St., 
Cleveland, Ohio. 


“= MULT IGRAPH 


for today’s new selling conditions 
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DOMINATE YOUR MARKET! 


Nationally and favorably known, the Macey line is the largest 
outstanding collection of fine office furniture ever produced. 
It is composed of Period office suites of authentic style and 


origin; distinctive designs made especialiy for financial institu- 





tions, public buildings and large corporations; and broad lines 


of fine furniture for every office requirement. 


Complete decorative service and valuable sales helps go with 
every Macey franchise. Where not already exclusively repre- 


sented we are interested in making responsible connections. 


GRAND RAPIDS, 


MICHIGAN 
NEW YORK: 545 Fifth Ave. CHICAGO: 610 So. Michigan Ave, 
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Parry Assumes Hanna’s Work in Latter’s Illness 

George H. Parry is “pinch hitting” for “Bill” Hanna of 
the Chicago office of The Carter's Ink Company until such 
time as the latter shall have recovered from the sudden ill- 
ness which recently obliged him to lay aside his work and 
devote himself to the restoration of his health. 

Mr. Parry came to Chicago something over three months 
ago with the intention of concentrating his efforts on ex- 








GEORGE H. PARRY 


tending the sale of the Carter fountain pens, but on 
Mr. Hanna's illness he took over the ink and adhesive 
accounts also. 

Mr. Parry thoroughly understands the business, having 
spent sixteen years at the home office of The Carter's Ink 
Company in Boston 

ie a 
Industrial Engineers to Discuss Business Trends 

The sixteenth national convention of The Society of 
Industrial Engineers will be held in Cleveland, Ohio, Octo- 
ber 23, 24 and 25 at the Hotel Statle 

Irends in Industry has been selected as the major theme 
A vote by the members shows they believe the outstanding 
industrial problem of today is adequate preparation to meet 
inevitable economic changes in the business and home life 
of our country 

Inspection trips through some of the most progressive 


1 


plants in the Cleveland district will be scheduled for each 
afternoon Meetings will be held each morning and eve 
ning, all being open to the public. 

Requests for programs, which will be ready for distribu 
tion in September, should be sent to S. I. E. national office, 
205 West Wacker Drive, Chicago 

e+ tie 
Herrmann Now Manager for Rem-Rand at 
Evansville 

Irvin A. Herrmann has taken over the management of the 
branch of the Remington-Rand Business Service in the 
Hotel McCurdy at Evansville, Ind., taking the place vacated 
by H. E. Arnold, who has gone to Indianapolis as sales 


specialist Mr. Herrmann has been with the company at 
Indianapolis for the last six years. He is the son of 
August Herrmann of Evansville and is a graduate of the 


Central high school in that city and for three years was 
instructor of vocational education and physical training in 
the Stanley Hall schooi at Evansville—W. B. C. 
eee eee 
New Orleans House Leases Display Room 

The Perry & Buckley Company of New Orleans has 
leased a valuable corner store room which is being used for 
display purposes. It is about a half block from the com- 
pany’s main store Chis show room exhibits the latest inno- 
vations in office equipment and will be open within a few 
weeks 
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HE perfect caster for 
modern business. Big, 
sturdy, over size for com- 
fort — easy swiveling for 
effortless motion—possess- 
ing many 
they can’t fall out. 








FAULTLESS CASTER 
COMPANY 
EVANSVILLE INDIANA 


Chicago New York Grand Rapids 
Los Angeles High Point, N.C. 


Canadian Factory: Stratford, Ontario 


Backed by 
NATIONAL ADVERTISING 


NOELTING 


FURNITURE « HARDWARE 


——— 
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PHILADELPH 


Number Nine 


of a Series 


Chairs in Keeping with 
a Great Architectural 
Achievement 


The fine, modern skyscraper, new home of the 
Integrity Trust Company, in Philadelphia, is 
indeed an architectural achievement of the highest 
order. 


Designed by Paul Cret, one of America’s most 
noted architects, every detail in the construction 
and furnishing of this splendid structure is per- 
vaded with the spirit of modernity. And the 
specially designed Sikes Chairs repeat the motive 
of the architectural design and decorative scheme. 


Installations such as this greatly further the cause 
of Sikes Chairs and Sikes Dealers. And the 
number of equally important installations is increas- 
ing rapidly throughout America. 


THE SIKES COMPANY 
Philadelphia 
Chairmakers for 70 years 
A complete line of matched office suites 
and commercial desks is manufactured by 


the Sikes-Cutler Desk Corporation at 
Buffalo, New York 






See the 
September 7th 


Saturday Evening 
Post 
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E. W. Carpenter Affiliates with Acme Shear 

July 15, 1929, The E. W. Carpenter Manufacturing Com- 
pany, Bridgeport, Conn., merged its business interests with 
the Acme Shear Company, also of Bridgeport. Both com- 
panies will maintain their separate identities and organiza- 
tions. 

Edward W. Carpenter remains as president of The E. W. 
Carpenter Manufacturing Company. On August 1, Edward 
L. Barlow was appointed vice-president and sales manager. 
John J. Conway, vice-president of the Acme Shear Com- 
pany, was made secretary and Dwight C. Wheeler, secre- 
tary and general manager of the Acme Shear Company, 


was made treasurer. 
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WwW kK CAIN, MONROE REPRESENTATIVE AT 
BAKERSFIELD, CALIF., BELIEVES IN ADVERTIS 
ING.—Mr. Cain capitalized on the fact that he does a 
great deal of driving in covering his territory by having 
painted on the cover for his spare tire a picture of a 
Monroe calculator, some descriptive wording and his 
address. A light fixed in position behind the cover makes 
the sign visible at night as well as during the day 








Bushnells Continue Nation-Wide Advertising 

Alvah Bushnell Company, Philadelphia, makers of hemp 
rope wallets and “Vertex” pockets, announce a continuance 
of their national advertising for the period from September, 
1929. to February, 1930, inclusive. 

Che list of publications among others, includes Literary 
Digest, National Geographic, Colliers, World’s Work, 
Review of Reviews, Time, System and the new Magazine, 
Business Week. 

It is expected that those dealers co-operating will be 
materially benefited 

- 

Evansville, Ind., Stationers Enjoy Vacations 

A. S. Butterfield of Smith and Butterfield, office equip- 
ment dealers at 310 Main street, and family, have gone to 
the northern lakes in Michigan to spend the remainder of 
the summer. Leo Wittgen, member of this well-known 
concern, returned recently from a motor trip in the east 
He was accompanied by members of his family —W. B. C. 
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A COMPLETE TREATISE ON BERLOY STEEL DESKS 
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SUPREMACY IN STEEL 


The Berger Mfg. Co. 


CANTON OHIO 
BRANCHES 


Boston Los Angeles 
Chicago Minneapolis 
Cleveland New York 
Dallas Philadelphia 
Detroit Pittsburgh 
Jacksonville Roanoke 
Kansas City San Francisco 
St. Louis 


Export Dept. Canton, Ohio 
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BERLOY 








ERLOY Agents and Dealers 
will now be supplied with 


a new catalog in four colors 
showing the complete line of 
Berloy Steel Desks. It contains 
a comprehensive description and colored 
illustrations of all types of desks and tables 
from the Executive Line to the small Junior 
Clerk’s Desk. 


Berloy representatives will find this catalog 
to be an invaluable aid to their Berloy Desk 
sales. It is an encyclopzdia of desks. 


eel 


Write to our nearest branch for one of 
these catalogs and full information about 
the Berloy Agency Plan--the valuable fran- 
chise of the industry. 
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ARE YOUR SALESMEN YES MEN? 
v 


Nor In the sense of servile acquiescence—but in their ability 
to nod the affirmative to any request for filing equipment. They 


should be! There’s a dollars-and-cents reason! 


IT COSTS no more to write a complete order than a partial one. 
Yet, frequently the hair-line between Profit and Loss is the dif- 
ference between “Yes” and “No.” The F. E. Bee-Line is the most 
complete produced anywhere. It enables your salesmen to write 


a non-stop ticket on any and all filing requirements—with profit! 


IT’S REPLACEMENT TIME 


















3 ply H 
Top and Tab ff 
where the 
wear comes 


Plenty to talk about! 
Triple strength where 
itis needed—without 
extra weight or bulk. 





Your opportunity to 
sell Tripltop Folders— 
the entering wedge, 
perhaps on a new ac- 





count. 


Filing Equipment Bureau 


Manufacturers of the Widest Line of Filing Supplies in the World 


F. E. B. Building a 27 Melcher Street a Boston, Mass. 
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J. L. Hanson Acquires Lastwell 
Che J. L. Hanson Company, 552 W. Adams street, Chi- 
cago, acquired the Lastwell Company, also of Chicago, by 
purchase. The J. L. Hanson Company specializes in a well- 
known line of albums and certain other stationery special- 
ties sold under the trade name of Ideal. The Lastwell, a 
newer concern, also manufactured albums and scrap books. 


The two lines have merged. 


- > 
E. Faber Offers Popular Priced Pen and Pencil Case 
Among a number of new items created by the Eberhard 
Faber Pencil Company is the pen and pencil case No. 34-C. 


EBERHARD FABER 


* 








~ 


DISPLAY CARD FOR EBERHARD FABER 
COMBINATION PEN AND PENCIL CASE 


Chis retails profitably at five cents and is a very interesting 
number. 

Che cases are of brilliant colors—red, blue, green, etc. 
Reversible ends are brightly nickel plated. The closed end 
is fitted with a % length round pencil and the other end is 
htted at one side to hold a No. 8 steel pen. Che other side 
is fitted with a red eraser. These pencil cases are mounted 
one dozen on a card; packed ™% gross to the carton. 

ae a 

An Invitation from the Oklahoma Oil Fields 

Last month an invitation was received from Charles 
Walker, 1215 North Robinson street, Oklahoma City, Okla., 
representative of The Nilsson Associates who are distribu- 
tors of “Justrite” visible records, to spend a vacation down 
among the oil fields near Oklahoma City. With his letter 
of invitation, Mr. Walker sent a number of newspaper clip- 
pings which referred to the booming business in crude oil 
in Oklahoma. The premier oil well, according to the clip- 
pings, is known as the No. 1 Johnson. It is estimated as 
worth about $42,000 a day to its owner, if allowed to flow 
at full capacity. We venture to say that no Johnson in the 
commercial stationery or the trade paper publishing busi- 
ness will ever be able to record such a large daily income. 
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Faith in Quality 


A 





One grade key 
only—the best 


Our customers know 
that Munson stands for 


Quality in the field of 
typewriter keys. 


They have learned that 
the same integrity 
which is reflected in the 
product is carried out 
in our relations with 


them. 


Munson Supply Company 


The Largest Exclusive 
Manufacturers of Rubber Keys 


348 Hudson Street NEW YORK 
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for 


lifetime 
service 





BENTLEY « GERWIG 
DESKS 


To buiid lifetime service 
into a desk requires first 
quality materials, skilled 
cabinet and machine work, 
and expert finishing. 
Bentley & Gerwig have 
safeguarded the _ satisfac- 
tion of the user by combin- 
ing all these good features 
and offering the completed 
product at a fair price. 


in interesting catalog is yours for the asking 





BENTLEY & GERWIG 
FURNITURE CO. 


Parkersburg, W. Va. 





THE HEAVY 
PANEL LINE 
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Gilman Fanfold Production Expands 

The Gilman Fanfold Corporation, Ltd., Buffalo, N. Y. 
state that their production in July was twenty-four and 
a half millions of sets of continuous multiple forms. The 
corporation is one of the leaders among the manufacturers 
of forms for use on billing machines, such as the Under- 
wood Continuous Fanfold Biller, the Elliott-Fisher Auto- 
matic Feed Machine and the new Royal Biller. 

Since January 1 the corporation has established the follow- 
ing new sales offices, appointing for each the sales repre- 
sentative named: 

Akron, Ohio, ¢ N. Webber, sales representative, 202 
Medford building; Albany, N. Y., A. J. Iler, P. O. Box 1147; 
Baltimore, Md., W. F. Hodgkinson, Jr., 8 East Lexington 
street; Columbus, O., D. L. Foreman, Columbian building; 
Evansville, Ind., L. C. Powell, P. O. Box 866; Houston 
Tex., E. B. Patton, 535 Kress building; Little Rock, Ark.. 
G. W. Tribbles, 102 Terminal Warehouse building; Lowell, 
Mass., H. E. Ashworth, 72 Blossom street; Louisville, Ky., 
J. H. Train, Starks building; New Haven, Conn., M. A 
Beathan, P. O. Box 101; Pittsburgh, Pa., R. A. Cryder, 604 
Chamber of Commerce building; Portland, Me., O. C. Swan 
son, 96 Exchange street; Reading, Pa., L. N. Spohn, 730 
North Eleventh street; Toledo, O., C. J. Moan, 369 Spitzer 
building; Tulsa, Okla., F. B. Stevens, Ritz building. 

- > 
Clever Mailing Folder 

“Higher Marks” is the title of an attractive folder in 
colors recently gotten out by the Underwood Typewriter 
Company to advertise the Underwood portable. The first 
page presents a fac-simile of a typewritten essay by Henry 
\. James, a schoolboy, on the development of the art of 
writing. Within is an artist’s conception of a scene in an 
apartment at a college, with one boy smoking a pipe and 
reclining on a couch, another reading a newspaper and a 
third, coatless, busy writing a theme on an Underwood 
portable. It is pointed out that the machine can make a 
decided contribution to higher marks, both in college and 
in business. On the final page six “Keys to Superiority” 
are named—colors; standard features; strength and sim- 
plicity; clear, clean impressions; rust-resisting; speed 

Another folder of the same size and similar lay-out em- 
phasizes the value and convenience of the Underwood port. 
able in the library at home, or wherever it is most con 
venient to use the machine, even when motoring or traveling 
by rail. 

a 

Schnell Penselpen to Build in Arlington, N. J. 

A news report in the New York Herald-Tribune of 
August 10, 1929, stated that C. M. Wheeler, president of 
the Schnell Penselpen Corporation, has purchased a piece 
of property 100 by 145 feet at 401-407 Schuyler avenue, 
Arlington, N. J., on which will be erected the first unit of 
a 75 by 125 foot building, which will house the factory and 
general offices of the corporation 

The plant in the beginning will have an annual output 
capacity of 1,000,000 “Penselpens.” The building is con 
tracted for to be finished late in December of this year. As 
soon as it is practicable, the factory will be removed from 
its present location at 11 Franklin street, New York, N. Y. 

——— 
Southern Indiana Conditions Looking Up 

P. J. Branch, who is associated with T. A. Todrank, head 
of the Corona Typewriter and Adding Machine Agency at 
210 South Second street, Evansville, Ind., recently returned 
from a business trip in southern Indiana towns and predicts 
an imminent improvement in business. He bases his opinion 
on the fact that the farmers are growing bumper crops 
this year and that they are in much better shape financially 
than they were this time last year —W. B. C. 


yf 
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ALLEN YW WALES 


ADDING ~ BOOKKEEPING AND CALCULATING MACHINES 


The 
Wonder 
Machines 
of the 
Day 


(| *HOUGH ably 

represented in 
nearly all important 
territories there is 
often room in an 
organization of this 
size for experienced, 
progressive adding 
machine men with 
good records behind 
them. 


HEN you sell an adding, 
bookkeeping or calculating 
machine bearing the name 
Allen-Wales, you are selling six things. 


A machine of unqualified mechani- 
cal excellence—the finest that 
highly specialized skill can produce. 


A line sufficiently varied to enable 
4a you to render truly impartial 
advice. 


“)» The endorsement of one of the 
eJ pioneers in the industry—an or- 
ganization long experienced in satisfy- 
ing the requirements of all types of 
users. 


A service that is unparalleled in 
the history of the business. 


The backing up and reinforcement 
of a financially sound and straight- 
shooting group of men. 


6 Full cooperation in every mean- 
) ing of the term, with a definite re- 
sponsibility to each of its representa- 
tives. 


The most popular Allen-Wales models 
are illustrated and described in an in- 
teresting folder, “Now You Can 
Choose.” Write for a copy. 


Ney ROM 


ALLEN W@W WALES 


CORPORATION 


ADDING - BOOKKEEPING AND CALCULATING MACHINES 


233-245 SPRING ST. 
Wew YORK CITY 
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Adelphia Band Dater 


Put a few of these 
at work for you 


Rubber stamps, dating and 
numbering machines, are 
good little business build- 
ers. A growing concern is 
always needing a new 
stamp of some kind. Large 
firms use them by the 
thousands. Besides the 


stamps there is a good 
CROWN LETTER BAND 


sale of pads and _ inks. ves NUMBERER 
. . llustration below shows 
Quite a profitable business new aluminum actuating 


roll now used on all self- 
inking stamps and Crown 
Line Daters and Numberers. 


is done just in rubber 


stamps. 


For nearly fifty years our 
products have been on 
sale everywhere. Most 
items are carried in stock, 
but special devices can be 
had promptly from our 
special order department. 


New York, N. Y. 


gents for the B. G. Volger Mfg. ¢ 







Volger's Inks and 
Excelsior Stamp Pads 


Nl lin _—— 
VOLGERSE 


New DEPARTURE 
PENETRATIVE iNA 





EWILL_NOTINJURE STAMPS 
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Second Edition of “Friendly Fellows” 

Che second edition of Sidney J]. Burgoyne’s excellent and 
inspiring book has just been issued. It contains 166 poems 
for every member of the Human Nature Club of Friendly 
Fellows. These poems breathe optimism and inspiration. 
[he book, which is vest pocket size, contains 166 pages 
with a frontispiece portrait of Mr. Burgoyne. Mr. Bur- 
goyne’s ideas were put into verse by Evelyn Gage Browné 
of Pittsfield, Mass. 

“Friendly Fellows” is a society formed for the purpose of 
seeking and finding the good in others and supporting the 
creed to not only live and let live but to live and help live 
and always to bear in mind when greeting another, I know 
something good about you 

he book is on sale at book stores and retails at $1.50 a 
copy. It is worth the price. If one for any reason cannot 
obtain it at the book store, a letter sent to Mr. Burgoyne 
at 2120 West Alleghany avenue, Philadelphia, will bring a 
copy 

- os 
Snyder Multiform Expands Abroad 

The New York Times of August 5 states that L. M. 
Snyder, president of the Snyder Multiform Corporation, 
reports that exclusive agencies have been granted in Great 
Britain, Holland, Austria, Germany and Switzerland for 
distribution of the company’s machines. Negotiations are 
under way with companies in France, Italy, Russia, Brazil, 
Australia, Argentina and South Africa. Several shipments 


to Europe have been made 


[wenty-five thousand shares of Snyder Multiform Cor- 
poration stock of no par value were offered early last 
month by R. H. McClure & Co., brokers, 43 Exchange 
place, New York City. It was stated that the corporation 
manufactures an important necessity in the typewriter in- 
dustry and that its product is rapidly being adopted as 
standard equipment by banks, brokerage houses and others 
in all industries. With a world-wide market, the common 
stock was recommended for its unusual speculative pos- 
sibilities. 

> 
Hokanson Joins Teletype Corporation 

QO. A. Hokanson who for many years has been connected 
with the Woodstock Typewriter Company is now on the 
staff of Teletype Corporation, Chicago. Mr. Hokanson’s 
duties at Woodstock had to do with engineering and design 
ing. During recent years he has been factory superintend 
ent. He will work along similar lines at Teletype Corpora 
tion 

Teletype is a system which mechanically transmits mes 
sages by wire from one electrically operated typewriter to 
one or more machines which record the messages. Its 
original development was largely for the use of telegraph 
companies but it has expanded to include many lines of 
business. Mr. Hokanson’s experience on the Woodstock 
“Electrite” will be of value to him in development work 
on Teletype 

> 
Bell Stationery Co. Takes Over I. D. L. Stock, Etc. 

Che Bell Stationery Company, 100-102 Worth street, New 
York City, wholesale stationers to the trade, state that 
they have purchased the stock, dies, etc., of the I. D. L 
Manufacturing Corporation of 200 Hudson street, New 
York City, with the exception of the I. D. L. Eyeletter 
and the I. D. L. Calendar. 

[The Bell Stationery Company will carry the two last 
named items in stock, and will maintain on I. D. L. items 
recently taken over the same high standards as those of 
the original manufacturer. A complete stock will be carried 


at all times. 
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’ 
Straight from Globe-Weenicke Sales 


School to your men on the firing line 


Yours—the secrets of constructive selling—the methods that are building un- 
paralleled prosperity for Globe-Wernicke Dealers! 

Now, fresh from a period of intensive training, Globe-Wernicke District Rep- 
resentatives are carrying this new science to the territories. There they will 
work shoulder to shoulder with Globe-Wernicke Dealers’ salesmen, teaching 
them how to uncover new prospects, open rich markets and close worth-while 
business on a larger scale than ever before. 

A request will bring one of these representatives to you with full particulars of 

the great opportunity. Write—today! 


Globe Weenicke 
CINCINNATI 


Preston-Noelting, Ltd., Stratford, Ont. Canada, Canadian Representatives 
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Seeing is believing-- 
when your customers 
can see for themselves 





“Eye appeal” is known to be the strongest | 
selling force of all. ‘To see is to comprehend 
—seeing is believing! j 
To turn this fact into added profits for the 7 
dealer, Globe-Wernicke has perfected jp 
SID 
THE TRI-GUARD | pro: 
DEMONSTRATOR FILING CABINET |" 
) Prin 


. a handsome glass-topped file, electrically 7 ..,,, 
lighted so that you can demonstrate Globe- 7 ,,,, 
Wernicke Steel Filing Cabinet construction, ), . 
In addition, it enables you to visually sell 7 


‘ ef ° tailsespe nl . f nets 
Globe-Wernicke Filing Equipment, Sys- 7, | 
tems and Supplies. = 

)Sup 


Your customer sees for himself the famous pag. 
Tri-Guard Filing Principle — the efficient 7 
Safeguard Filing Plan—easily read Angu- ~ 
lar Tab Guides—the broad Globe-Wernicke 
Lines of Filing Supplies—use of Substitute 
Drawer Inserts, etc. F 


Think of the ADDED sales in LESS time, 7 
when you can SHOW the prospect just | 
what you are talking about! Be among they 
first in your locality to feature this compact, | 
convincing Demonstrator Cabinet with its 
complete equipment. Mail the coupon now! 
for full particulars of how you can secure ' 
i 


a > ae on, SE Fee, oF 
Dealt Re ee Ae ets ie. 





one. 





Compact, yet completely 


, | | Globe-Wernicke 
equipped, this attractive Globe- 


Wernicke Demonstrator Filing CINCINNATI 
Cabinet puts the lion's share of Preston-Noelting, Ltd., Stratford, Ont. Canada 


business within YOUR grasp! Canadian Representatives 
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Rush full details of your new Filing Demon 5 
strators MAIL COUPON NOW FOR FULL DETAILS f 
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CG will clinch sales for you 


( 


Customers will 
s sell’ themselves 


PS with this new 


«tT RI=6GUARD 
hend 7 
r the | PF 
) The fastest filing and finding pos- 
) sible will be comprehended by your 
prospect at a glance, with the 
NET Globe-Wernicke Tri-Guard Filing 
Principle Demonstrator. On your 
cally counter this new Demonstrator, 


lobe- shown at right, will do a real job 


tion. of selling Tri-Guard Filing Cabi- 
sell “ ‘i 1: 

S nets, the Safeguard Filing Plan, 

an Angular Tab Guides and Filing 


Supplies. The coupon on opposite 





nOUS Fpage will bring full particulars. 


we On your counter, this attractive Dem- 

: onstrator will help close the order. 

iicke 

“a New peaks of profit in the 
aust CELLO=-CLID MAD 
y they 

Be i A sy D bD LA ey Fi i EF 
h its> 

al ; with this Portable Demonstrator 


cure 

| Now you can make a complete, effective dem- 
onstration of the Cello-Clip Map and Plan 
File right in your prospect’s office . . . to archi- 
tects, engineers, abstract and title companies, 
and wherever large sheets or maps are filed. 
The portable Cello-Clip Map and Plan File 
Demonstrator shown at left makes a powerful 


visual appeal to this highly profitable market. 
Use the coupon on facing page for particulars. 





Command of the local blue print, map and plan 
users becomes yours with this portable demonstrator. 


GlobeWernicke 
CINCINNATI 
Preston-Noelting, Ltd., Stratford, Ont. Canada 
Canadian Representatives 
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Angular Tab Card 
Index Guides 


Letter Size Angular 
Tab Guides 


= 
Angular Tab Folders * 


ie 


Slobe-Wernicke ANEULAR TAB Gunes 
--+ take the fatigue out of filing 


Larger unit sales—five to ten times greater profit than in ordinary guides—more 
satisfied customers—more repeat business . . . the universal experience of dealers 
who sell Globe-Wernicke Angular Tab Guides and Folders! {See for yourself 
a sample of this easy-to-read, economical-to-use Guide that marks the greatest 
forward step since modern filing started. {Learn how you can qualify for 

the local distribution of this profitable product! Mail the coupon now! 


Globe“Wernicke 
CINCINNATI 
Preston-Noelting, Ltd. Stratford, Ont. Canada 
Canadian Representatives 
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ST OS URNS AS 


The Instant Safe-Guard Check Writer 


Commands Instant Favorable Attention 












from all who have an interest in modern busi- 
ness machines. It has a sturdy “adding 
machine” appearance, and it operates with the 
precision of one. 



















Keen office managers are, of course, par- 





- ticularly pleased with the double protection 
<4 atforded by one stroke of the handle—the fill- 
a ing of the amount line with big indelible 
“ figures and the macerating of the payee’s 


name line, an exclusive patented feature. 


The easy gravity check feed, the swiftness 
with which amounts can be set, the individual 
correction keys and the instant clearance of 
the entire set-up amount are features that 
delight the offce man who has developed an 
appreciation of efficient office appliances. 


Safe-Guard Check Writer Corporation 


General Office and Factory Lansdale, Pennsylvania 





Since their introduction in 
1928, the Instant Safe-Guards 
8 and 9 have sold at a grati- 
fying rate. But we have as 
yet some open territory for the 
right kind of distributors and 


o> 979) 089°” sales representatives, 
PAY TO THE as Wy a) yr d 
. = ai ; 


ORDER OF Correspondence is invited, 


—~ \ R82) *2526872840c%5 
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| Raleigh, N. C., House Adds Typewriter Concern 
The old and well-known Southern house of Alfred 
Williams & Co., Raleigh, N. C., publishers, booksellers, 
| engravers and stationers since 1867, has bought the busi- 
| ness of the Carolina Typewriter and Supply Company of 
Raleigh, and will feature the new department of typewriters, 
i other business machines and supplies as a part of their 
i general business. The addition of office machines rounds 
| out the company’s service possibilities and makes the estab- 
| lishment one of the most completely equipped stores in the 
South. 
Alfred Williams & Co. have carried the same name for 
three generations and it is considered not unlikely that a 
fourth of that name will, before the lapse of many years, 
seize the banner, for Alfred Williams IV. is a bright, husky 


lad of five, soon to be in training 


_ >. _ 
American Lead Pencil Assortment No. Al9 
A new juvenile display assortment No. Al9 was recently 
announced by the American Lead Pencil Company of 





—— 
d 


An Important 
Department of the 





Stationer’s Business 


While it is true that there is exceedingly keen 
| competition in the manufacture and sale of 
typewriter ribbons and carbon papers, it is 

also true that commercial stationers must 

handle these items in order to give their trade 
a complete service. And the fact that com- a yp 
| petition is keen, is an indication that users PEN 0 
| generally are getting a high degree of service aut CiL Cc ! 
in this line. eee ee 
Selling typewriter supplies is not a matter 
of adjusting your price-list below that of your 
competitor, abusing his policies or maligning 

his judgment. It is just the simple matter of 
| offering your trade the best the market affords 
| for the particular purpose at fair prices. And 
we have been co-operating with dealers on 
. this basis for over thirty years. 


Have you seen our book, “How to Select 
Your Carbon Papers”? If not, write for it. 


| THE BUCKEYE | 
RIBBON & CARBON CO. 


| 1466-68 East 55th Street Cleveland, Ohio 
Established 1896 


(AMERICAN 





NEW DISPLAY ASSORT- 
MENT OF SCHOOL CRAY- 
ONS OFFERED BY THE 
AMERICAN LEAD PENCIL 
COMPANY 





boxes of No. 019 school crayons. Each box has six wooden 
covered crayons four and one-half inches long. Each crayon 
is of a different color. The container is brightly colored 
and has on it pictures suggesting the use of the crayons to 
children. The American Lead Pencil Company reports 
that the use of the new container already has helped to 


| Hoboken, N. J. This assortment contains twenty-four 


increase sales for many dealers. 


| 
| a 
| Mr. Jarrett Goes to the Head of the Class 





J. M. Jarrett, agent for the Parker pen at Boonville, Ind., 
is the one hundred percenter in the Boonville Kiwanis Club. 
The club was organized more than seven years ago and 

holds a meeting every week. In all that time Mr. Jarrett 
| has never missed a meeting. At present he is vice-president 
| and is slated to be elected president of the organization 











f next year.—W. B. C. 
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KOTO] 07077 a 


Writes this successful 
Central [Illinois Dealer 













































A. Espenscheid 


Why not let us tell you about 
the big profit possibilities of 
the exclusive Shaw-Walker 
Franchise in your territory? 
Mail the coupon now! 


(ee mc “T 
SHAW-WALKER, Muskegon, Mich. 
I'd like to know more about the new Shaw-Walker Selling Plan and 
how it can make more money for me as an exclusive dealer. 
i 





Se. cesempouns ; . ear oe 


Address 


Il 
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CHAIR DOLLARS 
+ that ESCAPE! 


Day after day—week after week, you are 
constantly letting dollars slip away if you 
haven’t a display of Milwaukee Chairs on 
your floor. 

This isn’t theory. It’s fact. For we do not 
know of a single case where Milwaukee Chairs 
are given a fair showing that there has not 
been increased chair sales. 

This is because Milwaukee Chairs are the 
most popular line ever built. They have the 
greatest selling appeal because they have style, 
dignity, character and they have through and 
through quality. 


Every bank, every office—business or pro- 
































fessional, large or small—is a ready prospect 
for Milwaukee Chairs. The field is unlimited. 

Milwaukee Chairs not only pay a splendid 
profit, but they lead to other profitable sales. 
No one is ever a better prospect for other 
office equipment than when in your store 
attracted there by the distinctive beauty of 
Milwaukee Chairs. 

And Remember Too, we are now giving ex- 
clusive franchises in towns and cities where 
we have no representation. Be the Milwaukee 
Chair Dealer in your territory. Write today 
for full particulars and catalogue showing 
180 models. Do this before it’s too late. 


The MILWAUKEE CHAIR COMPANY 
Executive Offices: 666 Lake Shore Drive, Chicago 
Factory: Milwaukee, Wis. 


MILWAUKEE CHAIRS 
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“Personal” Protectograph to Be Marketed by The 
Rochester Check Writer Clearing House 

The Todd Company, Rochester, N. Y., 

turers of check writing systems, announces that the dis- 


pioneer manufac- 


tribution of the new “Personal” model Protectograph to 
retail commercial stationers and office appliance dealers will 
be handled by The Rochester Check Writer Clearing House, 
Rochester, N. Y. In this connection D. A. Brice, general 
manager of the Clearing House, makes this statement: 

“In line with our policy to furnish the best in check 
writing devices, we have now perfected an arrangement 
with The Todd Company by which their famous ‘Personal’ 
model Protectograph will be marketed—through retail sta- 


tioners—by this Clearing House. In other words, the dis- 
tribution of the ‘Personal’ in so far as stationers and office 
appliance dealers are concerned, will be handled exclusively 
by us 

“We believe that this move will be welcomed by these 
retail merchandisers in the office equipment field for it will 
permit the sale of new check writers by them. Further, in 


that the distribution of the ‘Personal’ model will now be 
direct, instead of through branch offices of The Todd Com- 
pany, it will permit economies in selling—economies that 
will be passed on to the dealer. 


“Not only shall 


handsome 


we offer the ‘Personal’ itself, but with 


it a lined finished wooden 


cabinet, the entire unit coming at a most modest price to 


very plush green 
the ultimate buyer. 

“Tens of thousands of ‘Personals’ have already been sold, 
We believe that 


there are actually millions of additional prospective buyers 


through salesmen of the parent company. 


for this popular check writer, and regard the retail stores 
of stationers and dealers in typewriters, adding machines, 
etc., as offering the widest avenue for the sale of this 
machine 

“Incidentally, we expect to make a still further announce 
ment of unusual interest to our customers in the near future. 
This Clearing House believes it is entitled to the major 
share of the business on check writers, and we propose to 
merit this business, through furnishing merchandise in the 
check protection field that is of higher quality, of greater 
1 at lower prices than obtainable 


physical attractiveness an 
elsewhere.” 
> — 
Maracaibo Office Equipment Man to Visit U. S. 
Maracaibo, Venezuela, contem- 
He is 


number otf 


Mr. Jesus Echeverria G., 
plates a visit to the United States in the near future. 
head of the Casa Chica, which represents a 
American manufacturers, including the Woodstock Type- 
Company, Victor 
Todd Company, Remington Cash Register Company and 
The Shaw-Walker Company. 
adding 
United 


required 


writer Adding Machine Company, The 
Mr. Echeverria contemplates 
devices to his lines, and his trip to the 


afford 


certain 
States will opportunity for the research 
= > —_ 
New Typewriter House at Roswell, N. M. 
The Roswell Typewriter Company has been established 
at 106 West Fourth street, Roswell, N. M., by Jack Ander 
H. Johnson, both of 
They have a good stock of machines and 


son and E. whom are experienced 
typewriter men 
well-equipped repair shop. They will conduct a sales, 
rental, repair and supply business. 


. os . 
“Bill” Cox Spends Vacation in Maine 

“Bill” The Carter’s Ink 

Company recently spent some weeks at the camp of R. B. 

(“Bob”) Randall at Bucksport, 

river. Mr. Randall is chief mid-western 


Cox of the Chicago office of 


Me., on the Penobscot 
sales representa 
tive of the company. 
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TWO NEW TTEMS 


added to the 


POLAR LINE 


New Number 26B Letter Tray 





Number 26 B—Colors, Walnut, Mahogany 
List $4.50 


This gracefully designed Letter Tray is an out- 
standing value and retails at a price under $5.00. 


Constructed with a concealed wedge tongue—no 
locked corners to show—top edges neatly rounded 
—cut out sides. Finished in Walnut and Mahog- 
any to match the better desks in design and color. 


Each tray packed in individual boxes. 


NEW 
Art Moderne Desk Pad 





Number 265. Colors—Brown and Brown, 


Grey and Blue. List $9.00 

In keeping with the tendency toward modernistic 
equipment in home and office, this new attrac- 
tive Desk Pad becomes the vogue of today. 
Designed to give a full writing surface, the Art 
Moderne Desk Pad combines beauty of pattern 
with exceptional grace and assured service. 


Enter your order today for a sample of 
each of these two new Polar items, and 
shipment will be made promptly. 


If you do not have a copy of our latest price 
list and catalog, we will be glad to mail one on 
request. 





Polar Manufacturing Company 
123 North Fourth Street, Philadelphia, Pa. 




















Tells the whole 


story at a glance 





The Burns Display Stand on _ your 
counter or in your window gives a com- 
plete story of the convenience of the Burns 
Hi-Lo Bracket. 


IT DEMONSTRATES— 


—the up and down feature 
—how it swings on the base 

—the simplicity of the extension 
—the many ways it may be mounted 


—ALL AT A GLANCE. 


It requires only a few feet of space in 
return for a constant, untiring selling 
effort. 


—And it costs you nothing — 


When you get the Burns Bracket Dis- 
play, you pay for only those parts as may 
be resold, the base and dummy telephone 
are free. 


1—H87 Hi-Lo Bracket $5.75 
1— 98 Mounting 75 
I— 85 _ 75 
I— 94 _ 75 
I— 83 4 75 
I— 86 - .. 1.25 
1—Oak Base No Charge 
1—Dummy Telephone No Charge 

Total - $10.00 


Less your usual discount 


USE THE COUPON 


eee aaa cscs acres ns 


American Electric Cempany, Inc., 
State and Gith St«. 
Ohicago, Il. 


Gentlemen: 
Please send me... No. 30 Dealer Displays as 
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“Skrip” Distributed by McKesson & Robbins Co. 

The McKesson & Robbins Company, supporting sixty 
wholesale drug jobbers in the United States, has made an 
arrangement with the W. A. Sheaffer Pen Company to dis- 
tribute “Skrip,” the fountain pen writing fluid made at the 
Fort Madison plant. The McKesson-Robbins group, while 
not opposing actively associations or groups of retail estab- 
lishments, is engaged in building up the retailer. They 
realize that the local merchant is the backbone of today’s 
retail fabric, responsible for sixty-one per cent of the total 
sales credited to the retail selling field. 

In carrying out the program the jobber group has the 
services of approximately 1,100 traveling salesmen, who 
cover nearly 35,000 retail accounts, ignoring outlets that 
have any sort of central control. In recognition of this co- 
operation these 35,000 retail outlets undertake to push 
standard and above-standard lines by a uniform system of 
window display material and sales promotion work. 

The W. A. Sheaffer Pen Company announces that “Skrip” 
alone will be distributed through the jobber channel. The 
company has maintained a restricted distribution policy dur- 
ing its sixteen years, making sales of merchandise direct 
to the retail merchant. All Sheaffer merchandise, except 
“Skrip,” will continue to be sold direct to dealers by the 


Sheaffer staff. 
> 


Daus Duplicator Co. to Handle Gledhill-Brook 
Recorders 

Che Felix F. Daus Duplicator Company, Inc., 34 West 
Houston street, New York City, recently completed ar- 
rangements to represent Gledhill-Brook Time Recorders, 
Ltd., of Huddersfield, England, in the United States. The 
arrangement was consummated during a recent visit of Mr. 
P. Lightbody, secretary and general manager of the Gled- 
hill-Brook organization, who felt that the Daus organiza- 
tion being one of the oldest manufacturers of various types 
of film roll duplicators, is well qualified to represent the 
Gledhill-Brook interests. 

In addition to representing the British house in their 
time recorders, featuring especially the full calendar clipper 
type of clock—which is their own patent—the Daus Com- 
pany is also handling the Facsimo duplicator, an ingenious 
and useful machine referred to elsewhere in the present 


issue 


> 

Schnell “Penselpen” Meets with Favor Abroad 

In the one year since the formation of the Schnell 
Penselpen Corporation, New York, N. Y., the “Penselpen” 
has been sold in Germany, England, Scotland, Holland, 
Ceylon, Australia, Japan, China, Brazil, Canada, Mexico, 
Africa, San Salvador, Chile and New Zealand. In express- 
ing his gratification of this fine reception in foreign lands, 
C. M. Wheeler, president of the Schnell Penselpen Corpora- 
tion, stated that re-orders already coming in, forecast a 


widening foreign distribution of the company’s product 
2.) 


George L. Meyer Visits New York City 
George L. Meyer, Central States representative of the 
Jaclin Stationery Company and the Parrot Speed Fastener 
Corporation, was in New York City for a few days early in 
August conferring with the executives of the companies he 
represents. Mr. Meyer maintains his headquarters ip 


( “hicagt », Ill 
an 


Hill Smith & Company Operates with Ward’s 

Under an arrangement recently made, Hill Smith & 
Company, 8 Milk street, Boston, is now operating in con- 
junction with Ward’s. 

At a recent meeting the following officers of Hill Smith 
& Company were elected: President, Joseph F. Low; vice- 
president, Arthur L. King; treasurer, Edward W. Y. Dunn. 
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EG 
Pan 784 


This bond guarantees 
Flexi- Post mechanism 
for life, and is now 
gummed to the cover 
of every Flexi-Post 
binder. 
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DISAPPEAR. 
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STATIONERS LOOSE LEAF CO. 


i 
; Department C-9, Milwaukee, Wis. 

‘ Is my territory open for Flexi-Post franchise? Send catalog 
' 


and complete Guaranteee Bond facts. 
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No. 108 


QUALITY 
CUSPIDORS 


Formerly manufactured by Ireland & Matthews 


HAVE LED THE 
CUSPIDOR LEAGUE 
FOR MANY YEARS 


THE PERCENTAGE OF 

WINS IS INCREASING 

YEARLY BECAUSE THE 

HUNDREDS OF FANS 

ARE LOYAL TO A TEAM 

WHICH ALWAYS GIVES 
ITS BEST 


Send for Catalog and Prices 


Detroit Metal Specialty Corp. 
DETROIT oo A. 





No. 25 
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Pennsylvania Railroad Installs Dictaphones on 
Three Trains 

Dictaphones have been installed as part of the regular 
equipment of three crack trains of the Pennsylvania Rail 
road, so that passengers may utilize the hours en route for 
uninterrupted work. 

This service, which has been offered several months on 
the Broadway Limited running between New York and 
Chicago, was added in July to The American between New 
York and St. Louis and the Liberty Limited between 
Chicago and Washington, D. C 

The train secretary places the machine wherever the 
passenger desires—in a Pullman section, drawing room, 
compartment or club or observation car. He also shows 
passengers who are not accustomed to a mechanical secre- 
tary how to dictate to it, and takes charge of mailing or the 


transcription of the wax cylinders. 




















NY 


Y “KITTEN’ 
NALS FOR THE 
CITY CHAMPIONSHIP OF ST. PAUL, MINN 


QUALITY PARK ENVELOPE COMPA 
BALL TEAM NOW PLAYING IN SEMI-FI 








New House Offers Stock in Montreal 
Montreal financial houses are offering stock of Willson 
Stationers and Envelopes, Ltd., to the public. This com- 
pany is a new incorporation of several old established sta 
tionery companies operating through western Canada. The 
new company is composed of the following concerns: Will- 
1904 with stores 


in Winnipeg, Brandon, Regina, Moose Jaw, Saskatoon, Ed 


son Stationery Company, incorporated i 


monton and Calgary; Envelopes Limited, operating an en 
velope manufacturing plant in Winnipeg; Silvester-Willson 
Company, which owns a five-story building in Winnipeg, 
part of which is occupied by the Willson Stationery Com- 
pany; and Michael Foley, Limited, handling a complete line 
of stationery and office equipment in Vancouver. 

Total consolidated assets of these companies amount to 
$1,057,777. Capitalization of the new company consists of 
$400,000 seven per cent cumulative preferred stock and 
220,000 shares of cumulative second preferred seven per 
cent stock and 32,100 shares of common stock.—C.T.N.B. 

a See 
Sainberg Issues New Illustrated Catalogue 

Sainberg & Company, 77-79 East One Hundred and 
Thirtieth street, New York, N. Y., has recently completed 
a new catalogue illustrated in colors, showing the complete 
Sainberg line of office accessories Such items as em- 
bossed and gold tooled, period style linoleum desk pads, 
Florentine leather desk sets and cowhide leather desk sets 
are reproduced in actual colors. Other items in the line, 
which include letter trays, desk pads, waste paper baskets, 
daily memo pads and stands, rocker blotters, correspondence 
folders, etc., are also described and illustrated. Copies of 
the catalogue will be sent promptly to dealers on request 
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~ YOUR. 
: | Best Prospects 


% WANT THESE 


“7600 Line’ 
ADVANTAGES 











The most desirable business in your locality— 
oe banks, public utilities, municipal buildings, 
corporations, ete.—-where only the best will do— 
need the refinements built-into Security ‘7600 
Line”’ Filing Cabinets. 

Here you can offer them the finest silver finish 
furniture steel, fabricated into filing cabinets that 
‘“‘never wear out’, Beautiful in appearance— 
perfect in performance—lifetime equipment that 


eg continually sells for you. 
“ This is but one of the profit opportunities in the end. 
Security line. Let us tell you how we can build 


business for you thru our Planned Equipment 
nd division. Write today. 


nd 


ed 








ve STEEL EQUIPMENT CORPORATION | 


New York Chicage A venel, New Jersey Boston Newark ) 
Washington Pittsburgh New Haven Ph 
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CANODE INK 
& OFFICE SUPPLY CO., Inc. 


ome 3()()5- 17 Carroll! Avenue, CHICAGO 


For ten years we have concen- 





The Canode company was established and has grown on the 
iron-clad policy of “satisfaction or money refunded.” Long 
known for its inks of superior grade, the Canode line is now 
augmented by items such as ribbons, carbon papers, pastes, supplies. 
typewriter brushes, and the nationally advertised Dur-O-Lite cooperative sales effort result in 


satisfied dealers and customers. 


trated our efforts on a line of 
super quality inks and office 


Suitable discounts and 


pencil. 
A Complete Line of Inks 


Canode duplicating inks need no introduction. Users every- 
where are familiar with them and know the quality is unsur- 
passed. Likewise, the inks for postage permit machines, 
adding machines, check protectors, etc., have been tried and 
proved by customers in every part of the country. 





New fields are now open to dealers in selling Canode lumber 
marking ink, a product which penetrates, dries instantly, and 
stands up under heat and cold. 





Dealers who standardize on Canode inks are reaping a de- ‘4 
cidedly profitable harvest. Because, if ink is needed, there The Canode type- 


is a Canode ink for the purpose. Full details and prices on - R.Br, 
does a good job 
of cleaning, eas- 


request. Write us now. of cleaning, | cas- 
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Canode typewriter ribbons are 
made of finest fabrics and inks 
made by ourselves for this 
special use. They are equal 
to any made. 
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Canode carbon papers, while made in a limited 
number ef weights, are of exceptional quality. 
Dealers find a good sale for these. 
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Bixby Office Supply Company in Larger Quarters 

The Bixby Office Supply Company, Grand Rapids, Mich., 
has moved into new and larger quarters on the ground 
floor of the Michigan Trust building, thus realizing a 
dream that was conceived about three years ago. 


The re- | 


sults have exceeded expectations both in increased sales | 


and the greater speed with which store customers are | 


served. 


There are eight large show windows in the new loca- | 


tion, two facing the building lobby and six on Ottawa ave- 
nue. The main entrance is on Ottawa avenue, the lobby 
entrance next to the elevators, and the north entrance just 
inside the Ottawa street entrance of the building. 

Additional space in the Michigan Trust building is being 
prepared and the office furniture department now continu- 
ing in the basement of the old store will be moved as soon 
as the new quarters are available. 

The history of the Bixby Office Supply Company goes 
back to 1869, when Henry M. Hinsdill started the business. 
He was succeeded in 1872 by the Eaton & Lyon Company, 
which became Lyon, Beecher & Kymer in 1895. In 1897 
W. Millard Palmer became a partner and the firm then was 
known as Lyon, Beecher, Kymer & Palmer Company. The 
firm name changed to Lyon-Kymer-Palmer Company in 
1899, and to W. Millard Palmer Company in 1903. In 1910 
it was incorporated and adopted its present name of Bixby 
Office Supply Company. The present officers are Floyd 
Mayo, president and treasurer; Vern Rogers, vice-presi 
dent, and Simon Daining, secretary. 

siessieaiiien 
Bill for Georgia Sales Tax Act Tabled 

Danger that stationers in Georgia will have to pay a sales 
tax of two mills on all articles sold was averted recently 
when the House of Representatives, by a vote of 96 to 91, 
decided to table the general sales tax bill and make an 
effort to pass a statutory income tax measure. 

Serious opposition to the measure developed in several 
Merchants, including stationers, objected to it on 
the ground that it was unfair class legislation. Many mem- 
bers of the legislature objected to it because they stated it 
laid another tax on the poor man. While state officials con- 


quarters. 


tended that it meant the setting up of a great deal of collec- 
tion machinery that might not prove to be effective. 

If the income tax measure is passed, it will automatically 
eliminate the sales tax as now tabled. If it does not pass, 
leaders of the opposition believe that it cannot now be taken 
off the table in time for passage by both branches of the 
legislature. So, in either case, it has probably been effec- 
tively eliminated for this session.—J. H. R. 

Te 
Navy Buys Stencil Machines 

Fifty-three Marsh stencil machines were recently shipped 
trom the factory of the Marsh Stencil Machine Company at 
Belleville, Ill., to the Brooklyn Navy Yard under the terms 
ot an award by the United States Navy. The order included 
thirty-five Model A machines, cutting 34-inch characters, 
and fifteen Model M machines cutting “%-inch characters. 
Chis is said to be the largest single order placed by the 
Government with the Marsh organization 

> 
Brinton Suffers Serious Injury 

“Bill” Brinton of Thomas Groom & Company, Boston, 
left his desk about three weeks ago to enjoy his summer 
York state 
The morning he was to start he fell in his house 
and broke his hip. 
pital for three weeks he has just been removed to his home 
Mr. Brinton would be glad 


vacation in his machine looking over New 
scenery. 


tor another four weeks in bed. 
to see any of his friends in the trade who happen to be 


out Quincy way. 


After being in the Quincy City hos- | 
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You Hear It 
Everywhere! 


OOOO III 


“THE BEST SELLING 
MOST PROFITABLE LINE 
OF OFFICE TABLES IN 
AMERICA—BAR NONE” 


St. Johns 


OOK OK OOK OK OOK OK KOKO KOK KOK OK 


That's what the wise dealers of the country 
think and say about the St. Johns line. 


They have this decided preference for St. Johns 
Office Tables because they meet a universally 
insistent demand. They give more real value 
for the money. They sell at a very moderate 
price—sell quickly and easily, and net a very 
substantial profit. 

St. Johns Office Tables are famous for their 
sturdy construction. They are built for hard 
usage. Made in all popular sizes— in any 
desired finish. All tables have dove-tailed 
drawers with three-ply bottoms. 


Dealers Like Our Easy Selling Plan 


Our plan of selling makes it convenient to 
handle St. Johns Tables. You need make no 
extra investment, increase your inventory or 
carry any stock. 


This popular plan, combined with amazing 
table values, makes the St. Johns line the 
most outstanding proposition ever offered. 


Write today for full particulars—prices and 
complete description. Get the jump on the 
office table business in your territory. 


ST. JOHNS TABLE CO. 


Cadillac, Michigan 


Stdohng 


OFFICE 


Cables 
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IN THE FILES \\ 


( NE day, a man with vision said to 

his associates, “Let’s build a ship”. 
From that day on, through design, 
g, construction and 
equipping, there were written records 
of every detail. These, and the records 
of every voyage the great ship makes, 
are preserved for reference in files. 


finance, engineerin 


The files hold the history of the ship. 
New chapters are added each day. 
And each day, past history must be 
consulted, as a guide for the future. 


So with every activity of man. Records 
are the control—the business memory. 


In your business, let GF Allsteel Files 
preserve your records. These files, of 
permanent and beautiful steel, are 
made to consume less time in filing 
and less time in finding. And that’s 
all there is to record keeping—filing 
business documents—everything from 
small cards to large maps and plans 
—so that they shall always be instantly 
and certainly accessible. 


A GF filing specialist is ready now to 
help you get service like that from the 


filing system of your business. 











fe _._.._. ATTACH THIS COUPON TO 
Es YOUR FIRM LETTERHEAD 
ea 
. - Tue GENERAL FIREPROOFING Co. 
—_ Gi ee ¥ - o- Youngstown, Ohio 
te, = Serves and Survive _ 
Please send me a copy of the GF 
Allsteel Office Equipment Catalog. 
THE GENERAL FIREPROOFING CO. 
Youngstown, Ohio — Canadian Plant, Toronto Name 
BRANCHES AND DEALERS IN ALL PRINCIPAL CITIES Firm 
The GF Allsteel Line: Desks, Tables, Filing Cabinets, Address i 





Sectional Files, Document Files, Filing Supplies, 
Transfer Cases, Safes, Storage Cabinets, Shelving City. State__ 
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in the files 


IMPLY manufacturing the best filing 
cabinets on the market isn’t enough. 
Making it easy for the dealer to sell 
these filing cabinets is the real problem. 


It’s not easy to get a prospect all 
steamed up over a filing cabinet. You 
dealers, better than anyone else, know 
this. Filing cabinets almost instinctive- 
ly suggest matter of factness. 

But GF Allsteel is making the filing 
cabinet a thing of Romance. Advertise- 
ments such as these reproduced here 
are now appearing in national publi- 


cations of proven worth. The result is 
that the filing cabinet is being given 
life; it is assuming new interest value 
... it is being made easier to sell. 
This advertising campaign is typical of 
the sort of help the makers of GF All- 
steel office furniture are giving dealers 
to make selling easier. Intelligent, en- 
thusiastic cooperation—fair and square 
business relations—and the very best 
office furniture made. 


Isn’t that a proposition worth investi- 
gating? Write for details. 


THE GENERAL FIREPROOFING COMPANY 


Youngstown, Ohio : . 


. 


Canadian Plant, Toronto 


The GF Alisteel Line: 


Desks Tables Filing Cabinets 
Sectional Files Document Files 
Transfer Cases 






‘em 
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Filing Supplies 
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National... 


Accounting Machines 


have set new standards for... 
speed and accuracy in 
mechanical accounting 






































National Accounting Machine 
(Ellis Model) 




















National Accounting Machine 
; ; , ; (Class 2000 Model) 
In National Accounting Machines busi- 


ness finds a new means to reduce 
operating Costs, to get vital figures in less need in posting accounts receivable, 
time and to increase operating efficiency. general ledger, bank transit and many 


: ther forms of nting. 
Retailers, manufacturers, bankers, and . or accou & 


practically every other line of business 


; The National Accounting Machine (Class 
have an opportunity to profit from these 


2000 type) has produced remarkable 


machines. results in posting installment payments, 
National Accounting Machines are of posting savings accounts in banks, 
two general types with a number of dif- analysis of sales, payroll, and cost figures 
ferent models furnished in each type to and in handling general ledger accounts. 


It prints four separate records of a trans- 


meet varying needs. or 
action at one operation, all originals. It 


The National Accounting Machine (Ellis can have as many as 27 separate totals. 
Model) is the only accounting machine 

combining standard adding keyboard, Our representative in your city or our 
standard typewriter and complete visi- Accounting Machine Division at Dayton 
bility of all writing. It is furnished in will be glad to give complete information 
a number of different models, with and on the machine best suited to your 
without typewriter and meets a definite business requirements. 


THE NATIONAL CASH REGISTER COMPANY 


DAYTON, OHIO 
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College Men Take Dictaphone Sales Training 


At least twenty-two of this June’s college graduates have 
decided what they are going to do. The Dictaphone Sales 
Corporation had these twenty-two at Bridgeport for a 
period of intensive training this summer in selling Dicta- 
phones. Bevan Lawson, Dictaphone executive sales man- 
ager, believes that salesmen should have every advantage 
of training before they begin selling and has worked out a 
thorough system of sales education accordingly. This plan 
tried out last year was so successful that it is being adopted 
as a regular feature of Dictaphone sales work. 

The graduates fresh from colleges and universities in- 
cluding Yale, Cornell, Harvard, Pennsylvania, Dickinson, 
Wisconsin, Syracuse, Michigan, South Western, Hobart, 
William and Mary, and Grinnell, came together at the Dic- 
taphone Sales School at Bridgeport. Here their introduc- 
tion to the business world takes the form of a two weeks’ 
course in the theory of salesmanship with lectures and 
examinations such as is the custom in undergraduate work. 

The Dictaphone Sales Corporation believes the strategic 
point in these systems is this way of presenting business 
to the graduate in terms he can grasp readily—leading him 
gradually from the world of books and theories into prac- 
tical application of business principles. 

\t the end of the first period of training the young men 
will be divided into small groups and distributed through- 
out the factory to learn the mechanical structure of the 
machine they are learning to sell. The group rotates so 
that each can have the benefit of instruction from all the 
chief department heads. During this time prospective 
salesmen wear overalls, handle the manufacturing tools and 
are instructed as to factory routine and procedure as if 
their permanent positions were to be in the manufacturing 
end of the Dictaphone organization. 

After two months at the factory the young men will 
be assigned to various Dictaphone branch offices all over 
the country to serve a further apprenticeship of four 
months with the sales organization. Each branch manager 
who takes one of the twenty-two under his wing will give 
him three months of introductory work before sending him 
out on sales assignments alone. The newcomers will ac- 
company older salesmen on calls and will be given oppor- 
tunity to study their methods so that when they go out 
for their own initial work they will have a thorough under- 


standing of what to do and how to do it. 
—— 


What’s in a Name? Some Fun in This One 


\ valued subscriber in Arkansas sends us the following 
story, which was sent out by the United Press from Knox- 
ville, Tenn., under date of August 18 to a local paper: 

“*What’s in a name?’ is an often asked question. 

“There’s a lot of fun in a name for Miss Mary Corona 
Remington, Knoxville short story and feature writer, who 
was not named for either of the well known makes of 
typewriters. 

“Miss Remington has written short stories since she was 
13 years old. She received a letter from one editor who 
said: “The manuscript is acceptable, “Miss Corona Rem- 
ington,” but we do not wish to use a story signed with so 
palpably a nom de plume.’ 

“Miss Remington was introduced to a college youth who 
said: ‘I’m glad to know you, Typey, but what's the idea of 
this “Corona Remington” joke?’ ” 

——— 
Cheyne Removes to Barre, Vt. 

Lester M. Cheyne, formerly connected with Hill Smith 
& Company, Inc., Boston, Mass., is now manager of the 
Green Mountain Stationery Company, 5 Keith avenue, 
Barre, Vt. Mr. Cheyne was recently in Boston buying stock 
for his store. 
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1451 Harrison St. 





Manufacturers of 
Carbon Paper since 
1902 


The Emblem of 
A Money Maker for Dealers 


Dealers of Grand Prize Carbons and Ribbons 
are enthusiastic about this line . . . because it is 
more profitable. Customers, once converted to 
Grand Prize products, will re-order. Volume 
is built . . . and volume brings profits. 


Preferred by Office Managers 


Experience has shown that Grand Prize Car- 
bons are uniform. They are non-smudge, non- 
curl, and remarkable for durability and mani- 
folding qualities. 


Copies made with Grand Prize Carbons are 
always sharp and clean-cut. They are uniform 
in appearance with no faded spots, no blurs. 


Grand Prize Typewriter Ribbons are durable 
and print with uniformity. Letters are clean 
in outline and look well. Type does not fill up. 


Making the Line Even 
More Profitable 


If you, too, are interested in getting more profit 
from a line of Carbons and Ribbons, you will 
want to know more about Grand Prize prod- 
ucts. We shall be glad to send you complete 
details. Write us on your letterhead. The 
Grand Prize Tester . . . . a device for testing 
carbons and ribbons will help increase 
sales. Let us explain how you may obtain it 
—free of cost. 


CARBON AND RIBBONS 





Pacific Carbon & Ribbon Mfg. Co. 


J. Francis O’Connor, President 


396 Flinders Lane, Melbourne, Australia 


GRAND PRIZE 


San Francisco, Calif. 











Young People 
Go Wild Over 


NO-RING 


NOTE BOOKS 


| They are LOOSE-LEAF 
but have no rings 





In one size or another, for one 
purpose or another, school 
children will want a No-Ring 
Loose-Leaf Notebook. 


Their novelty, their conven- 
ience, their practical utility and 
their low cost make them an 
ideal number for school child- 
ren. Feature No-Rings at this 
time in your windows and on 
your counters. A complete as- 
sortment of 45 books, (3 sets, 
15 sizes to a set) retails for 
$36.90. Good- looking, metal 
display rack free with every 
order of a set. Display material 
furnished free also. Use cou- 
pon below for a sample No- 
Ring or a complete set. 


Neva-Clog Products, Inc., Dept. OA-9-29 
636 Water Street, 
Bridgeport, Connecticut 


Gentlemen 


Please send us for examination a free 


DOOK 


Please send a complete set of 
rack and advertising material 


lisplay 


Name 


Acidreas 


toge 


of your N 


sample 
ther with prices and discounts 


No-Ring Notebooks 


toge the 


Ring note 


rwi 


th free 
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H. B. Hosmer Takes Over the Kremer Company 

August 1, 1929, H. B. Hosmer, 118 Duane street, 
New York, N. Y., acquired The Kremer Company, also of 
New York. Nathaniel Kremer, who operated The Kremer 
Company and the Aids Company, New York, 
N. Y., connected with H. B. Hosmer, Inc. The 
Courant and other formerly 
Aids sold 


Inc., 


Business 
is now 

pencil sharpener products 
the 


Hosmer, 


handled by Business Company are now 


through H. B. Inc 


— => = 
New Easel Display for a Dozen Mongol Pencils 
An (482-C) 


dozen of Mongol pencils has been introduced by the Eber- 


attractive card-and-easel display holding a 


hard Faber Pencil Company. The card, narrow and high. 


0 
MONGOL 
Ina class by itself 

















EBERHARD FABER 
NEW <tt> YORK 


~ 


EASEL DISPLAY FOR MONGOL 
I 


*-ENCILS 


occupying almost a minimum of counter space, is richly 
printed in blue on a glistening gold stock in an attention- 
arresting modernistic style. Each card has an eyelet at the 
top so it can be hung up. A useful cover is placed over 
the dozen Mongols and this prevents the pencils from falling 


out. When they are placed on the counter for sale, this 


lock-« 


over is removed. 
a 


Schuster Joins Aigner Company as Sales Manager 

W. L. years connected with 
the Workman Ill, 
signed from his position early in July to become sales man- 
Aigner Company, 503 South Jefferson 


Schuster. who was for many 


Manufacturing Company, Chicago, re- 


ager for the G. J 

street, Chicago. Mr. Schuster is well informed on the loose 

leaf phase of the office equipment industry and is admirably 

on his new work successfully 
Ee 


Texan Visits Hub 


Stewart, 


equipped to carry 


On Tuesday, July 23, Ernest M brother and 
partner of W. Neill Stewart, Dallas, Tex., former president 
of the National Stationers Association, called on some of 


his business friends in Boston. 








KEEP VITAL 


RECORDS 
IN A 
REAL SAFE 







DIEBOLD ADVERTISING 
CARRIES THIS MESSAGE 
TO THE BUSINESS EX- 
ECUTIVES OF AMERICA 
EVERY MONTH. YOU CAN 


CAPITALIZE ON IT 
ONLY BY HANDLING THE 


DIEBOLD LINE 





tection based on 


AAAA/ (a) degree of burglar risk or fire hazard. 


(b) importance and value of records or 


or By metered protection we mean pro- 


valuables. 


This is not only the correct way to sell burglar 
and fire protection, but also the easiest way. By 
this means you can sell your customers as much 
protection as they need of the right kind. To 
sell this way you must carry a line that affords a 
complete range in both kinds of protection. 


The Diebold line alone gives you this range. 

Burglar-proof Chests, Fire Resistive Safes and 

Fire Resistive Vault Doors make up our line. It 

is the only line that allows you to sell burglar 

and fire protection individually or together in SES CUARENAN LIE 
One Hour Safes carrying 

the amount needed. In other words, metered Diebold’s Certified Label. 

protection. 

Don’t handicap yourself with an incomplete line 

—send for the details on the Diebold Dealer 

Franchise. 

DIEBOLD SAFE & LOCK COMPANY 


Canton, Ohio 


THE COMMERCIAL LINE 


Two Hour Safes for the smaller 
business office. 


BURGLAR-PROOF CHESTS 
Carry lowest mercantile bur- 
glary insurance rates. 


The most up-to-date THE COMMANDER LINE 


line of vault doors on Two Hour Safes carrying Underwriters’ 
the market. Laboratories Labels ““B” and ‘*T-20.”" 
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Largest Building 


Le 


...in the World’s Y 


At the Nation’s crossroads, ye 
under the vast roof of The AS ‘ 
Merchandise Mart at Chi- NS fe 


cago, manufacturers, distrib- SS Ss 


utors and importers will par- Xs \ 
ticipate in the larger econ- NN 


omies of grouped, lower- 
cost selling. The New Force 
—concentration in wholesale 
selling — has brought them 
to reserve sales and display 
space in the Colossus of 
Marketplaces. They know the 
value of a prominent front 
presented tothe multitudesof 
merchant buyers who will 
come often to this great cen- 
tral market! They realize 
the desirability of standing 
side to side with their com- 
petitors in industry. They’re 
coming fast to capitalize the 
new economic advantages! 
Time flies; floor plans are 
available to prospective 
space users. Occupancy on 
or before May Ist, 1930, 
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Typical installation of 
upright and counter- 
height “JoneSteel” filing 
cabinets. 







Finished to match the 

very finest office equip- 
ment. “JoneSteel” fin- 
ishes have set a new 
standard. 


See 
axe 
“7 ie, 
F - 7 


eo 
% 

hes! 
i. 



































‘A+ BIG: STEP - AHEAD 
-IN- FILING: EQUIPMENT: 


HAT would be the sense in bringing out just an- 

other line of filing equipment?” we reasoned. “If 

we cannot design and produce a type of equipment that 

will have practical improvements over existing equip- 
ment, we might as well save our money.” 


To some folks that kind of reasoning is a challenge. 
So that’s how the new JoneSteel Filing Equipment came 
into being. 

We concentrated on two points .... construction and 
finish. We developed a DUST PROOF LIP, an exclu- 
sive feature, which keeps file contents absolutely clean. 

We put in the very finest type of BALL-BEARING 
ROLLER SLIDES which make drawers open and close 
with finger-tip pressure. And we worked out a degree of 

FLEXIBILITY hitherto unknown in filing equipment. 


The finishes on these “JoneSteel” cabinets are truly 
beautiful. We have seen some good finishes ... . but 
these exceed anything in our experience. We can match 
the finest and most modern office equipment. 


Wouldn’t you like to have our cata- 
log? Gladly sent on request, to- 
gether with details of our EXCLU- 
SIVE DEALERSHIP pian. 


Jamestown Metal Desk Co.Inc. Jamestown. 1.U. 
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Mr. Barnard Finds Business Conditions Good 


[he typewriter and office equipment dealer who makes 
his place of business exemplify all the best methods of 
business practice is the man who is cashing in, is the opin- 
ion of W. E. Barnard, sales manager of the Barr-Morse 
Corporation, manufacturer of the Barr typewriter, Ithaca, 
N. Y 

Several outstanding impressions were made on Mr. Bar- 
nard during his recent flying trip to twenty cities in seven- 
teen states, where he introduced the Barr typewriter. One 
was the way in which business seemed to be going along 
without consideration of the usually expected “summer 
slump.” 

“Even in the South and the Southwest, during June, the 
dealers were prosperous and busy,” declares Mr. Barnard 
On my recent trip through the Middle West and South, 
stopping at many of the larger cities, | was pleased with 
the interest shown in the Barr typewriter, and as this was 





W. E. BARNARD 


the introduction of the machine through that territory, the 
reception was gratifying 

“After meeting many of the typewriter dealers I was 
impressed with the activity shown, especially at this time 
of the year, and believe they are trying to reverse the dull 
season idea 

“I think the change from the untidy store to the well- 
furnished, modern, businesslike typewriter stores is going 
to help put the typewriter dealer in a class with those who 
are getting the benefit from modern surroundings and sell- 
ing methods. This, I think, is going to help the credit 
situation, for I believe the typewriter buyer is more favor- 
ably impressed with the modern appearance and business 
atmosphere and gives this type of dealer more considera- 


tion when paying his bills.” 


_ 
Wilson’s of Los Angeles Moves 

Wilson's, distributor at Los Angeles for the Panama line 
of typewriter ribbons and carbon paper, has made its third 
move in twenty years. The previous address was 610 
South Spring street. The new location, 910 South Broad- 
way, is in the heart of the business district, and as A. G. 
Wilson says, is in keeping with the line handled, a credit to 
the local business, and a convenience to customers. 

Within a hundred feet two limit-height buildings are 
being erected, and two large picture houses are going up 
within a block of the office. Wilson’s occupies the top 
floor of a Class A building. The warehouse and shipping 
room are equipped with steel shelving and other utilities. 
The new home is in keeping with the twenty years of 


service the business has delivered since it was established 











Fingers 
are the 
Greatest Orators 





The prospect’s fingers will sell the 
prospect. Let him feel the texture 
of the FiberstoK Envelopes. People 
believe their fingers because they 
know the sense of touch probes 
deeper than the surface appearance 
of an envelope. And, remember, 
that a man always realizes he wants 
something when he gets his hands 
on it. For everyone has the acquisi- 
tive instinct. You can easily obtain 
a FiberstoK Salesmaker Cabinet to 
display your FiberstoK Envelopes. 
Write for our very liberal proposi- 
tion on the Salesmaker. 


When envelopes are displayed in the 
salesmaker, accessibility awakens 
the curiosity. Inspection makes 
the sale. 


National FiberstoK Envelope Co. 
427-447 Moyer St. 


Philadelphia, Pa. 


New York Office—150 Nassau Street 
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An Open Letter 


to Stationers 
and Typewriter 
Dealers the 
World Over 


Have you received one 
of our new catalogs, if 
not, write for one today. 








A dealer appreciates 
the fact that he does not 
have to buy ribbons or 





carbon paper one place and autographic reg- 
ister rolls or semi-inked hectograph ribbons 
elsewhere—Phillips makes everything in the 
way of an inked ribbon or coated carbon paper. 


We call your special attention to our humi- 
dor packing of ribbons, enabling the Dealer 
to sell, even to the one typewriter user, six rib- 
bons as easily as one, with the guarantee that 
they will be kept in perfect condition. 


We would like to become acquainted with 
every typewriter dealer in the United States, 
and believe it would prove to our mutual 


advantage. 


AIR TIGHT 
COVER 


CHEMICALLY 
TREATED PULP 
LINING 


METALLIC 
FILTER 
SCREEN 








Phillips 


RIBBON & CARBON CO. 


General Sales Office Factory 
82 West Broadway 61 Halstead Street 
New York City Rochester, New York 
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Innovation in Reporting Sports 


Among the latest innovations used to speed up reports ot 
sports events is the use of Dictaphone in combination wit! 
radio, telephone or telegraph. The radio and telephone are 
fast supplanting the telegraph in the transmission of news, 
for the reason that the de-coding, rewriting, and cons¢ 
loes not provide the 


quent delay in the telegraphic report 
speed now demanded by the reading publi 

Arrangements are made at the point of sports interest 
for special telephone or radio connection with newspaper 
offices. An amplifier attachment at the receiving end works 
on the principle of the radio and increases the sound of the 
voice to insure clarity. A dictating machine “catches” the 
news as it comes in over the loud speaker and records it 
word for word on the wax cylinder. The cylinder goes to 
a typist who transcribes the news matter, which is then 
edited and passed direct to the printers, eliminating many 
intermediate steps. Thus, with the announcement of the 
winning team, the newspaper forms are closed and printing 
begins immediately. 

Elaborate preparations precede every big sports event. 
For purposes of reporting word for word the interpreta 
tion of the game by a famous sports authority, the link-up 
is not only time-saving but entirely accurate, so that the 
copy requires very little editing. The Dictaphone is also 
used by baseball and football coaches on the side lines to 
keep a play by play record of the game, as well as of 
tryouts and practice games. Running comments and criti- 
cism of the players and team form an invaluable record 
which exposes weaknesses and errors. The use of scien- 
tific apparatus and business equipment in connection with 
sporting features reflects the efficiency of the age 

eS 


Monroe High Pointers Meet This Month 


f the High Point Club of the 


The annual convention « 
Monroe Calculating Machine Company, Inc., Orange, New 
Jersey, will be held at Chatham Bars Inn., Chatham, 
Mass., during the week of September yy, 

This club is an honorary organization whose membership 
is limited to salesmen who have made consistently high 
sales records during the vear. About one hundred sales 
men and district managers from the Monroe offices in San 
Francisco, Portland, Seattle, and other Pacific coast cities, 
from Texas and the Southern states, the middle west, and 
New England and the metropolitan district, will be in 
attendance at the convention at Cape Cod 

[The week's program includes discussions of various 
phases of Monroe sales work. Recreational activities such 
as golf and tennis tournaments, water sports, etc., have 
also been provided for. 

H. W. Ryan, manager of the downtown New York Dis 
trict office of the Monroe Company, 215-217 Park Murray 
Building, is president of the High Point Club District 
Manager R. F. White, of the Detro‘t district ofthce, 630 
Insurance Exchange Building, is first vice president, and 
L. L Broome, salesman of the downtown New York oftice, 
is second vice president. R. H. Halmage, manager of the 
Uptown New York district office, 604 Liggett Building, is 
secretary and treasurer 

W. G. Zaenglein, domestic sales manager of the Monroe 
Calculating Machine Company, will preside at all sales 
meetings 


> 

Los Angeles Business Increases Space 
Che Western Office Furniture Company, formerly at 754 
South Olive street, Los Angeles, Calif., has moved to 905 


South Hill street The expansion of business required 
additional space to care [for increased stocks of office furni- 
ture, typewriters and adding machines The company had 


occupied the Olive street premises the past ten years. 
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FILES 






that sells readily 
* o * 

in competition 
Automatic steel files and desks expand, automatically 
adding 9 extra inches of working space to every 
drawer. This exclusive feature actually gives the buyer 
5 extra filing inches per drawer — 20 additional filing 
inches in every 4-drawer file. 
With Automatic products the dealer has exclusive sales 
arguments that produce results. Every item in the line 


is designed and priced to break down sales resistance 
and to be the outstanding value in its price field. 


Many dealers are building up a profitable sales volume 
in Automatic steel files, steel desks, filing systems and 
supplies and office specialties. The exclusive expansion- 
compression feature takes Automatic equipment out of 
competition and opens up new markets for the dealer. 


The Automatic File & Index Co. completely reorganized 
January first of this year now offers a new merchandising 
program designed to increase sales for the aggressive 
dealer. A copy of this program will be sent to any author- 
ized dealer—the coupon below is for your convenience. 


The Automatic File & Index Co. 
1320 Steger Bldg., 28 E. Jackson Blvd. 
Chicago, Illinois 
Factory: Green Bay, Wisconsin 


Attach to your letterhead and mail 


AUTOMATIC FILE & INDEX CO., 1320 Steger Bidg., 28 E. Jackson Bivd., Chicago, Ill. 


Please send me without cost or obligation complete details of your new 
merchandising plan. 


Dtendiatittin tected 
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MILLS a 


DALTON, MASS. 
NATIONALLY 
DISTRIBUTED 


THERE ISA 


WESTON PAPER 
FOR ANY USE THAT 
DESERVES THE BEST 


BYRON WESTON COM PANY | 


Leaders in Ledger Papers 










. \ ~~ vr . 
— . oe 
- - 








BYRON WESTON CO. LINEN RECORD 
IS USED WHERE ONLY THE BEST WILL SERVE 





WAVERLY LEDGER is USED WHERE 
QUALITY AND COST ARE A FACTOR 





CENTENNIAL LEDGER is USED WHERE 
A GENERAL UTILITY PAPER IS REQUIRED 





FLEXO LEDGER Is USED WHERE A 


FLAT LYING LOOSE LEAF SHEET IS DESIRED 





TYPACOUNT LEDGER Is USED IN QUALITY 
FORMS FOR MACHINE POSTING PURPOSES 





WESTON’S POSTING LEDGER is uSED 
WHERE ECONOMICAL SERVICE IS REQUIRED 











DEFIANCE BOND Is USED WHERE A 
QUALITY BONDor HIGHEST CHARACTER COUNTS 




















P) . 
Specify.. 
WesToNn’s 
Postinc LeEepceEr 
if it is desired 


to combine economy 








with good. service 











1n loose leaf ledger 





sheets and special ruled 
forms. This paper is of dis- 
tinguished Weston quality and _ 
lor these purposes it is surpassed 
only by the famous Waverty Ledger. 
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Brochure Contains Interesting Items for Business 
Men 


\n interesting brochure which details the major activities 
of the organization responsible for the inception of the 
national labor turnover index, the Southern Sales Confer- 
ence, a survey of Industrial Development, and other major 
projects have been published under the title, “Economic 
Services of the Metropolitan Life Insurance Company.” 

The Service Bureau of that organization, formed to aid 
holders of Metropolitan policies, has taken full advantage 
of its strategic position and through many of its activities 
has proven a definite aid to manufacturing, commerce and 
finance in the United States, and to the public in general. 
[his report contains many items of interest to business men 
in every classification. 

A copy of it may be obtained by writing to the Policy- 
holders Service Bureau, Metropolitan Life Insurance Com- 
pany, One Madison Avenue, New York City. 

a 

Typewriters Used by Constantinople Scribes 

The change of the official alphabet in Turkey has brought 





about a revolution in methods of public letter writers at 


Stamboul. They have adopted typewriters, and all day in 
their street stands they pick out—hunt system—love letters, 
letters home and other communications for the illiterate 
Curks, who pay a few cents for this service. As a side line 
the letter writers draw up legal papers for litigants, tax- 
payers and others. Because of this most of the public 
letter writers gather about the courts of justice and the 
mosque courtyards 

It was thought at first that the introduction of the Latin 
alphabet would end the business of the public letter writers, 
but with the increased use of typewriters they are flourish- 
ing as never before. 

Statistics showing the influence of the change of alphabet 
in Turkey on the sale of typewriters appear on page 73 of 
this issue, titled “Turkish Alphabet Change Booms Type- 


writers.” 


ae = 
N. A. Schuck Joins L. C. Smith Organization 


N. A. Schuck, who was until recently branch manager 
or the Underwood Typewriter Company at Scranton, 
Penna., has become affiliated with L. C. Smith & Corona 
['vpewriters, Inc., as supervisor of dealers in the Pitts- 
uurgh, Penna., territory 

—— 
Ink Company Soon in Production 

The Howard Flint Ink Company will begin production in 
its new Houston (Tex.) plant about September 1, all ma- 


chinery being installed and the building practically ready to 


start operations. The location of the Houston branch ts 
at Hamilton and Commerce streets, in a building formerly) 
occupied by the A. C. Horn Company. A five-year lease 
has been secured on this property. 


Che home office of the Howard Flint Ink Company is in 
Detroit, and the firm specializes in a line of high-grade 
printing and lithographing inks. Approximately fifty per- 
sons will be employed in the new plant.—B. C. R. 

—_ 
Colorado Representatives Visit Conklin Factory 





Carl Lipner, in charge of sales in the Rocky Mountain 
territory for The Conklin Pen Company, and Howard B. 
Jones, one of his star salesmen, are making an auto tour 
from Denver, Colorado, to the factory at Toledo, Ohio, 
where they will discuss plans for an expansion of the 
Conklin sales effort in Mr. Lipner’s territory 

Conklin sales volume in the Mountain States so far this 
year has largely exceeded any previous record of sales for 
an entire year, and when the fall business is added to the 


present total will loom as one of the outstanding Conklin 
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—another distinctive 
GUTH presentation —the 
“Nine” Series. 


In design, it is fashioned to 
meet the popular demand 
for an artistry not achieved 
by simple squared lines. 


In quality and workman- 
ship, it is further evidence 
that GUTH TABLES are 
the products of master- 
craftsmen. 


In construction, you'll find 
every detail taken care of 
to make GUTH Tables a 
life-time investment in 
beauty and service. 


We shall be glad to send 
illustrations of our com- 
plete line, or if you have 
anything special in mind, 
our designing staff will 
gladly work with you for 
presenting suggestions to 
your client. 


GUTH TABLES constitute a compre- 
A ive line—from the simp onan 

leg designs to the most elaborate hand 
x carved —all designed to harmonize 

with lines of chairs as made 


leading manufacturers. Stock sizes 
from hese to sixteen feet lengths, 
larger sizes on special order. 


Henry L. Guth Associates 


Allentown, Pennsylvania 
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territories. Plans more fully to measure up to the increas- 
ing requirements of the trade and public will be worked 
out by Conklin executives and Mr. Lipner during his visit 
at the factory. 

It has been more than seven years since Mr. Lipner, 
who is a native of the Central States area, has visited the 
old familiar places. Enroute coming and going he and 
Mr. Jones will renew old acquaintances and visit former 
customers. 

> 
Australian Newspapers Use Dictaphone-Telephone 


Hook-Up 


Dictaphone-telephone installations are being successfully 
used by newspapers in Australia in place of the land tele- 
graphic lines formerly used for the transmission of news 
Che long-distance telephone line is used at pre-arranged 
times. An amplifer and Dictaphone combination at the 
receiving end records the news, which is dictated clearly, 
at an average rate of 100 words per minute 

As the news matter is transcribed, it is sent direct to 
the sub-editor, thus saving the time and labor of re-writing 
One receiving machine in The Newcastle Sun office keeps 
three typists busy, according to the Australian “Newspaper 
News” for July Ist. “The installation,” reports this paper, 
“has been a marked success, giving a reduction in cost of 
operation, as compared with the telegraphic method, and a 
remarkable advantage in time saved.” 

“The Rockhampton Bulletin estimates that the cost of re 
ceiving 15,000 words per week by telegraph, working six 
nights, was £30 The cost of receiving the same service 
by telephone and Dictaphone is £12 per week, plus the 
cost of providing a lad and a typist to take the messages 
Against that, there must be set the saving of labor to the 
literary staff, who now do not have to ‘sub’ telegrams, 
and the saving of time in getting the copy through so much 
earlier and more promptly Under the old conditions, the 
press telegrams came trickling through at all times. Under 
the new, within three-quarters of an hour after telephoning 
commences at 6 p. m., tnrere are 3,000 words before the 
subs., in separate tvped messages.” 

Complete tests were carried out by the Dictaphone Com 
pany, so that the correct degree of amplification could be 
secured before the apparatus was attached to the tele 
phone 

_— 
Brownsville Business in New Building 


The Davenport Typewriter Exchange, Brownsville, 


has been reéstablished at 1112 Elizabeth street, 


iexas, 
where it had been located before the building was razed to 
make way for a new structure. While construction was 
going on the exchange occupied temporary offices in the 
Cromack building 

C. W. Davenport, owner of the exchange, has been in 
business at Brownsville five vears His connection with 
the typewriter field dates back twenty-five years, when he 
was a repair man. In addition to selling new typewriters 
the Davenport Typewriter Exchange repairs various types 
of office machines, including typewriters, calculating and 
adding machines and stencil duplicating machines. 


> 
Toronto Stationers and Golf 


The Commercial Stationers’ Association of Toronto 
meets monthly in a golf competition, competing for a 
trophy donated by J. S. Luckett, president of the associa- 
tion. Winners thus far are Norman Brown of Brown 
Brothers, Ross Helwig of Grand & Toy, and J. J. Peters 
of Brown Brothers. James E. Moir made second low net 

At the last tournament the cup was won by J. J] Peters, 
and the second low net by Norman S. Cuthbert. secretary 
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St & Tiina Swit 


KY DELIGHTFUL union of graceful 
%. 


simplicity and restful beauty with 
those design influences which we 
term modern! 


Executives regard modern design of the 
finer and restrained type as a fit 
background for modern business. 


The Senator Suite is developed in 
French Walnut with Brazilian 
Rosewood inlays. A brochure 
in colors, describing this suite 

awaits your request. 


THE LEOPOLD COMPANY 
BURLINGTON, IOWA 





FINE DESKS AND OFFICE FURNITURE SINCE 1873 
(mam LS TE 













Sn the Spirit o| {gt = 


HE alert vitality of modern life... 
Pp expressed in lofty lines of modern 
architecture and fresh interpreta- 
tions of modern design and decoration 
... from these The Senator Suite drew 
inspiration and to these it gives 
gracious, authentic expression. 









The modern business executives 

and professional leaders are 
keenly sensitive to those things 

that are correct. The Senator 
Suite is built complete. 








THE LEOPOLD COMPANY 
BURLINGTON, IOWA 





FINE DESKS AND OFFICE FURNITURE SINCE 1873 
gE LT 
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LET SHIPMAN-WARD SOLVE 
YOUR UNDERWOOD PROBLEMS 


WITH... 
1. 100% Rebuilt Underwoods 


The finest Rebuilts on the market today 


2. 90% Rebuilt Underwoods 


(formerly Semi-Rebuilt) 













A big money saver for the Dealer who 
can do his own Adjusting and Aligning 


3. Jim Ward’s Special 


Improved Rental Underwoods 


A High Quality, Low Priced Machine 
to Meet Mail Order Competition 


4. 100% Rebuilding Service 
5. Exchange Service 


- Welding Service 


6 

7. Selected 
Rough Underwoods 

8 


. Underwood Parts 


All These Features Explained in 
Our Price List. Write Today 


SHIPMAN-WARD MFG. CO. 


Export Representatives 
The Consolidated Machine & Supply Co. 
48-54 W. 25th Street, New York, N. Y. 


1776 SHIPMAN BLDG. 
4401 Ravenswood Ave. CHICAGO, ILL. 
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10 


go on 


Leading organizations 
of the nation point the way to 
greater use of Postindex Vis- 
ible Files . .. and more profits 


for every Postindex dealer. 


O more groping for facts. No 
more guessed-at decisions for 
progressive business firms. Right at 
the key positions in hundreds of com- 
panies throughout the nation .. . right 
where profits are made or lost... Post- 
index Visible Files keep facts ready to 
use. The ten firms given here con- 
tinue a nation-wide swing to Postindex 
... Opening a tremendous and highly 
profitable market to alert agents ready 
to grasp this opportunity. 

Right in your own community there 
is an ever growing group of both large 
and small firms... ready to follow the 
lead of these pace-setters for more efh- 
cient and productive office practice. No 
matter what their recording need, 
Postindex is quickly adaptable to it. 
And the numerous instances where 
Postindex has saved enough to pay for 





FILE saves space. Easily oper- 
ated. It's Postindex Swinging 
Panel Visible Pile 


COMPACT REFERENCE TWICE THE SPACE in these 
| | drawer cabinet files, because hile with cabinet. Widely used 


A DIVISION OF ART METAL 

















the 


each card is double. Only Post- 
index has thisimportant feature. 





=~ 


National Carbon 
Company 


American Medical 
Association 


Ibransen Piano Co. 
Regal Shoe Company 


ite Motor Company _ 


ew York, New Haven, 
& Hartford R. R. 


nelair Oil Company 


Walter M. Lowney Co. 


Commonwealth of 
Massachusetts 


Edison Electrical 
Appliance Co. 
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NAMES 


ostindex Roster 


itself shortly after installation is the 
strongest kind of sales point. 


The Postindex story is easily and 
quickly told. Facts at a glance. Fewer 
clerks for a larger number of records. 
Less dead office space. Double capacity 
of folded Postindex card. Four sides to 
write on. Exclusive 16-inch width. 
Forms for standard and special record- 
ing. There are your selling points! No 
wonder Postindex is never dead stock 
on the dealer’s floor. It moves fast... 
quick, profitable turnover. 

To recognized dealers we offer this 
Opportunity to steady and growing 
profits. Write now to the Postindex 
Company, Jamestown, N. Y., for fran- 
chise details in your territory. We will 
send you the story of our pace-setting 
sales promotion plan, dealer helps, 
and national advertising. Postindex 
Company, Jamestown, N. Y. 


Sostindex 
V;sthle files 
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ONLY FLAT-BOOK visible 


where thousands of cards must 
be kept. Compact and speedy 


FOLDED CARD gives four 
writing surfaces for records, 
An exclusive feature of Postine 
dex Visible Files. 





STEEL OFFICE EQUIPMENT 
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“Too BUSY?” 
--.- not for the Art Metal Agent 


Art Metal dealer coopera- 
tion helps to open the 
door to busy prospects .. 
often your best 
sales opportunities 
* 

VERY Art Metal agent 

has the tremendous ad- 
vantage of interviewing fewer 
“cold” prospects. Art Metal 
does everything in its power to 
prepare and interest the pro- 
spective purchaser of office 
equipment before the salesman 
alls. While Art Metal dealers 
and their representatives work 
on ready-to-buy prospects, 
new ones are developed by Art 


THE ART METAL LINE 


Fi re Safes 


Desks 


Upright Unit Files 


Metal’s thorough sales-promo- 
tion and advertising. This 
gives agents a continuous list 
of Art Metal prospects to fol- 
low up and close. Missionary 
work is reduced. More time for 
sales-making calls is available. 

The Saturday Evening Post, 
Time, Nation’s Business, and 
other nationally circulated 
publications carry the Art 
Metal story . . . Newspapers 
tell the local market about the 
Art Metal agent . . . Direct 
Mail talks to each prospect 


Art Metal 


JAMESTOWN, NEW YORK 


Shelving 


Horizontal Sectional Files . 


Counter Height Files 


*“‘personally.”’ The Office Econ- 
omist keeps the dealer in con- 
tinuous contact with his trade 
. . . The Seven Spoke Selling 
Plan opens fresh productive 
markets. These are just some 
of the ways Art Metal helps 
build its agents’ business. 

It is not surprising that alert 
dealers, everywhere, find the 
Art Metal franchise highly 
profitable. Write now for your 
copy of Advertising and Selling 
Helps, a booklet that pictures 
the hundreds of ways Art 
Metal minimizes profitless in- 
terviews and boosts steady 
sales. Art Metal Construction 
Company, Jamestown, N. Y. 


Plan Files 


Postindex Visible Files 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of The National Stationers Association 








OFFICERS: 


tharles M. Marshall, President, Atlanta, Ga.; Claude M. Conger, First Vice-President, Kansas City, Mo.; 
Second Vice-President, South Bend, Ind.; Arthur J. Walker, Third Vice-President, Minneapolis, Minn.; 


B. A. Tuttle, 
William E. Smith, 


Fourth Vice-President, Chicago, Ill.; C. A. Stott, Treasurer, Washington, D. C.; Fletcher B. Gibbs, Auditor, Oak Park, Iil.; 
Charles P. Garvin, General Manager, Washington, D. C. 


REGIONAL GOVERNORS 


District No. 4 John D 
Hanson, Perry & Buck- 
ley Co., New Orleans, La. 


District No. 1. Samuel B. 
Groom, Thomas Groom @& 
Co., Boston, Mass. 


District No. 6. Edward L. 
Little. Wabash Cabinet 

District No. 2. F. D. Sar- Co., Wabash, Ind. 
gent, Albany. N. Y. District No. 6. Alvin R. 
Skibbe. Associated Sta 


tioners Supply Co., hi- 
District No. 3% John G. cago. a 
Hallett, Baltimore Office District No. 7. Clif? Cedy, 
cupoly Co., Baltimore, Cc. F. Cody Co., Dubuque, 
b lowa. 





REGIONAL GOVERNORS 


District No. 11. BEB. J 
Chapman, Helwig-Chap- 
man Co., Portland, Ore. 


District No. 8 Ernest R 
Hazel, Lockwood - Hazel 
Ptg. & Staty. Co., Atchi- 
son, Kansas. 

District No. 132. M. 8 
Thomas, Neuner Corp.., 
Los Angeles, Calif. 


District No. 9%.- E. Clifton 
Wilson, Wilson Staty. & 
Prtg. Co., Houston, Tex. 


District No. 10. Fred B. District No. 18. J. 8 
Abernathy, C. F. Hoeckel Luckett, Vawter-Luckett 
Blank Book & Litho. Ltd... Toronto, Ont.. 
Co., Denver, Colo. Canada. 


SECRETARY'S OFFICE—41 Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—525 Investment Blidg., Washington, D. C 


Place and Time of the Next Annual Convention, Montreal, Canada, October 7 to 10 inclusive. 


National Stationers Association Plans Impressive 
Program 
Outline of Events Which Will Take Place During the 
Twenty-Fourth Annual Convention at Montreal. 
Sunday, October 6—A meeting of the national executive 
committee will be held in the morning and in the afternoon 
the regional governors and board of control will hold a 
meeting to which will be invited the past governors and 
officers, the new governors and the national dealers and 
national manufacturers committees. This meeting will de 
vote itself to a consideration of the achievements of the 
past year and will plan what association activities shall be 
tor the coming year. 


Monday, 


conferences One of the sales 


October 7.—In the morning there will be four 


managers, devoted to a 
planning of a sales managers’ division; a meeting oi the 
commercial furniture general committee, which will con 
sider a planning of the program for the Commercial Furni 
ture Division session; a meeting of the Canadian stationers 
general committee, which will plan for another Canadian 
meeting which will be held on Thursday: and a meeting 
of the held division 

In the afternoon, at two o'clock, there will be the usual 
first general session and business meeting, at which there 


will be an address of welcome by a very prominent Cana 


dian, probably Sir Henry Thornton, and a response; a1 


address by T. Owen Jacobson, the delegate from the Brit 
ish Stationers Association; the president's report; naming 
of convention committees, resolutions, nominations, necrol 
ogy and budget 

Monday evening there will be a big entertainment by all 
ot the Canadian stationers in honor of the visiting delegates 
and visitors to the convention 

Tuesday, in the morning, at 9:30, will come the report 
of the Harvard Research, together with an address by Dr 
McNair of the Harvard Bureau of Business Research. 

At 11:00 will begin the executive session of the retailers 
in Salons ( 
Royal 


At the same time, there will be an executive session of 


D and E, on the mezzanine floor of the Mount 


the manufacturers in the small convention hall on the top 
floor of the hotel 
These executive sessions will continue through the day 
On Wednesday morning at 9:30, there will be an execu- 
tive session of the Commercial Furniture Division, retailers 


Chis will be held in the ball room and at the same time 
there will be an executive session of the Commercial Furni- 
ture Manufacturers in the small convention hall. On this 
morning there will also be another meeting of the field divi- 
sion in Salon B. 

At 2:30 in the afternoon, there will be a joint meeting 
of retailers and manufacturers of the Commercial Furniture 
Division in the ball room. 

On Wednesday, in addition to this, there will be a number 
of large meetings of special committees which will be ap- 
pointed as a result of the Sunday meetings of the Board of 
Control and these cannot be announced until the convention, 
because they will not be planned until the convention opens. 

On Thursday morning at 9:00 o'clock, there will be a 
general session of the convention in the ball room at which 
time will be given the report of the grievance committee, 
budget committee, resolutions committee, credentials com- 
mittee, necrology committee, special and other committees 
and the nominating committee with the election of officers 
Che balance of the day will be devoted to recreation, golf 
tournament, which is under the charge of William F. Daw- 
son and James R. Armington and in the evening the great 
international banquet, for which many novel teatures have 
been planned. 

Entertainment Features 

Monday afternoon there will be a fashion show and tea 
at one of the department stores, for the ladies. Monday 
evening the stationers will give an entertainment for every- 
one and on Tuesday, luncheon will be served at the hotel, 
followed by a sightseeing tour of the city. 

On Wednesday after luncheon at the hotel, there will be 
a bridge and tea party. No day time entertainment has 
been planned for Thursday other than the golt tournament 
in order to permit those who want to see the interesting old 
city of Montreal to do so. 

- a 


Transportation to Montreal 


A. L. Skibbe of Horder’s, Inc., Chicago, chairman of the 
local transportation committee for the Montreal conv ention 
next month, presents the following data 

To enable mid-western members of The National Sta- 
tioners Association, who will attend the meeting at Mont 
real, to travel together, arrangements have been completed 
with the Grand Trunk-Canadian National Railways to oper 
ate extra Pullman equipment on their “International Lim- 


ited,” leaving from Dearborn station, Chicago, at 5:30 p. m 
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WIGWAGGING 


If you could assemble in one place all of the 
people who might be interested in your particular 














activity, a system of signals might successfully 
deliver to that multitude your important message. 
But there are better ways to ““wigwag’’ the world. 





And the Mimeograph is probably the least ex- 
pensive of them all—and the most efficient. Simply 
typewrite the form letter, bulletin, brief, or trace 
the design, chart, map, on the stencil sheet, and 
presto—hundreds or thousands of exact duplicates 
will rush from the whirling cylinder—ready to go 
directly to their objectives. No specially trained help 
needed for its operation. It is one of the world’s great 
economists—used by business and educational institu- 


tions everywhere. Get particulars from A. B. Dick 





MIMEO 





Company, Chicago—or from branches in principal cities. 
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Now Advertised 

in the SATURDAY 
EVENING POST 
and other National 
Magazines 


The false front conceals 
the steel safe. 1 com- 
bination lock with three- 
way lock bolts provides a 
substantial factor of 
safely. Bronze bound 
linoleum top and sliding 
shelf are convenient and 
stainproof. Every erecu- 
fwe wants a privale safe. 


OFFICE 
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iis An Opportunity 
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That Has No Equal F 


Nowhere in the industry can you look for a money-maker 
that is the equal of the Concealed Safe. It gives you the 
opportunity to feature the most novel piece of office 
furniture built. Its sale does not conflict with any other 
item or line. Every sale adds profits no other item 
could possibly give you. 


And what's more, the Concealed Safe has sold in volume 
the world over, and is now advertised in the SATURDAY 
EVENING POST and other leading magazines. The new 
model is just out. It surpasses every other model in 
beauty and sales value. You just cannot help moving 
them. You never had a better “set-up” handed to you. 


The new model is built as rigidly as a steel desk with a 
large steel safe “‘concealed” inside. Nothing more appeal- 
ing was ever developed to retail at $67.50, leaving a 
healthy profit in every sale. Our national advertising and 
our selling helps will insure your sales. It will pay you 
to order one or two for display at once; local inquiries 
will then be referred to your store. 


INVINCIBLE METAL FURNITURE CO. 
Manitowoc, Wisconsin 

NEW YORK CHICAGO LOS ANGELES 

R. Orthwine E. E. Blankmeyer M. M. Corbett 

344 W. 34th St. 133 W. Lake St. 1206 Santee St 
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Saturday, October 5, arriving Bonaventure station, Mont 
real, at 5 o'clock the following afternoon. 

This train carries the very latest design of all-steel equip- 
ment, including Pullman section, drawing room and com- 
partment sleepers, dining and radio equipped observation 
lounge library cars of the solarium type. This train is oper- 
ated over the only double-track route between Chicago and 
Montreal 

Railroad Fares 

Single fare, Chicago to Montreal, $29.21; return fare 
(limit thirty days) Chicago to Montreal, $54.52. Conven- 
tion plan fare for one fare and one-half will undoubtedly be 
applied for on either the certificate or identification plan 
and, if granted, the fare Chicago to Montreal and return 
will be $43.82. 

Pullman Fares 

Double lower berth, $9.00 one way; upper berth, $7.20 
one way; compartment, $25.50 one way; drawing room, 
$31.50 one way. 

Diagrams covering Pullman space are in the hands ot 
( G. Orttenburger, general Western passenger agent, 
Grand Trunk-Canadian National Railways, 4 South Michi- 
gan avenue, Chicago, Ill., and all Pullman reservations 
should be made direct through him, and as early as pos 
sible 

Hotel reservations should be made immediately through 
Charles P. 
Association, Investment building, Washington, D. C. 

- >. —— 
Dealers’ Association Jails Typewriter Thieves 


In the interim between the July and August meetings 


Garvin, general manager, National Stationers 


of the San Francisco Typewriter Dealers’ Association, a 
great deal was accomplished. President Herbert Hastings 
(San Francisco Typewriter Exchange) states that at their 
trial jail sentences were meted out to both the man and 
the woman who, operating under the name of Mr. and 
Mrs. Morris (and sometimes as H. Morris and Katherine 
Morris) had stolen fourteen typewriters from twelve deal- 
ers, and sold them, it was believed, to pawnbrokers and 
second hand stores. After the conviction was secured Mr. 
Hastings, R. B. Stone (Stone Typewriter Company) and 
the attorney for the association called on the captain of 
detectives of the San Francisco police. As a result of rep- 
resentations made by the typewriter men, a police order 
was issued to the pawn squad of the department. The duty 
of this squad is to keep track of pawned and pledged goods 
that may have been stolen, and this squad is to furnish 
the Typewriter Dealers’ Association twice a week with the 
numbers and descriptions of all typewriters that have been 
pawned or pledged Getting this list twice a week will 
be of great value to the dealers and will tend to check 
thefts of these machines. Speaking to President Hastings 
of this, H. Simler, vice president of the American Writing 
Machine Company, said that if the San Francisco Type- 
writer Dealers’ Association had done nothing else, it had 
thoroughly justified its existence by obtaining this police 
order. He thought the idea might be very advantageously 


adk ypted elsewhere 


: tiipaitadsi 
Miller Line Office Opened at Toledo 
Che Miller-Bryant-Pierce Company, Aurora, IIL, has 
opened a service station at 417 Nicholas building, Toledo 
Ohio. This is in charge of P. H. Caldwell. He had been 
in the field at Parkersburg, W. Va., before undertaking the 
new work at Toledo 
—— 
Philadelphia Stationers Resume Meetings 
rhe first meeting of the Philadelphia Stationers Associ- 
ation after the summer recess will be held at the Bellevue- 
Stratford hotel September 12. The meeting will outline the 
activities of the organization for the fall and winter. 
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Fall Sales! 


SUPPLY PENCIL NEEDS 
SCIENTIFICALLY 


ll through September and October, 
school students will be coming to 
you for writing and drawing equipment. 
Intelligent advice by you will help 
them select the proper pencils for every 
use—and will make profitable sales for 
you. 

Use the Eberhard Faber Pencil Selec- 
tion Chart as a guide—sell those pencils 
which will be most satisfactory, and 
thereby assure yourself of future sales. 










For the young child's 
first writinganddraw- 
ing lessons—the Black 
Knight. A “fat”, easy 
writing pencil with a 
soft black lead. 






For general writing, 
most students find 
Mongol No. 2 best. 
Soft enough for fast 
easy writing: hard 
enough forcontinuous 
work without fre- 
quent resharpening. 





EBERHARD FABER 


Makers of the Famous MONGOL 


————} 











Eberhard Faber Pencil Company O-90 
$7 Greenpoint Avenue, Brooklyn, New York 


Please send immediately copies of 
the Eberhard Faber Pencil Selection Chart 
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E. Faber Features Quality Stationery Sets 

With its design motif patterned after a fashionable hand 
bag, there now appears an out-ot-the-ordinary students’ 
stationery set, No. 26, sponsored by the Eberhard Faber 
Pencil Company. By releasing two snap buttons, the sides 

this set drop from a vertical to a horizontal position 
ne of the sides has three pockets containing respectively, 
a mirror, a change pocketbook and space for a handkerchief. 
Che other side holds high grade black and colored pencils, 
pens, a penholder and a handsome pencil sharpener. This 
set is exceptionally smart in appearance and should appeal 
strongly to those who want novelty and value. It is a 
very appropriate gift item 

The No. 59 Eberhard Faber stationery set is meeting 


with favor Che fine grained pebbled-effect cover avail 





Old Town 
Ribbon & Carbon 
Co., Ine. 








. . , *s* . 
We offer exceptional facilities to 
the stationer who appreciates 
high grade ribbons and carbons. 

















STUDENTS’ STATIONERY SBT NO. 26 
A CARBON FOR 
EVERY PURPOSE 


able in four colors, depicts in gold outline, scenes from 
\braham Lincoln's life. The lining of a snowflake pattern 
harmonizes with the color of the cover. The large size of 
this double deck drawer box is a notable feature. Twenty- 


INKED RIBBONS 
FOR ALL DEVICES 


CARBON ROLLS 
ALL PLIES 


Packed in attractive lithographed 


\ boxes bearing your imprint. 


General Office and Factory 


Johnson and Prince Streets 
Brooklyn, New York 









s including black lead pencils, an aluminun 


pencil sharpener i Ruby eraser, a penholder, pen, colored 








s 
, lead pencils, wood ruler, compass, and Tintola crayons 
comprise the contents. The set is priced attractively 

S because of a demand for it, the well-known No. 19 wallet 
tyle stationery set has been reinstated in the Eberhard 

Faber line. The popularity of this set is due to its simplic 
Wp Fe if grace, compactness, and practical utility Che case of 

oe pate Raneamiss =~ : wo rained mane leather is available in three colors 
We: ALWAYS . Inside the case are two pockets One holds seven rainbow 
we” — ? 25 a colored pencils and a rule; the other holds selected pencils 
. ~ ag = aa with bright colored finishes, a strikingly colored penholder 


Ps ¥ s 
ws # #8 ind a compass 











—than you have ever 


ETTER DISCOUNTS wixstcstanas 
| BIGGER PROFITS ean" 











ROBERTS.---America’s leaders in 
numbering machine making, the lead- 
ers inlow-priced, popular model num- 
bering machines, the leaders in giving 

,'e the dealer the greatest discount on 
Tap numbering machines ever known to 
| the trade, now offer an even greater 
| discount---and greater profits than 
ever before, to enterprising ‘dealers! 





The Roberts group-buying plan, long known as the Big Six, 
alone makes this new, greatest discount possible, yet it is 
so liberal that it permits dealers to select any six machines 
they desire! There is a choice from eight, standardized, 
popular models, a choice which you can make yourself! If 
you desire, you may use our exhaustive knowledge of num- 
bering machine selling conditions throughout the Country 
to aid you in your selection of this “skeleton stock” 
Whichever method you use, you start right off with a profit 
which you never before thought possible! 





Read the technical descriptions of each of the machines 
illustrated upon this and the following page. Decide which 
ones will be the best suited to your trade. 
If you have been carrying numbering ma- 
chines that haven’t satisfied you in profits, 


re here’s the remedy. 
s* —4 L 
12 3456 1234567 By using the Roberts Plan YOUR PROF- 
ITS WILL BE STILL GREATER! 
123456 1234567 ee ee | | 
Style H Obtain detailed information on this 
svec J D3B4 5 Style G sensational offer. Use the coupon on 


the next page! 


THE ROBERTS NUMBERING MACHINE COMPANY 
694-710 Jamaica Ave., Brooklyn, N. Y, 


ROBERTS numbering | 




















with changing 





sales conditions? 


odern buying and selling, by the dealer, is essentially based, for 
quick and maximum profits, upon the rapid turnover of a “flex- 
ible” stock—a stock limited in quantity but so complete in scope that 


it will supply the needs of practically all customers. 


[his is particularly true with numbering machines. Profit must come 


from quick turnover. ‘Dead’ or slow-moving models should have no 


place upon the shelves of the modern store. 


Roberts was first to suggest this “small stock—quick turnover” idea to 


dealers. And the Roberts line is so flexible and so well known that 


its standardized, all-purpose popular models sell quickly. 
Be sure to fill in the coupon below—be sure to obtain our new dis- 


count listings—the biggest—the most liberal that 







have ever been offered on any line of numbering 


machines! 


THE ROBERTS NUMBERING MACHINE CoO. 
694-710 Jamaica Ave., Brooklyn, N. Y. 


Western Distributors 
SUPERIOR TYPE CO., 3940 Ravenswood Ave. Chicago, Ill 





MODEL 49 
3 Actions 
6 wheels A. & H. 
5 wheels G. 
Price $7.50 
With 4 
Con. Dup. Trip. 


and Repeat 
Price $8.50 


MODEL 90 
14 actions by Dial 
Setting: 6 wheels 


Price $18.00 
MODEL 47 


Automatic Dater, 


Price $7.50. 
MODEL 37 


Lever Numbering 

Machine 6 wheels 

A. & H. 5 wheels G 
Price $7.50 
MODEL 66 


A small Dater 
Price $5.00 


MODEL 50 


3 actions 6 wheels 


A. & H.5 wheelsG | 


Price $10.00 
MODEL 53 


Automatic Dating 
Machine with 
blank Die 

Price $18.00 


MODEL 95 


5 actions by Dial 
Setting 6 wheels 


Price $15.00 


actions | 
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Confidential 
Wholesale Price List No. 600 


will be ready for distribution September 15th. 


It is the most complete and comprehensive 
pricelist ever issued on new, rebuilt and used 
typewriters, adding-calculating-bookkeeping 
machines, etc. 


You can find in it desirable sources of supply 
on checkwriters, addressing-envelope sealing 
machines; on mimeographs, multigraphs, 
stencil paper, cash registers, and many other 
business machine accessories and supplies. 


WRITE or WIRE 
FOR YOUR COPY TODAY—NOW 


PELIABLE 


Typewriter & Adding Machine Corp. 
‘All That the Name Implies"’ 
303 W. Monroe Street, Chicago, III. 





Manufacturers of ADDOMETER—an Adding Machine 
with direct subtraction, list price $15.00. VE-PO-AD 
| —(Vest Pocket Adding Machine). List Price $2.55— 
| Over 600,000 in use. BRIDGE-ADDER, list price 
$3.00. Publishers of Valuation Schedules on Type- 
writers and Adding-Calculating Machines—2Se each. 


Use this Coupon? 


(ATTACH TO YOUR BUSINESS CARD OR mony he a gennnny 


303 W. Monroe Street, Chicago, Ill., U. S. A. 


TT A A A A SS A = — SA oe 
RELIABLE TYPEWRITER & ADDING MACHINE CORP., 
Please send my copy of List No. 600 





eee oj allt dba an eee eee 
ADDRESS | 
CE cx x ah thy aes case bids dtd die viii | 
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ALL EYES 


on the New 


MODEL 200 





Here is a new “Force” Lever num- 
bering machine—a member of the 
Force family that’s worth watching! 
Replacing the “Sterling” model for ir- 
regular numbering, it embodies all the 
mechanical advantages of the famous 
Model 150. All steel construction, 
improved ink pad, graduated gauge 
plate and many other features are 
bound to make this the most popular 
lever machine on the market. Selling 
at $10.00, the Model 200 allows a hand- 
some profit to you. Let us tell you 
about the special discounts now. 


WM. A. 


FORCE 


& CO., INC. 


105 Worth Street, New York 
180 No. Wacker Drive, Chicago, IIl. 
573 Mission St., San Francisco, Calif. 








OFFICE 






APPLIANCES 














SEPTEMBER, 1929 


(National Convention of Typewriter Dealers.—Continued 


trom page 49) 
presented a carefully considered proposition on the subject, 
Profit-Making Possibilities in the Sale of High Quality 
Reconditioned Check Writers. 


“There are two outstanding fundamentals of retail sell 
ing,” said the speaker. ““They are: Generous profits on and 
quick turnover of the merchandise that is handled. It is 
our belief that the sale of good quality used check writers 
will provide profits that are highly satisfactory and that 
machines of the quality mentioned, backed by the guarantee 
of a strictly reputable manufacturing concern, will turn 
over rapidly. This means a high return on your invest 
ment.” 

Here the speaker briefly outlined the growth of the 
check protector industry from the time, about thirty years 
ago, when the banks were considered the only prospects, 
to the present, when every user of checks is regarded as a 


possible customer 


‘In about eighty per cent of the new machine sales,” 
continued Mr. Brice, “there are check writers to be taken 
in trade. This means that tens of thousands of check 
writers that still have much value in them are made avail 
able for re-sale. Heretofore it has been the custom in the 
check writer business for salesmen to dispose of their trade 
ins to whomsoever would buy them. A great many of 
these machines have been sold to typewriter dealers, sta- 
tioners and others who handle used office appliances. Also 
a large number of used check writers have been sold—by 
the salesmen of new machines—direct to users—people who, 
up to that time, had employed no mechanical protection on 
their checks. 

“As might be expected, there were disadvantages to this 
system. Salesmen of new check writers should spend their 
time selling new check writers. Yet they were forced by 
the system in vogue to spend a small or large part of their 
time in disposing of their taken-back check writers. This 
in turn encouraged the quoting of oversize prices by high- 
pressure salesmen Business men bought second-hand 
machines and in many cases paid more than they were 
worth. So the firms who manufacture new check writers 
not only lost part of the services of their salesmen but 
were bound to get a black eye if—and when—one of their 
salesmen overcharged on a used machine. This was one 
of two outstanding evils 

“The other evil has to do with such concerns as are 
represented here, by you, owners of retail establishments 
dealing in office devices You have been getting your 
stocks of used check writers largely through salesmen of 
new machines. But these salesmen are not interested in 
you; their sole concern is to unload their trade-ins at the 
best price they can get. They are not in a position either 
properly to rebuild or recondition the check writers they 
offer or to guarantee them to you. It has been the practice 
to take an oily rag. ‘doll up’ the check writer. display it to 
vou and sell you the machine. Obviously this is a poor 
way for a retail merchant to obtain stock.” 

Here Mr. Brice pointed out how the above-mentioned 
evils are being overcome by manufacturing and selling 
organizations that take used check writers off of the sales- 
men’s hands, being encouraged to do so by their employers, 
who thus largely control the distribution of used machines. 
confining it to those which can be guaranteed to be in good 
condition. The concern that takes in the used machines 
pays small allowances and rebuilds or reconditions the 
machines, making them safe and attractive additions to the 
stock of the retailer. The manufacturers of new machines 
are satisfied to receive the amount which has been allowed 
on the trade-in, taking their profit from the sale of the new 
machine. They can therefore turn back into retail channels 
the machines traded in on a no-profit basis. 

The speaker said that there is a large, legitimate, attrac- 
tive and profitable market for used check writers backed hv 
the guarantee of a responsible rebuilding factorv. “Rebuilt 
check writers can be sold by typewriter and office equip- 
ment dealers at prices that nermit of generous profits and 
quick turnovers, giving excellent value to the purchaser.” 

Following the address of Mr. Brice there were various 
committee reports. A telegram was read from the mayor 
of Detroit inviting the association to meet next year in that 
citv. The invitation was accepted. 

The gifts, given out before the adjournment of the con- 
vention, included three gold-plated Royal portable type- 


writers, one Underwood portable, one Barr-Morse type- 
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Executives-- 


Take Pride in 

the New FOX 
LEATHER 
DESK SETS 


Executive Waste Basket———-Wood 
veneer basket covered with Green 
or Brown Veal Top Grain Cowhide 
Embossed in contrasting colors 
Removable metal container 
Height 15)". 







Executive Desk Tray—A 
leather covered wood tray 
bound, inside and out, 
with Green or Brown Veal 
Top Grain Cowhide. 
Cover embossed in con- 
trasting colors. Size: 9{" 
x14]°x2" deep. 









Executive 
Phone Book 
Cover—Green 
or Brown Veal 
Top Grain Cow- 
hide cover, em- 
bossed in contrasting colors. Specify 
binding edge width and thicaness. 

















Executive Desh Portfolio—A conven- 
ient desk file fur correspondence and sim- 
ilar detail Has five index tabs and six 
pockets reinforced expansion back. 
Green or Brown Veal Top Grain Cow- 
hide cover, embossed in contrasting 
colors. Size: 12}*x10)" 






Executive Humidor—Covy- 
ered with Green or Brown 
Veal Top Grain Cowhide 
embossed in contrasting 
colors. Equipped with lock 
and a removable metal 
moistener Cedar lined. In- 
side dimensions’ 62°, 10 <"* 


»” deep 





Es ecutive Desk Pad—Green or Brown Veal Top Grain Cowhide 
all leather base with felt bottom. The 3° padded ends are attrac- 
tively embossed in a conservative design in contrasting colors. 
Size: 12}°x19}°—12 }°x24 }°—20°x34"—-24 }"«38}" 


Send for NEW CATALOG 


GEO. E. FOX & CO. 


325 W. Ohio St. Chicago, Ill. 
A. H. Denny, Inc., 356 Broadway, New York 
Eastern Wholesale Distributor 
Schubert Office Specialty Co., 1405 8. Hill St. 

Los Angeles, Cal... Pacific Coast Distributor 














No. P60F 











Ny 
* DIETZ DESKS 
") 
ry The Period Grade 
Oy 
ly 
WA Desks look very much alike to the AL 
us average buyer but under the sur- Ay 
oN face there is a difference in quality “ly 
) and materials. We know exactly Ms 
i, what goes into Dietz Desks because '. 
) we manufacture practically all of " 
le our own parts. i) 
9 “ly 
. : ), 
DN Dietz Desks are made in Oak, Wal- ) 
9 nut, Mahogany, combination Ma- “ 
i) hogany and combination Walnut. f 
Ay Drawers are dovetailed on all cor- fs 
) nerfs, framed in at the back and i 
Ms have adjustable partitions. Every hy 
" desk can be taken apart to pass 4) 
” through narrow doorways. y 
“ ied 
n 
“, The J. F. Dietz Company is centrally ) 
". located. Direct rail connections with A 
A most markets—freight and time saved N 
yi are added profits. 


’ 

) Makers of Good Desks Since 1881 “jj 
“\ Write for Catalogue and Price List “i 
4) W 


* J.F. Dietz Company i; 


vs Cincinnati, Ohio ¢ 
uM \. 
. ses es es es es WI) 




















OFFICE APPLIANCES 


one rebuilt typewriter from the Wholesale Type- 
one Regal rebuilt, one Shipman-Ward 
rebuilt machine, one rental machine from the same com- 
pany, one Woodstock rebuilt machine, three Todd check 
writers from the Rochester Check Writer Clearing House 
and one Penselpen from the Schnell Penselpen Corporation. 
We might also add that several of the members received 
Dur-O-Lite propelling pencils from the Smith 


writer, 
writer Company, 


acceptable 
Typewriter Sales Company. 

The luncheon of the final day was given by Marcus 
Harwitz, general manager of the Regal Typewriter Com- 
and was held in one of the ballrooms of the Audi- 
also a happy event, fully appre- 


pany, 
torium hotel. This was 
ciated by the members. 

In the afternoon the ladies were the guests of the 
Shipman-Ward Manufacturing Company at a matinee per- 
formance of the Keith-Orpheum Palace, where they were 
given the privilege of going behind the scenes and greeting 
the actors. On invitation of Mr. Ward, those who wished 
to go were taken in one of the special busses to the plant 
of the Shipman-Ward Manufacturing Company where a 
trip of inspection was the feature of interest. 

On entering his office Mr. Ward discovered a beautiful 
basket of flowers and on it was a card bearing a message 
of affectionate good-will from the employes of the com- 
pany in recognition of his election to the presidency of the 
association. 

This was the final event of the convention, 
unanimously voted the greatest meeting that the association 
has yet held. Everyone left with the determination to help 
the association grow in number of members and in value 
to the trade, and many went away with the promise to 
start local associations going in their respective districts 
new members as they could for the 


which was 


and to get as many 
national organization. 


TYPEWRITER DEALERS’ 
Abbit, O. E., Abbit Typewriter 
Company, New York, N. Y. 
Adams, M. A., Remington- 
Rand Business Service, Chi- 


cago, Il. 
Adler, L. W., Cleveland, Cal- 


CONVENTION REGISTRATION 
Rand Business Service, Inc., 
Buffalo, N. Y. 

Brice, D. A., Rochester Type- 
writer Clearing House, Ro- 


Bridges, H. s Underwood 


culating Company, Cleve- Typewriter Company, New 
land, Ohio. York, N. , 
Allen, A. A., L. C. Smith & Brightman, A. B., Woodstock 
Corona Typewriters Inc., In- Typewriter Company, Chi- 


cago, Ill. 

Brown, Harold, L. C. Smith & 
Corona Typewriters, Inc., 
New York, N. Y. 


dianapolis, Ind. 
Ames, A. R., Ames Supply 
Company, Chicago, Il. 


Barlow, A. W., Royal Type- Brosk, Harold A., Brosk’s, 
writer Company, New York, Kenosha, Wis. 
N. ¥. Bundy, A. S., Philadelphia, 
Barnard, W. E., Barr-Morse Penna. 
Corporation, Ithaca, N. ¥ Button, W. E., Wholesale 


Barr, J. H.., Cor- Company, New 


poration, 


Barr-—Morse 


c Typewriter 
Ithaca, N. 


. - York, N. Y. 
Battelle, J. R., Vacuo Static Calhoon, F. H., Peerless Key 
Carbon Company, Rochester, Company, Chicago, III. 
N. ¥ ° Cambias, G. Sidney, Cambias 
Beck, S. W., S. W. Beck Com- Typewriter Exchange, New 
pany, Elgin, IIL Orleans, La. 
Benson, Edward, Business Ma- Cantwell, C. J., Peru, IL 
Castile 


chines, Chicago, Il. Castle, R. D., R. D. 
jerkman, C. E., Texas Book Typewriter Company, Cam 
Store, Austin, Texas. bridge, lll 


jeautler, W. W., Chicago, IIl. Castle, Mrs. R. D., Champaign, 
Biasi, E. J., Woodstock Type- ll 
writer Sales Company, Du- 
buque, Iowa. 
Billar, Charles F., 
writer Sales Company, Green 
Bay, Wis. 
Bishop, C. A., 


Cohen, Joseph J., Cohen Type- 
writer Exchange, New York, 

Billar Type- N. Y¥. 

Conn, Thomas  J., Hanna 
Typewriter orp oration, 


Smith Type- Cleveland, Ohio. 


writer Sales Company, Chi- Conn, Mrs. T. J., Cleveland, 
cago, Ill. Ohio. 

Bloom, A. V., General Type- Cooper, Frank S., Codo Rib- 
writer Exchange, Des bon and Carbon Company, 
Moines, Iowa. Chicago, Ill. 

Bloom, Mrs. A. Ves Des Corney, W G., Thompson- 
Moines, Iowa, Corney Company, Toronto, 

Bollinger, C. A., American Canada. 

Writing Machine Company, Corney, Mrs. W. G., Toronto, 
Cleveland, Ohio Canada. 

Bonn, A. E., Royal Typewriter Daferner, A. G., The Office 
Company, Inc., New York, Supply House, Jackson, 
mm = Mich. 


Daughaday, J. S., Art Metal 


Bornhoft, H. W., L. C. Smith 
Construction Company, Pa- 


& Corona Typewriters, Inc., 


Memphis, Tenn. ducah, Ky. 

Borresen, M. A., Business Davis, Francis, William B. 
Machines, Chicago, III. Davis Company, Sioux City, 
Brewer, Emerson, Remington lowa. 
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If you 
KNOW 


you can Sse Ul ----cand you want to make a new 
and profitable connection----- 


Phone the manager of our office in your city 
for an appointment. 
Or write me for full details of this money- 
making opportunity. 


The MARCHANT 


Calculator offers 


a big opportunity to any man who has the right stuff 
in him and who has some aptitude for figures. 

(Office equipment experience may prove an asset but 
is not necessary.) 


We have an outstanding line — 

The Marchant All-Electric Calculator has 5 exclusive 
improvements that make all other manufacturers’ ma- 
chines as obsolete as a car without a self-starter. 

The low-priced $125 Marchant Portable Calculator is 
in a class by itself and opens up an untouched, enor- 
mous field. “Everyone who figures” is a prospect. 


We are national advertisers on a large scale — 
We advertise the Marchant regularly in the Saturday 
Evening Post, Literary Digest, Collier's, Time, Na- 
tion’s Business and other leading publications. 

We are persistent advertisers by direct mail, sending to 
lists of live prospects thousands upon thousands of let- 
ters, folders and other printed matter every month. 
We supply you with leads from all this advertising. 
We help educate and convince your prospects 
so you can spend more of your time closing the sale. 
With a line of such exceptional superiorities and op- 
portunities—with the backing of strong, persistent ad- 
vertising—-with the “selling tools” and our strong sup- 
port at your command 


You will be assigned an exclusive territory. 
There will be no restrictions that will cramp your style. 


What you earn will depend upon you. Some of 
our men are earning as high as $10,000 a year. 


J. M. LUND 


The important question is—Have you the ability 
and determination to succeed? General Sales Manager 

: , MARCHANT CALCULATING MACHINE CO, 
What is your answer? Dept. 25 Oakland, California 


Offices in Leading Cities 
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Which standard height files 
are the most popular? 


To answer this question, we 
recently made an analysis of 
our sales over an extended 
period. 


The figures obtained show 
conclusively that the eleven 
cabinets here illustrated are 
the biggest sellers in the 
Columbia standard height 
line. 


But while the majority of 
purchasers choose _ these 
eleven files, Columbia offers 
numerous other standard 
height files besides an almost 
unlimited number of combi- 
nations. 


As a result, Columbia deal- 


—s 
= 
— 
ai * 
~ 
— 
~~ 
— 





Eleven Fast Sellers 


ers are prepared to satisfy all 
the requirements of their cus- 
tomers, whether for files in 
constant demand or for those 
less frequently ordered. 


If you are not already a dis- 
tributor of Columbia steel 
equipment, you will do well to 
become better acquainted with 
this popular and widely di- 
versified line. 


In addition to standard 
height files, it includes count- 
er and desk height files, wide 
and half sections, card in- 
dexes, posting trays, ledger 
desks and transfers. 


A large catalog, with prices 
and terms, will gladly be sent 
to you upon request. 


Columbia Steel Equipment Company 


Office and Showroom 
Chestnut Street at 18th 


P. O. Box 2244 
Philadelphia, Pa. 


COLUMBIA 


A QUALITY LINE OF STEEL OFFICE EQUIPMENT 
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Dean Typewriter 
Detroit, Mich. 


Dean. C. J., 
Company, 


Dean, Mrs Cc J., Detroit, 
Mich. 
Divelbiss, L B., Columbus, 
Miss. 


Druding, T. J., The Brennan 
Organization, Chicago, Ill 
DuLac, Miss Estelle M., Whit- 
lock’s Book Store, Inc., New 

Haven, Conn 
Duning, R. H.. Duning’s Store, 
Richmond, Ind 
Duning, Mrs R H., 
mond, Ind 


Rich- 


Durkee, William, Educator 
Supply Company, Mitchell, 
Ss. D. 

Durkee, Mrs. William, Mit- 
chell, 8S. D. 

Durkee, Miss Maurece, Mit- 


chell, S. D 
Ebershoff, C. F., Typewriter 
Exchange, Lafayette, Ind 


Ebershoff, Mrs. C. F., Lafay- 
ette, Ind 
Eckert, Royal H., Allentown, 


Penna. 


Elmer, L. D., Economy Type- 


writer Service Corporation, 
New York, N. Y. 
Ernest. Otto G., Typewriter 


Inspection Chi- 
cago, Ill 


Ferary, J. J The 


Company 


Typewriter 


Store Inc Syracuse N. ¥ 

Ferary, Mrs. J. J., Syracuse 
N. Y 

Ferer. Harry, All Makes Tyne 
writer Company, Oma! 
Neb 

Ferer, Mrs Harry Omaha 
Neb 

Fields, R. E., Chickasha Type 
writer Company, Chickasha 
Okla 


Fore, T. D The 


Typewriter 


Exchange Company Minne 
apolis. Minn 

Franklin, Benjamin W., Young 
Typewriter Company Chi 


cago, Il 
Franklin, Mrs 
Chicago, Tl 
Fried, J. A., Bart 
Ithaca, N. Y¥ 
Froehlich, \ B Reliab'« 
Typewriter & Adding Ma 


Benjamin W 


Morse Corp 


chine Corporation, Chicago 
Il 
Gallagher. J. E.. Schnell Per 
selpen Company, New York 
‘NY 
Gilbert, John A Office Appl 
ince Company, Chicago, Ill 
Glassman, E. A City Type 


writer Exchang: Rochester 
Glassman, Mrs. FE. A., 
ter, N. Y 


Roches 


Goltz. Fred Best Typewriter 
Service & Sales, Cleveland 
Ohio 

Goltz H Best Typewriter 
Service & Sales, C eveland 
Ohio 

Coltz, J.. Best Typewriter Ser 
vice «& Sales Cleveland 
Ohio 

Grobark John \merican 


r'ypewriter Exchange, Chi 
cago, Ill 

Halverson H M Halverson 
Typewriter Service, Benton 
Harbor, Mich 

Happy, Howard D., Art Metal 
Construction Company P: 
ducah, Ky 


Harlow KE L The Office 
Supply House Jackson 
Mich 


Harwitz, Marcus, Regal Type 


writer Company Ine New 
York, N ; 
Hastings M Ww American 


Typewriter Exchange Chi 
cago, Ill 

Haugen, B. T., B. T 
Typewriter 
Grange, Ill 

Haugen, Mrs. B. T 
Typewriter 
Grange, Ill 

Henriques, RK. G The Bates 
Manufacturing Company, Or 
ange, N. J 

Hickok, F. A., Janesville, Wis 

Holbrook, W. C Holbrook & 
Gibson, Chicago, I. 

Hoyt, Dick, Typewriter & 
Adding Machines, Hammon: 
Ind. 

Huffman, R E.., Huffman 
Typewriter Company, Aber 
deen, S. D 


Haugen 
Company, La 


Haugen 
Company La 


Hustedt, F. W Royal Type 
writer Company, San Fran 
cisco, Calif 

Inger, F. M.. Oliver Type- 


writer Company, Chicago 
Ill. 

Johnson, Miss Irene, Des 
Moines, lowa 


Karbush, J. F., Allmakes Type 


writer Company Omaha, 
Nebr 

Kendall, P. F. Coy, The Office 
Engineers, Inc South Bend 
Ind. 

Keogh, toy, Toledo Type 
writer Exchange, Inc., To- 


ledo, Ohio 
King, W. G., King Typewriter 
Company, Indianapolis, Ind 
Kinnisten, P ., secretary 
National Association of Type 


writer Dealers, Chicago, Ill 

Kinnisten, Mrs P. B.. Chi 
cago. 

Kline, F. D., Specialty Type 
writer Company, Chicago, 
Ill 

Kretchmer, O., Peerless Key 
Company, Inc New York, 
 - 4 

Labres, R. L., Specialty Type 
writer Company, Chicegzo, 
Il 


Labres, Mrs. R. L., 
Illinois 

Lafferty, J T 
Typewriter Company, 
York, N. Y 

Laurence, Gordon, L. C. Smith 
& Corona Typewriters, Inc 


Chicago, 


Underwood 


New 


New York 
ae. & < Woodstock Tyne 
writer Sales Company, Du- 


buque, lowa 


Leutwiler, E. O., Union Type 


writer Company, St. Louis, 
Mo 

Lowerre, H K Spencer, 
lowa, 

Ludberg, C E Remington 
Rand Business Service, 
Chicago, Hlinois 


Lundstrom, A. E., Remington 


Rand Business Service 
Chicago, Ill 
Lundstrom, Mrs. A. E Chi 


cago, Ill 
Lyons, J A 

Typewriter 

Chicago, Il 
McArthur, H E.., 


Manufacturers 
Clearing House, 


Nebraska 


Typewriter Company, Lin 
coln, Nebr 

McGlory, J F., American 
Typewriter Company, Pitts 
burgh, Penna 

McGrath, Peter J.. American 
Typewriter Company, Pitts 
burgh, Penna 

MacQueen, M Smith Type 


writer Sales Company, Chi 
cago, Il 


Madden, O. J Oil City, 
Penna. 

Mahoney, C. H Hudson Val 
ley Typewriter Company, 
Yonkers, N Y 

Malone S N W oodstock 
Typewriter Company, At- 
lanta, Ga 

Mannarino, Frank. Chillicothe 


Typewriter Sales Service 
Chillicothe, Ohio 

Manning, John A American 
Typewriter Company, Pitts 
burgh, Penna 

Marin, F » Regal Type 
writer Company Chicago 


Ill. 

Martens, F I> Underwood 
Typewriter Company, Chi 
eago, Il 


Martin, F i> wie as & 
Smith & Corona Type 
writers, Ine New York 
N - 


Martin, H. W., Office Ap 
pliances, Chicago, Il 


Martin, L. L., Martin Type 
writer Company, Inc., Port 
land, Maine 

Mason, R. C Mason Type 


writer Exchange Compan) 


Almond, N. Y 


Mayo, H C., Monroe Store 
& Office Equinment Com 
pany, Monroe, La. 

McDonough, L.. A Royal 


Typewriter 
cago, Ill 
Mellin, ¢C. G., Duluth 
writer Company, 

Minn. 
Metzger, W. A., 
writer Company, Inc., 
York, N. Y 


Company, Chi 


Type 
Duluth, 


Roval Type 
New 
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very idea caught— 
ach thought recorded 


One of the outstanding conveniences over 
which Dictaphone users enthuse is its con- 
stant availability as a “thought-trap.” Every 
usable idea you have is so easily transmitted 
from thought to paper via Dictaphone. 


The stress of executive work is relieved in 
countless ways by the Dictaphone method. 
Instructions, memos, reports, delegated as- 
signments, all off your mind and sped to 
their destination with hardly an effort. 


Only trying it yourself, in your own office, 
can demonstrate the Dictaphone’s value 
to you and your business. No obligation 


whatever. 


DICTATE TU 


TAE DIC TAPAUNE 


and double your ability to get things done 


The word DICTAPHONE is the Registered Trade-Mark 
of Dictaphone Corporation, Makers of Dictating Machines 
and Accessories to which said Trade-Mark is Applied 


DICTAPHONE SALES CORPORATION 
GRAYBAR BUILDING NEW YORK CITY 
Cable Address: Dictaphone, N Y. Code: Bentley 




















Stimulate Fall 
sales 50% showing 


WALLETS 


NEW HANDY PACKAGE 


10 De Luxe Leatheroid Wallets 


LEADING DEALERS LIKE THESE 
FEATURES of the PACKAGE OF 10 


Instant Service to Customers . 


Green Package ... Sealed and Labeled on 


. Delivered from the Shelf to 
No Wrapping 


QUALITY PARK ENVELOPE COMPANY 
Regional Warehouses, 162 N. Franklin St. 


Midway, St. Paul, Minn. 


COMPLETE DETAILS GLADLY 
FURNISHED INTERESTED DEALERS 





QUALITY PARA 


ENV. CO. 

















Michigan Of- 
Company, 


Mitchell, J. C., 
fice Equipment 
Pontiac, Mich. 

Montgomery, W. J., Royal 
Typewriter Company, Inc., 
New York, N. Y. 

Mooers w. Bion 
Typewriter Company, 
Yorn, N. Y. 

Moree, N. Mins 


Underwood 
New 


Woodstock 


Typewriter Company, Chi- 
cago, Ill. 

Morrill, O. D., LL. C. Smith 
Typewriters, Ann Arbor, 
Mich. 

Olsen, L. H., L. C. Smith & 
Corona Typewriters,  Inc., 


Cleveland, Ohio. 

O'Neil, P. J., Oliver Type- 
writer Company, Chicago, 
Ill. 

Osborne, C. J., Keystone Type-— 
writer Company, Saginaw, 
Mich. 

Osborne, Mrs. C. J., Saginaw, 
Mich. 


Oxley, Ray, Typewriter In- 
spection Company, Fort 
Wayne, Ind. 

Park, J. G., Crown Point, 
Ind. 

Parks, W. J., Parks General 
Agency, Chicago, Il. 


Pauison, G. O., Corona Type- 
writers, Mt. Horeb, Wisc. 
Paulson, L. F., Corona Type- 

writers, Madison, Wisc. 
Peters, Arthur W., U. S. Type— 


writer Company, Battle 
Creek, Mich. 
Peters, Mrs. A. W., Battle 
Creek, Mich. 
Peters, William I, Detroit 
Typewriter Company, De 
troit, Mich. 
Peters, Mrs. W. L, Detroit, 


Mich. 

Pfahl, B R., Adding Ma- 
chine Sales & Service Com 
pany, Cleveland, O. 

Pierce, . A., General 
writer Service 
Cleveland, O. 

Pokel, Herman, Reliable Type- 
writer & Adding Machine 
Corporation, Chicago, Il. 

Poziski, -. mee Minnesota 
Typewriter Company, 
Minneapolis, Minn. 

Pratt, J. E., American Writ- 
ing Machine Company, Chi- 
cago, Il. 

Pratt, Mrs. J. E., Chicago, Ill 

Priety, M. G., Ultramar Dis 
tributing Company, Chicago, 
Ill 


Type- 
Company, 


Priety, Mrs. M. G., 
Ill 
Reynolds, Deane S., 
fice Appliance 
Boston, Mass. 
Rice, Harry N., 
writer Sales 
Chicago, Il. 
Ritchie, H. A., Reliable Type- 
writer & Adding Machine 
Corporation, Chicago, II. 
Robb, E. J., LaSalle Type- 
writer Co., LaSalle, Il. 
Roberts, A. E., Business 


Chicago, 


The Of 
Company, 


Smith Type- 
Corporation, 


Equipment Company, De 
troit, Mich. 
Roberts, Mrs. A. E., Detroit, 
Mich. 


Robinson, R. M., Office Equip— 
ment Company, Michigan 
City, Ind. 

Rudin, M. L., 
ing Machine Company, 
cinnati, Ohio. 

Rudolph, Edward, Advance 
Typewriter Company, Mil 
waukee, Wisc 

Rugers, L. J., Portage Type- 
writer Service, Akron, Ohio 

Rumley, W. J., Typewriter 
Shop, Zanesville, Ohio 


American Writ- 
Cin 


Russell, Harry E., Office 
Equipment Company, Des 
Moines, Iowa. 


Samuel, George, Snyder Multi 
form Company, New York, 
De, ie 

Sanderson, H. F., Arkansas 
Typewriter & Equipment 
Company, Eldorado, Ark 


Scharpf, Ben, S & S Type 
writer Company, Oshkosh, 
Wisc 


Woodstock 
Cin 


Schlosser, J H.. 
Typewriter Company, 
cinnati, Ohio 

Schott, Charles H., Charles H. 
Schott Company, Pitts- 
burgh, Penna. 
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Business 
New 


Schulhof, William, 
Equipment Company, 
York, N. Y. 

Schwalbe, W. W Remington 
Rand Business Service, Chi- 
cago, Il 

Shay, W. R., Underwood Type- 
writer Company, New York, 
ms Be 

Sheehan, E. J... Ames Supply 
Company, Chicago, II. 


Shields, Eleanor, City Book 
& Music Company, Bloom- 
ington, Ind. 

Shilling, W. R., Fort Pitt 
Typewriter Company, Pitts-— 
burgh, Penna. 

Shipley, William H., Reliable 
Typewriter & Adding Ma- 
chine Corporation, Chicago, 
Ill. 

Siegrist. John J.. Columbia 


Ribbon & Carbon Mfg. Co., 
New York, N. Y. 


Sillars, James ; Illinois 
Copywriter Sales Company, 
Chicago, Il. 

Simler, Henry, American 


Writing Machine Company, 
Newark, N. J. 
Smith, O. K., Vimeo Manu- 


facturing Company, Chi- 
cago, Il. 

Snyder, Bartley, Best Type- 
writer Service & Sales, 
Cleveland, Ohio. 

Snyder, Ethel, Cleveland. 
Ohio 

Snyder, Fred B., Best Type- 
writer Service & Sales, 


Cleveland, Ohio 

Stack, C. J., Stack Type- 
writer & Supply Company, 
Chicago, Il. 

Stafford, J. L., Stafford Type- 
writer Service, Joliet, Il. 

Stemp, Stanley P., Brewington 


Typewriter Company, Madi- 
son, Wisc. 

Stenger, Henry L., Indiana 
Typewriter & Supply Com- 
pany, Indianapolis, Ind. 

Stenger, Mrs. H. L., Indiana 
Typewriter & Supply Com 
pany, Indianapolis, Ind. 

Stephens. R. E., Imperial Re 


building Company, St. Louis, 
Mo 


Stepke, Miss Emma, Detroit, 
Mich. 

Stout. Thomas W., Forrest 
City, Ark. 

Stratton, E. M., E. M. Strat- 


ton Company, Chicago, Tl 
Swadner, R N.. Swadner's 
Typewriter Company, 
gansport, Ind 
Swadner. Mrs. R. N., 
port, Ind 
Teer, W. F., Royal Typewriter 
Company. Indianapolis, Ind 
Terwelp, P., Acme Typewriter 
Exchange, Milwaukee. Wisc. 
Thompson, A. E., Utica Type- 
writer & Supply Company, 
Utica, N. Y 
Treanor. 
Key Company 


La- 


Logans- 


James A., Peerless 
New York, 


Western Type- 
Topeka, 


Vincent. Irwin 
writer Company, 
Kans 

Vrindten, Miss Ruth, Yonkers 


N. ¥ 
Walker. R. M., 


Vimeo Manu- 
facturing Company, Buf- 
falo, N. ¥ 

Wagener. Erick. Wagner Type- 
writer Exchange, Chicago, 
TH. 

Wagner, Mrs. Erick. Wagner 


Typewriter Exchange, Chi- 
cago, Ill 

Waedekin, J o., 
Writing Machine 
Milwaukee, Wisc. 

Waltz, F. C., Waltz Type- 
writer & Adding Machine 
Company. Cincinnati, Ohio. 

Waltz, Miss Mary. Waltz 
Typewriter & Adding Ma 
chine Company, Cincinnati, 
Ohio. 

Warnicke, E. A., L. C. Smith 
& Corona Typewriters. Inc., 
Indianapolis, Ind 

Ward, James P., Sr... Ship-— 
man-Ward Manufacturing 
Company, Chicago, Il. 

Ward, James P.,. Jr.. Ship 
man-Ward Manufacturing 
Company, Chicago 

Ward. Mrs James FP... JF.. 
Chicago, I. 


American 
Company, 
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Perfection “seit 
in RECORDING “=“" 
TIME Siivea: 






1929 JUN-10-PM 5:34 9 


The New 
INSTO 


Electric <> <) 


The new INSTO is autom atic in blow. 


; i 

7 | It operates ribbon reverse, changes I 
ME RECORDER | 2st icice | 

| It is tamper proof, economical, port- {| 

| able, attractive. i 

| TYPES:— i 

|) INSTO A.C. individual Telechron ac- 

| tuated recorder furnishes synchronized 


time between various offices, depart- 
ments or buildings. 





The new INSTO is the only time recorder which 

produces the printing blow by paper contact. 

INSTO protects your records, your business easily, 
I : 7 ; 











simply and without effort. No winding necessary—no special wir- 
en ose ae.” ; , : need ing required. 

ployees. a - hook in on secondary 

It insures a smooth running organization by re- | INSTO also trecufectures A.C. and 

ducing carelessness and negligence to a minimum; | OD. C individual self-contained clock 

; : : t 

it gets things done on time. plugging in on your andinaty, light 

INSTO GIVES LIGHTNING-SWIFT RE- : somite 

CORDED PROOF of the EXACI [ IME each Brokers, banks, stock exchanges, manu- 

letter, wire, order, invoice, bill, telephone message, facturers, hotels, insurance companies, 

document, shipment, etc., was received, forwarded scree, qinianbedied babeliok. peecetnans 

or transmitted from one department to another. || departments, etc. Al 
So ss ee ieee 


One hand operated; place the paper right side up—slide it 
into the machine and secure, instantly, a clear, uniform, | INSTO RECO RAPH Coneanty 
permanent, recorded proof of the exact time. RDOG 

i a tes | 1243 High Street Oakland, California 
WHY NOT take advantage of the service our many branch 


offices offer you. Just mail the COUPON—and learn how Send complete information: 





totally different and ideal in operation the INSTO is. | i 
INSTO RECORDOGRAPH COMPANY jf rim 
Manufacturers of INSTO automatic time re- 
corders, numbering, dating and endorsing machines. | Address. ___ ; nov éeenemeaeleee 
1243 HIGH STREET OAKLAND, CALIFORNIA | i ee 


DISTRICT MANAGERS: Some very attractive territory open. WRITE MN, 
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The User’s 


PROFIT 


Office furniture is not just an ex- 
pense---it is an important invest- 
ment. We believe in making it as 
profitable to the user as possible. The 
extra quality put into INDIANA DESKS 
we find worth while to our dealers and 

ourselves. 

If your desk sales are not what you think 
they should be or if for any other reason 
you might consider a new line of desks, 
write us. It will do no harm to in- 
vestigate and may prove a distinct 

advantage. 


INDIANA DESK COMBARY 


JASPER, INDIANA 


© 
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Watkins, J B., Typewriter Wittgraf, L. H., Typewriter 
Inspection Company, Tole Clearing Association, Minne 
do, Ohio. apolis, Minn. 

Wiener, Milton. Milton Wiener White, S.. Thompson-Corney 
Company, Pittsburgh, Company, Toronto, Canada 


Penna. rin ee . 
Wiener, Mrs. Milton, Pitts White, Mrs. S., Toronto, Can- 


burgh, Penna ada. 

Weiner, Stanley, Fort Pitt Welle, Jack, Underwood Type- 
Typewriter Company, Pitts- writer Company, Chicago, 
burgh, Penna. Ill. 

Weiner, Mrs. Stanley, Pitts Wood, Lamont H., Midwest 


burgh, Penna Typewriter Company, Kan- 
Wickham, M. C Blytheville sas City, Mo. 

Office Equipment Company Wynn, E. N., Wynn Type 
Blytheville, Ark writer & Supply Company, 
Wilkening, Verne, Ruben H. Kansas City, Mo 

Donnelley Corporation, Ne Wymore, E. M., Victor Add 


vada, Iowa ing Machine Company, Chi- 
Williams, Harry R., H. M cago, Ill. 
Storms Company, Brooklyn, Young, E. L., Young Type- 
i. we writer Company, Chicago, 
Williams, Hugh J., Williams Ill. 
lowa Supply Company Young, Mrs. E. L., Chicago 
lowa City, lowa Til. 
-_ > — 


Royal Regional Sales Convention 

At the regional sales convention of the central division 
of the Royal Typewriter Company held in Chicago not long 
ago, C. C. Simons, manager of the interfold division, gave 
a masterly demonstration of the new Royal interfold type 
writer, emphasizing its simplicity of construction and 
operation 

Preceding the demonstration a warm welcome was ten- 
dered to the managers of the central division. Among those 
present were W. B. Larsen, sales manager of the Royal 
['vpewriter Company; C. C. Simons, manager of the inter 


old division F. G. Kennedy, Chicago manager; L. E 





> PROMINENT ROYALITES 


THREE 

ATTENDING RECENT CHICAGO 

CONFBRENCE Left to right: L. EF 

White, St. Louis manager; W. B. Lar 

se sales manager, and W F. Teer 
Indianapolis manager 


‘H 


White, St Louis manager; E. Barringer, Springfield (IIL) 
\. Hudon, South Bend manager; H. H. 
Hyde, Peoria manager; P .S. Jones, Milwaukee manager; 
W. F. Teer, Indianapolis manager; R. F. Hoyt, Hammond 
manager, and C. D. Matheson 


manager P, 


Rockford manager 
\ feature of the conterence was the lunch sponsored by 
Mr | arsel 
. — 
“Doc” Hanson Helps Organize for Charity Among 
the Blind 
lhe Visioneers, an organization for the purpose of doing 
charitable work among the blind, has been formed by 
James Barick of the Union Trust Company, Cleveland, as 
president, and “Doc” Walter Hanson of the Hanson Busi- 
ness Machines Company, as secretary —A. E. D 











WAIT 


FOR THESE NEW CHAIRS 


Wait and watch these 
columns. There is a 
new line of medium 
priced chairs coming 
---a line which will fill 
every requirement for 
office chairs. 


Within a short time 
we will announce a 
full line of office chairs 
featuring the Bank of 
England type. This 
announcement will 
be of interest to every 
dealer. 


It will pay you to 
wait and watch these 
columns. 


New Indiana Chair Company 


Jasper, Indiana 











TO SELL 


You can get an S. F. SAFE lab- 
eled by the Underwriters’ Labora- 
_ tories—as to size and interior 
) arrangements, to meet the needs 
of your most exacting customer. 





THE CONSTRUCTION and fin- 
ish of our safe is the very best— 
50 years of knowing how has 
taught us this—and our PRICES 
are such that it allows the dealer 
a nice margin of profit. 


OUR PRODUCTS 


STEEL SAFES, A and B Label and Commercial 
STEEL RECORD CABINETS 

SAFE DEPOSIT BOXES, VAULT DOORS 
STEEL BANK EQUIPMENT 

STEEL FILING DEVICES 


Write Us Today 
Catalog and full details upon request. 


Kil 


Stiffel- Freeman Safe Co. : 


Lititz, Penna. 








| 











= 
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(New Machines and Devices.—Continued from page 37) 


New Varieties of Mechanical Pencils 
The Autopoint Company of Chicago have placed upon 
the market three new types of mechanical pencils to satisfy 
modern demands. A rotatable head telephone dialer-pencil, 
molded of lustrous black resinoid to harmonize with the 
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NEW TYPES OF AUTOPOINT PENCILS IN 
MATERIALS IN CONTRASTING COLORS. 


THREE 
BAKELITE 


telephone, may be purchased in tull-length and _ short 


Each style may be equipped with a pocket clip or 
convenient fea- 


models. 
14-inch extension chain, the latter a 
ture for making the pencil an integral part of the instru- 
ment. A new over-size pencil, known as “the pencil which 
writes big business,” has already been adopted as the stand- 
is manufactured in 


most 


ard for several industrial concerns. It 
both the molded and transparent forms of synthetic resin 
product, the latter being produced in nine colors. Cap and 
ferrule are of 14-karat gold. Strong, simple in mechanism, 
and light in weight, the pencil is unaffected by perspiration 
and retains its original lustre. 

For those who have occasion to check frequently with 
two colors, and particularly those who have to do with 
blueprints, there is a combination pencil in a double tip 
barrel, equipped with thin and thick leads. Bakelite molded 
construction affords a color scheme of blue and red, in ad- 
dition to such features as simple mechanism, light weight, 
and permanent lustre. 

— —- ~G O 


New Tape Machine Presents Improved Features 

Kobler & Company, 11 West 
New York City, recently perfected and are 
marketing an improved tape machine for sealing packages 
The distinguished by an 


improvement 


Inc., Forty-second street, 


successfully 
with gummed tape. machine is 
outstanding 
automatically advances the tape in the machine after the 
Thus there is always 


involving a mechanism which 
moistened strip has been torn off. 
enough tape projecting to be grasped by the fingers when 
wanted 

In operation, the upward movement of the tape against 
the tearing edge pushes a lever down into a hole in which 
there is a spring, which pushes the lever up again as soon 
as the paper is torn off at the other end of the lever. The 
paper advances as the lever rises by just the distance the 
lever is pushed into the hole. 

Lifting the tape and tearing it off are accomplished in 
one movement. The operation of the machine is very sim- 
ple and the machine itself, with its cast-iron parts black 
attractive 


an appearance 


presents 


enameled, 
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ENVELOPE SEALERS 
STAMP AFFIXERS COPY HOLDERS 
POSTAL PERMIT MACHINES 


eee 





\s the oldest manufacturer of a complete line of mailing equip- 
ment, Standard Machines are the choice of thousands upon 
thousands of business concerns, who have modernized and sys- 
tematized their mailing to meet the economy-efficiency require- 
ments of modern business methods. 


Over a period of nineteen years, this great consumer acceptance, 
combined with progressive manufacturing and merchandising 
policies, has definitely established Standard as the dominant 
figure in the mailing equipment industry. 


As new machines are developed, broadening an already extensive 
line in an ever-increasing market, attractive opportunities asStand- 
ard representatives are being createdfor more and more men to ob- 
tain permanent connections with a rapidly-growing organization. 


FIELD SUPERVISOR DEALERS 














An exceptional opportunity is available for 
an experienced office appliance man of 
proven ability for the position of Field 
Supervisor. He must be capable of train- 
ing and directing Agents and Salesmen, and 


All Standard Machines are so simply and 
durably constructed, so easy to operate, 
and require so little service that they can 
be handled very conveniently and profitably 
by Dealers. Standard Machines are guar- 





willing to travel. anteed and nationally advertised. 


DISTRICT AGENTS—SALESMEN 


The expansion of the line opens many attractive positions 
for additional District Agents in various parts of the 
country. Several Salesman positions are also available 
in established agencies. This offers a permanent connec- 
tion in a rapidly-growing organization, with opportunities 
for advancement to those who can qualify. 





Write for particulars 


STANDARD MAILING MACHINES CO. 


Revere Boulevard Everett, Mass. 
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Designed to sell where 
no machine would sell before— 





The New Corona “7” 
Portable Adding Machine with 
Full Size Key Tops! 








PORT mage ADDING MACHINE CO., Dept. 29-5 
D ' 


Visior L C Smit ( rypewriters 
$1 Mad n Avenue, Ne Yo Bae Be 


I i full Adding 
1 k f key with full 
imp fastest 
n specially 
leale 
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“Skrip” in Travelers’ Container 
The W. A. Sheaffer Pen Company, Fort Madison, lowa, 
provides a new package for “Skrip,” its fountain pen filler. 
The new item is a sealed, non-breaking cylindrical container 
of hard rubber, with a soft rubber plug vulcanized to the 
inside of the cap. The neck and mouth of the container 
are designed and machined so that the package is leak 


proof when the cap is screwed on tight. The threads are 





SAFETY “SKRIP" 


milled to thousandths of an inch precision, which with 
the interior soft rubber buffer, forms a leak proof joint. 

The manufacturer recommends this compact conta‘ner 
for travelers, for desk workers in business and industry 
and for home use. The container is safer and handier than 
a glass bottle, and affords economies through preventing 
evaporation and the accumulation of dust. Safety “Skrip” 
renders accidents rare, and is a guarantee against writing 
fluid stains in the luggage of travelers, in desk drawers, on 
hands, clothing and home furnishings. The new package 
is easy to handle. Filled with permanent royal blue “Skrip” 
it costs the user fifty cents. The fluid can be renewed in 
the safety package at a cost of twenty-five cents for three 
refills. 

ee 

Facsimo Duplicator Handled in U. S. By Daus 

The Felix F. Daus Duplicator Company, Inc., 34 West 
Houston street, New York City, has the American agency 


er ¢ 


1e Facsimo duplicator—a gelatin roll machine made by 





THE FACSIMO DUPLICATOR 


Che Gledhill-Brook Time Recorders, Ltd., of Huddersfield, 
England [The machine is a carriage-operating device and 
improvements have recently been added, mcluding an auto- 
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PROFITS FOR YOU! 








Many leading sta- 
tioners now main- The Globe has 


become an essen- 
tial in every home 


and office. 


tain separate 
Globe  Depart- 


ments 





Stationers the country over are turning the demand for 
globes into substantial profits—are stocking and cata- 
loging globes just as they would any standard office 
appliance. Every office and home is a potential cus- 
tomer for a Globe of the World. In the home it is 
an indispensable library appointment. In the office, a 
fixture of major importance. For with the advent ot 
new air routes, exploring expeditions, and as a means 
of tracing and following graphically what is going or. 
in the world, an up-to-date attractive Globe is essential. 


For 47 years Weber Costello has been making Globes 
for every purpose. Accurate, up-to-the-minute, attrac- 
tive and correct to the minutest detail, W. C. Globes 
are the outstanding globes of the educational and 
commercial fields. 





Mail rhe coupon for list of styles, sizes and prices 
and your profit-making opportunity! 


Also a complete line of Framed Black- 
boards and Bulletin Boards for offices, 


lecture rooms and factories. 


Weber Costello Co. 


Dept. 4 Chicago Heights, III. 


Makers of 
Globes, Maps, Blackboards, Erasers, Crayon 





PLEASE SEND THE COUPON 


WEBER COSTELLO CO., 
Dept. 4, Chicago Heights, Ml. 
Please send me without obligation detailed facts and 
prices on 
[] Globes of the World 
[] Framed Blackboards and Bulletin Boards. 
Name 
Company 


Address 
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Now especially is the time to 
emphasize the advantages of 


Special 
Duplicating 
Inks 


for special purposes 


There are special inks for printing presses; 
there are special inks for fountain pens and 
ruling pens. And isn’t it just as logical to 
use a special ink for each different dupli- 
cating requirement? It will pay you to 
push a line of duplicating inks which 
answers every demand for stencil 
machines. 





reaeanesent | 
ILPACO}| 
Stencil Int | 


fer 
ROTARY 
volcating Mechoet 
a 
"UNots paper comme” 





















Ilpaco Duplicating Inks 


There is an Ilpaco ink for every job. No. 
1400 is an intensely black, free flowing ink 
compounded on a thoroughly tested glyc- 
erine formula. It is guaranteed not to dry 
or harden on the pad. No. 1700 is identical 
in construction with No. 1400 except made 
lighter for machines where force or pres- 
sure in inking is not used. It is intensely 
black, permanent, and quick drying. Other 
inks for other work. 


If interested in tripling your business in 
this profitable field, write us promptly stat- 
ing the approximate number of pounds of 
stencil ink sold a month. Do it today. 
Exclusive territories available. Sold 
through dealers only. 


ILLINOIS PAPER COMPANY 


397 Union Station 
CHICAGO 
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matic cam for raising the presstire rollers when the car- 
riage is returned over the copying sheet. 

The Facsimo machine consists of two solidly constructed 
side frames supporting a flat steel bed plate. A patented 
feeding carriage travels over the steel bed plate, its func- 
tion being to lay down impressions and pick up copies. The 
machine is mounted on a handsome wood stand, providing 
convenient accommodation for paper and storage of com- 
position rolls. The impression rolls are from fourteen to 
fifteen feet long and from nine and a quarter to eighteen 
inches wide, according to the model of machine for which 
they are intended. The machines come in three sizes, tak- 
ing paper up to eight, thirteen and eighteen inches wide, ac- 
cording to type. 

The machine will make 100 legible copies or less in colors 
if desired. The master copy is written, typewritten or 
drawn with copying ink, copying ribbon or special copying 
carbon. Placed on the gelatin surface drawn across the 
bed of the machine, it is brought into even contact by means 
of the patented carriage, producing a negative on the gela- 
tin surface. After the requisite number of copies have been 
made the surface containing the negative impression is rolled 
forward and a fresh surface exposed, the ink remaining on 
the old surface gradually distributing itself in the roll, which 
can be used until worn down to its backing. 

The operation of the machine is simple and positive, 
quite within the capacity of any person of ordinary intelli- 
gence. 

aepedaiiiamaiaai 

Bates “Junior” Numbering Machine Announced 

A new low priced numbering machine known as the 
“Tunior” has been announced by The Bates Manufacturing 
Company, Orange, N. J. The machine enjoyed a large 
pre-announcement sale that taxed the production facilities 





123456 


BATES “JUNIOR” 
NUMBERING 
MACHINE 


of the manufacturer. Immediate deliveries, however, are 
now available. 

The “Junior” is made in two attractive “Duco” finishes, 
green and black, with chromium and nickel trim. The 
finishes are permanent and proof against all kinds of cli- 
matic conditions. The wheels of the new machine are of 
Bates hardened comagnium, a rust-proof material. The 
regular Bates inside construction is in the “Junior.” The 
type style used is shown in the illustration. The machine 
is equipped with the three standard movements of con- 
secutive, duplicate and repeat, and has a six wheel capacity. 
Its retail price is $7.50. 


> 

Something New in Board Files 
Board files as a rule can only be filed by putting them 
flat in a drawer or on shelves, or hanging on a hook or nail 





DROENIX 


a new sate by 


VICTOR 











A NEW 





FOUR 
ONE-HOUR NEW AND 
SAFE THAT ATTRACTIVE 
IS SECOND TWO-TONED 
IN VALUE COLORS IN 
ONLY TO “ARABESQUE” 
THE VICTOR A NEW 
CERTIFIED FINISH BY 
SAFES THE MAKERS 
THREE OF DUCO 
INTERIOR NOTHING 
ARRANGEMENTS LIKE THESE 
ILLUSTRATED SAFES 
ON OTHER ON THE 
SIDE MARKET 


This is the new Phoenix Safe, finished 

in two-toned, Oriental Red. See next 

page for other color combinations. An 

ideal Safe for the store, shop, office 
or the home. 





Phoenix Safes, although Victor made, should not be confused with Victor 
Certified Safes, which are now also available in a practically unlimited 
selection of new and attractive colors in paneled or two-toned effects. 
ALL Victor Certified Safes bear the following label of the 


RWAITERS Lau oi 





UNDERWRITERS’ meas? «6©6@ LABORATORIES 











THE VICTOR SAFE & EQUIPMENT CO. 


MARIETTA, OHIO 











A million buyers are waiting for 


- PHOENIX =" 


PROTECTION — CONVENIENCE — BEAUTY — PRICE 


List Price 


Empty 
36% 


$39.00 in the far 
west and other 
distant places 





PHOENIX SAFE NO. 15 


PHOENIX SAFE NO. 15 H 
Finish—Moss Agate 


Finish—Golden Brown 
Ideal for home valuables. Has shelf and For the business or professional office. 


large locked drawer. Household Inventory Has convenient sub-treasury, lock drawer, 
is hung on inside of door. pigeon hole and space for large books. 


Price, equipped as shown....... scennssecenesPOOele 
In the far west and other distant points....$42.50 


OLOR is the mode of today. 
Now it is a Phoenix Sales 


feature. 


Price, equipped as shown... ..--- 39.75 
In the far west and other distant points....$42.50 


HOENIX—a real quality Safe 
that looks the part and sells 
on sight. 


Typewriters, smoking stands, desk 
sets, dictating machines, waste baskets 
—almost all office accessories are sold 
in color. Color will help you sell 
Phoenix Safes. 


One hour protection. Strong, sturdy 
construction. Yale four-tumbler com- 
bination lock equipped with safety 
trigger. Substantial, attractive hard- 
ware. Detachable casters. 


Four new colors; soft, rich textures; 
two-toned effects to suit every taste. 
Available only in crinkle finish 
Choice of Oriental Red, Jade Green, 
Golden Brown and Moss Agate, on 
any of the three safes illustrated. 


Phoenix dry insulation cannot dete- 
riorate with age. Will not sweat and 
rust metal parts or injure contents no 
matter how long the Safe may remain 
closed—an essential quality for a Safe 
in the home, where it is seldom opened. 





Three different interior arrange- Ideal f 
ments. Unlimited sales possibilities. PHOENIX SAFE NO. 15 E eal for tea rooms, beauty parlors, 
Built and priced right for a million Finish—Jade Green style shops, offices—wherever at 

tractive coloring is desirable and reli- 


small-safe prospects. Empty—no interior equipment. Reliable able protection is essential. 
protection from petty thieves, prying eyes 


In your window—on your floor— and fire. For larger objects in the office 
at your entrance—the new Phoenix, or home. : A genuine Rand Dex Household 
in colors, will attract attention and — Tn'the far west and other distant points.-39.0 ‘Inventory included free with every 
create interest. Display it prom- aie a i : Phoenix Safe of our special home 
inently—make new customers—build DIMENSIONS—PHOENIX SAFES model. 
sales and profits. , Wide High Deep 

—, cu" ae BH” Send in your orders at once. Be 

Attractive price cards furnished. Net Weight, 165 Ibs. ready for the big opportunity that 

Ask for them when ordering. Shipping weight, 175 lbs. awaits every Phoenix dealer. 


THE VICTOR SAFE & EQUIPMENT CO. 


MARIETTA, OHIO 
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An instrument board 
for your business 


A glance tells you whether you 
are gaining, slipping or 
standing still 
ae which show the per- 


formance of each department of 
your business are the only safe 
guide in setting objectives and 
reaching them. But do you always 
get these figures in time to reflect 
present conditions? 


When totals are a week old or a 
month old, they may present a pic- 
ture directly opposite from the one 
which exists TODAY. 

Give this a moment's thought. 
Will you find on your desk tomor- 
row a report showing exactly where 
you stood today? Will you get the 
figures on today’s orders, inventor- 


Elliott-Fisher 


Flat Surface Accounting-Writing Machines 
GENERAL OFFICE EQUIPMENT CORPORATION 
Division of Underwood Elliott Fisher Company Name 

342 Madison Avenue, New York City 
“Underwood, Elliott-Fisher, Sundstrand, Speed the World’s Business” 


ies, sales billed, bank balances, ac- 
counts receivable and payable, ship- 
ments... and other vital facts? 

Thousands of executives get this 
indispensable information every 
morning through the Elliott-Fisher, 
a method which may be installed in 
your business without interfering in 
the slightest way with your present 
accounting routine. 

Without adding a man to your 
payroll Elliott-Fisher compiles the 
records of every department and 
summarizes them in a simple, con- 
cise report. Every morning this re- 
port may be placed on your desk, 


The Elliott - Fisher 

flat surface ac- 

counting - writing 
machine 


telling you at a glance whether busi- 
ness is gaining, slipping or stand- 
ing still. 

Elliott-Fisher serves hosts of firms 
that are noted for their successful 
ag We should like to tell 
you how Elliott-Fisher may effi- 
ciently serve you. Forward the cou- 
pon below and let us send you more 
detailed information. 


















Address 





General Office Equipment Corporation 
342 Madison Avenue, New York City 


Gentlemen: Kindly tell me how Elliott-Fisher can give me closer 
control of my business. 
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We Now Offer 


Brand New Personal Protectographs 


Made by the Todd Company 


At LOW Wholesale Prices to Retail 
Merchants in the Commercial Sta- 
tionery and Office Appliance Field. 


-—s 
o 


Genuine Profit-Making Opportunities 
await you in cataloging and selling the 
most popular of Todd Check Writers. 


-— 
a 


Tens of thousands of “Personals” 
have already been sold—Millions 
Will Be Sold—by enterprising mer- 
chandisers in your line. Let us help 
you to get your full share of the po- 
tential profits. 








-— 
>_> 





Tie up with factory producer of world- 
famous Protectograph by selling NEW 





Personal Protectograph in its Handsome Plush 








PERSONAL models. Lined a Ts t. | Green. 
his Shows the Imprint of the Personal WE INVITE immediate correspond- 


ae aye ence with all retailers in office equip- 
Price: i Fm 5 cis piibert! | ment who desire to sell NEW Check 
Writers at profits higher than it is be- 

Prints and Shreds Each Character lieved possible. We will submit an 
Indelibly into the Paper—in Red Ink offer which will mean very large finan- 


cial returns to you. 











THE OPPORTUNITY to offer Brand New Personal Model Protecto- 
graph Check Writers—made and guaranteed by The Todd Company—will be 
warmly welcomed by all concerns in the stationery and office appliance field. 

OTHER FIRMS in this great merchandising line (many of whom now 


handle reconditioned check writers supplied by us and at real profits to them- 
selves) will also be pleased to have New Todd-made check writers to add to their 


present lines. é 


IT IS A GREAT PLEASURE then to announce that this clearing house 
has effected an arrangement with The Todd Company by which we shall market 
the Famous Personal Model, which has sold in larger quantities than any other 
check writer. 


Rochester Check Writer Clearing House, Inc. 
A Subsidiary of The Todd Company 
1166 University Avenue Rochester, N. Y. 
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if they are provided with the means for hanging them up 
However, a new and distinct type of board file has been 
placed on the European market by the Kipordner Werk G, 


m. b. H., Schoenau-Katzbach, Germany. The new type 
of board file is equipped with a metal attachment pro- 
vided with punch holes or springs. Five or ten of these 


board files are placed in a large size box file which may 


then be filed vertically on a shelf. 


There are two types of the new Kip board file. One of 
these is for use with box files which have an arch or 
other means of slipping the punch holes over a _ post 


So that the first type, punched like letters, invoices, or 


other documents, may be filed in an ordinary box file with 
letters and other documents, or a separate board file may 
filed in 


be assigned to each account and the board files 


groups in box files and placed upright on shelves. For 


letter files with fixed posts, flat board files of the second 


type are used 


[These have a metal attachment with that 


springs, so 
the metal projection is slid between the fixed posts and the 
springs grasp the posts, holding the board file in its place 
in the box file. A slight pressure on the spring releases any 


board file but the files cannot become loose by themselves 


with ordinary handling 


Some new ideas have also been introduced in marking 
the outside back faces of box files for ready reference. 


Alphabetical 
same distance from the top or bottom of the box 


designations of files are not all placed the 


file as 


staggered so that a row of 


in its vertical position, but are 
box files on the shelf shows the letters of the alphabetical 


index in the manner of steps. The purpose of the staggered 


arrangement is to prevent misfiling of box files which 


have been taken off the shelf, since when several box files 


are off the shelf at the same time, misplacing may easily 


occur in putting them back on the shelf. The new file 


with its step arrangement of indexing characters safeguards 


against misfiling by instantly show‘ng a file which its in 


1 1 TT: 


the wrong place on the shelf. Additional means for pre 


venting misfiling of files is the use of three or four labels 
after the other in the same 


| 


of certain colors appearing one 


} 


order, this order being repeated over and over aga‘n as 
often as necessary Other similar plans for preventing 
misfiling by furnishing an automatic guide to the eve are 
the use of one, two, and three stars or broad colored bands 
or stripes I R. B 


—7 
Feldco Ring Binders Improved 

The Feldco Loose Leaf Corporation, 357 North LaSalle 

street, Chicago, Ill... has made some changes in the design 

! binders The covers of the new 


and finish of its ring 





IMPROVED FELDCO RING BINDER 


Fabrikoid in a 


leather. 


two-tone 
The 


binders 


binders are of a rich seal grain 


finish, giving the appearance of real ring 


mechanism and the general construction of the 


have also been improved. 
Interested dealers are invited to write for further infor 


mation and samples and for copies of the Feldco Group- 


Buying bulletins 

~<>—_—— 
Boyle Economy Non-Spillable Metal Smoker 
The Boyle Smoker Company, Indianapolis, Ind., has re 


cently designed a new metal smoker of the non-spillable 
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GOOD NEWS! 
The Junior---by Bates 





Immediate 
Deliveries 


123456 


ERE is the last word in a low-priced num- 

bering machine. It is built by the makers 
of the famous Bates Machine which is the 
world’s standard for excellence. It represents 
the best that can be had at a low price. 


The Junior is furnished with six automatic 
figure wheels, in the usual three movements 
of consecutive, duplicate and repeat. The style 
of type is as illustrated. The wheels of this 
machine are rust-proof; the figures are engraved 
and give clear, sharp impressions. It has the 
famous inside movement construction, the 
same as in all Bates Machines, and the internal 
mechanism is thereby protected from dust and 
dirt. 

The Junior is furnished in two hand- 
some permanent finishes— green or black 
Duco, with attractive chromium and nickel 


trim. These finishes are also rust-proof and 
not affected by atmospheric conditions. 


Here is a fully guaranteed numbering ma- 
chine which fills the long-felt want for a genu- 
ine Bates product at a lower price—a machine 
which your customers will welcome with 
orders. 


Equipped with Ready Inked Pad complete, 


$750 


THE BATES MANUFACTURING CO. 


Established 1891 Orange, N. J. 
New York Office: 20 Vesey Street 


Bates Numbering Machines. Telephone Indexes. Automatic 
Eyeleters—Inks—Ready-inked Pads, etc. 
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TELKEE Equipment 


has no competition 


— 





JSalum 
EAF SYSTEMS 
peo GEMCES 


_ LOOSE 
MACHINE BOOKA 


brings order 
out of key 








that’s why Ratianent Deal 
ats why Equipment Vedlers 
find it a source of new profit 
TetKee—the only standard filing equipment for 
systematic key control—without competition in its 
field of sales—is the source of new profit. Above 
is shown a typical dealer's window display of 
TetKee Equipment. Keyboard Panels, Drawer 
Files and Wall Safes (all steel equipment) range 
from 16 to 1200 hook capacity per unit. TeELKEE is 
needed by banks, factories, office buildings, schools, 
offices, public and private institutions to bring 
order out of key confusion. Sales vary from a few 
dollars to hundreds of dollars! Liberal dealer dis- 
count, national consumer advertising, window dis- 
plays, good literature—assure equipment dealers 
of profitable sales. TeLKee requires only moder- 
ate stock for display and demonstration purposes. 





Many dealers have first acquainted themselves with TetKEeE 
sales possibilities and profits by ordering the Dealer “intro- 
ductory” set of equipment shown here. Includes the smaller 
adequate for display and demonstration of the 
TetKee System. Check the coupon below for this set; less 
than $15.00 net, f.o.b. Los Angeles. Get acquainted now 
with TetKee and its untouched field of sales and profits in 
your territory. 


CThayer TELKEE Corporation 


LOS ANGELES - CALIFORNIA 
PIN THIS TO YOUR LETTERHEAD 


THAYER TELKEE CORPORATION 


656 South Los Angeles Street, Los Angeles, California 
C) Ship Dealer Set [) Send Complete Dealer Data (0A929) 


sized units 








| 
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OFFICE APPLIANCES 
type to retail for-less than $5.00. The salient features of 
the original Boyle Smoker are incorporated in this new 
model, known as the Economy. It is of all steel construc- 
tion and is electrically welded, insuring durability. 

One model of the Economy Smoker equipped with a 
magazine rack affording two compartments for newspapers, 








ECONOMY 


BOYLE 
SMOKER 


This model is appropriately named the 


magazines, etc. 
Smoko-Rack 
These two items added to the Boyle Smoker line, enable 


the dealer to offer non-spillable smokers to fit every need 


and purse 
en 
Booklet Announces a New Royal 
A twenty-four page booklet just issued by the Royal 
Typewriter Company introduced the easy running Royal 


typewriter, the latest product of the Royal typewriter fac- 
The booklet contains full particulars of the machine 
and constructional features 
Among the characteristics of 


tory. 


and its advantages 


in a most convincing way. 


presents 


the machine, a number of which are already familiar to 
Royal users, are: type bars that accelerate as_ they 
approach the printing point, a carriage escapement as 


near frictionless as possible; geared carriage tracks; uni- 
versal bar without springs; carriage built in single unit and 
locks in shift of extreme and 
speed; positive automatic fractional 
paper feed; positive color control; a ribbon arrangement 
which permits quick change without soiling the fingers; 
shift lock releasing from either side of keyboard. 

This machine is equipped with a decimal tabulator when 


place; carriage lightness 


line spacer; non-slip 


so ordered. 

The booklet also contains some interesting information 
about the Royal portable, a list of type styles in popular 
use, picture of the factory, list of branches and agents in 
Isles, etc. 


the British 


——_>___ 
Something New in Office Chairs 

The Brower Furniture Company of Grand Rapids, Mich., 
is offering office furniture dealers an opportunity to feature 
office chairs. 

In the Brower line there is beauty as well as strength and 
luxury as well as practicableness. It is said that these office 
chairs have the real touch of the true Grand Rapids furni- 
ture craftsman. These chairs are fully in keeping with the 
popular trend toward common sense, comfort and beauty. 

Mr. Brower is offering exclusive dealership in this line 
of chairs and stands ready to give full information to any- 


one who may be interested. 
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Note the beauty 
of design of 
these chairs. 
They are made 
in solid wal- 
aut or solid 
mahogany. The 
Revolving 
Chair is our 
No. 314LLC— 
the Arm Chair 












3IZLLC. 


\ ( 















man’s ability. It is the man who animates 

an undertaking with that vital spark which 
makes it live and leave behind an example of 
his will, skill, and ideals to achieve. 


That business structure built upon a product 
of conspicuous merit, stands upon a foundation 
of accomplishment. But, deeper still—beneath 
the mere surface considerations—that institution 
built upon ideals and the talents of men, is in- 
deed founded upon bedrock. 


So it is that the Colonial Chair Company be- 
gan business a quarter of a century ago with a 
small group of men, who set their ideals and 
standards above every consideration. 


. PRODUCT is but the mirrored likeness of 


How acceptable those first ideals have been is 
a matter of record—Colonial chairs have been 
placed in most of the cities of this country. Most 
gratifying of all, is the fact that year after year, 
dealers continue their buying in _ increasing 
amounts. “Once a Colonial dealer, always one,” 
is the way one office equipment dealer puts it. 
Colonial has the will to accomplish. Colonial’s 
enlarged organization renews its obligation to 
hold steadfastly to these original ideals—to hold 
them above price or competition. “Keeping faith” 
with our business associates permits of noth- 
ing else. 


COLONIAL CHAIR COMPANY 
Chicago, Ill. 


SEN 


for 


OUR 
CATALOG 








COLONIAL CHAIR COMPANY, 
1740 N. Maplewood Ave., 
Chicago, Ill. 
Gentlemen: 

Without any obligation, please send cata- 
log and advise whether the franchise for 
the sale of your chairs is open in our city. 


coer eer ses eeseesseeeesseeeeess 
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Pinnscis * 


The All-Purpose 


QUALITY TYPEWRITER CARBON PAPER 


For All Office Requirements 


i once stated that nothing had 
ever been said about a fifty-cent cigar 
that hadn’t already been said about a five- 


cent one. 


In making a similar comparison, we might 
state that many claims have been made 
for cheaper carbons that have already 


been proved by Pinnacle. 


There’s satisfaction in selling a quality 
carbon---just the same as there is in 
smoking a quality cigar. THE BRAND 
MAKES A BIG DIFFERENCE! 


ote pie 


RIBBON & CARBON MFG. CO., Inc. 


Main Office & Factory: Glen Cove, L. I., N. Y. 


{ranches and Agencies in All Principal Cities of the United States; 


also Toronto, Mexico City, London, Madrid and Milan 








PINNACLE Brand is made in four 
weights: Feather Weight — Medium 
Weight—Standard Weight and Super 
Standard Weight —thereby covering 
every requirement of a typewriter car- 
bon paper. Five colors: Black, Blue 
Purple, Red and Green in all weights 
Made with the very best of materials 
quality in every respect is absolutely 
guaranteed 


PINNACLE FEATHER WEIGHI 
s recommended for 12 to 20 copies at 
one writing 


PINNACLE MEDIUM WEIGHT is 
recommended for 6 to 10 copies at one 
writing 


PINNACLE STANDARD WEIGH] 

is for general correspondence where 

durability is a most important factor 

Pinnacle Standard Weight will produce 
5 to 100 letters from each sheet 


PINNACLE SUPER SEANAD 
WE gig is designed for one or tw 


copies at one writing; also for billing 
use 

All weights of PINN “ LE Carbon 
Paper are nonsmut and produce sharp 


clean-cut copies that are 
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Some New Sainberg Items 
Sainberg & Company, 77-79 East One Hundred and 
Thirtieth street, New York, N. Y., recently introduced a 
line of leather covered desk accessories to match fine ofhce 


furniture su'tes Three of the new items, a leather covered 





LEATHER COVERED LETTER TRAY WITH COVER 


waste basket, a leather covered letter tray with cover, and 
a linoleum desk pad with antique embossed leather side 
panels, are shown here. The leather covered articles are 
made up of wood covered with tan veal finish cowhide, 


] 


gold tooled. Other items, also leather covered, are calen 





LINOLEUM DESK PAD WITH ANTIQUE 
EMBOSSED PANELS 


dar stands, rocker blotters, correspondence folders, and 
letter openers. 

All the items just mentioned are also made in the same 
design and construction in Florentine gold tooled leather. 





LEATHER COVERED WASTE BASKET 


The linoleum desk pad is also made in several other em- 
bossed and gold tooled patterns. The new line is shown in 


its entirety in the new Sainberg catalogue. 
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Inviting Comparisons ~ 


‘TAKEN model by This much can mod- | 
model, no better sharp- estly be stated. Fur- 
ener than BOSTON can ther, we ask nothing | 
be obtained in a similar better than your min- 

price range. ute examination of the | 


BOSTON 


PENCIL SHARPENERS 


Their keen solid-steel 
cutters, handsome ap- 
pearance and simple but 


edly superior. 
Durability is reflected 
in the growing insistence 


efficient parts, easily on BOSTONS in the 
removed and replaced, 
quickly convince one 


that BOSTON is decid- 





schools—where sharpen- 
ers necessarily receive 
hard usage. 














This low-price machine 
accepting all sizes of pen- 
cils, is typical of BOSTON 
value. 


C. HOWARD HUNT PEN Co. 
CAMDEN, N. J. 





























HE maximum ink capacity 

and uniforny “feeding” which 
emphasize the superiority 
of SPEEDBALLS readily 


gain recognition. 


SPEEDBALL 
Products go over 


with a 





| Feature the full line of 
| Sreepsart Inxs. Spe 





cially prepared for Pen | 
Lettering in all the 
Colors of the Rainbow 





©. HOWARD HUNT PEN COMTANY, CAMDEN, NB. J. 
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THE HOGE TACKER 





Unsurpassed for tacking labels on 
boxes, barrels, etc. Operation is 
simple and rapid. Guaranteed to 
fasten labels securely. Write for 


details. 


The Hoge Manufacturing Company 
23-25 East 21st Street, New York, N. Y. 











nt makeit 





To have a quiet laugh, put a Neva-Clog Stapling 
Plier in the hands of a prospect who says 
“They're all the same.” Watch him work it 
fast, then slow, on cardboard, leather or wood, 
on one sheet of paper and on fifty. Watch his 
eyes open. Watch him smile with surprise. HE 
CAN'T CLOG A NEVA-CLOG. No one 
can. It's the one stapling machine you can sell, 
certain that it won't give you headaches. 
Neva-Clog Stapling Pliers retail at $5.50, with 
the usual trade discounts. Send for a sample. 


No obligation. 


NEVA-CLOG PRODUCTS, INC. 
Dept. OA-9-29 BRIDGEPORT, CONN. 








COSTED) 





TAPLING PLIERS 


U.S. and TOREIGN PATENTS 
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A New Binding Method 

For the binding of parcel post and light express packages, 
also many other special binding applications, The Gerrard 
|Company, Inc., 1942 South Fifty-second avenue, Chicago, 
has perfected a process known as the TA metal tie binding 
method. This method is based on the Model TA wire 
tying machine which is declared to be quick, efficient, con- 
venient and dependable. It is said that the use of the ma- 
chine and the tie prevents concealed pilferage because the 
tight closure prevents the slipping off of the bindery ties, 
the smooth twisted splice under which the binder ends are 
joined constituting an effective seal. Export shippers, it is 
declared, will find this new method desirable because it is 
unaffected by climatic conditions. 

In operation, the wire is looped around the package, 
threaded through the machine, and the tie is completed 
with one throw of a lever forward and back which tensions, 
seals and trims the ends. It is declared that the machine 
achieved a reduction in tying costs, owing to the low cost 
of material and smaller quantity used. 

A package support is supplied with each machine, greatly 
facilitating tying as the package can be brought out beyond 
the edge of the table, permitting the operator to tie without 
interference from the table and with both hands free for 
the tying operation alone. The wire is tied both around 
the package and the support. When the tie is completed, 
the package is freed by slipping it off the support which 
is made of thin sheet steel and occasions no loss in tension 
when it is slipped out. A small wire container from which 
the wire is fed is furnished as standard equipment with 
every machine. Other accessories are available in large 
plants where greater speed and convenience are desired. 

The Gerrard Company, Inc. has issued a booklet illus- 
trating the machine and describing its many uses. 

a OR 
Downey’s “Home for New U. S. Currency” 

The C. L. Downey Company, 941-47 Clark street, Cin- 
cinnati, Ohio, offers the “Steel-Strong” currency rack, de- 
signed to fit the new small size currency. There are five 
compartments. The tray is of light weight, made of thor- 





“STEEL-STRONG” CURRENCY RACK 


| 


oughly seasoned cabinet wood. The finish is mahogany. 
There are rubber feet. The outside dimensions of this tray 
jare 47gx8x16% inches, permitting the use of the tray on 
counter or in drawer. The front partition customary in 
coin trays has been eliminated, facilitating access to the 
stacks of bills when the tray is stored in a drawer. These 
currency trays are stocked for immediate shipment. 
ee 
Dawson Brothers Open Another Store 
Dawson Brothers, prominent in Canadian stationery 
Persie have opened an up-town store in the new Dominion 
Square building at Peel and St. Catherine streets. This 
lis said to be the first move of the commercial stationery 
| trade into the up-town district of Montreal. 
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can enjoy the profit possibili- 
ties of our unusual system of 
distribution which backs your 
efforts for our mutual bene- 
fit. Write for full details of our 
profit making plan for selling 
the Multipost Stamp Affixer 
which saves stamps, time and 
money in every business es- 
tablishment. 


The Multipost Company 
92 Oak Street, Rochester, N.Y. 
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Handistand No. 500 Handistand No. 600 Handistand No. 700 


.. You Make Two Profits Here / 


HANDISTANDS Sell Machines and “vce Versa 


1 
li 
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t ‘ 1 Ho i w sted f r : t 37 Equally 1 ng 
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Handistand No. 700 Handistand No. 700 Handistand No. 500 


ie HE HARTER CORPORATION, Sturgis, —, 


Send literature, prices and discounts on Harter Handistands 








Name 





Address 


City State 
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New York Edition of “Stationery Suggestions” 

The Graham-Chisholm Company, 9-15 Murray street, 
New York, N. Y., 
in New York City, recently mailed the first issue of “Sta 


tionery Suggestions” to a list of several thousand customers 


stationers operating three retail stores 


and prospects. 

This house organ, which is edited in different editions 
for several retail stationery concerns in different parts of 
the country by Arthur Hargrave, advertising manager, A. 
Carlisle & Company, 251 Bush street, San Francisco, Calif., 
is different from the usual house magazine Che greater 
part of it is written in a humorous vein. Its editors have 
No paid 
advertising is accepted. The editorial staff is absolutely 
unbiased, printing what it thinks best for the company the 


magazine represents and for the stationery trade in general. 


a keen sense of humor and the courage to use it 


rhe editors claim a further distinction, that of getting out 
the only house organ on record that “is not dedicated to 
the sacred cause of Service.” 

From the early issue at hand we believe that the New 
York edition of “Stationery Suggestions” will make many 
friends for its sponsors, the Graham-Chisholm Company 

_ 
Burrows Bros. Open Seventh Store 

[The Burrows Brothers Company, Cleveland’s largest 
stationers, have opened their seventh store in the city, the 
location being on the ground floor of the Hotel Cleveland, 
facing the public square. The size space is 27 by 47 feet. 
This store, which adjoins the new Terminal building into 
which all railroads, interurbans and rapid transit cars will 
run in 1930, will specialize in office supplies. Burrows now 
have stores at the principal business points of the city and 
are enjoying a very fine business in all office supplies. 
4. E. D 

: —— 
Engagement of Miss True 

The engagement has been announced of Miss Dorothy 
[rue to Preston F. Cox, of Providence, R. I. Miss True 
is the daughter of Richard S. True, office outfitter of Boston. 

S ~ aes 
Lord’s of Evanston to Expand 

Additional quarters, to be equipped with all the most 
modern fixtures and appliances, are to be added to Lord's, 
the big stationery and department store of Evanston, IIli- 
nois, according to A. H. Ulrich, president. 

Inasmuch as the addition to be taken over is the space 
now occupied by the Young Men’s Christian Association, 


from which the organization will not move for several 
months, the interior remodeling of the contemplated new 
quarters will be delayed until December or January, it 
is reported. 

\ part of the remodeling plan of Lord’s is the creation of 
elaborate offices and salesrcoms, installation of fireproof 
walls and automatic sprinklers and other innovations. 
There is little probability of the new addition being occu- 
pied before next Spring, Mr. Ulrich says.—W. S 

diiiedacias 
Canadian Stationer’s Store Burglarized 

Burglars broke into the store of G. O. Fulton Company, 
ruro, N. S., Canada, recently and made away with mer- 
chandise valued at about $150. Among the items stolen 
were a number of the most expensive fountain pens, sev- 
eral baseball gloves, a large quantity of pencils, and a 
clock. Some small change was also taken from the cash 
register 

_ 


Kruse Back from West 


Alfred J. Kruse of the A. J. Kruse Service, Cleveland, 
is back from a five weeks’ trip through Yellowstone Park, 


Denver and other Western points. He had a thoroughly 
good time i oe ae 
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THE STANDARD SINCE 1915 


JOHNSTON'S 


1 White 


oe 
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WHITE INK 





SOLD AT BETTER STATIONERY STORES 





Flows readily. 
Dries quickly. 
Adheres firmly. 
Work will not 
discolor, if fair- 
ly protected. 


In Opal Jar 
Patent Cap 
with Carton 
and several 
very useful 
Acce ssories, 





SAMPLE AND PRICE LIST ON REQUEST 


Manufactured by 
245 East Rochester, 
Avenue J. W. JOHNSTON #3: 7 ® 


PLEASE MENTION “OFFICE APPLIANCES” 


























The SNYDER 
MULTIFORM 





Can be attached to any typewriter 


Enables the use of printed forms in 
continuous rolls or folded packs, 
with carbon interleaved. 


Printed forms used thus allow contin- 
uous typing---no stops for preparing 
the work. 


Superior carbon copies and daily out- 
put doubled. 


The 


SNYDER MULTIFORM 


11 West 42nd Street New York, U.S. A. 
Agencies are being arranged 
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The outstanding pC) Loose Leaf Products of 
W. G. Lloyd Company manufacture are f 
The (ADCO CHAIN POST Binder ) 
a 
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e (ADCO VISIBLE PRONG Binder 
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Other ADCO 42% PRODUCTS are 
Sectional Post Binders Catalogue Covers { i 
Solid Post Binders Magazine Covers | 
Prong Binders Telephone Book Covers 
Loose Sheet Holders Machine Bookkeeping Binders { 

Forms, Indexes and miscellaneous Loose Leaf Equipment { 


carried in stock or manufactured to order. 


Blank Books else made to special order. 


For particulars and prices address 


W. G. LLOYD COMPANY 


Accounting Devices Company Consolidated 


626 SOUTH CLARK STREET, CHICAGO, ILL. 
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GOOD MORNING 
Gold Standard 


YOU ARE THE 
PRINCE OF REBUILTS 







YOU SELL 
YOU LOOK, 
AT SIGHT— 
WORK, 
WRITE SATISFY 
LAST, LIKE USERS and 
THE NEW 7 THAT 
PAYS 


UNDERWOOD 


Gold Standard 


Remanufactured 
TY PEWRITERS 
YOU HAVE 
MULTIPLIED SALES AND PROFITS 


AND ARE 


RECOMMENDED TO DEALERS 
EVERYWHERE 
EVERY PART ORIGINAL— —A. Dealer 
HIGHEST QUALITY REPRODUCED— 
——-DONE ON HONOR— 
WHOLESALED—EXPORTED— 


GENERAL TYPEWRITER EXCHANGE, INC. 


462-4 Broadway, NEW YORK, U. S. 7 
CABLES: GENTYPE 
32 Years of Steady Study and Development Toward 
Ultimate Perfection— 
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New Office Equipment Building at the C. N. E. 

The office equipment industry is to be distinguished this 
year in Canada by the possession of a building all its own 
for the office appliance exhibition will be housed in the 
former electrical accessories building. The move to segre- 
gate office appliances in one building exclusively for this 
has met with enthusiastic response by distributors 
declared that a number of 
shown at the great fair 
in addition to a con- 


industry, 
and manufacturers 
exhibitors who 
have come in as a result of this move, 
siderable number who brought their exhibits from the man- 
ufacturers’ building and other scattered locations. Dealers 
will find it of no little advantage to inspect the exhibits in 
the new office appliance building as well as the fountain 
stationery and trade paper booths in the manufactur- 
Among the exhibitors in the new building 
will be the Brown Brothers Limited, A. R. MacDougall & 
Company, The Canada Carbon and Ribbon Company, 
Grand and Toy, Toronto, and many others. 


and it is 


have not before 


pen, 
ers’ building. 


Limited, of 


The exhibit of Brown Brothers Limited includes several 


units such as Esterbrook Pen Company products; Seneca 
Falls Rule and Block Company; Brown Brothers blank 
books; the new Super-Finish process of catalogue and book 


covers made of DuPont Fabrikoid, etc. 
MacDougall & Company of Toronto are showing in a 
space the products of the Blaisdell Pencil 


Philadelphia in 


exhibit 
with Mr. Ortega of 
Pencil Sharpener Company lines with Mr. Col- 
and the lines of the Sengbusch 
Penn Art Steel Works; 


large 
Company, charge; 
Automatic 
lins of Chicago in charge, 
Self-Closing Inkstand Company; 
Individual Drinking Cup Company; Parrot Speed Fastener 
Corporation; Work Organizer Specialty Company; Stand- 
ard Crayon Manufacturing Company and the Joseph Stokes 


Rubber Company of Welland, Ontario 


The Canada Carbon & Ribbon 
extensive display of carbon papers and typewriter ribbons. 
Toronto, have a booth of 

members of the staff, 
are showing office furni- 
office 


office 


Company will show an 
Limited, of 
fifteen 
They 


general 


Toy, 
attended by 


Grand and 
five sections 
working in groups of five 


character, furniture, 


ture of exclusive 
Do/More health 


and general office sundries. 


chairs for ofhces, steel equipment 
Che office appliances building is located on the north side 
of the grounds of the Canadian National Exposition which 
opened this year on August 23 and continues to Septem- 
ber 7. The building is situated opposite the art gallery. 
Visitors to Toronto should be certain to make it a point 
exhibition. 


to attend this interesting and remarkable 


ee 


“Y and E” Folk Coining Slogans 
The Yawman and Erbe Manufacturing Company is seek- 
Within a 
and 
a distinctive slogan is desired, fitting to the occasion. The 
win $100. Slogans will be numbered 
serially as received. In case of tie, the author of the win- 
ning slogan first received will be awarded $100, and $75.00 
and $50.00 for the second and the third in the tie. The con- 
and E” employees, 


ing within its organization for a good slogan. 
year the business will celebrate its fiftieth anniversary, 


best slogan will 


test is open to all agents, dealers and “Y 


except members of the sales committee and advertising 
department. The judges will be members of the adver- 
tising and general sales offices. This competition started 
in August and closes November 1, 1929. 
——_g——— 
Joseph Fortier Ill 
Joseph Fortier of Joseph Fortier, Ltd., Montreal, Can- 


ada, some weeks ago suffered a heart attack. Although in 
his eightieth year, Mr. Fortier was, at last reports, making 


a vigorous fight, with good prospects of recovery. 
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nd pAGoesioliday Letterheads 
rap loxed.. 


With En velopes to Match 


OES HOLIDAY LETTERHEADS—colorful and “Christ- 


masy”—have been steadily increasing in popularity until 
hundreds of thousands are used annually by business concerns, 
during the Holiday Season, for greeting letters, sales messages, 
and for general correspondence. 
And, now, in answer to a persistent demand by individuals, business 
concerns, onal professional men who would use GOES HOLIDAY 
LETTERHEADS in smaller tities, we are offering them in 
note or letterette size—also in Regulation Letterhead size—boxed, 
with blank envelopes to match. 
Some of the uses to which the boxed Holiday Notes and Letterheads will be put 
are here suggested — 

By individuals for— 


Acknowledgments of Christmas remembrances—General Correspondence at Christmas 
time—Invitations to Holiday functions—Personal greetings. 


By business and professional men 
Who require only a limited number of Christmas Greetings. 


Here is another big field for sales. Why not get your share of the business? 
Send us a trial order for one box each of the 10 styles today, with the un- 


























he derstanding that they may be returned within ten days for full credit 
ai | .— if not wholly to r ~~" - have everything to gain and noth- 
GOES ee ED Tr ne Kail us your order vodey. 
Holiday Letterheads . - 


In beautiful Holiday colors, boxed 24 letter- 

heads or notes, with 24 blank envelopes to match. 
Minimum order, 10 boxes, which may be assort- 
ed as desired among 10 styles. A $1.00 
seller with liberal discount to dealers. 


“™” NEW STAR 


TYPEWRITER SHOCK ABSORBER “np SILENCER 


— ‘Goes 


LITHOGRAPHING COMPANY 
49 WEST Gist STREET, CHICAGO, U.S.A. 














Now silent and smooth run-_ the files, a saving on ribbons 
ning typewriters are assured. and carbons, increased speed 
The strain on the machine, and less fatigue for the oper- 
the strain on the operator ator, reduction in repair time, 





both are reminiscences. the new model E Star Type- snerG fib emma 
writer Shock Absorber and renowned atead SEER 


A finer alignment of typed Silencer is an investment— 
matter, a clearer carbon for not an expense. 

























DEALERS This new Star achievement was made 
YS é for you The most critical organizations are gradu- The New 
43 * = | ally but positively standardizing upon the Star as the Model E 
tT * _ only attachment ever developed that really offers Star 
. 2 unguestioned efficiency, economy and a happy typing 
« force. Cash in on this real money making proposi- 
tion. You can be the first to introduce it in your corlLv 
XY PS territory if vou act quickly SPRING 
THE STAR RUBBE RUBBER 


PAPER FASTENER CO., INC. 
67 W. 44th Street, New York 


Factory: 
Westport, Conn. 


Photo shows adjustable brack- 
et in position for closing 
desk. A mere pull forward 
fixes the machine for the 
daily work. All four bear- 
ing points are equally sus- 
pended and properly insulated. FELT 


ADJUSTABLE 
Po —_BRACKET 




















1Y4 


PUERCO oo 














OFFICE APPLIANCES 


Here is the newest and best in Hotchkiss Fasteners. 


Nearly forty years of experience in designing and 





manufacturing paper fastening devices are behind 
it. Every known improvement is combined in the 
new Number 1A. It is light in weight but with a 
sturdiness that will make it last through a lifetime 
of daily use. It is noteworthy for dependability. 
Every unnecessary part has been eliminated and it 
can be operated either by striking or pressing the 
plunger. All parts subject to wear are made of 
hardened steel. The new Number 1A Hotchkiss is 
good to look at in its trim, stream-line neatness. 
We are certain it will command attention from cus- 
tomers and will prove an item of rapid turnover 


to every stationer. Write us. 


THE HOTCHKISS SALES COMPANY 


Norwalk Conn. 


ISS 


PUT 


POUVUUEAUDUARUUAT LLADDANV ORAM 
PTT 


STAPLING MACHINE 
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Census Bureau to Get Practical Market Data 
more business in gov- 
the administra 


government in business and 


Less 


; 


ernment, is one of the present 


slogans of 


tion 
Advisory Committee on 


the Chairman- 


Through appointment of an 
Manufactures by Lamont, under 


Niles-Bement- Pond 


~ecretary 


President, 


ship of Col. L. S. Horner, 

Company, business and industry will for the first time 
obtain the kind of data through the Census which will be 
of most practical value in the study of markets and in 


planning for the future. 
rhe 


year 


Census Bureau has a tremendous task before it next 


manufactures, agriculture, 
mining and distribution be taken 
Advice of business men a big step in the right direction. 
Adv determine 
P 


upon questions to be 


counts on _ population, 


must 


isory Committee on Manufactures will 


asked in forthcoming Census of 


questions to those of practical 


will, also, determine 


Manufactures, limiting the 


value to manutacturers. It tabulations 


which ought to be made subsequently, and these will be 


from their potential value to the man 


- . ] - 
approac hed « ntirely 


utacture! 


At their first meeting in Washington on July 25, the 
Committee decided to recommend a complete census, one 
covering all manufacturing plans regardless of size. The 


smaller plants will be covered by the population enumera- 


tors, while the larger plants will be approached by the 
Division of Manufactures of the Census Bureau direct. 
The Committee also approved the policy of the Census 


Bureau in conferring with industrial organizations and with 


representative members of each industry in formulating 


schedules especially adapted to the industry in question. 
may be 


In order that the manufacturers of the country 
made aware of this more practical approach to the Census 
of Manufactures, the Advisory Committee appointed the 
Publicity Committee Robert M. Davis, Statis- 


following 
tical Editor, McGraw-Hill Publishing Company, Chairman; 
P. Baker, Chamber of Commerce of the United 
Dr. Roland P. Falkner, National Industrial 
Conference Board This Committee use all 
publicity outlets to sell the value of the forthcoming Census 


Dr. Hugh 
States: and 


will available 


of Manufactures to the manufacturers of the country. 
The value will depend largely upon cooperation of man- 
ufacturers in sending reports promptly to the Census Bu- 


> 

New York Stationers Golf Association 

This association held a tournament—the eighth—at 
woodie Golf Club, Yonkers, on August 27 
s scheduled for September 10 at 


reau 


Dun- 
The September 
Y ountakah. 
Queensboro tournament were: 
McCready. 


tournament 
The point winners at the 
Class A: L. H. Tavernier, 4; G. A. 


1: H. Berolzheimer, 1 


Carr, 4; L. 


Class B: J. E. Neary, 5; J. S. Epstein, 3; H. B. Bar- 
nett, 2 
Class ( R. Westad, 33 C. P. Finck, 33%; H. W. 


Lynn, 33 


Up to August 27 H standing for 


led in 
9.6634 in Class A. In 


and Class C, M 


Berolzheimer 
points on season’s cups with Class 
a 
with 15 


At the tournament of 


Epstein led with 13 Popper led 


August 27 Louis H. Tavernier pre- 
Hosts’ Committee. 
+> a 
Sturgis Posture Chair Factory Grows 
Owing to the increase in the demand for Sturgis posture 
Chair Company, 


sded as chairman of the 


Posture 
broke ground on August 


made by the Sturgis 
Sturgis, Michigan, the 
26 for a new factory which will give them about three times 
The building will 


October 


chairs, 
company 


as much space as they have at present. 


be rushed and will be ready for occupancy about 


15, it is expected 








PRE EE  e 


DAVIDS 


WELL KNOWN 
WHITE PASTE 










Now Also in 
Collapsible 
Tubes 


3 OZS. OF THE 
BEST QUALITY- 
ADHESIVE TO RE- 
TAIL FOR ONLY 
TEN CENTS. 












Write for Catalogue and Prices 


Thaddeus Davids Ink Co., mn: 


Makers of Fine Sealing Wax—Inks—Adhesives 


95-97 VANDAM ST. NEW YORK, U. S. A. 
ESTABLISHED IN 1825 










The Super Moistener 


for moistening envelopes, stamps, gummed labels and sealing 
tape. Moistens gummed surfaces to the proper consistency nec- 
essary to make quick and permanent adhesion. 


UNEXCELLED FOR SEALING ENVELOPES AND APPLY- 
ING STAMPS, single or in strips. 


The SUPER MOISTENER affords a 
and efficient method for sealing your mail. It 
handles every style, shape and size of 
envelope. 


permanent 


PRICE 


$ 3.00 


neatly, apply- 
soiling. 
unhealthy 


work quickly and 
moisture, without 
eliminates 


It does its 
ing just enough 
Strictly sanitary and 
sponge cups or rollers. 


nothing to wear out; no adjust- 
replacements. It will last 


There is 
ments, cleaning or 
a lifetime. 


Made of stainless steel and cast iron. Fin- 
ished in beautiful two-tone Duco enamel. 


/ Manufactured and Guaranteed by 
} Superior Tape & Sealer Co. 
DAYTON, OHIO 





PATENTS PENDING 


Write for dealer’s proposition 
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ae Company 


890 Broadway 


A 
Better FELT 


Chair Pad 


BETTER FELT.... 
PIGSKIN STRAPS.... 
last longer 


TACKS and INSTRUCTIONS for attach- 
ing to chair furnished with each pad— 
an added selling feature. 


TWO QUALITIES ... all wool and wool 
mixed. 
FIVE SIZES ... to fit any chair. 


THREE COLORS... Tan. 


and Green. 


Maroon 


Send for folder and prices to the trade. 


Manufacturers 


Felt for Every Purpose, by the 
piece or cut to size 


New York City 








EXTRA DOLLARS for 
YOUR SPARE TIME 


CAN you use a few extra dollars? If 

so, here’s your opportunity. A local 
representative is wanted for Boston and 
New England States, San Francisco-and 
Western Coast States and Atlanta and 
Southeastern States to look after new 
and renewal subscriptions for this jour- 
nal. One familiar with the office equip- 
ment industry, or a person who is now 
representing other papers could handle 
the work. Representatives making a 
number of smaller towns will find the 
prospects good. Only a small amount of 
time needed each month although a lib- 
eral commission arrangement makes the 
work attractive. In reply, kindly give 
the names of a few substantial business 
men with whom you are acquainted. For 
details, address 


Circulation Department 
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German Typewriter Manufacturer Reduces Prices 

The Odoma-Werke, Darmstadt, Germany, has announced 
in recent issues of German trade papers a considerable price 
reduction on the standard typewriter, the Odoma, which 
will henceforth be sold at 298 Reichsmark, which is equal 
to about $75.. This is a standard machine with full stand- 
ard equipment, keyboards, etc. Even at this price it is 
said that an ample dealer’s discount is offered. 

The Odoma typewriter has been on the market- ab6ut 
ten years. The company has decided to manufacture oily 
this one type of machine in order to specialize* ein pro” 
duction and achieve lowest possible cost. of ef 

The ordinary selling price of typewriters in Germany is 
more than $100. 

Besides reducing the price of their machine, the Odoma 
typewriter people state that they will assist their. dealers 
in installment sales.—E. R. B. 

——— 


Sells Business Fifty-three Years Old 

After fifty-three years in business, Walter Scott has 
sold his book and stationery store at Barrie, Ontario. 

For over half a century the store has been a favorite 
meeting place for the people of Barrie. 

Walter Scott was ten years old when his father moved 
the family to Barrie from Richmond Hill, where he had 
owned and published the “York Herald.” Already the boy 
had learned to set type and operate the hand press. The 
elder Scott at once entered the printing and publishing 
business at Barrie. In 1902 Walter Scott moved into the 
premises he recently sold. It is stated that the building 
will be made over into a confectionery manufacturing 
establishment. 

—— 


Fischer Urges Continued Study 

Gustave Fischer, a commercial stationer and office out- 
fitter of Hartford, Conn., has sent out to graduates of local 
grammar schools a strong letter urging them to continue 
their school work on into the high schools of*the city. 
He points out that today more than ever young ‘people 
are in demand who have considerable more knowledge 
than is gained in an elementary education. 

Mr. Fischer sent out 2,500 letters. This is the fifth con- 
secutive year in which he has sent letters to students 
urging them to continue their education rather than to stop 
before it is reasonably complete. Mr. Fischer has done 
much good by his campaigns for better education among 


the vouth of Hartford 
—— Se 


School Opening Supplies for Chicago 

With the opening of school in Chicago, the Board ‘of 
Education delivered from its warehouses supplies for 365 
various grades. The school board furnishes 
several items to pupils from stock, including 28,000 - be- 
ginners’ pencils, 1,152,000 pencils for higher grades, 2,610,- 
000 pen nibs, 500 gross of blackboard erasers. Other issues 
include writing paper valued at $76,000 and $22,500 worth 
of drawing paper. Text books are supplied, this item 
requiring an expenditure of $1,151,000 to renew the sup- 
ply. Individual books have a life of about three years. 

The yearly cost of educating Chicago’s 500,000 school chil- 
dren is $51,694,653. Supplies and equipment take 2.5 per 
cent of this sum; teachers’ salaries $35,509,941. 

——_—_<g>—— 


schools of 


Cleveland Typewriter Man at Toronto Fair 
H. L. Shaw of the Shaw Typewriter Company and sec- 
retary of the Typewriter and Adding Machine Dealers 








THE OFFICE APPLIANCE COMPANY 


417 So. Dearborn Street 


Association, Cleveland, took three weeks off from business 
Chicago, Ill. for vacation purposes and went to Canada and to the 
Toronto Fair.—A. a. eh 























Announcing a Line of 








—including— 


FIBER GUSSETT STYLES 


and 


CLOTH GUSSETT STYLES 


—in— 












Boroucy Prato Eng - 


— 


5 Piece Expanding File Pockets 





5 Piece Expanding Envelopes 


Partition Envelopes 
—also— 


One Piece Expanding Envelopes 


Flat Envelopes 





and Filing 
Folder Styles— 











Oxyord Red filer 
Pockets and Grweloper 


an outgrowth of SPECIALIZATION! 


‘ ) TE have been encouraged to add this new line of RED-FIBER items be- 
cause of the generous support which dealers have accorded Oxford 

Filing Supplies and our policy of selling them only through the dealer. 

These RED-FIBER items are guaranteed in every respect as to wear, work- 

manship and quality. They are closely related to our filing folders, cards and 

indexes which have been on the market since 1909, and are likewise the products 

of SPECIALIZING. 

Briefly, here are the facts which YOU ought to know regarding this fine new, 

quality line: 


1. Oxford Red-Fiber Items are a quality line and are made of tough, dur- 
able red-fiber stock on which we invite your comparison. Beware of the 
cheap, leather-colored stocks made chiefly of ground-wood pulp. 


tv 


Oxford Red-Fiber Items are priced RIGHT. Our economical policy of 
distributing only through the dealer enables him to price our merchandise 
right for his customers 


3. Oxford Red-Fiber Items will be boxed and labeled as attractively as all 
other Oxford merchandise, and deserve a prominent place on your 
shelves. 


4. Oxford Red-Fiber Items will be subject to the same sales-promotion 
methods which have helped Oxford Dealers everywhere—store and win- 
dow displays—direct mail advertising, etc. 


Do not fail to write, today, for our new handbook on these RED-FIBER 
ITEMS. You will be gratified at the price, the scope and the quality of this 
superb line! 


OXFORD FILING SUPPLY CO. 
500 DRIGGS AVENUE BROOKLYN, N. Y. 





Write for 
| This 
Today! 
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Models A, B and C 
are equipped with 
automatic inkers, 
compensating plat- 
en that enables you 
to address a single 
sheet or a booklet 
L>inch thick; direct 
“from-tray” load- 
ing magazine and 
direct “into-tray” 
ejector. Speed 8000 
stencils per hour. 


If you'll send the coupon attached 
te your letterhead, we will show 
you how the Selectograph can save 
you time and money in your own 
business. No obligation, of course. 


— uses and time sav- 

ng b possibilities of the 
Se ectograph are un- 
limited. In your own 
business there are 
chances for saving time 
— ee on address- 
ng, pay roll 
sheets, —— order 
sheets 


» etc. 
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ERE is no other addressing machine just like 
the Selectograph. No other addressing machine 
has the speed, the versatility, the time and labor 

saving effectiveness of the Selectograph. 


For selective, automatic addressing you must use a 
Selectograph. Modern time saving and accounting 
methods demand it! 


You will cut your usual addressing time in half and at 
the same time handle your mailings and the mailing 
list as accurately as your accounts receivable. 


It uses paper stencils that can be cut on any typewriter 
—no special machine needed. 


Speed —It handles up to 8,000 stencils per hour. 


Selectivity—It permits of 110 individual classifications of 
your sten 


Flexibility —It addresses anything from a sheet of paper to a half- 
inch book. 


Visibility — The printing is visible, right before your eyes. 


Versatile—It selects and addresses any number of classifications 
up to 110. 


Automatic—It enables you to automatically separate and key 
your mailings. 

UpteDate—It enables you to remove obsolete stencils from 
your files. 


Accounting — It will count and carry a separate total 
of the number of envelopes addressed. x> 
It will count and carry a > total of the Ag 
number of obsolete stencils removed. Sr 


Results—It will count and carry separate 

totals of classifications that are not ad- 

dressed, which, with the total number s ¢ 

of stencils addressed, gives the total 

number of stencils in your files. ce. 


T Y i lf 
a re oe newog Ss b>? with your 
tion about the Selecto- 5? letterhead to 


graph. Fillin and mail 
yo? Selectograph Co. 


coupon. It places 
you under noob- <"¢ 

ee? 3126-30 W. S5ist St. 
Avo Chicago, Illinois 


a Please send us descriptive 
@ literature and detailed infor- 
o mation as to how we can cut our 


3126-30 West 51st Street, Chicago, Illinois @ addressing cost. 
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HE use of Visible Records in 

Book Form is steadily 
spreading. Because of the con- 
venience, speed and general all 
around efficiency of this type of 
equipment, more and more busi- 
ness houses are installing Visible 
Record Books. Visible Record 
selling is interesting and profit- 
able work. Start your Fall cam- 
paign with a drive on Visible 
Equipment. You'll find a re- 
ceptive market of untold possi- 
bilities. 











Two Lines of 
Visible Equipment 


Two Lines of Equipment, both 
with prong construction, enable 
Cesco Dealers to cover the field 
completely. 

The Master Line for the larger 
installations and the Junior Line 
for the smaller units. Send for a 
copy of our new Visible Record 
Catalog—it illustrates a large 
assortment of stock forms and 
will help your Salesmen make 
more sales. 


Binders and Forms 
For All Purposes 


In addition to Visible Equip- 
ment, Cesco products cover a 
wide range—Ledgers, Post Bind- 
ers, Ring Books, Forms and Ac- 
counting Outfits for most every 
conceivable purpose. Exclusive 
Agencies available to progres- 
sive dealers. Send for details of 
our special offer. 


toons 2CLCO LEAF 


THE C. E. SHEPPARD CO. 
271 Van Alst Ave. 
Long Island City Ms We 
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Ingram Joins Colonial Chair Sales Staff 
George D. Ingram, who has long been active in the fur- 
niture business in Chicago and surrounding territories, has 
joined the sales organization of the Colonial Chair Com- 
handling certain 


pany, Chicago, as a special salesman 


country towns in Iowa, Wisconsin, Minnesota, Ohio, Indi 





GEORGE D. INGRAM 


ana, Missouri and Illinois. Mr. Ingram has represented 
several household furniture manufacturers of Jamestown, 
N. Y., and was also, for a time, connected with the Ameri- 
can Furniture Mart of Chicago. One of Mr. Ingram’s 
primary purposes will be to bring the dealers in his terri 
tory into closer contact with the Colonial Chair Company 
factory. 
> 
Mail Truck Crashes Into Typewriter Store 

Cranked while it was in reverse gear,a United States mail 

Fourth 


Fourth 


truck shot backwards out of the Southern garage 


street and Virginia avenue, Joplin, Mo., crossed 
street and crashed into the front of the Joplin Typewriter 
Company's establishment, shattering three plate-glass win- 
dows and knocking part of the base out of place Che 
accident occurred on Tuesday morning, August 20 

The base of the building is composed of stone and brick. 
lwo stone slabs were knocked aside and a section of the 
brick wall was caved in. The two sections of plate glass 
on the west side of the south doorway were shattered and 
a metal strip joining the two sections was forced against 
a panel of glass on the east side of the doorway, shattering 
the glass 

The accident occurred about 6:45 o'clock Fortunately, 
no cars or pedestrians were passing and no one was injured. 

Frank H 
Cypewriter Company He is a brother of F. W. 


te 
office of L. ( Smith & 


Fogg is the owner and manager of the Joplin 
Fogg. 
manager of the Davenport, Ia., 
Corona Typewriters, In¢ 

It is stated that when the truck crashed into the plate 
glass people in the vicinity thought gangland had moved 
from one of the big cities. No typewriters were injured, 
but other oftice equipment was freely showered with bricks 


and broken glass. 


> 

New Evansville Desk Catalogue Soon Ready 

The Evansville Desk Company, Evansville, Ind., expects 
to have ready for distribution by the middle of September 
a new catalogue illustrating and describing all the desks in 
the Evansville I:ne The line has been redesigned with 
the purpose in view of supplying dealers with desks that 
will meet the requirements of their customers in every 
way. In constructional features as well as in outward ap- 
pearance the desks have been improved to meet all standard 
requirements. [The manufacturer invites requests for 
copies of the new catalogue, which will be mailed as soon 


as the printing is completed 





INK that 
FADES 


~Has | 

NO BUSINESS 
in Business 

Thats Why Important 


Records are Usually 
Written with 


FORDS 


PREMIUM WRITING FLUID 
“The Ink That Has Defied Time for 70 Years’ 







La Salle Street, Chicago. 
looking North from 
Jackson Boulevard. 






incr or \ c 
)ANFORD 
PREMIL’ 


V Rian 

















\\ 


Much 


in 
ch tle” 

















THERE IS 
“MUCH IN LITTLE” 


The name Little has been a standard of comparison for 
quality carbons and ribbons since 1885. Ii you're the 
type of man who likes to sell such a line, it will be to 
your advantage to write us. The line will measure up 
to your full expectations with liberal returns for the high 
grade experienced salesman. If interested, write. 


A. P. LITTLE, Inc., ROCHESTER, N. Y. 


New York Office—Bible House, Astor Place 
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 FELDCO@ 


ANNOUNCING 
THE COVER BEAUTIFUL 








Two-toned first grade Fabrikoid; the 
rich seal grain has two colors, dull and 
bright, giving the cover a real leather 
appearance. 


Improved Metal Rings 


Did you receive a copy of Group 
Buying Bulletin 29? 


Write for sample cover and get 
acquainted with our remarkable dis- 


counts. 
FELDCO 
LEAF CORPORATION 


Chicago 


LOOSE 


357 No. La Salle St. 


The Fastest Growing Loose Leaf Organization in the Country 














=. 
om 


a 








LETTERING 


iS NOW MADE EASY 
FOR EVERYONE WITH 


Coit’s Improved Ball Bearing Lettering Pens. 
Makes lettering easy for everyone. No costly 
training or experience needed. Just a little 
practice. 


Students, storekeepers, artists—in fact, anyone 
who has signs to make or any job which requires 
lettering will find these pens just the thing. 


FOR SALE BY YOUR JOBBER 


And to test their salability a display assortment 
of 12 pens, will be sent prepaid, on 30 days’ sale 
trial. Write us for it today. 


The 


BRIDGEPORT PEN COMPANY 








, ) 239 John Street, Bridgeport, Connecticut + 
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International Typewriting Contest at Toronto 

Canadian speed and beauty will give Uncle Sam’s key- 
work at the forthcoming 
Contest at To- 


board stars cause for real 


twenty-fourth 
ronto if present signs and portents prove accurate. 


International Typewriting 


<a, 











QUEENS OF BEAUTY AND OF THE 
KEYBOARD—Irma Wright of To- 
ronto (above), world’s amateur cham- 
pion typist, and Louise Marchese of 
Vancouver, champion of Canada, who 
hope to win greater typing renown for 
the Dominion at the forthcoming 
Twenty-fourth International Ty pe- 
writing Contest at Toronto Miss 
Wright aspires to the world’s open title 
and Miss Marchese to Miss Wright's 
international amateur crown To win 
them, they'll have to defeat the swift- 
est typists in the United States 


Sacramento last 


the highest 


At the 1928 world’s classic at 
September, the Dominion carried off two of 
prized titles, but that is not to be compared to the success 


it may achieve September 28, when touch-system masters 


typing 


from everywhere in the western hemisphere, for the first 
time outside the United States, foregather in Toronto’s 
historic Massey Hall for the annual typing sweepstakes 

In comely Irma Wright, of Toronto, international typing 














SEPTEMBER, 1929 


ARE You Selling the Fastest 


$12.00 


Complete with Pen 


$26.50 - 


Complete with Pen 


ZZZZ 


N 
N 
N 
N 
Ne 
Ne 


$79.50 


Complete with Pen 





. 1850 — Metal — Ebony Green Finish 

>». 1851 — Metal — Statuary Bronze Finish 
>. 1852 — Metal — Golden Bronze Finish 
>». 1853 — Metal — English Silver Finish 





o. 1870— Emeraline Glass 

. 1871 — Black Glass 

o. 1872 —Portoro Marble 

o. 1873 — Mexican Onyx 

». 1874—Benou Jaune Marble 
». 1875 — Bois Jourdan Marble 


Choice of any trophy — 
Eight statuettes — Golden Bronze or 
English Silver 





ZZZZZZ 


. 1880 — Emeraline Glass 

>. 1881 — Black Glass 

». 1882 — Portoro Marble 

>. 1883 — Mexican Onyx 

». 1884—Benou Jaune Marble 
o. 1885 — Bois Jourdan Marble 


Choice of any ornament — 
Elephant — Verde Green 
Police Dog — Golden Bronze 
Lion — Stevens Bronze 





\, Moving Line in 
Desk Set History? 


ALES records of the new Dipa- 
day desk set line have far ex- 
ceeded even our greatest hopes. The 
startling success of these beautiful, 
colorful new desk sets has returned 
sensational profits to every dealer 
who keeps his stock complete and dis- 
plays the leaders of the line where 
every customer can see them. 


Never before has it been our privi- 
lege to offer aline with such outstand- 
ing customer-appeal. Inkstands and 
Adjustable Sockets illustrated on 
these Dipaday Sets are interchange- 
able from one base to another. Many 
pleasing color combinations are pos- 
sible. Choice of nine colors — red, 
green, black, yellow, blue, orange, 
mottled red, mottled green and 
mottled orange. 


Have you sent in your order? Do it 
now and make the sales you are los- 
ing with every day’s delay. 


Sengbusch 


SELF-CLOSING INKSTAND CO. 


915 SENGBUSCH BLDG. MILWAUKEE, WIS. 
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OW, for the first time, you may argue in 
favor of doing your own printing. 
ROTAPRINT makes office printing pay. Why? 
Because ROTAPRINT gives you speed, gives 
you quality, gives you economy. 
The ROTAPRINT is a small offset lithograph 
press, operated in a small space, operated by any 
office employee, operated with little bother, little 
expense. But ROTAPRINT does the finest of 
all printing — offset — in any 
quantity in double quick time. 





One Park Avenue 








‘LIANCES 


OFFICE API! 


Lithograph your office and factory forms, letter- 
heads, advertising literature, maps, charts, photos, 
bulletins, etc., without typesetting, stencils, en- 
gravings, stereos or high priced operators. Have 
the satisfaction of knowing you are turning out 
the best possible office printing at a cost lower 
than you ever thought possible. ROTAPRINT 
has come to revolutionize office printing—and 
you ought to be using it. Get in touch with the 

nearest ROTAPRINT agency 

and arrange for demonstration. 





ole as INC, === 


New York, N. Y. 


AGENCIES 


..Les Angeles, Cal. 
Cleveland, Ohio 
Cincinnati, Ohio 

Chicago, Ill. 


0. C. Haney Corp 

Mid-West Rotaprint Corp 
Mid-West Rotapriat Corp. 
Chicago Rotaprint Agency . 
Mid-West Rotaprint Corp Detroit, Mich. 
N. M. Minnix Ce., Inc Washington, D. C. 
Rotaprint Co. of Canada, Ltd., Toronto (2), Can. 


0. C. Haney Corp. 


Clarke and Courts 


Piedmont Rotaprint, Inc. 
Mid-West Rotaprint Corp 


Rochester Rotaprint Co. 
Kansas City Rotaprint Co 


Rotaprint Co. of Wisconsin Madison, Wis. 
Rotaprint Sales Company of New England 
‘ae er eT re rt ee ... Worcester, Mass. 
-- Toledo, Ohio Rotaprint Tulsa Co.. ...Tulsa, Okla. 
Dallas, Texas Reiner’s Rotaprint, Inc. Pittsburgh, Penne. 
Rochester, N. Y. Mid-way Rotaprint Corp Cheyenne, Wyo. 
Kansas City, Mo. O. C. Haney Corp.. Seattle. Wash. 


Atlanta, Ga. 
San Francisco, Cal. 
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queen, lies Canada’s well-founded hope to win the world’s 
open title. Irma, whose typing can justly be compared 
only to her beauty, outsped Uncle Sam’s swiftest non-pro- 
fessionals in the amateur class at Sacramento and in recent 
practice at New York has shown real reason to expect 
that she will make Albert Tangora, world’s champion, step 
to a new record here if he 1s to keep his crown. 

Tangora, who hails from Paterson, N. J., typed 132 
rrorless words a minute for a full hour in winning at 
Sacramento and is said to be doing almost as well prac- 
ticing tor this year’s international. This means that Irma 
Wright will have to step up her pace to at least that speed 
if she is successfully to compete with him. In practice at 
New York, it is said, she has nearly achieved that rate. 
When her superior accuracy is considered, she thus may 
be expected to set Tangora a pace in the open event which 
even he may not be able to maintain. 

From Vancouver to Toronto will come lovely Louise 
Marchese, champion of Canada. Like Miss Wright in 
superlative good looks and ability, her rise to prominence 
in the realm of speed typing likewise has paralleled the 
Toronto girl's. Miss Wright preceded Miss Marchese as 
Dominion title-holder and it is to Miss Wright's present 
amateur diadem that Miss Marchese now aspires. 

The speed at which Miss Marchese captured the Domin- 
ion title at the Canadian championships at Toronto this 
spring augurs well for her to realize that aspiration. But 
if she succeeds in keeping Miss Wright's amateur title in 
Canada, she will have to defeat a galaxy of American non- 
professionals who are com‘ng northward determined to 
take the title back to the states, where it was always held 
until Miss Wright’s victory at Sacramento. 

Whatever expertness the United States may send here 
to type against her, Miss Marchese, Say connoisseurs ot 
pulchritude, may rest assured that none will surpass her 
in beaut Dark, tall and lithesome, her appearance has an 
effective way with the eves, as have her fingers with the 
kevs of her Underwood 

Canada’s hopes for world typing renown at Toronto 
le not alone in the open and amateur classes but also in 
the school novice class, perhaps the most hotly contested 
of the three. Wilma McBride, of Calgary, won the novice 
title a year ago against the best student typists in the 


United States. This emphasized the student in the eyes 
of Canadian scnool folk and has brought forth a number 
of student speeadsters confident that the title is to remain 

the north side of the internationa: boundary for at 
least another vear They have state school champions 


from every commonwealth in the union to reckon with, 
however, and some ot these, it is reported, notably Klla 
Freer. the New York state title holder, are achieving un- 
heard-of novice speeds in training for the international event. 
ee —— 
Letterhead Mailing Pieces for Dealers 

The Colonial Chair Company, 1730-58 North Maplewood 
avenue, Chicago, IIL, has prepared a number of six-page, 
three-fold combination letterheads and advertising litera- 
ture rhe tront page is left blank for the dealer's letter- 
head and sales letter. The remaining pages carry the 


illustrations and descriptive matter covering the different 


lines of chairs manufactured by the Colonial Cha‘r Com- 
yarn) Dealers are invited to ask for further information 
— 
Zellers Heads N. Y. Advertising Club Division 
John A. Zellers, vice-president and general foreign di- 
rector of Remington Rand Business Service, Inc., Buffalo, 
N. Y¥.. has been appointed chairman of the International 
Business Group now being organized as a department of 


the Advertising Club of New York City Mr. Zellers is 


well fitted to take this important post. 
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a convenient portfolio 


quickly. Its business-like 


respect. 


moderately priced. 


25-27 West 30th Street 





FLASH-O-BRIEF 





Flash-o-brief opens in a flash because of 
the talon fastener—and closes just as 


impresses, commands attention and 


Lawyers, insurance agents, real estate 
salesmen—anyone who has a few papers 

to carry will instantly appreciate the ! 
Flash-o-brief. Durable, attractive and 


Send for catalog and prices. 


Therman Leather Goods Co., Inc. 





appearance 


New York City 

















Smaller Currency 


Concentrated Foods 
Tabloid Newspapers _— 


“INKLETS 


Efficiency demands that an 
article be economical in size as well 
















as service. 


which 


tha 







satisfaction. 


Dept. A. 


For several years Inklets 
have met the trend of 
the times by providing 
ink in a compact form, 


away in a small space, 
and which makes ink 


smoother-flowing and 
really fresh. 

Push Inklets for your own 
profit and customer 






GENERAL ECLIPSE 


is easily tucked 


t is richer, 







COMPANY 


Danielson, Conn. 














Used in Offices 


Everywhere 
Moore Push-Pins 


charts, maps, drawings, 





To fasten 


etc., to woodwork or walls. 


Noj 1 
DECORATIVE 


Moore Push-Pins 


3 $1zes 4) colors 
Ideal for making displays 


Moore Metal Maptacks 


18 colors 





> 
39 $1zZeS 





Moore Push-less Hangers 


The Hanger with the Twist 


The only safe way to hang up 
framed pictures, etc. 









and des« riptions 


Send for samples 
t display cases 


of our attrac ve 


MOORE PUSH-PIN COMPANY 
Wayne Junction 
PHILADELPHIA 

















CROWN PRODUCTS, for more 
than a quarter century, have been 
making “Good impressions.” 


From every quarter of the globe, 
those who sell our products, have 
come to associate the CROWN 
TRADEMARK with quality and 
good service. 


Responsible distributor connec- 
tions are desired in both domestic 
and foreign fields. 


Crown Ribbon & Carbon Mfg. Co. 


Rochester, N. Y. 
U. S. A. 
































OFFICE APPLIANCES 
M. G. West Company Expands Displays 

The M 

dealer, recently remodelled the three-story 

at 117 Front street, to provide additional display 


G. West Company, San Francisco, office furniture 
and basement 
building 
space and the proper background for the high grade mer- 
chandise carried. 
front large and well 


A new was installed, providing a 


lighted display window. The passenger elevator serves all 
£ . g 





IN THE REMODELED STORE OF THE M. 
G. WEST COMPANY. SAN FRANCISCO, CALIF.— 
(Top) Main floor, devoted to _ steel office furniture 
(Center) Third floor, showing suite lines (Bottom) Sec 
ond floor, displaying commercial grade furniture lines. 


VIEWS 


four floors, and the entire space was redecorated to form a 
proper background. Floor coverings on the first floor are 
marbleized linoleum, which form a background and contrast 
for the steel files, desks, and safes displayed exclusively on 
this floor. 

The mezzanine floor is devoted to the executive offices, 
general offices, sales department, and engineering depart- 
ment. Private offices are provided for the executives, in 
which typical set-ups are in use 

The second floor is devoted exclusively to the display 
of the commercial grades of wood desks and chairs with 
the necessary accessories, the furniture being displayed on 
individual rugs against a neutral background formed by 
the walls. Window openings are heavily draped and spe- 
cial lighting fixtures enhance the beauty of the room. 

The third floor was especially designed for the display 

This floor is arranged with one central 
feet long and thirty feet 
at either 


of matched suites. 
wide, with an 


The 


showroom eighty 


individual room for special set-ups end 
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AND 
PROUDFIT riarorenaxe BINDERS 
FOR ALL PURPOSES ces 





Ledgers Journals Cash Books Catalogues 
Minute Books County Record and Photostat Binders 
Grand Rapids Loose Leaf Binder Co.’s Expanding Post 
Meter Reading Binders, Catalogue and Storage Binders 


We carry in stock ruled and printed forms. Write us. 


Grand Rapids Loose Leaf Binder Co. 


Successor to Proudfit Loose Leaf Co. 
10-16 LOGAN, S. W. GRAND RAPIDS, MICHIGAN 






































Nt0f[Eu 


PATENTED 




















O /; d. " ON 10 DAY APPROVAL; EVERY TIME. 


DOUBLE YOUR NEO-LEUM SALES BY LETTING 
NEO-LEUM SELL ITSELF 


Your Customers are waiting for the trial offered in our National Magazine 


Advertising. Try it at our risk. Have you received your new price list? Grand ee a 
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BUSHNELL ENVELOPES 
Do Not Vary in Quality 
Anywhere, anytime—pick up a BUSHNELL ENVELOPE 


and you will always find it the same. .. No ups and no 
downs with the paper market and no scaling down in 
quality to meet momentary competition. 

Our policy in this respect approaches its 54th year. 


ALVAH BUSHNELL COMPANY 
13th and Wood Sts. Philadelphia 


















THE AURORA “800” LINE 
is new and better 


There is something new and better in steel upright filing 
cabinets. It is found in the Aurora Metal Cabinet Works’ 
800 line. 


Details: The frame is formed by 
welding eight 16-gauge drawer slides 
to four 18-gauge corner posts. The 
top and dividing sheets between the 
drawers are welded to this frame and 
the 22-gauge furniture steel sides, top, 
back and bottom are securely fast- 
ened on the outside. 

The slides are the full progressive 
type, in three parts, 14 and 16 gauge 
steel is used for them. There are 
eight rollers on each. Rust-proofing 
is an exclusive feature. 

The drawer fronts are 22-gauge fur- 
niture steel. Body, liner and backs 
are 24 gauge O. P. C. R. steel. The 
followers are positive locking, operating in extra drawer channel. 
Compare these details with any other uprights. Such a com- 
parison will bear out the statement that the Aurora Steel 
filing cabinets are new and better. 


Send for full details and prices. 


AURORA METAL CABINET WORKS 


AURORA, ILLINOIS 
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character the room is Spanish, the walls being treated 
in a very soit textured California stucco. One of the spe- 
cial display rooms is finished with beam ceiling, and a 
patterned marbleized linoleum floor diagonally laid. All 
window openings are heavily draped, the lhghting effect 1s 


obtained by special fixtures in the two end display rooms, 
while the main display room is illuminated by means of 
full indirect fixtures, with heavily carpeted floors, soft col 
ored drapes: tapestries; well selected etchings, dry points, 
and colors ngravings decorate the walls On this floor 
will be found the lovely period pieces of furniture in vogue 
at this time, early American, English, Spanish, and Italian 
Art objects and useful accessories are prominently and 
irtistically displayed 

The M. G. West Company was incorporated in 1911, 
devot'ng its entire time up to 1921 to bank engineering 
ind the steel equipment business. In the latter part of 
1921, however, the office furniture department was created 
ind the mpany now devotes its entire efforts to office 
planning service and the sale .of business furniture Che 
company operates a store at 339 Thirteenth street, Oakland, 
and its service department now occupies a complete three 
story ulding conveniently located in San Franc’sco’s 

The ofhcers of the company are M. G. West, founder 

e business, and now chairman of the board of direc 

ors; Ross R. West, president and general manager; Kirby 
P. We e president in charge of engineering; ( \ 
Smit! ce president in charge of steel equipment sales; 
E. A. Ridell, secretary and office manager; J. B. Rex, man 
ger of the wood furniture department, and F. R. Broadus, 

t ver the Oakland store 

e « pany is handling exclusively at the present time, 
the products of the Art Metal Construction Company, 
Stow-Davis Furniture Company, National Desk Company, 
and S‘tkes Chair Company) 
>  —- 

Pertfolio Container for Canode Carbon Paper 

The Canode Ink & Office Supply Company, 3005-17 
Carroll avenue, Chicago, is supplying its carbon paper in a 





NEW CONTAINER FOR CANODE CARBON 
PAPER 


pe container. When it is in use the port 


ney ' rtt ; + 
new MOTTIONO TV] 


folio provides the typist with the means for keeping carbon 
sheets easily accessible in a neat and orderly manner 


Each portfolio contains 100 sheets of carbon paper 





READY 


A NEW COMPLETE jf 


QUIGLEY | 
CATALOGUE 


Covering the Entire Line of 


Desks 
Suites 
Accessories 


No office equipment store can afford to 
be without this catalogue of the entire 


Quigley line. 


The Quigley products are always at least 
6 months ahead of the market. 


The Quigley Furniture Co. 


WHITESBORO. NEW YORK 
New York Office: 130 West 42nd Street, Room 414 











POSTURE 


A new Posture 
chair which embodies 
all known features for 
correct seating. 


Durable 
Adjustable 
Comfortable 
Attractive 


A sample chair on 
your display floor will 
promote sales. 


Write for informa- 
tion and prices. 


Furnished as illus- 
trated, also with up- 
holstered back. 





8652-16 


Oak — Birch 
Solid Walnut 


By 


CROCKER CHAIR COMPANY 


SHEBOYGAN, WISCONSIN 
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Show it to them! 
They'll Buy! 
The AMERICAN 


5-in-1 Numbering Machine 






is hard to resist. We built it 
to sell, and we have also seen 
to it that once sold, the 5-in-l 
will stand up under the hardest 
usage. 


Think of it—5 movements 
long-wearing steel type — easy 
to set — beautifully finished 
quality throughout. All of 
these salient features you can 
offer at a remarkably low price. 
Orders are being filled in the 
sequence that they are received. 
Send yours in today. 


12345 


Fac-Simile Impression 


7.50 
8.50 


Slightly higher in Canada and on the 
Pacific Coast 


5 wheels...... 


Model 110 
Model I11 


6 wheels..... . 


American Numbering Machine Co. 


224 Shepherd Avenue, Brooklyn, N. Y. 
Paris 


Main Office: 


Branches: London 


Chicago 
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a x) 
% made of the nationally advertised OZITE Quality % 
ee Felt (4 ply) sets a new standard of durability for felt 6 
%! pads. Now you can sell the best at an attractive OY 
"s price and realize a handsome profit. Furnished in 4 
", popular sizes and 7 colors this complete line is ey 
, offered to the trade for the first time. It’s a head- ey 
- liner—made right and priced right. KS 
me Send now for complete information RS 
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% WORCESTER FELT PAD CORPORATION e 
* 11-15 Brackett Court Worcester, Mass. . 
> > 
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% sizes: 16"x18"—14"x KA 
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packed in four sets of twenty-five sheets each. The main 
supply is kept in a pocket on the right hand side of the 
portfolio, each package of twenty-five being transferred 
to the left hand or operating side as the preceding package 
is exhausted. The carbon paper is held in such a way that 
it will not wrinkle or curl, yet a single sheet can be re 
moved from the portfolio easily and quickly without dis- 


turbing the remaining sheets. 











month we published 
Pacific coast to get 
Each fish 


EVIDENCE.—Last 
Hildreth’s trip to the 

Here he is at Waldport, Ore. 
weighed twenty-five pounds and took forty-five minutes to land 


AND HERE'S THE 
an item about Joe 
some “real fishin’.”’ 
with a light tackle Yes, Joe caught ’em. We believe it. Twin 
fish, same weight, same size 








H. E. Boyeson Company Buys St. Paul Building 

The H. E. Boyeson Company, office equipment and com- 
mercial stationery, 350 Minnesota street, St. Paul, Minn., 
has purchased a four-story building for its own use. The 
property acquired is at 310-12 Cedar street, 49x89 feet, 
with a total of 15,000 square feet of floor space. The Boye- 
son business will occupy the entire building after remodel- 
ing is completed, which will cost about $20,000. 

J. W. Seeley, president of the company, stated that the 
improvement project for Third street has made locations 
on or near that thoroughfare very desirable for retail busi- 
ness. The present location on Minnesota street has to be 
surrendered, to make way for a new bank building to be 
erected at Minnesota and Fourth streets. 

a eee 


Mr. Fogg Earns a Vacation 

F. W. Fogg, manager of the Davenport, 

of L. C. Smith & Corona Typewriters, Inc., recently re- 

turned from a well-earned vacation spent in Northern Min- 

nesota. It was his first vacation in three years. Mr. Fogg 

averaged better than 200 per cent of his quota of sales for 

the first six months of this year. His sales for July and 
August went well over 250 per cent. 
a 

Retail Distribution Conference at Boston 

The major problems of retail distribution will be discussed 

at a conference at the University club, Boston, September 

3-5, inclusive. The program includes topics by merchan- 

dising specialists, educators, bankers, etc. 


Iowa, office 
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STEEL and WOOD 
TRANSFER STORAGE CASES 


WOOD CASES — Substantially constructed of basswood—mahogany 
paper covered. 
LETTER — CAP — BILL sizes are stocked. 


METAL CASES — Made of heavy gauge steel—black japan finish. 
Stocked in letter size only. Other sizes to order. 
We specialize in the manufacture of METAL 
BOXES for all filing purposes. 
Place your orders NOW—for TRANSFER TIME delivery. 
VERTICAL FILE FOLDERS—New price list No. F829 and complete set of 


samples mailed promptly upon request. 


ROCKWELL-BARNES COMPANY 


1511 West 38th Street Chicago, Illinois 




















GUNN DESKS and TABLES 


WITH LINO OR WOOD TOPS 


Inexpensive patterns for ordinary commercial 
use also richly figured Walnut and Mahogany We carry a large stock of Gunn Lino and 
styles where correct artistic designs as well Wood Top Desks and Tables. We _ ship 
as utility is desired. promptly. Write for Catalog. 


THE GUNN FURNITURE COMPANY, Grand Rapids, Mich. 
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Walnut, so popular for richness, is the wood for qual- ell Cit > a BS 

ity and good taste in office furniture. Tell City makes 

four new numbers, noteworthy both for the wood and ; 

for the design. All standard sizes. Even an illustra- c Oompa pant, 
N 
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tion gives some idea of the richness of these new 


numbers, but you should have a sample or two for TELL CITY, INDIA 


display. Write us today for complete specifications. 
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Built to Order bas serv of Which You Will Be Proud 


id estas = 





If you need special equipment for Banks, Hospitals, Libraries, Court Houses, etc.. WE CAN FURNISH IT 


AGENTS: We invite you to investigate our complete stock line 
Our Engineering and Estimating Service is at your command 


JAMESTOWN METAL EQUIPMENT CO., Inc., Jamestown, N. Y. 
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Exhibits at Direct Mail Convention 

[The annual convention of the Direct Mail Advertising 
Association will be held at Cleveland, Ohio, October 9-11, 
inclusive The convention and advertising business show 
will be held in the municipal convention hall. 

A preliminary list of exhibitors at the advertising busi 
ness show includes the Addressograph Company, The 
American Multigraph Sales Company, Arlac Dry Stencil 
Corporation, Russell Ernest Baum, Bureau of Envelope 
Manufacturers of America, Curtis 1000 Inc., DuPlex Onvel 
ope Corporation, The Electograph Company, Elliott Ad 
dressing Machine Company, The Forman-Bassett Com 
pany, Hammermill Paper Company, The Heinn Company, 
The J. C. Hub Manutacturing Company, The Mentges 
Folder Company, Mid-West Rotaprint Corporation, Multi 
plex Display Fixture Company, R. L. Polk & Company, 
The Selectograph Company, Strathmore Paper Company, 
United States Envelope Company, The Wrenn Paper 


Company 


ee 
L. S. James Out Where Geography Is Big 


\ postal card received late in August from L. S. James, 
Chicago manager for the Quality Park Envelope Company, 
depicts a scene in the Colorado Rocky Mountain National 
Park. Mr. James, who was with a party of five, went on 


to Yellowstone Park, Colo., betore returning to the can 


> 
Is the Independent Retailer Becoming Extinct? 
Dr. Julius Klein, Assistant Secretary of Commerce, pre- 


sented this address before the Chicago Association of Com- 


merce August ¢ He offers ideas to aid the merchant in 
perpetuating and enlarging his business, ideas which som« 


stationers can adopt with profit 


} 


The agonized outcries of retail merchants, or rather a cer 

in portion of then are resounding through the land Busi 
ness consultants everywhere are striving Zealously to cure the 
genuinely poignant suffering from which these lamentation« 
spring They point out that there is indeed a disquieting meas 
ure of cause for concern For example, a recent survey of the 


life expectancy if ni of ndependent retailers in a large 


astern city showed that for every one hundred grocery stores 


f this type doing business in 1919, but eight have survived the 
ibulations of the intervenine years The independent drug 

gists, so called, seemed to be of a hardier type. or perhaps their 

\ ity is due to their preparedness for any trade eventuality 


as reflected in the bewildering variety of their stocks, which 


seem these days to comprise every item of human requirement 
The drug. store survivors, after a lecade of stormy trials 


imber a hardy but battered band of some thirty out of the 


} 


riginal one hundred of 1919 


These and many similar records of decimating mortality at 
e raise the question as to the causes thereof Perhaps it is 
but natural that sucl Startling situation should at once stim 


late a good deal of loose thinking, if such it could be called 


on the part of hosts oi more or less professional “‘viewers with 
larm.’" But the inquisitive observer raises the question: Does 
this breath-taking dow! rd swoop of the “‘life lin (per 


aps it would be better to call it the death curve) of inde 
pendent stores really mean that after ten years ninety-two 


grocers out of every hundred have actually gone to their re 


ward, commercially speaking Or could it be that many of the 
ninety-two have but shifted their status, perhaps been meta 
morphosed into that new hybrid, the “voluntary chain,’ which 
has been appearing quite frequently of late Insofar as this 


rapidly shifting process of evolution in retailing has actua'ly 
neant more cadavers in the morgue of the bankruptcy courts 
what have been the fateful items on the fever charts of the 
unfortunates, which actually brought on the demis« 

At once the chorus of specialists” arises to present an im 
mediate diagnosis The ailing retailer, they assert, is being 
bedeviled by a veritable phalanx of fire-breathing dragons, 
assailing him on every hand—chain-stores, mail order houses 
and their novel retail branches, house-to-house soliciting, and 
other commercial monsters similarly dire 

Now it is true that many an unsuccessful retai'er attributes 
his woes mostly to these ogres of competition But one feels, 
sometimes, that the harried retailer is sometimes a bit too 
modest in thus contriving to avert attention from himself. Pos 
sibly the deeply rooted trouble lies much nearer home than he 
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'f you want better chair sales, you must 
have better chairs. Conrades is the answer. 


CONRADES MFG. CO. 


1942 N. Second Street St. Louis, Mo. 
Makers of better chairs for more Full line o isplavy at 1718 
than three-quarters of a century Washington Ave., St. Louis 
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FREE OFFER 


For Your Profit— 
Sell Imperial Ribbons 


Action—Profit—for every dealer... these superior 
Imperial Ribbons are ready to make sales quickly for 
you. They give you a price range low enough to bring 
the whole popular market to you, yet retain their high 
quality leadership. 

Imperial quality leadership is built in each individual 
ribbon and reel. Imperial Ribbons are woven from the 
finest and toughest ribbon fabrics and impregnated 
with the most permanent inks obtainable, which gives 
clean-cut, non-smudging typing, and ribbons that will 
really wear. 

Step out beyond your competitor—send at once for a 
sample—get a ready profit, which Impe-cial Ribbons 
offer you. 


Action now will bring profit dollars! 


Imperial Manufacturing Co. 
295 Washington St. Newark, N. J. 


Please send us sample typewriter ribbon (at no 
charge) for: 


Machine 
Name 


Address 














/“Amestyle line 


FAST TURNOVER : REPEAT 
SALES + REAL PROFIT 


Dealers everywhere — from 
coast to coast—are finding 
Ps : a : that AMESTYLE Safety Fil- 
RES : ing and Mailing Envelopes 
appeal to their customers 
and sell to them. The 
strength, excellent appear- 
ance, superior sealing quali- 
ties and other features of 
AMESTYLE Envelopes are 
unrivaled Yet, Ames prices 
are surprisingly moderate, 
because of quantity produc- 
tion 

Note particularly the pic- 
ture of the AMESTYLE 
ENVELOCK at the to p. 
Here, without question, is the 
peer of all registered mail 
envelopes. No other com- 
Pares with i t. The 
AMESTYLE ENVELOCK 
Eives positive protection. 
Moreover, it saves time and 
expense You will find the 
demand for it large and 
steady. Samples of this and 
other Amestyle numbers will 
be sent upon request No 
charge. Write today. 


AMES SAFETY ENVELOPE 
COMP. 


a 


55 SUDBURY STREET 
BOSTON, MASS. 
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Amestyle Special Ex- 
panding Tie Envelope 











Amestyle Expanding 
File 


Amestyle Reliance 
Five-Piece Expand- 
ing Mailing Envelope 
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is willing to admit. It was the old Greeks who coined that 
“Know thyself!” And a course in 
believe, 


most concise of adages 
introspection—in autopsychoanalysis—could often, I 
work healing miracles in the modern retail trade 

Because the plain, blunt truth appears to be that the influ- 
ence of competition in occasioning retail disasters is enor- 
mously exaggerated. It is not nearly so mischievous a power 
as the failures would have us think. 

Just what position does it actually occupy? A recent survey 
by a nationally known commercial credit-rating firm shows that 
competition accounted for only 3.6 per cent of business failures 
in 1928. But nearly one-third of the total—31.4 per cent, to 
be exact—are charged up under the heading of ‘“‘Incompetence’’! 
It is true that this tabulation covers all phases of business and 
possibly the retailer is somewhat out of line from the general 
average in certain special respects. But even with liberal 
allowances for that divergence, he must take his share of the 
responsibility involved in these arresting figures. 

That word “incompetence” is more or less repellant, but one 
fears that it all too frequently represents an unpleasant truth. 
Fortunately, in many cases this is a condition which will yield 
to treatment Knowledge is the sovereign specific 

Lack of capital, we learn, is responsible for thirty-five per 
cent of American business failures, constituting the largest 
single factor therein—rather an ironic commentary upon the 
supposed opulence of this “domineering stronghold of the 
world’s credit,”” as some of our foreign critics put it As a 
matter of fact, I suspect that this embarrassment of capital 
shortage arises very often from short-sighted “starting in on 
1 shoe string,”’ “trusting to luck that the ‘breaks’ may come.” 
They very often do, but not always from the right direction 

It is not my purpose here to analyze the highly intricate 
financial problem of the present supply and flow of capital. 
But on that other major malady, “incompetence,” I can with- 
out hesitation prescribe relentlessly: more rigorous dosages of 
facts, and, in particular, of that carefully compounded, wonder- 
working pair of concoctions: market surveys and cost analyses. 

Again and again studies of the reasons for the success of 
individual business enterprises have proved that thorough ex- 
aminations of all available data as to the actual costs of 
doing business, item by item, and as to the specific sources of 
profits, develop the most potent weapons against commercial 
weakness A mastery of all of the facts on any given retailing 
problem generates self-reliance, stimulates true competence— 
and competence is the most effective offensive in combating 
competition 

The present position and future prospects of the retailer, 
particularly the small independent operator, is unquestionably 
one of the most vital questions now before this country. It is 
fraught with momentous issues, with great possibilites of broad 
social improvement, and on the other hand with stark alter- 
natives of possible misfortune for many thousands of our 
citizens. 

Retailer the Cornerstone of Trade 

It seems to be a more or less popular indoor sport these days 
to jeer contemptuously at the small storekeeper, “‘Lo, the poor 
retailer, the lowest form of commercial life.” As a matter of 
fact, the retailer occupies probably the most crucial position in 
our entire business machinery. He is the last link in that long 
chain of production and distribution which leads from remote 
farms, forests, and factories, throughout the land, and often 
far beyond its borders, down through mills and warehouses, 
freight yards and stockrooms, finally to his shelves. His 
counter is the dead-—line where distribution ends and where 
consumption should begin. He stands on the spot marked by 
the fateful ‘““X,”" “‘where the deed was done.” And, if it wasn't 
done, if the goods were not moved from his shelves across the 
counter into consumption, then every one of these countless 
processes and services that stretch back in a multitude of 
lines from those shelves to every producer in the country is 
just so much lost motion. If for one reason or another, then, 
the retailer does not actually retail, congestion is certain to 
develop in the business body of the nation. And congestion 1s 
the first ominous symptom of more serious trouble 

We may view the position of the independent retailer under 
First, what are the outstanding disadvantages 
Second, what are the hope- 
Third, what does he 


several heads. 
under which he operates today? 
ful, heartening factors in his position? 
need to do to maintain himself adequately in the future? And, 
lastly, just what are some of the things now being done to 
help him solve his problems? 
Considering the first of these 
begin by saying that the original setting up of some retail 
businesses was decidedly ill-advised For many retail stores 
They represent hope, 


questions, one is compelled to 


there is scant economic justification 
ambition—and poor judgment In too many instances the very 
inept To many prospective storekeepers are prone 
proximity of com- 


location is 
to ignore such important factors as tie 
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ORDERS come easy for 


ROYAL FACTORY CHAIRS 


The sample we send your customer  jajesavie 














does the hard work for you. Bn ye 
Be our agent in your city 7°" 





28” to 34” 
It is easier to sell Royal Chairs because they are adjustable to fit any worker 
and any kind of work. They have become standard equipment in hundreds 
of the world’s largest plants. They are well advertised in factory magazines 
and by direct mail. 


Mechanically they are superior in ease of adjustment, and being double 


riveted, they are structurally more staunch and durable. The broad seats 
extend the length of the energetic work-day. 


iz hood pe, pete tess | ’ uk <p A a . 











Continual Purchasers CriAtias 
of Royal Chairs . 
ond Seeale Factory Chairs 
are scientifically built to reduce unnecessary and preventable 
Stewart-Warner Corp. tiredness caused, for the most part, by chairs that are either 
International Harvester Co. teo high or too low—with ridiculously inadequate seats and 


G al Cig c imitation back rests that give no support where most needed. 
ener ar Co. 
Western Electric Co. CATALOG ON REQUEST 


Singer Sewing Machine Co. ROYAL METAL MFG. COMPANY 


American Can Co. Largest Manufacturer of Factory Seats, School 
Western Clock Co. Furniture, Folding Chairs, etc. 


Brown & Sharpe Mfg. Co. = 135 S. Michigan Blvd. CHICAGO 























The Tine of Lowest Ultimate Cost 




















Sia 


. An authority on the subject says--- 


“Science in purchasing is the ability to dif- 
ferentiate between initial and ultimate cost.” 





Science in Carbon Paper and Inked Ribbon making is the ability to pro- 
duce with perfect accuracy a range of qualities to uniformly give the 
exact results desired with all kinds of machines and writing paper. 


“The Line of Lowest Ultimate Cost” meets the requirements of each 
Science. You cannot know what it will do for you until you investigate. 
Without any obligation on your part, we will be glad to send you 
samples for any requirements you describe. 


NEIDICH PROCESS COMPANY 


Manufacturers 


Burlington, N. J., U. S: A. 

















216 OFFICE APPLIANCES 


COMPLETES—not competes with 


NLY modern equipment can meet 

modern reeds. Service Steel units 

combine the newest in ideas, meth- 
ods, design, materials, and workmanship. 
The display counter shown here is but 
one of many unique units. 





Salesmen cash in heavily on Service 
Steel equipmert. It completes—not 
competes with—any line you now handle, 
rounds out and modernizes your stock, 
opens up new sales to both new and old 
customers. 


Wherever gocds are displayed, records 
kept, or storage equipment used, Service 
Steel sales are waiting for vou. 


Trade SERVICE) Vark 


DEALERS— NOTE! 
1 new and profitable steel equipment de- 
pariment, with complete installations, can 
be added to your business. We equip 


Deluxe Model Deep Display Counter: Service Steel Construction stores complete with all fixtures excepting 
the cash register. Your local agency may 


throughout. Interior illumination. Lower sections equipped with still be open—write for it now 
drawers or plain shelves, or combination, as preferred, either on 
salesman’s or customer's side. A very practical and popular model. 


SERVICE STEEL PRODUCTS CORPORATION 


Pioneers in De Luxe steel store equipment 
912-18 W. North Avenue, Chicago, Illinois 
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‘COLUMNAR’ PADS 


Standard sizes 8'/2x14 to 34x14 2 to 28 Columns 

Amber or white sulphite Bond Bound in Blue Pressboard 

HIGH QUALITY SERVICEABLE MODERATELY PRICED 

A catalog showing these and other Commercial Stationers’ Items free on request 
Write for it. 


Kalamazoo Stationery Co. 
Div. Western Tablet & Staty. Corp. Kalamazoo, Michigan 
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petitors; the nature of the surroundings; the convenience to 


car-stops; the advertising necessities; the number, types, pur 


poses and destinations of the passers-by 


Kietail store owners fail, a good many times, to measure their 


market justly, either in nature or extent They may be care 
less as to their store personnel, or they do not plan the store 
right—do not make it attractive With eighty-five per cent 
of the buying in retail stores today being done by women 


even in hardware and paint stores—the far-sighted retailer is, 


commercially at least, graciously considerate of My Lady's 
whims and foibles As one discerning observer put it, “Shall 
we join the ladies? is no longer a perfunctory after-dinner 
query; it is an important problem in merchandising And the 
inswer i: Yes!"’"—emphatically 
Eliminate Deadwood 

There may be great waste and ioss arising from injudicious 
choice ind slack, careless management of the stock of goods 
carried Much of the stock of the average retail merchant is 
ipt to be deadwood It does not move It makes no profits 


make at 
items he has been han 


striving for needs to frequent 


‘check-up” of the 


success 


A merchant 


} 


ntervals a drastic 


dling If they prove to be slow-moving and unprofitable, he 


should have no hesitation in eliminating them 


Results developed through investigations by the Department 


of Commerce have shown conclusively that it is very often 
possible to increase merchant's profits substantially by 
means of an extensive eduction of the items in his inventory 


Sometimes a fifty per cent cut in the number of different arti 


cles carried may bring about a fifty per cent increase in net 


Another common cause of loss is laxity in credit extension 


It has been estimated that out of the $24,000,000,000 of our retail 


or redit, at least billion a year is lost through mis 


sales 


ikes in credit policies, collections and careless installment 


methods—truly a terrific drain on the resources of the retailer 


instances, retailers unwisely undertake types of 


In numerous 


service that result in loss—such, for example, as deliveries 


over too extensive a territory, or in too small amounts 


Ir onsequence of such deterrent elements there is a large 


whore small as to 


tries to figure out how 


f retail business men income is so 


class 
the observer when he they can 
both ends meet 


Let us look now at the other side of the 


puzzle 
ma ke 


possibly 


picture If the 


retailer faces certain undeniable handicaps, he pos 


ndependent 


sesses, als« a number of highly important advantages As 
contrasted with the units in larger organizations, he enjoys 
greater freedom of action He is not restricted by unvarying 
systems He is at liberty to adjust his methods and his stock 


to the peculiar tastes, moods and predilections of his clientel 


He has a road leeway for the qualities of flexibility and 
adaptability in the conduct of his business 
This freedom is a challenge to his resourcefulness, a stimulus 


original 
This 


his merchandising ingenuity He is able to devise 


methods that will appeal especially to his customers 


possibility of rendering a pleasing indivdual service is, per 
haps, the greatest ass¢ if the independent retailer today 

He is sa rule in integral part of his community or neigh 
borhood He knows his patrons not only as customers but as 
people s familiar with their circumstances, their likes and 
dislikes their well-grounded preferences and their capricious 
whims I his store therefore he greets them in a spirit of 

d-estabiished triendliness So he has that intangible but 
invaluable quality that we may call “‘the personal touch There 
is a psychological asset here that every independent retailer 
should realize and justly prize 

The vast maj)orit of independent American business men, 
possessing reasonable margin of capital, with native ability 


ind with willingness to work, to utilize new methods, and to 


take advantage of new conditions, have as great an opportunity 


or success today as ever in the past—in fact, a greater oppor 


because of the steady advance in our living standards 
and our buying power 
Efficiency Can Save the Retailer 
What does the need to do in order to 
think, to take a 


that leaf on 


independent retailei 


ttain success Before all else he needs, I 


leaf from the book of his formidable competitors 


which the word “Efficiency” is written He needs to introduce 


(or reinforce) business practices of the most rigorous economy, 


based on principles of modern scientific management In 


numerable retail stores are already so managed, being corre 


spondingly successful; and whatever I have said in the way 


of criticism should be considered as applying only to those 


which are obviously deficient 
To proceed efficiently, the 


emphasized) dependablk 


enterprises 
independent retailer needs above 
lacts as to 
lack of 
prophets and 


elise { I have already 


his particular trade problen There is certainly no 


factual services, and of 


self-appointed, self-annointed variety) ready 


eagel 


statistical and 


eers (often of a 
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CURMANCO 
Tray and Separator 


For New 7" 
Bills lt 


_~ 
3%" 
<, 


THE 

Currency 

Tray, Made 

in 4— 5 — 6 
Pockets 


Curmanco Currency Separator 


Depth, 6”; Height 3” 
The Tray is for use inside the drawer for sep- 
arating the different denominations, while the 
Separator is used on the counter for immediate 
service. Both are priced the same. 
Dealers Buy for Liberal Profits 


CURRIER MFG. CO. 


15 N. W. Terminal Minneapolis, Minn. 











Two New 
Non-Spillable 
Smokers in the 
BOYLE Smoker 

Line 





The Smoke-Rack 


Che Ecc nomy Smoker to sell for 
less than $5.00. 


The SMOKO-RACK., combining 
with the Economy Smoker a 
sturdy magazine rack 


Send for illustrated folder in 
colors showing our complete line 
of non-spillable metal smoking 
stands 





Boyle Smoker Company 


Indianapolis, Indiana 

















218 






101 YEARS OF MANUFACTURING EXPERIENCE 





There is aside 
chair to match 


This chair is 
No. C 3003 CXY 























A NEW SALES MAKER 


‘THIS new H-W office chair 
has gracefully turned arms, 
a comfortably shaped back, 
and an easy-working trouble- 
proof mechanism. It is attrac- 
tive and you will find it easy 
to sell. 











Baltimore, Md. Los Angeles, Calif. 








Boston, Mass. New York, N. Y. 
Buffalo, N. Y. Philadelphia, Pa. 
Chicago, II. Portland, Oregon 






Kansas City, Mo. St. Louis, Mo, 
San Francisco, Calif. 













NEW 
PORTAPRINT 


is ready now for 


Distribution through Dealers 






Here is a profitable item 
with a fertile market... . 


PORTAPRINT 
reproduces 
accurate 

copies of 
typewritten 
autographic and 
art work. 


Made in four 
sizes. 






~ «+ 80 handy 
it sells itself 


Every commercial, religious, social and 
educational institution is a prospect. 


LET PORTAPRINT CONVERT THEM INTO CUSTOMERS 


REPEATING STAMP & DUPLICATOR CORP’N 
114-A East 32nd St. New York City 


eee 


We have hed many calls in the past for « 
hand-duplicator. Send us your plan to dealers. 


PEED SeccceccecceeucéSsccees oc etceececasensesceeerccesnses 


i pa canhGaaneenee lb cseesasneneesananee ees 
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to furnish the inquiring retailer with facts or near-facts. Some 
of these are fairly good and genuine, and others suspicously 
synthetic. The retailer's main difficulty then seems to be to 
choose those that are really trustworthy and useful to him. In 
this important task he would do well to consult the facilities 
of the Department of Commerce, particularly its tabulation of 
the functions of some 600 business researching agencies. These 
are scattered throughout the land and cover every conceivable 
type of trade. 

If he is to survive, the retailer must marshal every possible 
item of experience and information bearing upon his particular 
situation. And that situation is one of profound concern to 
the entire nation. As President Hoover expressed it when he 
was Secretary of Commerce, “the foundation of American 
business is the independent business man. ... We must main- 
tain his opportunity and his individual service."’ 

The National Stationers Association has devoted much 
of its efforts to the development of vision and better busi- 
ness practices by commercial stationers. Dr. Klein has put 
this movement into an inspirational tempo which should be 
helpful in aiding stationers to direct their efforts into chan- 
nels which will bring them better returns for their invest- 
ment in intelligence and money, and enable them to cope 


with competition from allied and other lines. 
oe 


On the Outside Looking In 


Current Comment on the Copy and Plans of the Manu- 
facturers and Distributors of This Field, and Brief 
Reviews of Magazine Articles of General Interest 








Addressograph Company.—'‘'Stock Market Contest Shoots Ad- 
dressograph Sales to a New ‘High’ ” in Sales Management, nar- 
rated the details of a novel sales contest which was concluded 
some weeks ago. 

Dennison Manufacturing Company—Sales Management told 
about a booklet presented to salesmen calling at the offices of 
the Dennison Manufacturing Company, Framingham, Mass. The 
booklet tells about the Dennison purchasing routine, offers the 
use of telephones, and suggests that while waiting the traveler 
might be interested in studying the exhibits in the history rooms 
nearby. 

Royal Typewriter Company, iInc.—This company’s plan of de- 
livering typewriters by airplane was mentioned in “‘What the 
Company-owned Airplane Is Accomplishing’’ which appeared in 
Printers’ Ink. 

Articles of General Interest 

System printed “An Easy Method for Checking Installment 
Payment Accounts,”’ the basis of which was an Addressograph 
outfit. 

W. J. Buie, treasurer of the Hughies—Buie Company, El Paso, 
Texas, contributed to The American Printer “The First Price 
Cutter.” 

“How Twenty Companies Handle Auto Expenses” in Sales 
Management told how traveling expenses by car are rated. 
Among the manufacturers who contributed data to this article 
was the Dennison Manufacturing Company. 

Printing published a descriptive article about the operations 
of the E. L. Stock Printing Company, Austin, Texas. 
“Specialists Hold the Reins” was devoted specifically to the 
printing departments, including mention made of the office ap-— 
pliance and furniture department. 

Chicago Commerce printed “Like Father, Like Son,” telling 
of the second generation in several important Chicago business 
institutions. Among the “father and son’’ business houses men- 
tioned was Horder’s, Inc., in which Harry G. Horder has under- 
taken many of the responsibilities formerly carried by E. Y 
Horder, his father. 

“Tested Ideas Plus New Settings Equal Good Profits” in 
System, told of adaptations that were transplanted successfully 
An illustration of a portable typewriter in a home setting was 
titled “Think of the thousands of places where new and profit-— 
able typewriter sales agencies will have to be established if 
this new idea of ‘portable’ in the home is only half successful.” 

Sales Management published “Does the Technical Product 
Require a Technical Salesman?’ The conclusion was that the 
average product fared better in the market when the salesmen 
were merchandisers rather than technicians. One instance was 
cited: “Some years ago, when I bought my first adding ma- 
chine, I remember that I listened for several hours to a tech-— 
nical explanation that I neither understood or remembered.” 

L.. S. Hamaker, advertising manager, The Central Alloy Steel 
Company Corporation, wrote ‘“‘“Made in Germany” for Printers’ 
Ink. Central Alloy Steel is a licensee to make “Nirosta” steel, 
a special Krupp alloy which is stainless and possesses other at- 
tributes important to specialized industry. Instead of suppress— 
ing the origin of the formula in its advertising The Central 
Alloy Steel Corporation “played it up.” This was a change 
from the policy to avoid the “Made in Germany’ mark which 
was not in evidence for several years following the war 

A discussion of territorial divisions of sales districts was pub— 
lished in Printers’ Ink in “Why Make It Hard for the Customer 
to Buy?” The article held that sales territories should coincide 
with natural trading habits of a community or larger subdi- 
vision of a body politic. An instance was cited: “I tried to buy 
a typewriter in Utica—three of them, in fact But I was told 
that I had to go to Syracuse, that the company was very strict 
about selling outside of allotted territory, etc. In this case I 
did not buy a competitor's line, but reversed charges on a tele— 
phone call. But one manufacturer has me in his Norwich terri- 
tory, another in Syracuse. They must think I am a magician 
or a philosopher who has solved the problem of being in two 
Places at the same time; or perhaps have nothing to do but 
use an airplane to make a series of purchases; or specialize in 
mail order purchases.” 


, 
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a STAPLE Binding Machines can be sold 
on sight to every customer and by their faultless 
performance will increase your business. 

ACME Stapling Binding Machines are unequalled for 


asteni : nts stters. invoices, p sheets The ideal desk paper fast- 
fastening documents, letters, invoices, proofs or sheets of ener. Neat and efficient 





+ 


paper together. 

ACME Staple Binding Machines are made especially for 
heavy duty. Parts are interchangeable and any part needed 
can be supplied at once. 

Send us a copy of your mailing list and we will forward 
literature over your name. 

ACME Staple Binders are the only binding machines de- 
signed, built and distributed complete from our factory. 


WE GUARANTEE OUR PRODUCT 
Write for Special Dealers’ Proposition 


wens sez. ACME STAPLE CO. 


stapling samples to 


a 1643 Haddon Ave. Camden, N. J. 
Est. 1894 
ed 





Used by insur- 
ance companies, 
lawyers, corpora- 
tions, ete, for 
vouchers, docu- 
ments, etc. 
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eee =] IMP ERI L 
Equipment ata A 
Moderate Price 


Because special steel furniture 
is not as much in demand as 
stock items, it is very often 
high priced. For nearly a 
quarter of a century Imperial 
installations have met with 
approval in all respects but 
especially in the matter of 
price. Imperial dealers often 
secure contracts because they 
can offer the best in equip- 
ment and service at a moder- 
ate price. As he carries no 
stock, the dealer’s profit is 
not eaten up by storage costs 
or hauling charges. Full par- 
ticulars will be gladly sent at 
your request. 


IMPERIAL 
STEEL CABINET COMPANY 


2130-2152 Fulton Street 
CHICAGO, ILLINOIS 










































As pioneer desk makers of Jasper, We are large enough to serve you and the 
Indiana, we can offer you the service we offer will meet the most exacting 
best in high quality desks, time requirements. Our customers are the judges 
tried and quality tested for fifty- and they have been satisfied. The Jasper 
two years. Chair line is the outstanding line. 


THE JASPER DESK CO. and JASPER CHAIR CO. | 


Desks and chairs can be purchased from us in pool cars at carload discounts, lower freight rates and epeR, CHAIR 

the assurance that goods arrive in first class condition, without damage. We solicit your inquiries (@ BO, | 
) 

= ino 


JASPER oe INDIANA 





JOHN W. MESSIMORE, Chicago Representative, telephone Longbeach 4821, 1467 Catalpa Avenue 
CHICAGO, ILL. 
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Chicago, Iil._-C. L. Roberts, of The Mosler Safe Company 
took his wife to Devils Lake, Wis., for an August vacation 
Chicago, I!il.—Roger Simonson of R. A. Simonson & Company 
made a motor tour in August with a party of friends, the trip 
including Yellowstone Park 

Chicago, !t!l.—The Mosler Safe Company has been awarded 
the contract for vault doors, safety deposit vault equipment 
et for the new Board of Trade building, now in course of 
erection at Jackson boulevard and LaSalle street 

Chicago, til.—The Crampton Cabinet & Fixture Company, 
6900 Cottage Grove avenue, has been chartered to manufacturé 
ind sell store and office fixtures; capital stock, 350 shares no 
par value incorporators \ugust Walters, J1 Dolly Walters 


and H. R 


Langer 


Chicago, lil.—The General Store & Office Equipment Manu- 
facturing Company 1323 Carroll avenue, has been chartered 
to manufacture and deal in office and household furniture and 
equipment; capital stock, $10,000; Anderson & Roche, charter 
representatives, 155 North Clark street 

Chicago, tll.—The Coliseum Office Furniture Company, an 
established business, has been chartered to buy, sell, exchange 
and otherwise deal in new and used office furniture and equip- 
nent; capital stock, 1,000 shares no par value; incorporators 
Rose E. Siebert, Henry Siebert and Donald R. Simpson 

Cincinnati, Ohio.—The stocks of The W. F. Hall Company, 
308 Sycamore street, hav been acquired by Ziegler, Redeker 
& Dick, statieners and printers, 39 East Third street The 
stationery and printing business has been merged at the store 
occupied by the Hall concern 

Detroit, Mich.—Cregory Mayer & Thom plan the erection 
of a $112,000 warehouse and garage at 655 East Larned street. 

Dover, Del.—The Atlas Safe Works, Inc., has been chartered 
to manufacture a specified type of fireproof safe and vault 
doors; capital stock, $250,000; Mark W. Cole, charter represent- 
ative, Dover 

Fort Smith, Ark.—The« Patterson-Matthews Company, 705 
Garrison avenue, has been chartered to deal in office equip- 
ment and supplies; capital stock authorized, $25,000; amount 
paid in, $7,500 incorporators—Charles PD. Patterson E. O 
Matthews and Louise Patterson 

Indianapolis, Ind..-The Fulton Office Furniture Company has 
moved from 219 Nort! Alabama _ street to 620 State Life 
building 

Los Angeles, Calif.—T!) Western Office Furniture Company 
has moved from 754 South Olive street to 905 South Hill street 

New York, N. Y.—Howard FE. Swift is handling territories 
Nos and 11 for the Yawman and Erbe Manufacturing Com- 
pany Lawrence E. Totte s now in charge of territory No. 4, 
after spending several months on the floor of the local branch. 

Philadeiphia, Penna.—Alfred R. Holmes is in training for a 
sales position at the ocal branch of the Yawman and Erbe 
Manufacturing Compan) 

Philadelphia, Penna.—T Bank Equipment & Supply Com- 
pany, 1127 Real Estate Trust building, has been registered as a 
commercial titl in the common pleas court by George N 
Skillman, 4043 Baltime ivenue 

Providence, R. !.—Bene Ine formerly at 111 Westminster 
street, will be settled early in September at 5 Weybosset 
treet where the second i third floors of a three-story build- 
ng will be occupied 

St. Paul, Minn.—The H. CC. Boysen Company, 350 Minnesota 
street, has purchased the four-story building at 310-12 Cedar 
street The building w remodeled for the tenancy of the 
new owne}l 

San Bernardino, Calif.—Gerald W. Cahill has opened a com- 
mercial stationery store at 496 Fourth street New and port- 
able and rebuilt typewriter ire sold in the store s well as 
Sundstrand adding machine 

San Francisco, Calif.—Harry Allen, formerly with the Oak- 
land store of C. F. Weber & Company, is now with the San 
Francisco sales force 

San Francisco, Calif.—Kecent territorial assignments here by 
the Yawman and Erbe Manufacturing Company include L. W 
Barrett in territory No. 4 and Louis I. Coe in territory No 

San Francisco, Calif.—C. B. Waters has returned to San 
Francisco from an extended tour of Remington Rand eastern 
factories and the home office at Buffalo He reports that 
everything is in fine shape and business conditions are very 
promising.—The San Francisco office of Remington Rand has 
made some recent improvements and have moved the entire 
metropolitan sales force from the mezzanine floor to the second 
floor where spacious quarters are now afforded. The office 

(Continued on Page 229.) 
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STEEL FOLDING 
CHAIRS 


in All Finishes 
Wood or Upholstered Seats 


WARK-BEACON 


STEEL FURNITURE CO. 
1410 S. Wabash Ave. 























ADD-A-UNIT PARTITIONS 


in the sizes and quantities 
required—ready to ship 


In these days of deferred buying, a situation can arise 
at any time necessitating a rush shipment of Partitions 
for one of your customers. The quantity may be large 
or relatively small. In any case it is virtually certain 
that ADD-A-UNIT has the partitions you need in 
stock, ready to ship immediately. 


In the warehouse of ADD-A-UNIT’S Chicago Plant a 
stock of Partitions in all sizes is constantly maintained. 
Although the demand necessitates shipments every day, 
this stock is always kept above a certain fixed mini- 
mum. Any order except for a most unusual quantity 
can be shipped immediately. Avail yourself of this 
service and sell ADD-A-UNIT Partitions with your 
office equipment. 


App » A a Unir Partition Company 
INCORPORATED 


872 West North Avenue Chicago, Ill. 
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A MODERN Key 
For MODERN Typewriting 


Modern business should be 
done with modern appliances. 
And in any office the type- 
writer is an important item. 
Modern typing should be done 
with modern keys—the Lincoln 
superior keys. They speed 
typing. More and better work 
is accomplished. 


Write for sales proposition. 


Lincoln Rubber Key Co. 


27 Thames Street New York, N. Y. 











RROE- 
IT saves ENERGY 


Error-No saves energy. It elim- 
inates umnecessary movements 
and consequently prevents pre- 
mature fatigue. Thus the day’s 
work is easier—and better done. 
A greater volume is turned out 
with less effort. Error-No soon 
pays for itself in any office. 


ERROR-NO INC. 


Manufacturers and Patentees of the Famous ERROR-NO 
55 Arbutus Street Rochester, N. Y. 


There is an 
attractive 
proposition 
available to 
specialty 
salesmen 














OFFICE APPLIANCES 
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TYPEWRITERS 


Beloit, Wis.—Bredesen Brothers have a Royal appointment— 
selling the portable. 











Birmingham, Ala.—J. W. Ward, Jr., is a new salesman here 
for the Royal Typewriter Company, Inc. 

Birmingham, Ala.—Walter H. Blaney, manager here for the 
Underwood Typewriter Company, is one of four chief super- 
visors in the seventh annual appeal for Birmingham's com- 
munity chest. He has taken an active part in every campaign 
for funds for the community chest. 

Boston, Mass.—I. Millen has joined the local branch of the 
Woodstock Typewriter Company. He has had an extended 
experience in the typewriter field. 

Brownsville, Texas.—The Davenport Typewriter Exchange 
is again occupying its former location at 1112 Elizabeth street. 
The business had been located temporarily in the Cromack 
building while a new building was being erected at the Eliza- 
beth street address. 

Buffalo, N. Y.—George H. Elworthy, an experienced typewriter 
salesman, is a new member of the Woodstock organization here. 

Champaign, til.—The Smith Typewriter Company has moved 
to 37 Main street, opposite its former location. 

Chicago, ill.—The Reliable Typewriter & Adding Machine 
Corporation, formerly at 170 West Washington street, has 
moved to 303 West Monroe street. 

Chicago, !ll.—Capt. W. C. Lavat, manager of the metropoli- 
tan branch of the Royal Typewriter Company, Inc., called at 
the Chicago office August 20. He had been at St. Louis visit- 
ing his mother. 

Chicago, Itll.—Fred G. Kennedy, manager here for the Royal 
Typewriter Company, Inc., spent his vacation at Detroit, 
Buffalo, Toronto and Prescott, Canada.—H. E. Nuhn made a 
motor trip to Missouri and Nebraska.—W. D. Brown took his 
vacation in the Badger woods.—A. C. Wheeler gave Ohio the 
benefit of most of his vacation expenditures. 

Chicago, Ili.—Carl Marine of the L. C. Smith & Corona Type- 
writers Inc. drew an automobile tire outline of Lake Michigan 
on his vacation. He drove around the lake, ferrying the 
Straits of Mackinac. The Marine family visited relatives on 
Beaver Island, Mich., and Carl robbed one of the lakes on 
the island of a fifteen-pound muscallonge. He threatens to go 
back and get the rest of that fish family next year. 

Chicago, Ill.—F. H. Morse, manager of the Chicago branch, 
Woodstock Typewriter Company, took his family on a tour of 
Michigan for a vacation trip. Among the cities visited were 
Detroit, Port Huron and Grand Rapids.—Harry Long got his 
vacation enjoyment at Klinger Lake, Mich.—Chris. Coughlin 
of the service department sought seclusion in the sylvan wilds 
of northern Michigan. 

Dayton, Ohio.—Fred H. Stevens has joined the Royal type- 
writer sales organization here. He came to Dayton from 
Memphis. 

Fayetteville, N. C.—The Typewriter Exchange has been made 
distributor here by the Woodstock Typewriter Company. Don- 
ald A. McQueen, the manager, is an experienced typewriter 
man. 

Fort Smith, Ark.—Miss Minnie Kramer, for some _ time 
stenographer in the local Underwood office, has been promoted 
to the position of cashier and bookkeeper. 

Louisville, Ky.—Paul White has been assigned to a city ter- 
ritory by the Royal Typewriter Company, Inc He had been 
with the local branch in the past. 

Louisville, Ky.—D. T. Ligon is a new typewriter salesman for 
the Louisville Typewriter & Supply Company, distributor for 
the Woodstock Typewriter Company. 

Memphis, Tenn.—W. M. Pettit has become manager of the 
local branch, Royal Typewriter Company, Inc. 

Mesilla, New Mexico.—C. E. Locke has been appointed dis- 
tributor here and at Las Cruses by the Woodstock Typewriter 
Company 

New York, N. Y.—John W. Zellers, vice-president and gen- 
eral foreign sales director of Remington Rand Inc., has been 
appointed chairman of the international business group, a 
departmental activity of the Advertising Club of New York. 

Norton, Kans.—James H. Ogan has been appointed distributor 
for northwest Kansas by the Woodstock Typewriter Company 
Previously he had been salesman for the Woodstock Typewriter 
& Sales Company, Wichita; he had been connected also with 
another typewriter manufacturer. 

Omaha, Nebr.—The managerial direction of the Royal Type 
writer Company, Inc., at Omaha is now in the hands of Verne 
W. Miller. 

Paterson, N. J.—The Typewriter Sales & Service Company 
has been incorporated by Walter M. Dwyer. 
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REBUILDING SERVICE—EXCHANGE SERVICE—INSTALLMENT FINANCING 





Write for Latest Price List and Complete Details of Our Service 


Endorsed by the Manufacturers 


Smith Typewriter Sales Corporation 
469 EAST OHIO STREET CHICAGO, ILL. 


World’s Largest Rebuilder of the L C Smith 
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DESKS 














+ + * 


The right desk for the purpose—any business, large or small. Grades that 
provide the great majority demand for medium price. Quality that sup- 
ports and furthers your prestige. The Evansville Desk Company, of 
Evansville, Indiana, 

will gladly send you their new catalog, ready September 10 
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AMES MEANS EXCELLENT SERVICE 


5. Be 222 te btn Dinh) 








Many Successful 
Typewriter Dealers 


assure satisfaction to their customers by depending exclusively on AMES 
as a source of supply for typewriter parts, tools and rubber platens. By 
concentrating their needs for these supplies in one order, they save valuable 
time and much trouble and expense. 


Branch offices, conveniently located, provide quick service in supplying tools, 
rubber platens, and wide selection of parts. Orders for these goods are 
shipped 24 hours after they are received. By devoting our service to the 
trade, we leave the retail field entirely to our dealers. 


ff you buy AMESCO platens, you know we give every order utmost atten- 
tion; why not obtain the same service for typewriter parts and tools? 
Remember that 


Aes Means Fe XcELLENT SERVICE 


AMES SUPPLY COMPANY, 564-572 W. Randolph Street, Chicago 


Branch Office and Export Dept. Great Britain Office Branch Office 
50 Lispenard St.. New York Longs, Ltd. 583 Market St., San Francisco 





79 and 80 Queen Street, London E. C. 4, England 





TYPEWRITER PARTS — TYPEWRITER TOOLS — RUBBER PLATENS 
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Philadelphia, Penna..__W. H 
organization of the Woodstock Typewriter Compan) 


Barford has joined the local sales 
bringing 
i seasoned experience 

Roswell, N. Mex.—The« 
shop The 

adding 
business is owned by H. H 


Keener Print Shop has established a 
office equipment, 


printing The 


lines include type- 
office supplies and 


Keener, and is assisted by Earl 


typewriter 
writers, machines 


Stanford as manager of the office supply department 
Pittsburgh, Penna.—©. Neison, who had been service 
here for the Woodstock 
staff The 
Heinle and H. Schmitt 
Rocky Mount, N. C.—R. H 


North Carolina by the 


manager 
Typewriter Company, has joined the 


sales branch has two other new salesmen—R 
Powell has been appointed dis 
tributor in northeastern Woodstock Type 
writer Company 

St. Louis, Mo.—L. © 
regular sales territory to 
fold 

St. Louis, Mo.—The Fletcher 


Royal Typewriter 


Cairns has been transferred from his 
specializing on the new Royal Inter 
Typewriter Company, a dealer 
for the Company, Inc., has resumed opera 


tions following a destructive fire 


San Francisco, Calif.—Fred Barham has rejoined the sales 
staff of the Woodstock Typewriter Company hers He left 
some time ago to assist his mother in establishing a commer 


cial college M F punter who had been in the type writer 


business at Walla Walla, Wash is a recent addition to the Sar 


Francisco sales staff 


San Francisco, Calif.—Waldo T. Tupper of business show 
fame is managing director of the seventh annual National 
Radio Exposition in Los Angeles, September 1 to 7. The sixth 
annual Pacific tadio Show was staged in Civie Auditorium 
San Francisco, by the Pacific Radio Association's show com 
mittee August 17 to 24 

San Francisco, Calif.—J. W Deyle, newly appointed man 


branch of Varityper, Incorpo- 
R. M. Tapping, 
Deyvle is widely known on 


ager of the Los Angeles factory 


week in San Francisco with 


branch here Mr 


rated, spent a 


manager of the 


the Pacific coast, having been connected with the typewriter 
business for many years 
San Francisco, Calif.—H Simlet vice-president of the 


American Writing Machine Company, was in this city a few 


days n August and called at the local headquarters, 606 
Market street Mr. Simler is making a tour of all the com- 
pany’s stores throughout the country He came down from 


Seattle and continued his journey on to Los Angeles, visiting 


the company's stores in both cities 
San Francisco, Calif. 


Messrs. Perry and Guy, of Typewriter 


(juy, took their annual vacation in the form of a successful 
trout-fishing trip in Humbolt county They have returned 
home hale and hearty with an optimistic outlook, and Fred 


M. Guy said that they looked forward to a very prosperous 
fall business They have put on Alfred Land in their service 
department and in their shop they have installed a_ buffing 
machine and a new lathe, so they are now fully equipped for 


rebuilding all makes of machines Speaking of Office Ap- 
pliances, Mr. Guy said that the classified items and the per- 
sonals contained under the special heads are usually turned 


because they like to know what their friends are 
doing locally and in other cities 

San Francisco, Calif.—Lester Secor of the 
secretary of the San 


circular 


to first, 
Guaranty Type- 
Francisco Typewriter 
Dealers’ letter to all the 
members asking each of them to send in twenty self-addressed 
When the 
sends in its list of pledged and 
twice a week, Mr 
the list in the envelopes, sending one to each 
This is to facilitate work. 
“summer slump” in business It is to 


writer Company 


Association sent out a 


pawn squad of the San Francisco police 
typewriter numbers 


envelopes 
pawned 
Secor'’s secretary puts a carbon copy of 
self-addressed 
dealer Secor says he knows now 
the real purpose of the 
enable people to take vacations As he is having no slump, 
and several of his aides are on vacation, he is working overtime 
himself and devised the self-addressed envelope idea to speed 
up delivery of the police lists without cutting in too much on 
his own time 

San Francisco, Calif. According to announcement made for 
Office Appliances by C. E. F. Russ, district manager, Royal 
Typewriter Company, Inc., D. G. Becknell has been promoted 
organization to the Oakland, 
succeeding D. B. Starrett, who has been made 
office in Portland, Ore rred 
Francisco to take over the im- 


Royal Typewriter Company. 


from the San Francisco sales 
Calif 


manager of the 


branch 
company’s 
Zerener is to return to San 
portant financial district for the 
product, the Interfold form writer, has met with 


reception in this 


Royal's new 


a very satisfactory city, according to Mr. 


Russ, and a large number of sales have already been made 


Cc. E. F 


Typewriter 


Russ, whose term as president of the San Francisco 


Dealers’ Association expired in July, speaks very 


highly of what the organization is doing for the dealet The 


Quality-Burlt 


MOTORS 





OFFICE APPLIANCES demand quiet, 
compact, dependable motors often of very 
special design because they must fit into 
small space and become an integral part of 
the machine they serve. Frequent starting 
and stopping is another important 
requisite. 

These demands are perfectly met by 
Emerson Motors—used by many impor- 
tant office appliance makers and built by 
an organization that has specialized in the 
building of special motors for the past 
39 years. 

1/30 to2 hp. AC and DC 
Special Motors for every use. 1/30 to 2 hp. AC and DC 
THE EMERSON ELECTRIC MFG. COMPANY 
2018 Washington Ave., Saint Louis 


806 W. Washington Blvd., Chicago 
50 Church Street, New York City 


EMERSON 





MOTORS 





CHECK 
WRITER 
MEN! 


Have you seen SPEEDRITE? 


Anyway, it’s just the figure, set-up mach- 
ine you have been waiting for. Indeed, 
it makes the whole world VIRGIN terri- 
tory again! 


Striking colors—unquestionably, the most 
beautiful device in whole appliance field. 
Two color imprint with ink reservoirs. 
Novel payee name protection. Sturdy 


construction, easy quiet action. 

AND, for all its quality, beauty and 
value, SPEEDRITE carries the LOWEST 
distributor cost! 

A collect wire from any REAL check 


writer man will bring mighty interesting 
details. 


HALL-WELTER COMPANY, Ine. 


180 St. Paul St. Rochester, N. Y. 




















Ingento Cutters 


for CARD AND PAPER CUTTING 





NOW MADE IN 7 SIZES 





A SIZE FOR EVERY NEED 


No. 1. 6% inch blade. No. 4. 12% inch blade. 
No. 2. 81% inch blade. No. 5. 15 inch blade. 
No. 3. 10% inch blade. No. 5%. 18 inch blade. 


No. 6. 24 inch blade. 








Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
8316-8340 Birkhoff Ave. 
Chicago, Illinois 








| 


‘F-B LOOSE LEAF HOLDEF 


The F-B loose leaf holder is the low- 
est priced transfer binder made. It 
is simple and adjustable to width of 
records and distance of centers by 
means of extensible slides. The capac- 
ity is regulated by means of exchange- 
able posts of varying length. Leading 
firms everywhere have found this 
binder absolutely practical and thor- 
oughly satisfactory. 


Price list and discounts to stationers 
on request. 





EB.MANUFACTURLNG CO. 
1228 INTERVALE AVE. NEW YORK 
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association is functioning well and all the dealers are inter- 
ested and work hard to live up to the standards set for better 
business and better working conditions, Mr. Russ states 

San Jose, Calif.—H. Krause, formerly of Fresno, Calif., is 
now service man for the Royal Typewriter Company, Inc., 
here. 

San Jose, Calif.—The Office & Store 
E. E. Hunter, manager, has appointed 
by the Woodstock Typewriter Company 

San Jose, Calif.—R. B. Ironside, well known as a typewriter 
man in the bay section of California and in Oakland, is now 
living at 1421 Jonathan street here. He is selling General 
Motors electric refrigerator. 

San Jose, Calif.—Ed Hunter, local representative for L. C 
Smith & Corona Typewriters Inc., has moved his Office Equip- 
ment Company to more commodious quarters at 73 East San 
Fernando street, just east of his former location. 


Xquipment Company, 


been distributor here 


Seattle, Wash.—The Hanes Typewriter & Calculating Ma- 
chine Company has been opened at 3322 White Henry Stuart 
building. 


Seattle, Wash.—Leo Gunderson, for the past year service man 
for the Royal Typewriter Company branch at San Jose, Calif., 
is now located with the Royal branch here. 

Seminole, Okla.—The Seminole Office Appliance Company has 
been appointed local dealer by the Woodstock Typewriter Com- 
pany. 

Shawnee, Okla.—The Doyle Book Store 
dealer by the Woodstock Typewriter Company. 

Sumter, S. C.—The Sumter Typewriter Shop has been char- 
tered to repair typewriters, etc.; capital stock, $1,000; F. J. 
Hulcher, Jr., president, and S. Weinberg, vice-president and 
treasurer. 

Uniontown, Penna.—Curtis 
Woodstock Typewriter Company, 
Va., as additional sales territory. 

Wilkes-Barre, Penna.—The Office 
opened a new office at 5 Nesbitt court. 
are included in this concern’s lines. 


€ > 
ACCOUNTING MACHINES 


has been appointed 


for the 
w. 


Liston, distributor here 
has secured Morgantown, 


Appliance Exchange has 
Woodstock typewriters 











Chicago, ill.—J. A. Burger has rejoined the sales organiza- 
tion of the Elliott-Fisher Company. After leaving “E-F”’ he 
sold for the Burroughs Adding Machine Company, severing 


that connection to return to the Elliott-Fisher staff. 

Chicago, I!l.—W. F. Simonson, manager of the Elliott-Fisher 
division, Gilman Fanfold Corporation, spent a month here 
organizing sales and introducing the new style continuous 
form stationery for use on Elliott-Fisher machines 

Chicago, til.—Joseph (“Joe’’) A. Dunn has been appointed 
district manager in charge of bookkeeping machine sales by 
the Underwood Typewriter Company, with headquarters at the 
Chicago branch. Mr. Dunn has been connected with the home 
office in the past and also had assignments to several branches. 

Yonkers, N. J.—Wilfred C. Sigerson, who has been chief 
accounting engineer for the General Office Equipment Corpo- 
ration, has joined James Richardson & Sons, Winnipeg, Canada. 


< — —~ 














ADDING MACHINES 


Chicago, It!l._—The Add-Index Corporation has moved its sales 
offices from 170 West Washington street to 303 West Monroe 
street 


Portiand, Ore.—The Duane Guaranteed Typewriter Service, 
Inc., 122%A Third street, has been chartered to handle adding 
machines, typewriters and other office equipment; capital stock, 
$7,000; incorporators—J. H. Doane, P. G. Bartell and E. L. 
Short 

_ > ~~ - 
Bibleography of Wood Technique 

The United States Forest Products Laboratory, Madison, Wis., 
has issued a list of publications, January 1 to June 30, 1929, 
covering the field of wood utilization. The topics discussed are 
“Chemistry of Wood,” “Glue, Plywood and Coatings,’ ‘“‘Pulp 
and Paper Manufacture,” ‘“‘Seasoning of Wood,” “Shipping Con- 
tainers,’’ ‘“‘Wood Preservation,”’ ““‘Wood Utilization,” “Structure 
of Wood,” “‘Miscellaneous” and a list of trade journals and 
magazines included in the references 


Sales Territories in China 
The Government Printing Office, Washington, D. C., has pub— 
lished for the division of regional information, United States 
Bureau of Foreign and Domestic Commerce, a booklet on 
“Sales Territories in China.’’ This outlines the trading cus-— 
toms governing, and includes a map indicating the trading 
areas of the various commercial centers. The booklet is free. 
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Ulli] MaszEnersve 
UNDERWOODS 






PERFORMANCE 

Typewriter dealers all over the world sell Mastergrade 
Remanufactured Underwoods with absolute assurance that 
they will match the performance of any typewriter made. 


Stripped to the bone, thoroughly cleaned, worn parts re- 
placed, with genuine Underwood parts, completely remanu- 
factured according to approved methods, smartly refinished, 
carefully adjusted and rigidly inspected, every Mastergrade 
is a triumph of mechanical perfection—a guarantee of 
unusual performance. 


Sell Mastergrades and reap 
the profits of satisfied users. 


request. 





WHOLESALE TYPEWRITER CO., INC. 


128-430 Broadway 


Our latest price list featur- 
ing the Mastergrade and 
all makes and types in the 
rough will be sent at your 
NEW YORK, N. Y. | ‘ 









—S 
LIKE THE CHAMELEON 
—THIS PENCIL CHANGES COLOR 


The NARDI Tri-Kolor Pencil 
One Stationer Sold 800 in One Month 


Write for particulars of our liberal trial offer sorted finishes and handsome lithographed, 
which includes one dozen Nardi Pencils of as- _ all metal, window or counter display. 


NARDI MANUFACTURING CO., 1205 Broadway, Camden, N. J. 
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DESK PADS 
Brass, bronze and 
leather corners 
velour linoleum 
and felt backs 
stiff and flexible 
in colors 
Card Index Letter 
Storage Boxes, 
Transfer Files 
Chair Pads and 


Cushions. 


Se” 
















































































200 Griffith Av cua 
Nerere Tilimere 








AFTER ALL 


it's a question of price 
and quality. You must 
have the price to meet 
competition. You must 
have the quality to sat- 
isfy your customers. 


Hoffman specialties 
have both, and our line 
is complete. 

You should have our 
illustrated catalog be- 
fore you. Send for it. 


L.HOFFMAN 


145 Lafayette St. 
NEW YORK 


ESTABLISHED 1888 
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Office Soe at Devices 
Stationers Sell Them 


Because they do necessary things in a neat 


ve ' fficient way, these IDL items are n good, stead 
demand The UP-TO-DATE Calendar has severa 
t is kept up-to-date by a red line, moved ‘ on the 
top. cancelling past dates; and now can be had wit Yearly 
Perpetual Dates Cards attractively ind ! DuPont 
trikoid or DuPont Nemoursa, it Ss . % ny) 
desk \lso made in combination with men 


a The IDL, Autor 


i l E eter 
a makes a permanent pape fasten 
tan ing, attractive in appearance The 
fastening - mad speed ind 
rositi r r | tior 






} itively, z ig nsuring pos in 
4 The of eyelet exactly as sired. E’y 
Cop, IDL lets are made of brass, nickel fin 
Re Eyeleter shed, formed in strips of fifteen 
r - | Wwe re 1iwavs ple se t supp y 
\ station , 
\ \ 





























STANDARDIZED 


PILING «xo CARD INDEX SUPPLIES 


oF ILE X= 


MADE FOR 


ALL CABINETS 4x0 SYSTEMS 


LIFETIME 
STEEL TAB GUIDES 


“The Steel Tabs with the Safety Edges” 





























Made to U. S. Government Specifications 
No raw edges. No »rotruding eyelets 
No cut fingers and infection. 





Their safety and legibility speed up Filing and 


Finding. 





Stocked in all Standard Sizes and subdivisions 


Special sizes to order promptly. 





Filex Lifetime Steel Tab Guides increase sales 
and profits. 


SEND FOR SAMPLE AND PRICES 


THE DUNLEAVY COMPANY 


MANUFACTURERS 
167 Oliver Street Boston, Mass. 
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OTHER MACHINES 








Chicago, Itil.—George F. Clute & Company, 322 West Wash- 
ington street, has gone into bankruptcy The “Staats’’ money 
changer was one of the products of this company. Milton H 
Morris, 100 North La Salle street, is referee in this action 

San Francisco, Calif.—Harry Gimmel, president of Gimmel 
Bros., has gone to Los Angeles, visiting the Los Angeles store. 


He will spend several weeks there checking up the work with 


the men in the office and studying conditions in southern Cali- 


fornia Tom Murphy is a new salesman in the San Francisco 
office of Gimmel Bros He has had a wide experience in the 
sale of mailing equipment 


director of the 
latter part of 


Calif.—Lillian M 
leaves for the 


Speake, 
orient the 
Portland and Seattle. 


San Francisco, 
Dictaphone school 


September fter visiting in Los Angeles, 

Mrs. Speake, who was first president of the Zonta Club of 
San Franciscs was given an honorary membership in that 
club due to her organization work in the early stages of the 


Business and Professional Women's Club of San 
leaving for the trip. 


club, and the 
member prior to 
numerous business and club contacts 


Francisco made her a life 
will make 

while in the Orient Mrs. Speake’s activity in 
t has made her very well known in her professional 
apacity she being a member of the National League for 
Women’s Service the Western Western Women's 
Club, in ddition to the two 
Work it onnection 
department has grown to nearly the 
employment service 


Mrs. Speake 
clubs on the 


Pacific ce 


Athenaeum, 
named above Her 
Dictaphone employment and 


placement 





with the 
largest number 
department 
from the 


educational 


of placements in any one free 
being handled not alone 
fitting the 


of any on the Pacific coast 
standpoint of placement but of particular girl to 


the specific position 


Opportunity for Business 


Englewood, N. J.—The Triangle Letter Service Inc., has 
been « rtered furnish circular letters; capital stock, $100,- 
0: Solo n Goldman, charter representative Englewood 


> 


Continued from Page 221.) 
moved to the mezzanine 


Furniture 


furniture splay has beer where a 


beautiful arrangement has been made possibl 


San Francisco, Calif.—With many local concerns fitting up 
offices, Rucker-Fuller Company report that business during 
the summer has been very good, in fact has surpassed that 
done i previous vears William I. Smith, one of the well 
known members f the firm, has returned from his vacation 

p to the Hawaiian Islands, which included a visit to the 

ar on the island of Hawaii. The trip was one Mr. Smith 


had been planning a number of years but as his sailings 
previous t this voyage had been confined only to ferry trips, 
he was not certair ust how he would weather the voyage. 
Kind people told him of possibilities of sea—sickness but he 


went regardless, and now he is telling his friends what a good 


sailor he «, but under his breath he will tell you how the 
captain of the Matsonia” pronounced it a very smooth voyage 
Mr. Smith promises that any future trip he may take to the 
islands w Ive n the winter season, for all the while he was 


what the natives call a “kona” wind He 


what it means in Hawaiian, but in English 


there the, hac 


doesn't know just 


it certainly means a warm-and-then-some wind He has not 
much to say about Waikiki beach, but his associates lay that 
to his bashfulness He would have a hard job convincing any 


of his friends that he did not spend many hours there, and 


so far he has never been seen to wear blinders. He reports 
business quite good in the islands, and his trip was partly 
with business ir mind Sugar conditions are not so good 
but the islands do not depend on this industry alone The 
pineapple industry is quite an item Mr. Smith visited the 


Dole plant and saw it in full operation and reports that having 
ientifically and carefully pineapples are handled, 
sland product He 


seen how s« 
no one need fear eating this missed seeing 
the volcano in action by only a few days, and 


been the real novelty of the trip, he 


although such 


a sight would have seems 


content and says one must not expect too much The islands 
are really a beautiful garden spot of flowers, and nature is at 
its best there Mir. Smith hopes to visit his Honolulu friends 
v but his next trip will be in the winter season 
Union City, N. J.—The Modernistic Store & Office Furniture 


Company, 400 Thirty-eighth street, has been chartered; capital 
stock, 100 shares no par value incorporators—Thelma Bern- 
stein, Clement Rosen and Elizabeth Turnamian 

Yakima, Wash.—Virgil Hoar has purchased the Bradbury 
Company the name has been changed to the Yakima Book & 
Stationery Company, making a specialty of office equipment 


nd supplies 
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Gone are the days of an aching back, 

Also chairs that comfort lack, 

The cure was wrought by skill and care 

In a prevent Poor Posture Piercecraft Chair. 











PICK PIERCECRAFT PER- 
FECT “PEP” PATTERNS TO 
PREVENT POOR POSTURE 





PROMOTE 
CLERICAL 
EFFICIENCY. 
CATALOGUE 
FURNISHED 
ON 
APPLICATION. 





50-9W. 


S. K. PIERCE & SON CO. 
GARDNER, MASSACHUSETTS 


New York Philadelphia 
Boston San Francisco 

















SOUND VALUE 


Sound construction by honest workmen 
—men who like their work and take pride 
in the products they build—is the key- 
note of Western desks. 

That’s why Western desks contain more 
value to the square inch than you can buy 
elsewhere for the money. 


WESTERN 
DEekS 


Western Furniture Company 
BLAIR AVE at PALM ST. ST. LOUIS, MO. 
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| WE OFFER THE FINEST 
, LINE OF 
1] CARBON PAPERS 





TYPEWRITER 
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RIBBONS 
EXCLUSIVE FOR 
THE DEALER 

AND STATIONER 

Allen & Company 
11-13-15 Vandewater Street 
: New York 
5 
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ON EVERY DESK 


There should be a Presto moistener on every desk. 
Everyone has an envelope to seal now and then— 
and for such work the Presto is as handy 
as your fountain pen. 









A patented valve regulates the flow of 
water—never too much, never too lit- 
tle. Neat, clean work always. It is 
sanitary and all parts are non-corro- 
sive. Send for circular and dis- 
counts. 








inkstand 
Bach 


Presto 


is another 


rach specialty 
that meets with 
instant favor 


$6.00 Per Doz. List Liberal 
Trade Discount. 


Bachrach Specialty Company 


2275 Third Ave. New York, N. Y. 














APPLIANCES 


OFFICE 


ae SS 


RIBBONS AND CARBONS 


Chicago, Itll.—Ward J. Downs, president of the Caxton 
Laboratories, New York, N. Y., visited the Chicago branch 
June 15 


ribbon sales- 
captured first 
104 per cent 
having 


Chicago, Ill.—W. A. Prickett, the sericultured 
man here for The Ault & Wiborg Company, 
prize in a recent sales contest in which he made 
of quota. He is active in several civic organizations, 


been made chairman of the reception committee, Chicago 
Association of Commerce, and president of the Civic Club of 
La Grange, one of Chicago’s western suburbs. 

Los Angeles, Calif.—Wilson’s has moved from 618 South 


to 910 South Broadway, the third move in twenty 
Panama typewriter ribbons 


Spring street 
years. This 
and carbon paper. 

New York, N. Y.—The Royal 
been chartered to deal in office supplies; capital 
Strasbourger & Schallek, charter representatives, 206 
way. 

Toledo, Ohio.—P. L. Caldwell, who had been with The Miller- 
Company at Parkersburg, W. Va., has been 
new service station opened here at 


business distributes 
Ribbon & Carbon Company has 
stock, $1,000; 
sroad- 


Bryant- Pierce 
appointed manager of the 
417 Nicholas building 

San Francisco, Calif.—H. & M. C. 
ness was very good during the first six 
in fact, the best the firm ever enjoyed. 

San Francisco, Calif.—W. G. Huston, 
Mittag & Volger, Inc., at 591 Mission 
returned recently from a visit at the factory, Park Ridge, N. J 
Mr. Huston spent his vacation this year at Cleveland, Ohio, 
visiting the Cleveland branch of the firm, also the home office, 
and spent a few days at the factory with Ira Cole, sales 
manager.—August business in San Francisco was the biggest 
month's business of any August during the past 10 years, Mr. 
Huston states. H. A. Andre, who manages the Angeles 
branch of Mittag & Volger for Mr. Huston, left on his vaca- 
tion August 10, driving his Packard car along the coast route 
and visiting the cities as far as Seattle Mrs. Andre 
and the two boys were reported to be enjoying the trip also. 
Joe Lanum of the San Francisco office spent his vacation in 
Marysville, Calif., and Chas. Heintz, shipping clerk, returned 
early in August from a vacation trip to Santa Cruz and points 
along the coast. 
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STAMPS-—-STENCILS AND SEALS 


busi- 
year, 


Company that 
months of the 


says 


manager, 
Francisco, 


Pacific coast 


street. San 


Los 


coast 


Chicago, Ili.—J. R. Swift, general manager of The Superior 
Type Company, made a motor trip to the Pacific coast in 


Mr. Swift visited many 
the company’s 


Mrs. Swift accompanied him. 
his route and also called at 


August. 
of the dealers on 
San Francisco office. 

Chicago, I!l—An August window display by S. D. Childs & 
Company told the story of rubber stamp manufacture. The 
various steps in the process were shown, from copy to finished 
job. A variety of numbering, dating and marking machines 
were shown also together with useful accessories for the office 
which are carried in the marking device department. 

Los Angeles, Calif.—The Los Angeles Rubber Stamp 
has installed Ludlow equipment for its type composition. 


Com- 


pany 
Philadelphia, Penna.—Henry C. Hall, 131 North Twelfth 
street, has added a general printing department to his estab- 


lished marking device business. 

San Francisco, Calif.—E. P. Gold, Hotel Californian, has been 
appointed Pacific coast representative by the Fulton Specialty 
Company. 

OF a 


Commerce Yearbook for 1929 Ready 

The United States Department of Commerce has issued Vol- 
ume I of the 1929 Yearbook. Copies can be obtained for $1.00 
cash from the Superintendent of Documents, Government Print— 
ing Office, Washington, D. C. This volume gives full statistical 
data for the calendar year 1928 in the United States, its terri- 
tories and possessions. Volume II, which will be ready in 
October, covers all foreign countries. 

The Commerce Yearbook is a bird's-eye view of American 
economic life—an official survey of developments in all branches 
of industry and trade in the United States and its outlying ter- 


ritories and possessions. In this review the underlying basic 
features of business are discussed and comparative data for sev— 
eral years presented. 


As a source of facts and figures bearing on our commerce and 
industry the Commerce Yearbook is unexcelled. Business men, 
bankers, economists, and students will find it invaluable as a 
ready source of reference. 





——<g>——_—— 
Recognize your weaknesses, but don’t meditate upon them all 
the time.—The “Y and E” Idea (Yawman and Erbe Manufac- 


turing Company). 
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BUNCH OF DATES 


The 1930 Bunch of Dates Calendars are now 
ready and we suggest early placing of orders. 
These calendars are-greater sellers than ever. 
They are the only calendar of their type with 
ruled pad. .Made with stands of nickel, brass, 
glass, or leather; finished in red, blue or green. 
Supplied in three different sizes. 


We also manufacture the famous Paragon 
calendars in two sizes and in addition carry a 
full line of stationer’s hardware and glassware. 


Send -your orders in early—before the season 
gets too late. 


FRANK A. WEEKS MBG. CoO. 
93 JOHN ST., NEW YORK 
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Every Orrice Neeps Tuis 
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SERVICE 
Unit 
No. 131-LB 


contains 33 
drawers 
each 
8 11/16” 
wide, 

1 3/16” 
high, 15” 
deep. 


for 
Forms 
or 


Cuts 





Even a small office could use this unit for a 
current supply of forms and for cuts, electros, 
zines, etc. If a broken package of forms is allowed 
to stand on shelves, it gathers dust and many sheets 
in each package are wasted. 


When cuts are stored in ordinary boxes, they are 
often scratched or marred because of the boxes 
falling. 


SERVICE Unit No. 131-LB prevents all this. The price is 
low and the liberal discount permits a good margin for 
you if you will but push the SERVICE No. 100 Line. 


Live dealers wanted. Write today! 


Service Steel Products Corp. 


914-918 W. North Ave., Chicago, IIl. (4264) 
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ECONOMY 
and PROFIT ccc 


Esco chair cushions represent economy for 


the user and profit for the seller. The fact 
that they last longer doesn’t mean less re- 
peat business—it assures all repeat business 
and many new sales. Users are quick to 


recommend the Esco to their friends. 


Send for descriptive price list. 


ECONOMY PRODUCTS CORP. 


2901 INDIANA AVE. CHICAGO 
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GUNLOCKE 
BUSINESS 
FURNITURE 


Better business requires 
better furniture — the 
kind that Gunlocke al- 
ways has built. 





Gunlocke chairs and 
matched suites are made 
for executives—for exec- 
utive offices. They reflect 
the character of institu- 
tions with highest ideals. 


The W. H. Gunlocke 
Chair Company 
Wayland New York 
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MR. BALDWIN 


First window 
on your right 


When the information desk (clearly indicated by an 
information sign) informs the visitor that Mr. 
Baldwin can be found at the first window on the 
right, it is a source of satisfaction to the visitor to 


find the window properly labeled. 


The Davenport-Taylor line of bank and office special- 


ties finds a ready market and pays the dealer well. 


Among the items are: changeable letter signs, build- 

directories, changeable calendars, in and out 
sters, electric indicator signs, cast bronze signs and 
tablets, celluloid letters, gummed paper letters, desk 


name plates, statistical charts, electric window display 





—S 
signs, gummed labels and seals, address labels. RELIEVE THAT TIRED FEELING 


DAVENPORT-TAYLOR MFG. CO. | Velvet Edge chair cushions are made of a soft, re- 
ROSTON SAN FRANCISCO NEW YORK DETROIT : silient sponge rubber, contain thousands of air 
WASHINGTON, D. C. SEATTLE, WASHINGTON 

General Office and Factory: 


cells, and are covered with a good grade of heavy 
velour, finished in upholstered style. The velour 





| 
412 ORLEANS STREET CHICAGO, ILL. | : : 
Hl cover protects the clothing and entirely prevents 
i it from becoming shiny. Colors, blue, taupe and 
#6 brown. 


Write for Dealers’ New Fall Discounts. 
Distributors Wanted 


Buy Direct from the Manufacturer 


Velvet Edge Mfs. Company 


E| 
E No. 358 Burd Bldg. Philadelphia, Pa. 
fe 























TITIIITIT 


oT 
S peel pepeeeeens I r 
> : 7 ; 
ta 2 ST TTT sesreseaseneisoneneetny 
4 é 


j | 2 hs See— 
= 
| at a glance the lo- 





































cation of dealers, 


Try Our undeveloped terri- 


tory, salesmen’s 
routes and other 


S TA important busi- 
——— Yy ness information. 


Use— 
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THIN LEAD 


cocorep PENcILS |(77rq ffco 7 ptacks 


THEY DO NOT BREAK the finest made, 


with uniform 
; spherical 
Prices and samples on request 


metal heads and 
sharp points of 
steel. 
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Swan Pencil Co., Inc. 
221 Fourth Avenue HH 
New York, N. Y. 
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Write for Catalog 


GEORGE B. GRAFF COMPANY 
64 Washburn Ave. Cambridge, Mass. 
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LOOSE LEAF 


Dallas, Texas.—The Bennett Printing Company 
ing stationer, had an exhibit of its products on display in the 
lobby of the North Texas National Bank. Loose leaf books were 
shown in conjunction with specimens of commercial and bank 
stationery The bank holds weekly displays of Dallas products 

New York, N. Y.—The Wilson-Jones Company has leased the 
entire second floor of the Vicadou building at 233 Spring street 
for executive offices and eastern distribution center. 

Toledo, Ohio. 
Pease Company, covering the 











manufactur 


Frank O'Connor has joined the Boorum & 
Middle West for the loose leaf 


division He had been formerly with the Irving-Pitt Manu- 


facturing Company 
>  — 


House Organ Philosophy 


Exaggeration is often used when truth fails as a standard of 
comparison.—Quality (Clarke & Courts). 
* > > 


A widow's advantage is that she can give references.—Com 
mon Sense (Corlies, Macy & Company, Inc.) 
> . - 


Some people are so low they'll have to climb a hill to get into 
hell The Office Cat (The Richmond & Backus Company) 
* * « 


Be creative—hell is paved with good intentions, and the road 
to success with new inventions Faultless Loose Leaf Bulletin 
(Stationers Loose Leaf Company). 

* . 

As a powerful broadcaster a little stalk of goldenrod in the 
latter part of August has it all over the other stations ser 
loyalist (The Berger Manufacturing Company). 

> - > 


To praise someone while secretiy condemning him is por 
trayed on your countenance and advertises your real character 
Fritz—Cross Service (The Fritz—Cross Company) 

> * > 


Many salesmen think they have gone over their territories 
with a fine tooth comb—when really they have used a hors¢ 
rake.—The “Y and E” Idea (Yawman and Erbe Manufacturing 


Company). 
= 


Mistakes are the shoals and reefs on the map of a man’s life 

but they must be seen before they can be charted.—The Coach 
(published co—operatively by the Boorum & Pease Company 
Eberhard Faber Pencil Company, C. Howard Hunt Pen Com 
pany and Sanford Manufacturing Company) 


SaaS 
PENS AND PENCILS 


Boston, Mass.—William Chapin, manager of the L. E. Water- 
man Company, has resumed his contacts with the trade after 








a prolonged absence due to illness 

Chicago, til_—Mr. and Mrs. Eberhard Faber passed through 
this city August 20, returning to New York after a trip to the 
Pacific coast 

Chicago, Itl.—The 
street, has leased a two story 
street for ten years; the term rental is $45,000 

Chicago, til.—Craig R. Sheaffer and family motored to Chi- 
cago from Fort Madison, Iowa, in August to visit at the home 
of H. E. Waldron, vice-president and general sales manager 
of the W \. Sheaffer Pen Company 

Chicago, ttl.—The 
Company's Chicago branch have finished their vacations and 
are busy in their respective territories Hamilton Kendrick, 
territory, spent his vacation at his 
summer home, Pewaukee Lake, Wis. W. J. Crucknell, his 
assistant, sojourned at Williams Bay Albert Allen, who 
handles the central Michigan territory, likes his territory so 
well that he spent his vacation nearby 

Fort Madison, lowa.—H. E. Waldron and family of Chicago 
were guests at the home of W. A. Sheaffer in August. 

New York, N. Y.—Harry Basher of the sales promotion de- 
partment of the New York organization, W. A. Sheaffer Pen 
company’s plant, 


Sager Pen Corporation, 36 South State 
building at 961-63 Montana 


salesmen of the American Lead Pencil 


manager of the Chicago 


Company, spent ten days recently at the 
Fort Madison, Iowa. He secured latest information regarding 
“opening of school’ and pre-holiday advertising and sales pro- 
motion campaigns Mr. Basher joined the organization after 
several years’ experience in retail stores in Pennsylvania, his 
native state; he has also had road selling and branch manager 
experience while with the Victor Adding Machine Company 
and other organizations in the office devices fields He spends 
a large part of his time with Sheaffer dealers in the field 
New Orleans, La.—Tom Riley, formerly of Houston, Texas, 
has been promoted to be district manager for the Eberhard 
Faber Pencil Company, and has moved his family to this city. 
San Francisco, Calif.—H. L. Carmen, president of the Mabie- 
Todd Company, manufacturers of “Swan” pens, was a visitor 
in this city during the second week of August Mr. Carmen 





COSTUMER 
OF STEEL 


P-TO-DATE office furniture dealers want up-to-date 


products. Sanymetal Costumers, built of steel, are the 

modern-day costumers. Won't tip over. Won't pull loose at 
the base. Finishes to match any office. A product that re-sells 
itseli—and a good profit margin for you. Let us give you prices 
and discounts. 


THE SANYMETAL PRODUCTS COMPANY 
1695 Urbana Rd, Cleveland, O. 











PARALOID 


NEW HANDY TRANSPARENT 


INDEX TABS 


comes ready to apply (by slight moistening) like a Post- 



























age Stamp. 
For Saves 
every FOR Time, 
gin semen PHONE -BOOKS. Palos 
where 
an index LEDGERS, A and 
is r emper 
newjeq | | CITY DIRECTORIES, 
NOTE BOOKS, 
Retails Retails 
at at 
50c 50c 








Every Customer Will Buy for Home and Office. Durable, 


Inexpensive and Transparent Indexes. 


EASY TO APPLY 


Now Sold Through Jobbers Everywhere or 
Apply Direct to 


PARALOID CORPORATION 


1306 Elston Ave. CHICAGO, U. S&S. A. 








Eastern Distributing Point 
THE HENDOR CO. — 55 W. 42nd St., NEW YORK CITY 











UNIVERSAL 
BULLETIN 
BOARDS 


have a thousand and one uses 
in every office! Ideal for post- 
ing notices, charts, plans, facts 
and figures of every kind. The 
rugged steel frame contains a 
thumbtack filler covered with 
green Dundee Burlap 


Metal “BULLETIN” plate 


attached to one side 


* WRITE FOR CATALOG OE 29!° 


Universal Bulletin Boards and “Swing- 
Wing” Displayors are fully described in 
Catalog OE 29. An attractive, profit- 
making proposition awaits you. Act! 


UNIVERSAL FIXTURE CORP. 
135 West 23rd St. New York City 








| TRIUMPHANT AGAIN! 
are M & § with their 


new stamped steel 






















and ball bearing 
patented rotary 
chair mechanism, 
which operates 
with undisturbed 
ease.—Then, too, 
it is guaranteed 
against breakage. 


The 
proven results of 
M &S& Chairs are 
worthy of your 
consideration. 


inimitable 


The Marble & Shattuck 
Chair Co. 


Makers of Fine Chairs 
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had been expected at headquarters of the H. S. Crocker Com- 
pany a long time, and his final arrival was hailed with much 
satisfaction Mr. Carmen spent three days in San Francisco, 
and W. H. Goldfinger, retail store manager for the H. 8S. 
Crocker Company, said they considered themselves honored. 
Mr. Carmen left for Chicago and New York, en route for 
London where he planned to spend only two days, returning 
on the same ship He is superintending a drive for the na- 
tionally advertised “Swan Eternal’ pen. 

San Francisco, Calif.—Eberhard returned early in 
August from spending ten days at the famous redwood grove 
of the Bohemian club. It was at the time of year when 
interest in the grove is at its peak, for the production of the 
club’s new 1929 play took place during those ten days, which 
embraced both the High Jinks and the Low Jinks. Mr. Faber 
expressed enthusiasm for the performers, for the play and the 
music Speaking to a representative of Office Appliances at 
the office of Thomas McElroy in the Balboa building, coast 
manager for the firm, Mr. Faber said that all the Bohemians 
are good fellows and he had been delighted with everything 
he had seen and heard at the famous grove He was accom- 
tour, and after leaving 


Faber 


panied by Mrs. Faber on his coast 
San Francisco they planned to visit the Yellowstone National 
Park. 


.¢ —— 
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STATIONERY 


Belleville, li!1.—The Egyptian Stationery Company has moved 
from 15 East Main street to the corner of Main and First streets. 

Brooklyn, N. Y.—The Manhattan Stationery Company, 881 
Third avenue, is being operated by Isaac Boelim. He and his 
brother had conducted the Manhattan Press at that address, 
with a stationery department. The two lines have been sep-— 
arated; the Manhattan Press is operated by Samuel Boehm. 
Both businesses continue at the old address. 

Chicago, IIl.—Miss Beatrice Rabin of the Dandy Supply Com- 
pany, spent her vacation last month in Michigan. 

Chicago, !!!|.—Horder’s, Inc., has filed an amendment to its 
corporate charter, decreasing its capitalization from $20,000 and 
200,000 shares no par value to 200,000 shares no par value. 

Chicago, lil.—The Collegiate Book & Supply Cempany, 1312 
Ritchie court, has been chartered to manufacture and sell books, 
stationery and office supplies; capital stock, $5,000; incorpora- 
tors—R. T. Crane, C. E. Blome and Floyd W. Wohlwend. 

Chicago, Il!.—L. S. James, manager here for the Quality Park 
Envelope Company, left late in August on a vacation trip to 
Yellowstone Park and on to the Pacific Coast at Seattle. He 
was one of a party of five, making the trip by rail. Mr. James 
prefers to let Pap Pullman do the work on long trips. 

Cleveland, Ohio.—The Burrows Brothers Company will open 
its seventh store in September—on the Public Square. Office 
supplies and books will be carried in stock, while orders will 
be taken for engraving and printing. 

Columbus, Ohio.—The Catherine S. Parsons Company has been 
opened at 395 South High street. Miss Parsons had been with 
Nitsche Brothers a number of years. 

Dalton, Mass.—Harry Birt has been transferred by the Byron 
Weston Company from the western office in the Conway build- 
ing, Chicago, to the home office here. He will continue to cover 
the middle western territory; making headquarters at the mill 
will enable Mr. Birt to render better service to his customers. 

Los Angeles, Calif.—Ed Erb, 524 South Spring street, is local 
representative of The Sun Rubber Company. 

Los Angeles, Calif.—The Schubert Office Specialty Company, 
228 South Los Angeles street, has been appointed western 
representative of the Perfection Leather Works, New York, 
N. Y¥ Full stocks are on hand for the Pacific coast trade. 

New York, N. Y.—The Square Stationery & Printing Com- 
pany has been established at 560 Seventh avenue by J. J. 
Siegel 

New York, N. Y.—The Knickerbocker Stationery Company 
has moved to 96 Fifth avenue; the previous location was at 
i7 East Twelfth street. 

New York, N. ¥Y.—The Crown Stationery Company has been 
chartered; capital stock, 200 shares common; M. Umanoff, 
charter representative, 12 West Seventeenth street. 

Oakland, Calif.—A stationery jobbing business has 
opened at 3259 Grand avenue by Russell & Carlton. 

Oakland, Calif.—The Taft & Pennoyer Company and the 
H. C. Capwell Company have consolidated, the two establish- 
ments being merged at the corner of Broadway, Twentieth 
and Telegraph streets. 

Paterson, N. J.—The Commercial Stationery Company, Inc., 
has been chartered to deal in stationery; capital stock, 2,500 
incorporators—Harry Bender, 333 East 


been 


shares no par value; 
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No. 1160-F—Mahogany 


§ GOOD DESKS FOR LITTLE 
MONEY 
When price is a consideration, you can 
conscienciously offer your customer an 
Alma desk, knowing full well that it is the 
3) best low priced desk on the market today. 
4 Write for catalog and price list. 





ALMA FURNITURE CO. 
HIGH POINT, N. C. 
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Everything that 24 
years experience in 
the portable table 
field has taught us is 


embodied in The 


New Line of Sherman- 
Manson Tubular 
Steel Stands. 


The net results are 
yours to enjoy at 
lower prices than go 
such stands have been | 
sold for in many, 
many years. 


Write for full partic- 
ulars and prices to 


day. 


SHERMAN-MANSON MEFG. CO. 


621-31 S. Kolmar Ave., Chicago 
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Please send folder with full information regarding your new, lower prices. 
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METROPOLITAN  FURNI- 
SERVICE of 8 DEY 
STREET, NEW YORK, N. Y., was 
organized to assist manufacturers— 
dealers—and representatives—to keep 
pace with present day factors in ef- 
fecting the economic and rapid dis- 
tribution of their commodities. 
OUR MERCHANDISE WAREHOUS- 
ING enables the manufacturer to ship 
in carloads, thereby reducing excessive 
freight charges, resulting in ample 
spot stocks and increased sales. The 
warerooms are of fire-proof construc- 
tion—located in heart of jobbing trade 
—with low rate of insurance to cover. 
OUR ORGANIZATION AND FA- 
CILITIES are well prepared to handle 
and distribute “POOL CARS”, L.C.L. 
and CARLOAD lots of merchandise 
for Dealers—Banks—Hotel—Libraries 
—Public Utilities—and other buildings 
and our system of uncrating—unpack- 
ing—and making installation of con- 
signments of goods is done with the 
best possible service at the lowest pos- 
sible cost. Upon your request, we will 
be pleased to quote you rates and give 
you further details concerning our 
method of operation. 


New York Telephone 
BARCLAY 0291 


THE 
TURE 























Your Profit 
on a $100 Desk 


And your customer's profit as well (for the user profits 
most) can be materially increased by selling accessories 
that add to the appearance and increase the service. 


cAmronlite- 


—the modern desk lamp does both. There are over 30 
beautiful designs, accentuating the appearance of the 
new styles of office desks. The shades relieve eyestrain 
and when equipped with Mazda inside frosted blue 
daylight bulbs, give the true daylight effect. An 
exclusive feature, the patented slip-on shade device, 
facilitates the removal and replacement of shade. 
Further interesting details are given in the AMRON- 
LITE book O-9 sent on request. 


Faries Mfg. Co. 


Decatur Illinois 









Another desk acces- 
sory—the cuspidor. 
Faries make them in 
various shapes and 
sizes—all high qual- 
ity. Folder O-A-9 
gives description. 


No. 3611 








No. 8403 
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FREE HAND 


Reg. U. 8S. Pat. Off. 





INSTANTLY RELEASED 


At a touch the Free Hand binder 
is instantly released. But until 
released papers are held firmly 
and securely. 


In using the Free Hand binder one 
hand is always free. This time 
saving and convenient feature 
soon pays for it. That’s why it is 
universally liked. Send for cir- 
cular and prices. 


FREE HAND BINDER CO. 
227 Pearl Street New York, N. Y. 


The “Aluminum” Pocket Seal 
and other MARKING DEVICES 





LEVER SEALS 


Lui? 


POCKET SEALS SPECIMEN IMPRESSION 








Cooke Self - Inking Numbering 


Rotary Dater Rubber Stamps Machines WAX SEALS 





NAME PLATES 





BADGES METAL CHECKS 


MANUFACTURED BY 


MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24to30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 28 S. Jefferson St. 


Catalogue of Complete Line will be sent upon request 








New Color for 
“Ryco” and “Parsul” 
Tape Sealing 
Machines 


To match other standard 
equipment, “Ryco” and 
“Parsul” Tape Sealing Ma- 
chines are now finished in 
rich olive green color. 

























shows design 
of both Ry 
and Parsul ma 
chines 
The “Ryco” is adjustable to take rolls of 
tape up to 3 inches in width. Recom- 
mended for shipping rooms 
The “Parsul” takes rolls up to 1% inches 
in width. Recommended for retail store 
use 
oend for fu information and price 


The Seymour Products Co. 
SEYMOUR, CONN. 


New York Office 
Room 2%660—Woolworth Building 




















THE 
PERFECTION 
DAILY 
REMINDER 


The latest addition to the Perfection line of Calendars 
Made in three sizes—4\4”"x6é\", 54 x8S", 614”x10” 

New exclusive features 

Permanent metal Base with rubber plugs whic) prevent 
scratching 

Ingenious method of punching the Pad with half round holes 
to fit the half round posts which are part of the name plate 


This facilitates mounting the Pad and permits a sheet to be 
moved without leaving a ragged edge Pencil rack at the 
front of the base as illustrated 


“The House of Service’’ 


“DEFIANCE © 





| 3 SALES CORPORATION 


Stationers’ Glassware, Hardware and Specialties 


72 SPRING STREET NEW YORK 
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Thirty-first street; Herman Feigelman, 74 Hamilton avenue; 
Morris Feigelman, 67 Hamilton avenue 

San Francisco, Calif.—Walter Willoughby, In 74 New Mont- 
gomery street, has been appointed Pacific oast representative 
by the Robinson Manufacturing Company, Westfield, Mass 

Richmond, Va.—The Hanover Office Equipment Corporation 
has been chartered to manufacture, buy and sell office furni- 
ture and fixtures; capital stock, $25,000; John C. Luce, presi- 
dent. 

Wheeling, W. Va.—The book and stationery store of Zora 
M. Smith, which she had operated the past seventeen years, 
has been purchased by William Landau of the Landau Phar- 
macy, Central avenue The stocks have been merged with 
the drug store merchandis¢ 
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CATALOGUES 


Paragraphic reviews of current issues from the house organ 
field, classified for convenient reference. 


Manufacturer 
Leaf Company, 
has distributed a 


Walker 
italogue of 


street, 
its 


Inc., 47 
new < 


The Coppage Loos¢ 
New York, N. Y 
products 

The National Copywriter 
building, Seattle, Wash., distributes a 
device for manifolding by the use of 
carbon paper 

The Mosler Safe Comp 
twelve—page folder in 
its extensive line of 
“B" labels, and also 
nificance of the la 
Kolith 
‘ago, Ill 
made of a 
produced in a variety of 
‘luding memo 
pad, rocker 
stand, candle 


Corporation, 901-02 Liggett 
folder descriptive of its 


inked ribbons instead of 


Sales 


ny, Hamilton, Ohio, distributes a 
colors showing representative items from 
record go devices bearing ‘“‘A”’ and 
the T-—20"" burglarly labels The sig- 
boratory tests is explained in the folder 
Manufacturing Fifty—fifth 
printed its desk 
synthetic phenol substance Kolith is 
colors, solid or mottled, the desk ac- 
blotter pad (corners and board 
inkwell, inkwell stand, pen 
holder, beek ends, etc 

ast 130th New York, 
illustrated showing 
items as embossed and gold 
pads, Florentine leather desk 
are reproduced in actual 
illustrated in black and 


Company, 1301 
matter concerning 


From the 
court, Chic 


accessories 


comes 


pad 
blotter, 


cessories in« 
alendar 
penholder 


base) ‘ 
holder, 

Sainberge & Company, 77-79 Ez 
N. Y., has issued a new catalogue 
the complete Sainberg line Such 
tooled period style linoleum desk 
and cowhide leather desk 
colors Other items in the line 
white 


street 
in colors, 


Sets 


are 


sets 


Direct Mail—Manufacturer 
Company the 


ofa 


distributed 
bit 


has 
test It is a 
style. 


The 
September 
fish story in 


Underwood Typewriter 
matter for expert typing 
Prof. Kimball's easy narrative 
Accessory Advertising Matter 
the L. C 
showing a 
interest in 


its 


Corona 
at 


Smith & 
Coronatyper 
the poster. 

al convention of The National Sta- 
on readers by ‘Steel-—Strong” 


L.. Downey Company) 


from 
poste r 
human 


can secur®re 
Ime an effective 
There's plenty of 
the Mor 

was Uu 
(The 


Corona dealers 
Typewriters 
the beach 
Attendance at 
tioners Association 
Dealers’ Every—Month 


FS 


i 
rged 
r 











HOUSE ORGANS 


Paragraphic reviews of current issues from the catalogue and 
allied fields, classified for convenient reference. 


Manufacturer 
was an editorial in Typing Tips 
Company) In the editor’s experience premiums 
attention from selling on the merits of 
and making concessions of various 


“Premiums” (The Miller- 
Bryant—Pierce 
divert the salesman’s 
his products te overselling 
sorts. 

in topical illustra— 
Wahl “Eversharp” 
Royal York hotel at 
register, and were 


(The Wahl 
showed 

official 
dignitaries 
act 


Company) abounds 
the use of the 
opening of the 
opened the 


Eversales 
tions One series 
fountain pen at the 
Toronto. Dominion 
photographed in the 


As told in The Mouthpiece, G. W. Bailey, manager at Cin- 
cinnati for the Dictaphone Sales Company, was convalescing in 
a hospital following an operation for appendicitis He had a 
bedside edition of The Dictaphone installed for his own use, 


which interested his surgeon. Bailey gave him a demonstration 


and signed him up for an installation. 

The business office of the Michigan 
Detroit was described as a ‘“Counterless 
the “Y and E” Idea (Yawman and Erbe Manufacturing Com- 
pany). Except for the cashiers’ cages there is not a counter on 
the floor, all executives, assistants and clerks being seated at 
desks, easily accessible to the public 

The Leopold News (The Leopold Company) 
the Memphis Lumberman ‘‘Wood—the Truly Expressive Med- 
ium.” The article called for the use of names of specific woods 
in trade descriptions, rather than the generic term, ‘‘Wood.”’ 
The beauty appeal of the various cabinet woods was stressed 
as the important reason for their employment in fine work 

“Personal Appearance as a Sales Factor’’ in Smith-Corona 
Sales News (L. C. Smith & Corona Typewriters Inc.) was con- 
tributed by W. E. Montgomery, a salesman with the Los An- 
geles branch. The salesman who is dressed neatly and in good 
taste has a better opportunity to get an interview, and creates 
a favorable impression when he is in the presence of the 
prospect 


Telephone Company at 
Telephone Office’ by 


reprinted from 
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Exceae Baggage > ‘i 
Not Necessary— 4 


Kary-All eliminates excess baggage. Anyone 

can now travel light, particularly on those so- | 
frequent overnight trips. For Kary-All com- | 
bines the advantages of a brief case and a | 
traveling bag. | 


Genuine cowhide, black or brown, at various 
prices, 
Kary-All is available with the nationally ad- 


SESAMEE 
Send for complete details. 
NATIONAL 


Brief Case Mfg. Co. 
500.S. Peoria Street 
CHICAGO, ILL. 


vertised 


keyless lock. 






Besides Kary-All we 
have a complete line 
of brief cases with 
regular extension 
locks. 


| 
—_— i 


UARANTEEDnotto eed 
warp or crack. Guaran- 
teed not to sift dust or 7 
onto the floor. Guaranteed t, 
uphold the dignity of your 
office while performing the 
lowly task of keeping things 
neat and clean. That’s Vul-Cot 
—the hard vulcanized fibre 
wastebasket. Buy them by the 
dozen, one for every worker. 
At your stationer’s in maroon- 
brown, olive green and ma- 
hogany, oak or walnut grains. 


VUL-COT 


-the national wastebasket 


The thirty million readers of these magazines know only 
one wastebasket by name—Vul-Cot! So it’s the Vul-Cot 
dealer who gets their business. Is your store linked 
up with this advertising? If not, write us for the facts 


National Vulcanized Fibre Co., Wilmington, Del., U. S. A. 








Mytceal Vulcanized 
bre Company 


Wimington, Del. 






































PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all sizes, 
mail and tape baskets, space baskets, built up 
trays, locker baskets, PEERLESS paper burn- 
ers, wire globe guards, office partitions, wire 
guards, etc. SPECIAL WIRE GOODS 
MADE TO ORDER. 


bat a PEERLESS 
3 ee eht 7 
vy ASA % ¢ > 44 GOODS CO. 


r ‘ys “ee * 

Aa sca 
da Sy 2720 Ferry Street 
a : \ 
rn YA sy LAFAYETTE, 
Lees AP INDIANA 


EERLESS SANITARY LIN 














The Varityper isa specialty writing 
machine that types with interest- 


ing and distinctive variety. 


Varityper Incorporated 


2 Lafayette Street 
New York 











OFFICE APPLIANCES 


The salutatory of E. C. Faustmann, new president of the 
Royal Typewriter Company, Inc., opened the August issue of 
The Royal Standard He pledges the maintenance of those 
policies which have contributed so much to the steady growth 
ff the business, and to encourage the teamwork which is a 
typical Royal attribute. 

The Coach (published co-operatively by the Boorum & Pease 
Company, Eberhard Faber Pencil Company, C. Howard Hunt 
Pen Company and Sanford Manufacturing Company), published 
“For Greater Efficiency in Statione ry Salesmanship.” The 
article quoted several instances of apt sales work which won 
business because the salesman knew his stock and how to 
present it to the customer. 

Systematized correspondence and records for hospitals was 
explained in The “Y and E" Idea (Yawman and Erbe Manu 
facturing Company). A large institution handling about 1,000 
letters a day, required improved methods and appliances to care 
for its correspondence. A survey was made, and details worked 
out so the filing department could reduce the space occupied and 
the number of the personnel 

“Fast Dimes and Slow Quarters’ was contributed to the 
Smith-Corona Sales News by H. M. Anderson, of the H. M 
Anderson Typewriter Company, St. Joseph, Mo The article 
showed the advantage of pushing typewriter supplies, because 
of the rapid turnover and profit In addition, the dealer is in 
continuous contact with typewriter users, and often gets tips 
or inquiries leading to machine sales. 

The Woodstock (Woodstock Typewriter Company) reproduced 
a page newspaper advertisement by The Peoria Typewriter 
Company, which is conducted by Arthur H. Kellstedt and Jos 
C. Pavloski The advertisement heralded the beginning of the 
tenth year of this business, and stated the various lines handled 
A total of 6,000 Woodstock typewriters was sold by the com 
pany since the business was opened, ninety-nine per cent of 
which was repeat business 

Dealer 

“Lick Something Your Own Size" in Stationery Suggestions 
(A. Carlisle & Company) was an ingenious play on licking and 
sponging, leading to the discussion of the “‘Ideal’’ moistener for 
oftice and shipping room usé 

4 display page in Bramwords (The Bramwood Press) asked 
“Can You Answer These Questions?” Eleven queries gave ap 
portunity to determine the best procedure to develope increased 
business through direct mail campaigns 

The Blank Book News (The Columbus Blank Book Manufax 
turing Company) commented on that “gone’’ feeling when some- 
one has accomplished successfully the execution of a pet idea 
which had been dropped because it looked impracticable 

‘“‘Thoroughbreds” in “Osco” Business Ideas (Office Supply 
Company, Inc.) quoted a motto in a business man's office in 
New York: “Organization is the art of getting men to respond 
like thoroughbreds When you cluck to a thoroughbred he gives 
you all the speed, strength of heart and sinew in him. When 
you cluck to a jackass, he kicks.” 

A telling “‘slant” in Common Sense (Corlies, Macy & Com 
pany, Inc.) advertising the bookbinding facilities: “‘How About 
Last Year's Geographical Society Magazine?" Prices were 
quoted That's much more effective than a bald statement 
about binding magazines, and creates thoughts of giving per- 
manent form to other magazines as well 

Internal 

The Strathmorean (Strathmore Paper Company) offered the 
use of the company’s library to employees of the Mittineague 
mills The topics include business subjects, travel popular 
science, biographies and humor 

The necessity of directing customers carefully in a large store 
was stressed by The Gill-O-Gram (The J. K. Gill Company) 
Specific instructions as to floor and location will enable cus 
tomers to find the various departments sought, without asking 
additional questions on the way 

The “Y and EF’ News (Yawman and Erbe Manufacturing Com 


pany) is backing the “Save ‘Old Ironsides’ Campaign.” An 
illustrated article told of the plans for this work and _ the 
progress made A coin carrier was enclosed to enable re- 
mittances to the headquarters of the campaign committee at 


the Boston Navy Yard for the purchase of lithographic prints 
made from the historical picture by Gordon Grant 


6 
Records of Stock Steel Furniture Shipments. 


The Department of Commerce reports data on the operations 
of manufacturers of steel furniture stock goods, based on the 
report of thirty-two companies in the ‘‘business group,” and 
fifteen companies manufacturing shelving. The following figures 
show orders received, shipments, and unfilled orders for both 
groups from September, 1924. In a few cases in the business 
group, where orders or unfilled orders were not reported, these 
were calculated on the relation of the firm’s shipments to total 
shipments. 

Business Group. 

‘ r—Orders received, $1,589,994; shipments, $1,- 
519,078; unfilled orders, $1,193,871; October—Orders received, $1,- 
761,431; shipments, $1,783,162; unfilled orders, $1,184,731; No- 
vember—Orders received, $1,615,912; shipments, $1,678,636; un- 
filled orders, $1,216,144; December—Orders received, $1,914,038; 
shipments, $1,872,677; unfilled orders, $1,220,.232 

1925—January—Orders received, $521,877; shipments, $1,972,- 
137; unfilled orders, $1,455,890; February—Orders received, $1,- 
986,151; shipments, $1,939,097; unfilled orders, $1,501,460; March— 
Orders received, $2,012,322; shipments, $2,027,863; unfilled orders, 
$1,482,859; April—Orders received, $1,964,059; shipments, $2,009,- 
199; unfilled orders, $1,466,428; May—Orders received, $1,855,- 
552; shipments, $1,918,869; unfilled orders, $1,383,424; June—Or- 
ders received, $1,792,656; shipments, $1,805,599; unfilled orders, 
$1,390,540; July—Orders received, $1,823,435; shipments, $1,810,- 
745; unfilled orders, $1,445,897; August—Orders received, $1,664,- 
649; shipments, $1,688,965; unfilled orders, $1,358,386; September 
—Orders received, $1,969,769; shipments, $1,816,484; unfilled or- 
ders, $1,535,231. October—Orders received, $2,170,076; shipments, 
$2,130,498; unfilled orders, $1,406,117. November—Orders re- 
ceived, $1,9 75,117; shipments, $1,885,505; unfilled orders, $1,496,- 
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Metals— 


MANUFACTURING STATIONERS use 
our metal parts service to advantage in 
handling quantity orders for memo and 
ring books, loose leaf catalogs, price 
books, etc. Many firms would use this con- 
venient, economical method of cataloging 
their goods if the proposition was prop- 
erly placed before them. We shall be glad 
to send full details of our extensive as- 
sortment of these metals, as well as our 
complete line of book rings, posts, keys, 
end lock metals, etc. 


Write for illustrated catalog and price-list. 


Loose Leaf Metals Co., Inc. 
6816-6824 Arsenal Street 
ST. LOUIS, MO. 


a 






For Memo 
and Ring Book 


—_ 
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IMPORTANT 
MESSAGE 


To All Distributors 
of LIBERTY Collaps- 
ible Storage Files 


HE fall season is here. From September 

until next June is the best selling season for 
LIBERTY Files. During this period last year 
many LIBERTY Distributors made surprising 
increases in sales. Part of this increase they have 
been good enough to say has been due to our co- 
operation. We would like opportunity to tell you 
what we can do to help you increase sales also. 
We have many advertising helps. Some of the 





selling plans we have suggested have been un- 
usually successful 


Let us send you the facts. 


Simply drop us a 
line telling us that 
you want us to help 
you increase ‘your 


LIBERTY sales. 





Size No. 2 

for Cancelled 
Checks. Sizes 
available for all needs. 


Bankers Box Co., Inc. 
Rand McNally Bldg. Chicago, Ill. 











W 
ROIOSEAER 


The continual use of these two products by 
customers acquired through 17 years of under- 
standing service is an assurance of repeat busi- 
ness to every aggressive Rotospeed dealer 


Rotospeed duplicating machines and NO-WAX 
Stencils are manufactured and distributed ex- 
clusively by a company devoting its entire time 
and resources to producing a product low in 
first cost and economica to maintain 


The production of bulletins, form letters, in- 
struction sheets, charts, maps, etc., on short 
notice at almost negative cost makes Rotospeed 
products most desirable from a dealer viewpoint 
Send for Booklet A 13 and full particulars of 
Rotospeed’s Plan. A few choice territories are 
still available for alert dealers 


°Ghe 
ROTOSPEED Co, 


DAYTON, OHIO 




















, ae Typewriter 
Papers are a profitable, fast-mov- 
ing item. Their high quality 
has been known to purchasers 
of office supplies for many years. 


A dealer needs to expend little 
selling effort in order to secure a 
profitable turnover on this brand 
of staple office stationery. 


BERKSHIRE TYPEWRITER PAPERS 


EATON, CRANE & PIKE CO. 
Pittsfield, Mass. 
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The Medium Priced Line of Good Quality 


SECTIONAL CARD INDEX 
CABINETS 


OAK, MAHOGANY AND WALNUT FINISHES 





Write for Your Copy of Our Latest Price List 


IMPERIAL METHODS CO. 


FOREST PARK, ILLINOIS 
SCHUBERT OFFICE SPECIALTY CO. 
278 8. Los Angeles St. 580 Market Street 
Los Angeles San Francisco 
WHITE 


82nd St. New York City 








: 





STEEL BOUND 
STORAGE BOXES 





uw 


OPEN 


The dealer who supplies this equipment to his 
trade is in the lead. STEEL BOUND BOXES 
are made in ten stock sizes for storing drafts, 
checks, deposit slips, letters, vouchers, bills, 
etc. Special sizes made to order. Papers thus 
stored are made safe from dust or muss at 
small cost. DEALERS: Write for proposition. 


Steel Bound Box Co. 


5039 Cottage Grove Ave. Chicago 





GERARD D. 
l 457 E. 








W here space 
is very 
valuable 


it will pay the office 
equipment dealer to 
display these light dur- 
able stools and stands 
and it pays the user to 
buy them. 


Furnished with rubber 
tips, steel caps or cast- 
ers. Descriptive mat- 
ter and prices on 
request. 


Searles Electric Welding Works 


Manufacturers 
1850 Fulton Street 





Chicago 













Signals Sell Systems 


‘THE proper signal applied 
to any card index or book 
visible makes the system by 
which sales, credit or shipping 
data is available at a glance. 





Cook's 
No. I 


Cook's 
No. 2 





coon's 
Ne20 





ILLIONS of these col- 

ored metal indicators are 
used, and Cook’s Signals are 
often preferred because they 
“Stay Put.” 


Siays Flush 


THE H. C. COOK CO. 


ANSONIA, CONN. 


COOK’S 
FILE 
SIGNALS 


cooKs CcooKs 
NO.22 No. 24 


Twelve col- 
ors and over 
eight styles 
— Write for 
samples. 
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242. December—Orders received, $2,454,277; shipments, $2,415,- 
577; unfilled orders, $1,531,505 
1926—January—Orders received, $2,652,208; shipments, $2,434,- 
205; unfilled orders, $1,760,573. February—Orders received, $2,- 
272,555; shipments, $2,183,948; unfilled orders, $1,833,862. March 
—Orders received, $2,289,276; shipments, $2,387,866; unfilled or- 
ders, $1,718,189 April—Orders received, $2,356,403; shipments, 
$2,323,447: unfilled orders, $1,576,103. May—Orders received, 
$2,464,457; shipments, $2,575,561; unfilled orders, $1,568,788. June 
Orders received, $2,556,631; shipments, 2,605,502; unfilled 
orders, $1,535,166. July—Orders received, $2,283,666; shipments, 
$2,149,546: unfilled orders, $1,668,989. August—Orders received, 
$2,298,526; shipments, $2,342,615; unfilled orders, $1,637,538. Sep- 
tember—Orders received, $2,419,554; shipments, $2,449,906; un- 
filled orders, $1,613,823 October—Orders received, $2,614,780; 
shipments, $2,552,997; unfilled orders, $1,687,319. November— 
Orders received, $2,603,152; shipments, $2,734,540; unfilled orders, 
1,547,540 December—Orders received, $2,802,325; shipments, 
2.934.331: unfilled orders, $1,556,404. 
1927—January—Orders received, $2,886,815; shipments, $2,730,- 
714; unfilled orders, $1,727,608. February—Orders received, $2,- 
771,477; shipments, $2,686,419; unfilled orders, $1,803,500. March 
Orders received, $3,021,915; shipments, $3,080,931; unfilled or- 
ders, $1,743,968. April—Orders received, $2,750,877; shipments, 
$2,849,536; unfilled orders, $1,645,599. May—Orders received, 
$2,381,369; shipments, $2,528,672; unfilled orders, $1,597,944. June 
—Orders received, $2,369,244; shipments, $2,519,512; unfilled or- 
ders, $1,469,071 July—Orders received, $2,091,804; shipments, 
$2,040.209: unfilled orders, $1.507,120. August—Orders received, 
$2,381,889; shipments, $2,474,854; unfilled orders, $1,412,244. Sep- 
tember—Orders received, $2,367,857; shipments, $2,218,602; un- 
filled orders, $1,557,988 October—Orders received, $2,410,552; 
shipments, $2,379,557; unfilled orders, $1,574,461. November— 
Orders received, $2,476,230; shipments, $2,856,181; unfilled orders, 
$1,577,410 December—Orders received, $2,850,314; shipments, 
$2,740,602; unfilled orders, $1,413,602. 
1928—January—Orders received, 3,248,165; shipments, $2,- 
712,663: unfilled orders, $2,000,450. February—Orders received, 
$3,295,861; shipments, $2,908,306; unfilled orders, $2,389,306. 
March—Orders received, $3,283,329; shipments, $3,169,351; un- 
filled orders, $2,511,518. April—Orders received, $2,915,344; ship- 
ments, $3,065,637; unfilled orders, $2,359,877. May—Orders re- 
ceived, $3,085,638; shipments, $3,213,291; unfilled orders, $2,232,- 
594 June—Orders received, $2,764,085; shipments, $3,009,239; 
unfilled orders, $1,992,665 July—Orders received, $2,594,216; 
shipments, $2,515,482; unfilled orders, $2,071,553. August—Or- 
ders received, $2,619,234; shipments, $2,564,638; unfilled orders, 
$2,118,423 September—Orders received, $2,689,009; shipments, 
$2,754,135; unfilled orders, $2,061,856. October—Orders received, 
$3,184,100; shipments, $3,155,353; unfilled orders, $2,089,956. No- 
vember—Orders received, $2,675,664; shipments, $2,854,312; un- 
filled orders, $1.916,890 December—Orders received, $3,610,645; 
shipments, $3,117,139; unfilled orders, $2,409,985 
1929—January—Orders received, $3,905,906: shipments, $3,625,- 
533: unfilled orders, 79,055 February—Orders received, $3,- 
060,290; shipments, $3,242,581; unfilled orders, $2,408,258 March 
Orders received, $2,883,716; shipments, $2,923,363; unfilled 
orders, $2,343,888 April—Orders received, $2,880,395; shipments, 
$2,844,938; unfilled orders, $2,379,491. May—Orders received, 
$2,814,423; shipments, $2,783,992; unfilled orders, $2,400,734. June 
Orders received, $2,530,723; shipments, $2,584,539; unfilled or 
ders, $2,320,642 






$ 
$ 











Shelving 

1924—-September—Orders received, $415,163; shipments, $471,- 
390; unfilled orders, $334,485. October—Orders received—$681,364; 
shipments, $595,157; unfilled orders, $327,455. November—Orders 
received, $526,707; shipments, $549,120; unfilled orders, $469,315. 
December—Orders received, $596,934; shipments, $650,923; un- 
filled orders, $364,813. 

1925—January—Orders received, $2,206,952; shipments, $517,- 
363; unfilled orders, $361,268. February—Orders received, $539,- 
286; shipments, $443,514; unfilled orders, $453,358. March—Orders 
received, $606,754; shipments, $539,972; unfilled orders, $515,434. 
April—Orders received, $566,834; shipments, $650,769; unfilled or- 
ders, $436,048. May—Orders received, $523,426; shipments, $549,- 
272; unfilled orders, $372,296. June—Orders received, $501,182; 
shipments, $482,187; unfilled orders, $398,973. August—Orders re- 
ceived, $516,694; shipments, $452,716; unfilled orders, $447,255. 
September—Orders received, $624,676; shipments, $542,173; un- 
filled orders, $511,689. October—Orders received, $730,911; ship-— 
ments, $692,471; unfilled orders, $626,933. November—Orders re- 
ceived, $686,814; shipments, $574,905; unfilled orders, $739,831. 
December—Orders received, $620,947; shipments, $788,461; un- 
filled orders, $570,941. 

1926—January—Orders received, $580,948; shipments $577,364; 
unfilled orders, $583,415. February—Orders received, $656,029; 
shipments, $603,144; unfilled orders, $633,545. March—Orders re- 
ceived, $583,701; shipments, $726,413; unfilled orders, $604,991. 
April—Orders received, $704,432; shipments, $699,370; unfilled 
orders, $570,693. May—Orders received, $578,364; shipments, 
$617,260; unfilled orders, $587,310. June—Orders received, $603,- 
915: shipments, $601,913; unfilled orders, $553,660. July—Orders 
received, $600,904; shipments, $531,361; unfilled orders, $602,134. 
August—Orders received, $506,324; shipments, $545,901; unfilled 
orders, $662,148. September—Orders received, $707,082; ship— 
ments, $588,096; unfilled orders, $790,426. October—Orders re- 
ceived, $591,652; shipments, $639,780; unfilled orders, $745,364. 
November—Orders received, $573,957; shipments, $583,488; un- 
filled orders, $730,846. December—Orders received, $561,979; ship- 
ments, $621,773; unfilled orders, $607,656. 

1927—January—Orders received, $576,377; shipments, $555,996; 
unfilled orders, $623,355. February—Orders received, $657,833; 
shipments, $607,622; unfilled orders, $675,201. March—Orders re- 
ceived, $689,964; shipments, $690,783; unfilled orders, $678,531. 
April—Orders received, $621,888; shipments, $677,745; unfilled 
orders, $627,266. May—Orders received, $686,144; shipments, 
$585,397; unfilled orders, $731,157. Jume—Orders received, $638,- 
485; shipments, $657,927; unfilled orders, $710,300. July—Orders 
received, $534,875; shipments, $656,584; «unfilled orders, $679,309. 
August—Orders received, $592,353; shipments, $604,107; unfilled 
orders, $668,621. September—Orders received, $607,905; ship- 
ments, $531,154; unfilled orders, $737,723. October—Orders re- 
ceived, $551,239; shipments, $619,293; unfilled orders, $665,790. 
November—Orders received, $574,763; shipments, $590,764; un- 
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Letter Trays 

Letter Baskets 
Waste Baskets 
Mail Baskets 

Filing Hooks 
No. 62 Letter Tray 


Worcester Wire Novelty Co., Inc. 
Baltimore, Md. 





Baskets and 
Trays retinned 
after making. 


All Trays come 

with rubber 
feet attached. 

Write ener erwin “i, 

Co VAAN. 

for Catalogue g- 7 a2 3 


+¢ 











No. 00 Basket 











A CALCULATOR DESK 
OF CORRECT DESIGN 


For speed and accuracy in operating calcu- 
lators it is essential that the machines be 
held at the correct height and correct posi- 
tion. Ordinary desks and tables won’t do. 


Furnas, however, builds a calculator desk 
of correct design. ‘The machine is held 
properly with table space to spare. Many 
firms have large batteries of these desks. 


Furnas Furniture Company 
Indianapolis Indiana 
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Now Color is Demanded in the Office! 


Color is the modern trend,—and color in the new 
Columbian-Success Calendar Bases is reaping a tremen- 
dous harvest of increased sales and larger profits for 
the dealer. 

Follow today’s demand. Let the Columbian-Success 
Line of sturdy, handsome, colorful calendar bases 
bring mew customers, greater business volume, faster 
turnover and more substantial profits to your store. 


Above is shown the Columbian-Success Jumbo Book Style Series 17. 
Available in Olive Green, Chinese Red, Mahogany Brown 










and Satin Black lacquer finishes. 
In Columbian-Success bases you will find the 
improvements made in years. 

Write for our complete, illustrated catalogue 
and samples 


COLUMBIAN ART WORKS, INC. 


1024-1032 JUNEAU AVENUE 
MILWAUKEE, WIS. 


Samples on 
| P Request 


Satisfaction 


and Service 


DIEMER PRODUCTS give the 
utmost in strength and durability. 
Envelopes in RED ROPE and 
JUTE for filing, mailing and carry- 
ing purposes. 


JOHN F. DIEMER COMPANY 


Est. 1869 
519 Broadway New York, N. Y. 


only 








Send for 
Catalogue 
No. 30 












OFFICE APPLIANCES 


filled orders, $650,908. December—Orders received, $619,276; 
shipments, $577,910; unfilled orders, $605,899. 
1928—January—Orders received, $768,748; shipments, $680,264; 
unfilled orders, $679,745. February—Orders received, $741,310; 
shipments, $681,999; unfilled orders, $743,376. March—Orders re— 
ceived, $841,098; shipments, $831,607; unfilled orders, $774,947. 
April—Orders received, $740,658; shipments, $716,104; unfilled 
orders, $793,903. May rders received, $732,921; shipments, 
768,562; unfilled orders, $752,512. June—Orders received, $737,- 
060; shipments, $720,253; unfilled orders, $729,310. July—Orders 
received, $713,330; shipments, $722,516; unfilled orders, $705,657. 
August—Orders received, $863,422; shipments, $836,105: unfilled 
orders, $734,367. September—Orders received, $799,850; ship-— 
ments, $678,422; unfilled orders, $753,813. October—Orders re- 
eeived, $958,726; shipments, $953,804; unfilled orders, $760,104. 
November—Orders received, $875,354; shipments, $915,640; un- 
filled orders, $720,888. December—Orders received, $828,555; 
*~hipments, $791,376; unfilled orders, $757,429. 
1929—January—Orders received, $1,099,039; shipments, $970,- 
98; unfilled orders, $819,387. 

1929—January, orders received, $1,099,575; shipments $901,970; 
unfilled orders, $819,420. February—Orders received, $919,557; 






shipments, $974,305; unfilled orders, $765,541. March—Orders 
received, $1,145,632; shipments, $1,109,876; unfilled orders, $801,- 
643. April—Orders received, $1,095,329; shipments, $1,131,362; 


unfilled orders; $765,484. May—Orders received, $1,120,990; ship 
ments, $989,120; unfilled orders, $897,361 June—Orders received, 
$949,553; shipments, $910,534; unfilled orders, $934,834 

- <o——_—_ 


Bakery Supply Association Studies Loose Leaf 
The National Association of Bakery Supply Houses is making 
a study of loose leaf binders for the use of salesmen This 
work is in conjunction with an investigation into the standard- 
ization and simplification of catalogues. 


<< — SSS 
EXPORTS 
Typewriters 


United States exports of typewriters by countries during May, 1929. 
In exports under this classification where the machine is driven by an 
electric motor, the value of the motor is included with the machine. 
By the Division of Statistics, Department of Commerce. 











Standard, New Portable, New Used & Rebuilt Parts of 

















Countries No No No, 

Austria , 273 $ 18,981 286 $ 10,958 186 $ 5,544 §$ 734 
Azores and 

Madeira Is 1 80 eas es ° TT Soee 
Belgium 64 32,879 281 10,860 241 6,700 3.084 
Bulgaria 18 1,260 55 1,800 ; ase TT 
Czechoslovakia 302 21,683 161 7,236 4s 1,630 359 
Denmark ‘ 1s 12,470 85 3,465 24 720 66 
Estonia ..... 26 1,456 5 180 “4 , oes 
Finland 44 3,137 190 7,410 34 1,188 12 
France . 2,583 183,547 966 36,743 724 20,799 5,258 
Germany 331 21,605 1,286 46,308 13 485 19,071 
Gibraltar as eben 10 “60 os < es 
Greece. 33 2,236 100 3,780 20 300 
Hungary 18 11,654 203 7,668 219 5,145 58 
Iceland . 2 140 5 180 : 

Irish Free State 27 1,800 ‘ ~ . sea 
Italy .... 43 31,933 350 13,320 4 161 3,264 
Latvia . : 17 1,311 : ee ‘ ‘ mea 
Malta, Gozo and 

Cyprus. eene ~~ TT 27 910 ones 
Netherlands 366 24,882 159 5,694 115 3,148 1,704 
Norway , 195 13,545 121 4,722 4 158 235 
Poland and Dan 348 23,066 173 6,908 30 817 1,473 
Portugal . 171 11,504 at 3,579 : 401 
Rumania . 78 5,380 52 1,872 56 1,453 get 
Soviet Russia in 

Europe 12 1,210 1 36 . 38 
Spain . 8S 59,157 460 18,755 SO4 27,418 4,216 
Sweden 594 35,162 442 17,538 5 125 2,080 
Switzerland 390 27,937 225 8,406 100 3,735 3,921 
United Kingdom. 1,345 87,975 1,473 54,621 S42 24,444 60,903 
Yugoslavia and 

Albania. 38 2,564 76 2,745 obe . cease 
Canada... 1,001 63,883 428 17,458 353 10,964 21,552 
Brit. Honduras 2 3 135 1 55 sees 
Costa Rica 34 2 1,746 see . SO 
Guatemala : 3 nee 

Honduras sD | 21 792 ¢ 205 
Nicaragua s 6 234 8 
Panama 19 ; 128 177 
Salvador . 40 45 1,620 . ones 
Mexico 385 127 4,812 12 480 370 
Miquelon and St 

Pierre Is 1 nO 

Newfoundland and 

Labrador 2 85 

Bermudas l yi 90 ens 
Jamaica 20 1,5 ‘ . 1 20 12 
Trinidad and Tob 6 2 11 . 
Other Br.W. Ind 6 383 10 1 41 ae 
Cuba. haus 326 22,861 35 ‘ 1 47 505 
Dominican Rep $2 2,113 1 20 42 
Netherland W. 

Indies A 7 8 
French W Ind 1 SU 1 30 

Haiti, Rep. of 1 83 28 1,008 , 31 
Virgin Is. of U.S 1 39 2 139 oe 
Argentina Su4 62,452 280 123 4,978 575 
Bolivia 25 1,798 33 eee bees eae 
Brazil 1,178 84,008 106 1 721 779 
Chile 624 46.604 95 67 2,476 725 
Colombia 21 16,458 245 is) 629 1,228 
Ecuador 20 2,023 15 

Brit. Guiana 1 65 

Surinam 2 240 . 

French Guiana —“ 5 195 

Peru ‘ 165 § 41 1,612 4 214 87 
Uruguay 113 5 180 1 613 235 
Venezuela 37 7 3,120 mM 

378 


Aden 
British India 284 20.712 711 26,169 37 1,657 1,872 
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CARBON PAPER 


For Every Requirement 


PRICE LIST AND SAMPLES ON REQUEST 


QUEEN RIBBON & 
CARBON CO., Inc. 


360 Furman S treet Brooklyn, N. Y. 




















SENECA 


SENECA 


PENCILS 

















A REMARKABLE PENCIL 
SAMPLES GLADLY FURNISHED 


UNITED STATES PENCIL CO. 
MANUFACTURERS 
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Build up your sales 
by ordering at once 


Yankee Val-U-Roll 
Adding Machine Paper 


A guaranteed roll containing 250 
lineal feet of paper. All rolls 
are 34 inches in diameter, not 
short in yardage. An excep- 
tional grade of paper at a 
moderate price, considering 
quality. 


Manufactured by 


Yankee Paper & Specialty Co. 
MENASHA, WIS. 


ooooooooCooooooooooooooooooooOoooOoOooooOoOoOooOoOoooOoOooOoOooOoOoOooNO 
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Good Impressions 


You can recommend No. 2....3%x6% inches 
VICTORY Stamp Pads to No. 3....4%x7% inches 
your nee = full —_ No. 4....4 x9 inches 
ance of satisfactory service. Supplied uninked, or inked 
Made of high quality ma- in red, black, blue, violet 
terial, they wear long and and green. We have oa 
ge a smooth inking sur- rice-list and details of our 
ace despite the most severe line of stamp pads, inks, 
pounding and scraping. mucilage, paste and sealing 
Made in six sizes as follows: wax for stationers on ap- 

Junior ..2 x3% inches Plication. We can furnish 

No. 0....2%x3% inches any of these items for 

No. 1....2%x4% inches your own private brand. 

I U T H E R INK AND STAMP PAD 
COMPANY 
55-57 East Park St. Newark, N. J. 
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Whistle This-- 


There are files that make you happy, 
There are files that make you sad, 
But the file worth while 

Is the file that makes you smile 
When looking for “Pending Matter.” 





Holding at mur finger ends for nstant reference,’’ all active 
matter Made in any size and indexed in any manner de- 
sired, to fit your individual needs 

Catalog by return mail, Ask your dealer. 


The Kohlhaas Co. 


Manufacturers Sorting Devices for Every Purpose 


183 N. Dearborn Street Chicago, IIL 





ding tissue. 


pay. 


article. 





STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 3}x4} 
inches, and are enclosed in folded wed- 
We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 


Cost is measured by the results 
obtained and in no other way. 


It’s what you get, not what you 


Anybody can cut prices but it 
takes Brains to make a better 


We have samples and price list ; send for them 


The American Embossing Co 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street 


Buffalo, New York 
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“SATELLITE” 
= SELLS 









Model 2 EXT. 


A truly adjustable 
typewriter Stand 
with a sliding base- 
board and an elevat- 
ed check table. The 
top is of highly fin- 
ished oak, mahogany 
or walnut and is six- 
teen inches square 
The check table is 
14” x17%" and the 
baseboard is 13%” x 
14”. The check table 
is 2” higher than 
the top and can be 
dropped when de- 
sired. 


The strength and durability of the “Satellite” is 
recognized at a glance. The prospective customer 
judges it to be a superior office stand and his judg- 
ment is vindicated when he puts the “Satellite” to use. 
An opportunity to make a profit and to build a friend- 
ly clientele is offered by “Satellite.” Ask for particulars. 


Adjustable Table Company 
Grand Rapids, Michigan 


= = 























601 Without Lock 
602 With Lock 





Our “600 Line,” low 

priced commercial 

grade four drawer 
filing cabinet 


Substantial and hand- 
somely finished; all hard- 
ware brass, in satin brass 
finish. 


Each drawer operates 
on two anti-friction roll- 
ers at the front. This 
value is also available in 
the four drawer legal cap 
size and in the corre- 
spondence unit. 


Very adaptable for in- 
active files or files not in 
use every day. 


Write for our catalogue 
and prices. 


Corry-Jamestown Mfg. Corp. 


CORRY, PENNSYLVANIA 
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Standard, New Portable, New Used & Rebuilt Paris of 





Countries Ni No. No. 
British Malaye 53 61 44 1,584 “0 
Ceylon 1% 1,370 11 66 
China 181 11,287 139 5,430 77 2.474 6 
Java and Madura 248 if me JSY 10,453 S 267 J66 
Other Neti I 

Indies 13 776 40 1,440 ° 20 
Fr. Indo-China 93 5,905 19 684 
Hongkong 43 t O70 of) 405 20 650 OS1 
Iraq " be 360 2 s4 
Japan 75 6,087 1 40 4) 1,933 210 
Kwantung 2 85 
Palestine 12 SS 
Persia 13 
Philippine Is 130 193 6,972 23 701 835 
Siam 15 45 1,620 10 
Sov. Rus. in Asia 134 : 
Turkey 332 480 17,15% 10) 
Australia 482 272 9,917 41 1,378 6,109 
British Oceania 7 3 108 1 43 
French Oceania 1 4 150 
New Zealand 118 84 3,102 2.081 
Belgian Congo 20 2 90 
Brit. E. Africa 3 10 560 l 40) 2 
Un. of 8S. Africa 219 41 1,476 12 204 900 
Brit Ww Africa 26 49 2,015 
Egypt 102 13 1,468 
Algeria and Tun 175 130 4,680 10 iG) 
Madagascar 21 
Other Fr. Africa 5 l 60 
Italian Africa 4 10 0 7 
Liberia ‘ 305 3 150 
Morocco 7 642 5 22. 
Mozambique 38 27 21 860) 
Other Port Afr 17 1,190 25 900 111 
Canary Islands 2 160 : 
Other Span Afr o 180 

rotal 17,748 $1,208,544 11,689 $437,977 1,403 $146,024 $148,246 

Shipments from the United States to 
Hawaii 132 $ 8.42 16 $ 576 25 $ 951 $ 245 
Porto Rico 24 1,743 39 
° . eae 
Adding—Calculating—Billing—Tabu- 
. ° 
lating—Machine Exports 

United States exports f adding, calculating, bookkeeping and billing 
machines, et by ountries in May, 1920 In exports under this 
classification where the ma ne is driven by an electric motor the value 
of the motor is included wit the machine Parts of adding and calcu- 
lating machines are not shown separately They are neluded under a 
general classification Other machinery and parts of which is not 
segregated for publication Py the Division of Statistics, 1 S. Depart- 


ment of Commerce 


Listing rypewriter 
ndding bookkeeping Non-listing Listing 
ing billing adding adding 
machines machines machines machines 

Countries No Ni No No 

Austria 148 1,152 1$ 1,048 42 $ 
Belgiun 5 1.725 20 18.922 25 $1,406 114 
Czechoslovakia 2.001 17 0,639 61 
Denmark 1 1.02) oT 
Finland &2 
France 7 (6.544 141 84.056 140 aee 
German 4 22,313 87 22,500 142 
(reece 10 
Hungary 2 157 2 2.313 4) 
Italy 62 12,810 2 1,258 is 
Latvia l 16 e . 
Netherlands 6 4,535 41 13,203 25 3,140 
Norway 2,845 i 2,075 23 2,416 
Poland and Danzig 13 1,172 
Portugal 2,748 1 627 2 696 
Rumania i TRO 4 515 764 
Soviet Russia in | 4 1,85 
Spain 1.254 2 13.015 181 16,215 
Sweden 10 7ST 748 33 25,534 
Switzerland l 1.074 42 19,140 2 227 67 7.1%4 
United Kingdon 120 83.200 101 63.830 6 ‘74 
Yugoslavia and Alb ; TA2 
Canaca pa % 482 "4 10.085 6 1.925 200 -0.504 
Pritish Honduras 1 45 
Costa Rica 23 2.166 
{;uatemala 6 {<8 
Honduras 6 1,019 
Nicaragua l 240 ‘ 
Panama 11 1.200 
Salvador 17 1.6°R 
Mexico 6 5,119 24 14.368 27 1,605 n6 7.22 
Newfoundland and Lal 6 3” 
Jamaica 14 1.092 
Dominican Repub 1 70 3 5h 
Netherland WwW Ind a) 445 
Haiti Rey of 7 OG 
Argentina 3 2.82 19 1.243 1 10 10 

trazil 5 RF 2 18 22 
Chile / 330 145 
Colombia l $21 3 151 25 
Peru 2 
Uruguay ; 2 50~N 18 
Venezuela 5 660 8 
British India 8 S40 
British Malaya 6 NOS 
China 3 180 10 975 
Java and Madura 5 2.508 2 1,684 60 $941 
Honekong 1 nO 
Japan 1 1s . 
Philippine Islands 16 53 7 7.989 
Siam 2 272 
Australia 29 2 87 37 9,343 32 11,079 
French Oceania 1 s8 
New Zealand ‘ Sh) 
Brit. East Africa 15 1,194 
Union of §S Africa 1 640 6 140 
Egypt 16 1.217 
Other Port Africa 7 882 

Total 461 $269,497 610 $302,088 101 $5,779 2,500 $242,617 

Shipments from the United States to: 

Hawali 88 1,290 23 $ 3,594 
Porto Rico 2 1,872 3$ 2,104 23 201 53 4,772 





REGAL REBUILT 
ROYALS 


Trade-marked Nationally Ad 


Approved by the Manufactur 


ROUGH TYPEWRITERS 


Stock in 82 Cities 
All Makes All Models 
All Series All Types 


Lowest Prices 


Write for the Regal Plan. 


REGAL TYPEWRITER COMPANY, Inc. 


524 Broadway, 12-14 So. Jefferson St., 
New York, N. Y. Chicago, Illinois 


Cable Address: REGALTYPE, N. Y 




















A UNIQUE FASTENER 


The The Bump fastener is as practi- 
cal as it is novel and unique. No 

Bump metal staples, pins or clips re- 
quired; instead, the Bump uses 
a part of the object to be fast- 
ened and produces a neat, secure 
fastener. There are two models 
—the stand machine preferred by 
some for its convenient and fast 
operation and the hand model 
here illustrated, preferred by 
others for its portability and 
easy squeeze operation. Identi- 
cal results. 


THE BUMP PAPER FASTENER CO. 
LA CROSSE, WISCONSIN 


Eastern Representatives— 
Seymour-Conover Co., 350 Broadway, New York City 


ye PS. 395. 295) 39) 295) 298. 295.395) 295) 39). 29). 295) 39) 25) 295) 39)) 291) 335) S95 Seu soy Shi Seti oes Sea ssi sei) ost) 
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The Quality 
Is Certified 


Certified means best quality, 
tough texture paper. This 
means protection against break- 
age, and clean impressions. 


Certified adding machine rolls 
are used everywhere. Send for 
samples and prices. 


U.S. 
Lace Paper Works 


163 Union Ave. 
Brooklyn - N. Y. 











The 
Single-Fluid | 


Eradicator | 


ONE APPLICATION 
INSTEAD OF 3 or 4 


Indispensable in the Office—Essential in the Home 


und medicine stains quickly and 
linens, clothing, rugs, 





Removes ink, fruit 
effectively from paper, 
hands, et 
LARGE SIZE S@c Each $5.00 per doz. 
SMALL SIZE 25c¢ Each $2.50 per doz. 
We deliver to your door at above prices if your 
dealer cannot supply you. 
fo introduce Inkout, the wonderful single fluid erad- 
icator, we will give one Eradovial Free with each 
bottle ordered at above established prices. 


CARDINELL e 
ey er <<, ~ 







«4 
SINGLE FLUID 


Eradicator 


PATENTED (IN USA CANADA CNOLAND FRANCE (ITALY BELGIUM JAPAN AND OTHER COUNTRIES 


4 New and Convenient Method of Removing Ink 
and Other Stains. 


CARDINELL INKOUT MFG. CO., INC. 


MONTCLAIR, NEW JERSEY 
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Card 
punching, sorting 


Calculating and tabulating 








machines machines 
Countries. No No 
Austria ..... 19 $ 4,385 ‘es . 6eees 
Belgium ..... 96 20,984 1 $ 550 
Bulgaria »s 4 1,310 - 
Czechoslovakia 17 1,486 2 1,100 
Denmark : 29 4,180 ; ‘ 
Finland 18 
France . 140 2,37 
Germany 66 27 14,677 
Greece 
Italy 1,079 
Netherlands 25 1 iM) 
Norway . , 
Poland and Danzig 3 
Portugal . 25 
Rumania 2 
Spain . 35 
Sweden ‘ 5 
Switzerland 44 1 4.200 
United Kingdom 127 
Yugoslavia and Albania 5 
Canada 86 18 4,175 
Costa Rica 11 
Guatemala 2 
Honduras 3 
Nicaragua . 2 
Panama 3 
Mexico 21 
Newfoundland and Lab 3 
Trinidad and Tobago... 1 
Other Brit w Indies 2 
Cuba 
Dominican Repub 
Haiti Repub. of 
Argentina 137 24,059 
tolivia 6 830 
Brazil 22 4,366 1 295 
Chile 40 8.634 
(Colombia 16 2,210 
Ecuador 5 522 
Peru 4 795 
Uruguay . 16 2,130 
Venezuela 9 1,745 
British India l4 2.705 
China : 40 10,807 
Java and Madura 51 6,300 
Hongkong 1 233 ‘ 
Japan 28 1 6.009 
Australia 6o 
New Zealand 2 HOO 
Egypt 9 1,590 
Mozambique 5 1,080 
Total 2,334 $259,333 72 $33,929 
Shipments from the United States to 
Hawai 18 $ 5,784 
Porto Rico 5 558 


Writing Instrument Exports 


Other 
including used 
and rebuilt. 

No. 


8 432 
212 

49 4,242 
105 643 
2 318 

1 728 
5 524 

‘ 520 
14 3,651 
1 920 
i2 1,108 
4 866 

1 65 

1 65 

1 75 

1 123 
4 450 
1 “40 


1 98 


321 $16,813 


United States exports of writing instruments during May, 1929, by 
the Division of Statistics, United States Department of Commerce 


tefillable 

















pencils and Pencils 
pencil Fountain pens except metal 
Countries leads. Number Dozen 
Austria 1m $ 
Belgium $ x76 29 
Czechoslovakia o4 74 
Denmark 3.534 361 aM $ 212 
Estonia . 146 38 
France 2.547 255 3h 247 
Germany 421 64 5 228 524 
Greece 45 60 22 
Iceland 11 2 0 
Italy 410 14 73 18 1 
Sweden 1,872 T35 
Finland 616 124 
Latvia 17 2 57 
Lithuania 71 5 64 
Netherlands 1,458 7 206 
Poland and Danzig 101 36 862 
Spain 8 32 1,168 
Switzerland f 200 2.777 
United Kingdom 6 1,916 2.849 13,989 4.467 
Canada 9, 499 4.424 143.2% 30,342 
Brit. Honduras 47 2 353 228 5 
Costa Rica 25 1 48 288 70 
Guatemala 174 17 524 1,404 19 
Honduras 1M 74 43 5.522 1,260 
Nicaragua 2 84 11,428 1,694 
Panama 64 &S 2,051 2,959 687 
Salvador 7 GR 20.582 2 2 
Mexico 2,678 32 5.406 11 On 12,004 
Newfound. and Labr 80 1.085 1s4 
Jamaica 2 75 80 2,028 152 
Trinidad and Tobag 2 15 
Other Rr w Ind 1.127 124 
Cuba ‘ 813 162 1.7 27.278 ‘ 
Dominican Rep Ss n Os 712 
Net) W. Indies 6) 24 825 
Haiti Re} of 12 
Argentina 1,390 21 1.21 15,196 4, O38 
Rolivia a6 23 7H 
Brazil $202 119 to 542 254 
Chile 451 247 4.333 1,524 448 
Colombia 1.540 se 5.804 6,490 1,679 
Ecuador h 25 TH6 499 
Rr. Guaina 618 96 
Peru 153 f 1.200 8.547 OBA 
Uruguay 1 1% inN2 900 186 
Venezuela 317 136 1.257 4,348 974 
Br. India on 223 6.128 5,750 1,062 
Rr. Malaya 22 113 2 607 9,600 1,188 
Ceylon 249 49 1.744 . 
China ano RAS 11.521 24,972 5,286 
Java and Madura “79 86124 2.534 16 12 
Hongkong 592 12 262 13.200 1,325 
Japan . 32 eee 6.816 2,846 


Metallic pens 
except gold 


(,ross 


mm 1,148 


1194 = 727 
27 21 
16 5 

1,008 853 
12 14 
18 15 

629 267 
17 71 
4 16 
is ot] 
12 7 
345 310 

174 102 
87 5S 

"300 "240 
tm | 8 
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PELOUZE POSTAL SCALES 


HEY tell automatically the exact amount of 

postage, in cents, required on all mail matter, 
including parcel post rates by zones. 
Beautifully finished in French gray or 
gold bronze enamel. 


MADE IN SEVERAL STYLES 


Intended for individual desk, library, office or ship- 
Dealers supplied by principal jobbers. 


ASK FOR PELOUZE SCALES 


Pelouze Manufacturing Co., 
232-342 E. Ohio St., Chicago, Illinois 


accurate. 


ping room. 





Original Manufacturers of Reliable Automatic Postal Scales. 


Warranted 





Natienal 


“The Best Scales to Use are Made by Pelousze.” 














EUREKA 


The Old Reliable Sanitary 
Copying Cloth and Bath 


This standard equipment for the letter press copy 





method is of good repute with all users of that type 
equipment. Features of the EUREKA Bath include non- 
rusting metal construction, and an arrangement prevent- 
ing mustiness or mildew EUREKA cloths are non-ravel- 
ing and treated so as to insure clear-cut, sharp copies 
and absolutely accurate results. Now supplied in new 
office green in addition to the standard aiuminum finish. 
DON’T TURN DOWN ORDERS } 
for these goods—just forward them to us; we'll fill them 


satisfactorily with neat profit to you and no trouble, 
Write for the EUREKA booklet. 


The EUREKA Blotter Bath Co. 


3732-34-36 South Wallace St., Chicago, U. S. A. 





Wanted --- Visible Record 


Salesmen and Dealers 


Exclusive Agency to Experienced Men 


Handifax Sheets of Cards 
% the cost of other 
systems 
Half inch visible space 
Compact—Flexible—Simple 
Steel Files or Ring Binders 
Write for illustrated folder 

























To those with Visi- 
ble Record selling 
experience, we of- 
fer an attractive, 
profitable, exclu- 
sive sales agency. 
We are building 
national Handifax 
Sales organization 
and want more 
salesmen and dealers 
eapable of earning 
big money—profit- 
able, permanent 
agencies open in 
many large 
cities. Write 


1 for our propo- 
/ sition, giving 


ee eee 


full details as 
to your past 
Visible Record selling 
experience. 


Ross-Gould Co. 
448 N. Tenth Street 
St. Louis, Mo. 

















MANUFACTURERS OF 


OFFICE DESKS SINCE 1890 


Office and Factory: 2527 Moffat Street, Chicago 
CATALOGUE ON REQUEST 


+s. s . i 
| iil 
1. es 


— 2 
ae" = A 
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U.S. TYPEWRITER RIBBON MEG. CoO. 









RIBBONS CARBONS 


ESTABLISHED 1895 


Dealers Inquiries Solicited 


Sansom at Tenth Street Philadelphia, Penna. 

















BALTIMORE INDEX MFG. CO. 


(Specialists in Metal Tab Guides) 
AN ASSORTMENT OF FIVE COLORS 


RED BLUE - ORANGE - GREEN - BLACK 


Your Name Stamped on Guide Tab Without Charge 


WRITE FOR ~ —— 112-114 S. Calvert St., 
PARTICULARS Baltimore, Md. 


Your Ink + These Cards and Cases = PROFITS 


Wiggins Patent Scored Cards printed in Printers everywhere are averaging a so 

= shop and put up in neat Wearwell *r cent profit on these cards and cases. 
ver Binder Cases will prove big money ‘ou can get started at once towards this 

makers for you. big extra profit. Send for one of our three 
Filling an already established demand sample orders today! 


they practically sell on sight. Protected 
by Wearwell Cases, Wiggins Cards are WIGGINS 
always fresh and clean and detach from 


ra cope hee ae ig case with a smooth, straight edge. There Peerless CARDS 
is, therefore, no waste from spoilage. Book Form 

















Note smooth 
edge of card 
when detached 























Trial Assortment Order  %vecia! 
Price 
No. 1— 200 cards, 2 styles, and 2 Cases, 2styles, $1.00 THE JOHN B. WIGGINS CO. 
No.2—12000 “ 4 * .*~ 2 * 2 1157 Fullerton Ave. CHICAGO 705 Peoples Gas Bldg. 
No3—200 “4 “ 15 “ 4 * 10.00 ngs 2 
ites Mew diet en tite Siete Wiggins Patent Scored Cards * Wearwell Lever Binder Cases 





ee rr ae —— a ae ——_ ——, 


y, \ B LAN fi 
THE STEEL ENGRAVED BLANKS 
FOR BONDS AND STOCK CERTI: 
FICATES AND ALL PAPERS OF 
VALUE - THE BLANKS THAT 
LOOK LIKE REAL MONEY 





KIHN BROTHERS BANK NOTE ENGRAVERS 205-209 W.19== ST. WY. 
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Refillable 
pencils and Pencils Metallic pens, 
pencil Fountain pens. except metal except gold 
Countries leads. Number Dozen Gross 
Kwantung 355 50 1,279 ° 
Philippine Islands 4 1,230 938.910 17,958 2,045 S57 
Siam 6 124 
Sov Russia (sia -0 eM) 
Syria i s ose 
Turkey 1 8) 1.06g2 
Other Asia ( 1li4 
Australia 1.547 6s 8.212 17.07 4.454 
Fr. Oceania 12 12 
New Zealand Sl 17 io4 02 145 
Un. of 8 Africa 1,908 14 3,227 872 i172 125 251 
Canary Islands 24 7 1 
Mozambique 0) 146 
Total $46,476 7,657 $127,407 568,005 $106,548 10,183 $5,435 


Shipments from the United States to 
Hawaii $ 26 611 $ 2,7 21 9.064 $3 3, 186 51 § 22 
Porto Ric 66 s2 15,408 25 67 473 287 


Carbons, Ribbons and Filing Supplies Exports 





United States exports of carbon paper, typewriter ribbons, 
filing folders, index cards and other office forms in May, 1929 
By the Division of Statistics Un ted States Department of 
Commerce 

Filing 
folders, index 
cards and Carbon Typewriter 
other office paper ribbons 

(Countries forms Pounds Dozen 
Austria 20 $50 
Belgium 1,551 rive 
Czechoslovakia 5 19 50 
Denmark 239 1.373 S46 172 437 
Finland 662 573 02 869 
Fran 1,205 725 1,907 
Germany 306 5,347 1.04 LSS 521 
Greece ~50 
Hungary 184 121 253 616 
Iceland 106 05 
Italy 2 235 1,230 1,030 2,279 
Latvia 203 194 , 
Netherlands 12 195 261 247 606 
Norway 1s3 338 229 167 442 
Poland and Danzig 1‘ 101 381 1,131 
Portugal 74 480 366 330 951 
Spain 85 623 $22 115 1,222 
Sweden 63S 1,275 975 65 212 
Switzerland 9S 2,754 2,202 1.088 4,494 
United Kingdom 3,989 23,7i' 20,258 2.700 7,206 
Canada 15,681 16,531 8,700 1,980 5,871 
British Honduras S6 6 38 
Costa Rica 32 ‘ 
Guatemala 262 115 89 25 106 
Honduras 3,391 273 67 23 135 
Nicaragua 2,034 9 78 12 433 
Panama 2.632 16 24 11 40 
Salvador . 4 47 121 374 
Mexico 2 168 1,708 1,974 1,145 2,761 
Newfoundland and Labi 6 s1 >| S 21 
Bermudas . 39 : 
Jamaica 147 17 95 
Trinidad and Tobago 101 l Lo zy Ns 
Other British W. Indies 21 , : - 
Cuba nae 3,128 5,435 4,890 511 1,22) 
Dominican Republic 280 29 S4 137 389 
Netherland West Indies 617 99 103 18 77 
Haitian Republic 183 
Argentina 74 3,901 2,605 l 091 
Bolivia S39 137 129 26 
Brazil 1,292 4.579 3.569 221) 

Chile 31 1,260 1,230 543 
Colombia 3,812 879 930 I85 
Ecuador 132 87 233 
British Guiana ‘ 1S 1s 
Paraguay 19 95 on Ase 
Peru S46 230 169 S9 444 
Uruguay 114 200 900 
Venezuela 165 813 1,317 105 365 
British India 10,919 5,777 2,048 $355 
British Malaya 97 15 19 
Ceylon 32 87 
China 93 3,994 2,172 255 753 
Java and Madura 148 960 776 63 202 
French Indo-China L180) rr 
Hong Kong 339 - S4 230 
Japan 1,584 7,890 4,262 232 1,099 
Palestine : 59 17 31 153 
Persia 189 4 
Philippine Islands 67 6,091 4,481 398 1,714 
Siam 73 pe 
Turkey 152 64 592 1,497 
Australia : 769 7,957 5,802 1,843 3,025 
British Oceania , 2 6 
French Oceania 10) . ‘ ass 
New Zealand 76 3,206 1,891 98 333 
Belgian Congo rr 10 28 
British East Africa : 222 550 
Union of South Africa ‘ 705 642 263 827 
Madagascar 50 78 soa 
Other French Africa . 209 123 79 192 
Italian Africa : 3 4 
Liberia ..... 630 , 
Morocco 47 23 sek ee 
Other P. Africa 34 - 36 93 
Total $54,517 118 568 $85,086 21,198 $57,622 
Shipments from, United States to: 
Hawaii : $8,97 867 = $1,225 65 $362 
Porto Rico 2 v94 i,090 684 89 577 
Statistics on Metal Office Furniture did not arrive in time for 
this issue They will appear in October 
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QuickasaF lash! 


End Mistakes—Double Speed with 
Precalculated Verified Answers 


Meilicke ready-made answers to routine problems cut 
calculating time im half for Western Union, ——— 
and many other users. Any M 
Syetems without training. There are no keys to to punch, no 
levers to pull. Just turn the card and copy the answer. 
























employee can 


The Mellicke line consists 
of the following deviees: 


Interest Calculators 
Savings Bank Calculators 
Time Calculators 

Pay Roll Calculators 
Bonus Calculators 

Unit Basis Calculators 
Dosen Basis Calculators 
Freight Calculators 
Express Calculators 
Lumber Calculators 

Coal Calculators 
Commercial Calculators 
Butter-fat Caloulators 
Yard Goods Calculators 
Discount Calculators 
Water Bill Extenders 
Blectric Bill Extenders 


Price Checkers 
Vertical Cataloging 
Phone Indexes 


The Dictaform for letters, 
goragre phe and all 
a 


Meilicke syeme meet —- need, and special Calculators 


can be 


supplied to meet an 


1 requirements. Let us 


specia 
show you without obligation chow Mellicke systems can save 
Write now. 


money for your b 


usiness. 


Agentse—Some valuable territortes are still open. Write today. 


Meilicke. Systems, Inc. 
3471 No.Clark St. Chicago, Illinois 








Seueeuteue 





Stencil Paper 


Inquiries solicited from reliable 
dealers interested in building a 
permanent duplicator and supply 


business. 


Sold on exclusive plan. 


Ask for information on complete 
line including Ellams Rotary Du- 
plicator, Stencil Papers, Inks, Cor- 
recting Fluid and all supplies used 
in duplicating. 


MARR DUPLICATOR COMPANY 


New York 
53 Park Place 


San Francisco 
121 Second Street 


Ellams Duplicator Co., Ltd., London, England 











\- 
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Quick Sellers—Big Money Makers 


HORN |= 


«4 Handy Files 


Their pocket pages keep 
papers in order but instantly 
accessible, indexed A to Z, 1 to 
31, or specially classified by 
celluloid covered, removable in- 
dex tabs. 


Idea Books 


with pasteless pocket pages for 
news clippings, striking advte., 
etc. The storehouse for val- 
uable ideas, instantly accessible. 
Albums for Every Purpose 

Autograph, Camera, Portrait, 
Postcard, Dise Record, Greeting 
Card, Memory, “Each wag’s 
Doings.”"—Girl’s b-ye. Diar 
Serap 


Double Dummy Bridge Boards 
Write for prices and special discounts 


W.C. Horn, Bro, & Co. ¥s:; 200 Sth Ave., New York 











A Million Users Demand LISTO 


the BUSINESS PENCIL with the 
EASY-Grip and CENTER-Turn 


Made of the same non-metallic unbreakable 


material as fine fountain pens, Listos are excep- 
tionally light-weight the locked-in center-turn 
mechanism with no soldered parts and only one 
rivet presses perfect omnase simplest operation 
longest lif and the easy grip of the 
knurled lower barrel combined with these PRICED 
insures a degree of re ane ad writing com- LOW AT 
fort that has ‘plac ed Listos head and +-- 
shoulders above the rank and fil 

Made in a variety of colors and color combinations 

Leads all colors Adadr¢ ‘Ss Dept G 


LISTO PENCIL CORPORATION 
ALAMEDA, CALIFORNIA 


CHICAGO Eastern Representatives, Harold E. Seeger 
202 S. State St. Co., Inc., 343 Broadway, New York City 


“Favorite of a Million Users” 























Something Very Special 
Window Show 


rte | Of Interest 

Rs epe:! to 

32 7048 WHICH Retail 
Pen ets §=6Stationers 


4 DESIGNS 
Ask fer Catalog No. %-X 


THE OSCAR ONKEN CO. 
624 West 4th St. 
Cincinnati, O. 


pe] 


— 















MUP yaa 
2! ae 3 4¢ — 6 
Sa. Pe. is 


NO. 202 IVORDUR RUL 
IVORDUR PRODUCTS 
Write for catalog. 


Miller Bros. Pen Co. 
305 Broadway Meriden, 
N. ¥. G Conn. 












Automatic Stapling Machines 


“CLINCH” 


Your Papers 


WILL NOT CLOG 


LOWEST COST OF 
STAPLES 


BUILT TO 
LAST 


EASY TO 
OPERATE 


5,000 
STAPLES 
IN ONE 
LOADING 


IN COLORS: 
OLIVE GREEN 
ome 3 ane and 

WALNUT 





with the 


MODEL “A” 


EVEREADY PAPER FASTENER 
FULLY GUARANTEED 
Write Us for Circulars and Dealer Proposition 


Eveready Mfg. Co. OF BOSTON 


General Sales Office 
5b) Church St. 
New York, N. Y. 


Factory 
34 Southbridge St. 
Worcester, Mas« 











St. Nick Christmas Trees 
Gifts..Prizes.. Decorations.. Window Displays 


Retails 5c and up 


The Stationery Trade is rapidly realizing 
the merchandising possibilities of 
“St. Nick” Christmas Trees. To decor- 
ate their stores and windows. To resell 
to offices, banks, stores, restaurants, ho- 
tels, churches, clubs, homes. 


Order Now for Christmas Delivery 
Made in U. S. A. by 
ARTHUR W. HAHN 


195 Lafayette Street New York 
Established Over 38 Years 

















BEACH’S 
“Common Sense” 
TRAVELERS’ 
EXPENSE BOOKS 








now contain calendars 
for the last half of 1929 
and all of 1930. 


Send in your orders! 


























Beach Publishing Co., 1351 Book Bidg., Detroit 
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SIMONSON METAL TIP GUIDES 


For Vertical Letter Files, Ledger Posting Trays, Card Systems and 
Check Files, Are Indestructible 


























NONE GENUINE UNLESS STAMPED U. S. 
PATENT NO. 794,749 ON METAL TIP. 





Send for Free Sample and 
Dealers’ Discount 


Roger A. Simonson & Co. Manufacturers 1228S. Michigan Ave., Chicago 










































THE TIP TOP MFG. CO., Inc., Syracuse, N. Y. 
Canadian Agents: Brown Bros., Ltd., Toronto 


——-—oooroeeeeoeeeeeeeeeeeeeeererrerrereveveveewewewewee* 


> 4 

LOOK Gp eT || AZORA 

‘ FOR THE ToP TRADE-MARK ; 

: tract’) (MARK “| Azora air cushions and twirlers, two 
7 : . highly practical accessories, are 
> —the guide te qual- 4 , nih . 

‘ es li \ : making typewriting easier for thou- 
; 7 = Sa . ~~ } sands of users. Sales, both new and 
, a ee : replacement, are large. Write for 
4 or steel. 4 - . 

‘ } prices and discounts. 

‘ Sample display } | AZORA RUBBER CO. 

, carton for Sta- > S4th and 20th Streets, 

‘ Seners. C\ 3 CICERO, ILLINOIS 

‘ NO.2 } THE AZORA 

, ; 

‘ 

















BOEHNER 














Improved Office Specialties 
=_— The Rosco 

Stationers and printers, 
use it to build up their Transparent 
volume on business and Desk Pad 
personal cards. It takes 
the regular loose cards, The J Inadrawr—for 
holds them firm, keeps holding stationery 
them clean. Holds supplies. A mini- 
one as securely as a ature storage case 
full case Imported morocco binding—metal parts highly that fits desk 
nickeled—28 different sizes. drawer. 
We manufacture leather novelties only—we do not compete 
with engravers or printers Please mention size in asking The Rosco Banker's 


for prices Note Case. 















Address, Department OA, 
sent 
Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois a 
* 
The Dormeyer,g, Telephone toa 32 ing 
sad . Extension , Star oh 
nly one stoc . 
for trade to Bracket 
Keeps phon 
and ord en 
irely off the 
lesk Attaches 
wherever con- 
venient Write 
for folder and A =) Zuz +P : 
prices CoS = = 3; ae Consistently 
=< / s F 2 oye advertised in 


The Mac Leod a Wei? national magazines 


QFzF" for half a century— 





Universal attach Mfg. Co. aes 
ent akes ~ 
WO standard brack- Dept. 106 S Payson’s Indelible Ink. Co. 
2640 Greenview Ave. se 





67 Henshaw Ave. Nerthampten, Mass, 


et Universa 





Chicago 




























Thousands 
Use Harvey s 
AUTOMOBILE EXPENSE 
BOOK 
Big Profits 
Get Your Share 
It Repeats 
SEND FOR A SAMPLE 


FRED W. HARVEY CO. 


206 E. Genesee Syracuse, N. Y. 


OUR NEW 


INDEX CATALOG 


is 
JUST OFF THE PRESS 
IT SUGGESTS: 
NEW WAYS OF INDEXING 


NEW METHODS OF ENLARGING 
YOUR PROFITS 
Write for your copy 


‘G-J-AIGNER-CO- 


503 SOUTH JEFFERSON STREET 
CANAL STATION, CHICAGO, ILL. 


i i i i 
Te awe eae 
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| White Carbonized Copy Paper 
White Carbonized Index Cards 


100°, Clean 


THE STYLOGRAPH CORPORATION 


Rochester, N. Y. 


=. SS). SSS —SS S|] ) 
| 
} 
S11 HS SSH 


U 
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IDEAL 


LINOLEUM FAST SELLING 
DESK TOPS DESK PADS 


A Special Sales Plan on 
Each Line.—Dealers Making 
Big Profits. Write for details. 


IDEAL LINOLEUM TOP CO. 


109 W. Austin Ave., Chicago 
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deena Orders: Inquiries 


and Mailing List 
Catalog 60 

Gives counts and prices 
par? 


on over 8,000 differ- 
ent lines of business. 
No matter what your 
business, in this book 
you will find the num- 
ber of your prospective 
customers Lsted. 
Valuable information 
is also given as to 
how you can use the 
mails to secure orders 
and inquiries for your 
products or services. 
Write for Your FREE Copy 


R. L. POLK & CO., Detroit, Mich. 


Largest City Directory Publishers in the World—Mailing List 
Compilers—Business Statistics—Producers of 
Direct Mail Advertising. 






- 











STOP evertastinc NOISE 





Made for L. C. Smith Remington Royal and Underwooa 
typewriters. 
hen ordering state make of machine. 
Saves repair calls, does away with desk drumming, makes 
typewriter more quiet and snappy. 
e typewriter is quickly and automatically attached and as 
quickly removed, without tools, from the yom & 
Sold at all offices of The L. C. Smith & Corona [lypewriters 
Inc. Ask for trial. 
Dealers write for liberal proposition. 


Smith Noise & Shock Eliminator 
303 Kellogg Street Syracuse, N. Y. 














CHECK WRITER PARTS 


Price List—Also Catalogue of 100% 
Rebuilts. Send in a machine for Re- 
building. You will be satisfied with 
the job and the price, Established 1914. 


CHECK WRITER CO., Inc. 


Dept. O-A, 111 Nassau St. NEW YORK 


SILICATE BLACK BOARDS 


Made of the best material thoroughly 
seasoned—Framed or Unframed—aAll 
Frames are Oak Finished. U. S. Gov- 
ernment Contracts and New York City 
Board of Education Specifications for 
40 Years. 


CORK BULLETIN BOARDS 


Framed or Unframed Sizes 18x84 inches 
Frames are Oak Finished te 4x6 feet 


Dealers write for catalogue 


N. Y. SILICATE BOOK SLATE CO. 
20 VESEY STREET NEW YORK CITY 
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arkil, 


ye isinenS 


Celluloid Envelopes with chemically welded — 
seams. 


The Markilo Indexer Strips for Tabs. Transparent 
Signals, Celluloid Card Cases, etc. 


Samples on Request 
MARKIT 0 CO., 936-C West 63rd Street Chicage, U. S. A. 














Stock This Reliable Type Cleaner ! 


Clarotype leads the 
field in type clean- 
ers. It is nationally 
known and pre- 
ferred. It is a 
steady seller and 
brings repeat busi- 
ness because it pro- 
vides the most effi- 
cient and simplest 
method of thorough- 


ly cleaning type- 
writer type Claro- 
type is the one 





cleaner stenograph- 
ers will re-order 
regularly. If over 
3.000 dealers make 
steady and worth- 
while profits from 
Clarotype—you can. 
Today every sta- 
tioner and type- 
writer dealer should 
stock Clarotype—it 
is a necessity in 


every office -—— once 
sold it will resell 
regularly. 





Recommended by Underwood Typewriter 
L. C. Smith and Corona Typewriters. 


THE CLAROTYPE CO., Inc. Siw? tn 














MEET THE DEMAND 
Profitably 


In Apex, Summit, and Xtragood, the dealer has 
three qualities of ribbons and carbons to offer 
customers which cover the whole gamut of 
demand. In the supreme test of use, Union 
Ribbons and Carbons are in the front ranks, 
continually creating profitable business for 
Union dealers. Do you wish to meet the 
demand—profttably? Write us. 


UNION RIBBON & CARBON CO. 


Front and Laurel Streets 
PHILADELPHIA, PA. 





Gardner’s Pull Tab Leather Lines 





Card Cases, Bill Folds, 
Playing Card and Cig- 
arette Cases. Keep 
contents absolutely 
clean. Easy to get at. 





GARDNER’S HOT 
GOLD LETTERING 








MACHINES 





Write for Samples and 
rices 


P. A. GARDNER 
LEATHER WORKS 


Inc. 
709 Pine St. St. Louis, Me. 
— 


BETTCHER CHAIR ACTIONS 


Safeguard the Reputation of Your Chairs 








PU TAB CARD LAS) 








Because Bettcher Chair 
Actions are correctly de- 
signed and carefully made 
from high quality mate- 
rials they will give long 
and satisfactory service on 
all designs of swivel chairs. 


Let us quote on 
your requirements. 


THE BETTCHER STAMPING AND MFG. CO. 


5108 W. 6list Street, Cleveland, Ohio 

















READEASY 


World’s Greatest Copyholder 
—_ in four standard sizes: 





wit h ii ide.....:. ite 
— ne guide....... 

Ele “y epavaueedsc 3.50 
with: line guide....... 5.00 


Liberal trade discount. All READBASY 
Copyholders fe eats aseey for imme- 
diate use. o adjustments n 

Not a screw on them. qrandarde ost- 
lapsible. Fixtures of brass and alumi- 
num and are not affected by weather 
conditions. 

New dealers advised to make first order 
on approval. 


Address READEASY 


223 Grand Ave., West Highland Park 
DETROIT U. & A. 


























PREFERRED 
wherever modern busi- 
ness needs good pens. 


ESTERBROOK PEN CO. 
Camden, N, J. 











eee 
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AIR MAIL STATIONERY 


We are the designers of the new Air 
Mail stationery (envelopes, post cards, let- 
terheads, etc.), which has been approved 
by the U. S. Post Office Department. 

Being pioneers and leaders in this great 
field, we are able to give you right goods 
at the right prices. Write for samples. 


DAHLKE STATIONERY & MFG. CO. 


America’s Largest Air Mail Stationery House 


102-104-106 Carroll St., 
Buffalo, N. Y. 
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“SECURITY” 
Pen and Pencil Clips 








STA-FAST 
Paper Clips 


in sizes No. 0, 1, 


















VAL-CLIP 
Pencil Peint Protector, Eraser and Clip 


L.D. VAN VALKENBURG CO., Holyoke Mass., U.S.A 


The 
FULTON MAN 


Says: 


Juvenile Type Novelties, made 
by Fulton, are useful, educa- 
tional, interesting. Display 
this outfit frequently—demon- 
strate it. The idea goes 












































. over big. 
Xe 
. 
: J Write, phone or wire 
- 
Fulton Specialty Company 
Elizabeth, N. J. 
I you build up 
ur in this great 
Have you bet bp eouablishion di 
bl presentation I 
4f service 
a capa e i utting i ouch 
i i salesmen 
New York ad ealen managers, oles 
I know this field and I 
sales office? aly af ~f- 
lished other office ap- 
li manufacturers here 
and I can create an effec- 
e agency that will soon 
pay you in increased 
The service is 
free to ma cure 
Acorn Personnel Service Agency 
17 John Street New York 
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THETA DRY STENCILS 


CARRY the most profitable proposition to dealers pos- 
sible with a consistent quality item. 


We are offering in conjunction with our PERFECT 


STENCIL a most complete line of accessories ne 
for rebuilding and replacement on duplicating machines. 





This is offering 100% service to firms handling the 
quickest selling STENCIL in the field today. 


Stationers, typewriter dealers and office appliance service 
organizations write regarding our proposition. 


THETA 
DRY STENCIL CORPORATION 


175K Sth Avenue New York sak 

















THE COLYTT “REDI-ROLL” 
TELEPHONE MEMO — 


A neat, compact writing shelf, 
with paper roll, for attaching 
to the telephone stand—for 

memorandums. v4 


Has continuous writing sur- : 
face for standard paperroll., / 
Sharp cutting edge for tear- 
ing off. 

Takes up small space, aa 
leaving room for iS 
hand grip on tele- 
phone. 


Easily attached. PRICE 


Nickel and black $1.00 
finish. 





















Dealers Write for Discounts = 
THE COLYTT LABORATORIES 565 w. Washington St. 
(Engineering) Chicago, Ill. 








SAVE 
90% oat 


FILING COST 


Without loss of efficiency you can save 
practically nine-tenths of your filing cost 
by transferring your inactive records into 
Quik-Lok Storage Files, and using your steel 
equipment for active records only. Quik- 
Loks keep records clean, orderly and eas- 
ily accessible—yet cost less than interest . 

and depreciation on steel equipment. FREE On request we will be 
DEALERS. Every concern is a prospect glad to send a regular 





for Quik-Lok. Your turnover is quick with size sample, file, free, postpaid 
little sales effort. Write today for sam- Please state use intended. Write 
ple and discounts to responsible dealers. today 


KAY-DEE COMPANY, 3621 South 36th St., Lincoln, Nebraska 


QUIK-LOK Storage File 








DEALERS WANTED 


for a patented typewrit- 
er cushion key, with 
advantages and merits 
no other key ssesses. 
You'll get MORE key 
business by selling 


The Master Key 


(No rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co., Inc. 
29 Columbus Place 
Brooklyn N. Y. 











{THOMPSON TIME STAMPS 


Record the hour and 
minute A.M.&P.M., 
firm name and char- 
acter of the transac- 
tion—such as Re- 
ceived, Sent Out, 
Started, Finished,etc. Petets ont Top of Paper 
TELLS WHEN THINGS HAPPEN 
Special Seth Thomas Movement with Jeweled 

Balance. No soft metal used in construction. 
MODEL B hasthe 


Used by prominent firms all over the world. 
Repeat orders will follow the first sale. Write for folder § ay a plate. 


THE THOMPSON TIME STAMP CO., Inc- 
_ West 23rd Street New York, N. ei? 
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MARKIT TICKET PRINTER 


Every Store and Stockroom should have it 





For printing 
price tickets, 
numbering 
bins, boxes, 
shelves, etc. 





HOLDERS MAY BE FASTENED TO ANY ARTICLE OR 
SURFACE: wood giass, tin, paper, etc., by means of a 
lasting adhesive material furnished, Made in two sizes. 
Write for prices and discounts to 


HANS H. HELLESOE, 2444 Ainslie St., Chicago 





MARS PE NCI Ls 


Moon Globe Fuutter Luna 
Times er limiscls Memphis | 

| 
bourne Gladiator Multator | 


Moonlight 


9.3. STAEDTLER, INC. | 
53-55 WORTH ST. NEW YORK | 


STAEDTLER PENCILS SINCE 1662 








RADIAL DISTRIBUTORS 


Efficient and economical. Will keep 
correspondence and papers always on 
hand and properly arranged. The most 
efficient desk file on the market. Made in 
four sizes. A very profitable item for 
stationers. 





Stanley 
R 


Bristow 
24 Central 
Avenue, 


West Orange, 
N. J. 


Speed Up Your Business 


Air mall speeds up bual- 
ness. Gets tadoomasien 
out days sooner. 

orders back quickly. 
Grasp ~ latest portu- 
nity. Sell air eup- 
plies and Hanson Ajr 
Mail Scales. 


Hanson Air 
Mail Scale 


Write for latest informa- 





























Loose Leaf Rings 


Brass 
ane ee Nickel Plated 
Paper FIVE SIZES 
Inside , 138 Per 100 
Close iv—1.75 “ 
Securely 7 oa Ty ct} 





For loose leaf books, binding reports, blueprints, etc. 


Write for ~~ apyEN Loose Leaf Metals 


on our line of...... 


The E. W. Carpenter Mfg. Co. 


Bridgport, Cenn. 




















No Waste Space 


The Merchandise Display Rack 
and Carry-All utilizes waste 
space and creates extra item 
sales. 


Steel construction — lifetime ser- 
vice—low priced. EXCELLENT 
DEALER PROPOSITION. 


Send for information and prices 


R. ORTHWINE 


344 W. 34th St. New York 

















Display Rack and Carry-All 
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NON-INFLAMMABLE 
Typewriter Type Cc leanser 








Now in ite cuguitn successful year; 2 or 4 ounce sizes. Just apply 
dauber; no wiping necessary. More dealers wanted, ite 

WALTER So. GIES COMPANY 
Office: 508 Equitable Bidz. Bal Mad. 




















‘*Steel-Strong’ 
The Quality Line of Coin Handling Supplies. 


4 Styles Coin Wrappers 
2 Styles Bill Straps 
Coin Bags Coin bi delaes a= Trays 
Coin Bag Seals Seal Presses 
Manual Coin Counters 


Currency Racks — Tellers Moisteners 
Handy Wrapper Cabinets 


The C. L. Downey Co., 043 Clark St. Csclanetl 0. 
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BRITISH STATIONER 








ARE YOU? 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and that 
is by the regular 
monthly receipt and 
perusal of the 


—a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 
and general interest. 
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The leading 
trade paper 


for the office equipment 
industry in 


Germany 





BB 
R 





“Biiro-Bedarf-Rundschau” 
(Office Equipment Review) 


Founded and Edited since 1908 
by Friedrich V. Schack 


Issued Weekly 
Circulation in all German 
Speaking Countries 


Subscription Rates 
$4 per year $6 for 2 years 
Specimen copy free 


Biiro-Bedarf-Rundschau 


Berlin-Charlottenburg 5 
Germany 
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TRE NEW We? itt ta 


eee Mark Reg. U. S. Pat. Office 


With the new 

SAFETY STAPLE GUIDE 

the new model No. 5 Speed Fastener is truly the 

ultimate in stapling machines. Positively will not 

clog or jam with ordinary use. All the working parts 
are readily accessible. 























No hidden or invisible springs to get out of order or to 
interfere with operation. Staples both permanent and 
temporary. Loads in a second, 100 point sharpened 
staples in frozen blocks. 


So satisfactorily has the new model 5 withstood our 
every test that we know it to be the last word in 
stapling machines. It is perpetually guaranteed. 


We will send you further details. Ask today. 


Temporary or permanent fastening is 
readily done by a pull or push of the 
finger grip. 


Temporary Fastening— 
“used asa pin.”” Staple 
is easily removed. No 


Owe pricking of fingers. 


A 
Permanent ey - c PA R R O T 
== oe ay ty SPEED FASTENER CORP. 
binds close to the ma- 
terial—will not catch on 
to other material. 388 Broadway New York 








During Transfer Time Feature 


BENTSONfeirtes 


These popular steel cabinets and transfer 
cases will add to your profits during transfer 
season. Strong construction, easy, quick 
operation, various sizes for all requirements, 
attractive olive green, mahogany and walnut 
finishes, are features. 

Stationers interested in good grade steel files 
of moderate cost, should write us for descrip- 
tive matter, prices and discounts. 





Bentson 1100 line counter 


Bentson Mfg. Company ‘#i:2="% 


Aurora, Illinois 





Bentson 800 line 4-drawer 
letter cabinet. Also made A. H. DENNY, Ine., 


counter height and in cap size. 356 Broadway Near Leonard Street, 


Eastern Wholesale Distributors 


FRED C. FUNKE, 
P. O. Box 244, Detroit, Michigan, 
Michigan Representative 







The Bentson Transfer Case with 
stacking, interlocking feature. 
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AN ORPIN DESK 


Full Size 


It Takes 
The Eye 


A Stout 
Frame 


Capable 





66 99 To us “M. B.” stands for “MON BUREAU” 
* e Toyou“M. B.” stands for “MORE BUSINESS” 


MON 
BUREAU 


LE MAGAZINE DE ORGANISATION 











Here is clean dignity of line, smooth, simple carv- 
ing, withal a high power desk for a vigorous pro- 
ducer. 
and regularly equipped with the Sesamee combi- 
nation lock—no key to lose, just flick the wheels. 
It is priced at a figure in range of practically every- 
one needing office furniture, a great desk for office 
equipment dealers. Write the Orpin Desk Com- 
pany, 121 Medford Street, Charlestown, Mass., 
for details. 





It is made either in mahogany or walnut, 


This magazine has been in France the pioneer of modern 
business methods; it is the reason why it has gained so high 
a reputation among the most progressive business men of 
this country 


If you advertise your goods in M. B. you are sure to reach 
the very public that is interested in your goods: office fur- 
niture and general modern office equipment of every descrip- 
tion. Not only will your ads be read by a large and 
sympathetic public but your copy stands every chance of 
being believed, as M. B. in its capacity of an expert in 
sound business methods has won the confidence and affec- 
tion of its readers. 


If you want to appeal to the most progressive French firms, 
M. B. is the very medium for your advertising. You need 
not apply to any other. Just concentrate in M. B. Remem- 
ber that its initials stand for ‘MORE BUSINESS” for you 
and write today for a free copy of this live wire publication. 


The Advertising Manager 


“MON BUREAU” 


186, Faubourg St-Martin 


PARIS Xéme Arrt. (France) 


PVSNVSEVSENSPNSENVSNSENVSNSRVSNINPNSNSRSNSENSNSENSENSEN SNS NS NSVPNISNSWVHVORPNSRSRPNSNSRNHWSY 











VSNVSUVSEVSNSNSNSENSLEVSLSNSELELELSLSNSENS VENSELEVSNSNVSENENSLELSELSELSENLELSRSELVSELSLSLSELSLVSERE 


PRPRVSRVSVSVSRNSRVSERVSVSVSVININENPNSNSENSNSENSENSENSNSHNSMSNSMSMESS 


33 


eR 








SEPTEMBER, 1929 


259 






































A ys 
Made St nd Going Strong! 
ade Strong —a oing Strong! 
The Standard B & P 
All- Leather Line of i] 
Many of its multitude of pleased cus- Among their preferred features are the of genuine black leather, the two pieces 
tomers tell us that a year’s constant and two pockets, one in each cover, and also being — Bee ry My 
wer f this All-Leather Li f the rust-proof end caps of nickel silver | @"¢ made im all standard sizes, both in 
Price "Book wl has left ne mem which add to their appearance and give one-half and one inch pa ge - 
chem eaten guatection. all their superior construction, t retail 
ible signs of wear on these enduring prices range from $2.50 for the 5 «3 
covers. The covers, sewed all around, are made size to $5.25 for the 11°x8l4” size. 
P. O. Box 272, City Hall Station, New York City I = S 1 
349 Broadway 84 Hudson Avenue 29 Otis Street 212 mh r = Eeeeet ey e 
NEW YORK C ITY _. a YN, N. Y. BOSTON, MASS. 
N 510-532 . Throop St. at Harrison, CHIC AGO, ILI y 
. 























IS PRICE COMPETITION AFFECTING 
YOUR RIBBON AND CARBON SALES? 


HEN sell Quality —sell Novelty — sell 
Efficiency. 


You don't have to talk Whitedge Carbon Paper 
Show it—it sells itself. 


| 

| 
Whitedge “Noiseless” carbon paper is clean to | 
handle —durable—makes clear copies. 
| 

| 

| 

| 

| 

| 


Stormtex Typewriter Ribbons write like print. 


Write for samples and prices. 


H. M. STORMS COMPANY 


(THE COMPLETE LINE) 
Typewriter Ribbons 


BROOKLYN, N. Y., U.S.A. 





Carbon Papers 


Re Ab 
c N 
ORDs ETER 561 GRAND AVE. 


TRACE MARE 
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Good Business People 


Seeking Better Business Methods and Equipment! 


They go to the National Business Show because they 
are interested. 


They go because they can save time by seeing, under 
one roof, everything for the modern office. 


They go because of the unquestioned merit and de- 
pendability of the products displayed. 


They go because they appreciate the willing service 
rendered by the exhibitors in making it easy for 
them to keep abreast of the times. 


They go because they know by long experience that 
it is the Annual Mutual Meeting Place of those who 
are co-operating to advance American Business Ef- 
ficiency. 

—And after the Show it is perfectly natural for the 
exhibitor’s product and representatives to be regarded 
more highly by the many thousands of good business 
people who visit the—- 


America’s Efficiency Exposition 


New York, October 21st to 26th, inclusive 
At the Grand Central Palace 


Chicago, November 11th to 16th, inclusive 
At The Stevens Hotel 


NATIONAL BUSINESS SHOW COMPANY 


Incorporated 


Frank E. Tupper, President 


50 Church Street - NEW YORK 


Chicago: 417 S. Dearborn St., C. H. Hunter, Manager 


NATIONAL BUSINESS SHOW 
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AUTOMATIC ADDRESSING 


now within the easy means of everyone ! 


No more slow hand- 
feeding of envelopes in- 
to an addressing machine 
one ata time. This new 
popular - priced machine 
has an AUTOMATIC 
FEEDER. Just turning 
its crank prints 125 dif- 
ferent typewritten ad- 
dresses PER MINUTE. 

More than three times 
faster than any Address- 
ing Machine of equal 
size, yet costs less than 
one-third the price of 
any Addressing Machine 
of equal speed! 





THE ELLIOTT ADDRESSING MACHINE 
COMPANY of Cambridge, Mass., U. S. A. 


is now the largest manufacturer of Address Cards and Automatic 
Addressing machinery in the world. 


And what has caused this remarkable growth? First of all, the 
superior economy and convenience of the “TYPEWRITEABLE” 
principle of stencil-making as compared with older methods em- 
ploying embossed metal plates or slugs. Next, the superior efficiency 
of a combination indexing, recording and addressing card:— , 
TRIPLE DUTY in a ONE PIECE unit, at LESSCOST. “ 
Next, the development of super-speed AUTOMATIC Ad- fe 
dressers at popular prices, practically beyond competi- “ Attach 


; os . ae this cou- 
tion. And finally the feature of visible printing and 7 ponto your 


4 
4 


‘ 2 : / 
noiseless printing that have always been exclusive / letterhead and 
: , 4 . 
“Elliott” features. Pee. will send 
y, you a 


If you want to have your eyes opened to what uff FREE BOOK 
MODERN mechanical addressing equipment 7 


really is, write for a demonstration. f she eae 
y Advertising. 
/ 
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Accounting Machine 


The only accounting machine that multi- 
plies directly, prints results and totals by a 
single key depression, typewrites, adds, 
subtracts, accumulates totals and posts 
several related records in one operation. 


Call the local Burroughs office for a dem- 
onstration of this new Accounting Machine. 


BURROUGHS ADDING MACHINE COMPANY 
6419 SECOND BOULEVARD, DETROIT, MICH. 





BILLING 





MACHINES 





ADDING - BOOKKEEPING - CALCULATING AND 














‘““A Neater Letter — 
Quicker, Better” 


| Mi ieloholeunolens 


F 4 
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The Woodstock Typewriter is compact, simple, sturdy, 
Ty ihe) elaeicue mer siilerelei Mallalatiatcartalemr le eliticohwme(oarcaleriel tc 


(4 ... it is the versatile machine built for a long, long life (4 
\" of Good Work... Well Done. L 


‘A neater letter — quicker, better’’ 


WOODSTOCK TYPEWRITER COMPANY 
Ce ee ae a ee ae oe On on a eee On os Orv. Om Ohm @ bn or 


Represented in the British Isles by Woodstock Typewriter Company, Ltd., 46 Kingsway, W. C. 2, London, Eng. 














N the commercial centers...in the cities and far off corners of the world... in the 
schools of every nation...in fact, wherever human thoughts and deeds are re- 
corded...there you will find the Underwood—the standard of typewriter efficiency. 


The Underwood is known the world over for Regardless of the demands for speed and 
excellence and durability of construction accuracy, the Underwood responds instantly, 
which give a typewriting power more than always maintaining a certain reserve which 
adequate for the most exacting service. even the world’s fastest typists cannot tap. 


UNDERWOOD 


Standard and Portable Typewriters and Bookkeeping Machines 


UNDERWOOD TYPEWRITER COMPANY 


Division of Underwood Elliott Fisher Company 
342 MADISON AVENUE, NEW YORK, N. Y. 


"Underwood, Elliott-Fisher, Sundstrand—Speed the World’s Business” 
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